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HE story of WLS is crowded with records 
of services rendered. Just recently, a letter 
was received from a listener in Indiana. 


“My mother was born in a small town called 
Pavilion, Ulinois, and I want to visit her birth- 
place. Wowever, | can't find the town! It’s not 
on any maps, nor in the Postal Directory. Ut just 
seems to have disappeared. Could you please help 
me find Pavilion, Illinois?” 


The letter was read on “RFD Mail Box,” a 
WLS early evening farm service program. 
Within a week WLS received several letters 
giving the exact location of Pavilion, Illinois! 
Many went into detailed history of the found- 
ing, growth, and decline of the town. 


Finding a lost town for a listener was a small 
but human service. No problem is too small to 
receive prompt and friendly attention from 
WLS. For nearly a quarter of a century, 
listeners in the Midwest have looked to WLS 
to serve their needs. Whether it be large, over- 
all contributions to listener welfare—such as 
our yearly Christmas Neighbors Club, emer- 
gency flood and tornado relief, daily religious 
services, weather and market reports, rural 
education—or filling smaller, individual needs 
like finding a small town for a listener—WLS 
responds and serves these listener needs. 

Our family of listeners comes to us for as- 
sistance. The resulting true service rendered 
has developed a close association—a “oneness” 
welding station and listener into a bond of 
friendship and trust. That’s why we are ac- 
cepted, believed by our listeners. Acceptance, 
belicf, loyalty—these are the basic ingredients 
of advertising results. 
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Lébeatid, 


Today ...as never before ... we give 
Thanks for the priceless freedom our 
forefathers gave to us... 
Today ...as never before ... with our 
freedom challenged ... we do mutually 
pledge to each other ... our lives ... our 


fortunes ... and our sacred honor. 
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21 BROOKLINE AVENUE, BOSTON 15, MASS. 





Your message is 


..» HOME DELIVERED 


via 
THE YANKEE 
NETWORK 


Home delivery by home-town stations is the 
basis of Yankee's local acceptance and impact 
throughout New England. 

With Yankee — and with no other New Eng- 
land regional network — you can get local 
delivery in 24 principal markets in six states. 

Every Yankee home-town station is a locally 
successful station solidly identified with local 
enterprise and of proven effectiveness as an 
advertising medium for local merchants. 

Close to 90% of New England's radio homes 
are within the service areas of Yankee's 23 sta- 
tions. This coverage from a local source reaches 
more homes more effectively, both city and 


suburban, throughout the six-state market. 


steceptauce ¢2 THE YANKEE Network's Youndation 


- THE YANKEE NETWORK, INC. 


Member of the Mutual Broadcasting System 


Represented Nationally by EDWARD PETRY & CO., INC, 
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PRELIMINARY action taken by FCC Friday 
for investigatory hearing to determine what 
action, if any, should be taken on long-standing 
complaint that Owner G. A. Richards improp- 
erly sought to influence commentaries on 
KMPC Los Angeles [BROADCASTING, March 8]. 
WJR Detroit and WGAR Cleveland, also con- 
trolled by Richards family, fall within pur- 
view of hearing. FCC put investigators on 
job following Los Angeles complaints from 
Commentator Clete Roberts and Newsman 
George E. Lewin, Radio News Club of Holly- 
wood and American Jewish Congress. An- 
nouncement of hearing expected this week. 


MUTUAL Board meets in New York next week 
somewhat ahead of schedule at call of Chair- 
man Lewis Allen Weiss, also Don Lee presi- 
dent. It’s presumed matter involving status 
of Vice President and General Manager Robert 
D. Swezey and of Linus Travers, executive 
vice president of Yankee, will be 
[BROADCASTING, Nov. 8]. 


reviewed 


DISCONTENT of Walter J. Damm, WTMJ 
Milwaukee general manager, with NAB opera- 
tions has culminated in resignation from asso- 
ciation. Turbulent ex-NAB president com- 
plained last summer NAB was shunning TV, 
leading to current NAB-TBA _ cooperation 
project. 

REAWAKENED interest in electronic and 
automatic recording devices of all species— 
particularly new CBS IAMS development—has 
spontaneously developed in path of election 
polister fiasco. 


SHOT-IN-ARM for National Radio Week, 
1949 edition, may be active participation of 
National Retail Dry Goods Assn. and its 7,500 
member stores. NRDGA, planning “world’s 
biggest promotion” on behalf of democracy 
and private enterprise, wants to tie into radio's 
29th anniversary in big way. 


KEN FRY, radio director of Democratic Na- 
tional Committee, expected to continue there 
until Truman inauguration Jan. 20. Hal 
Leyshon, ex-Pulitzer prize winning editor of 
Miami Daily News who doubled as manager of 
WIOD, likewise expected to continue with 
committee probably as public relations coun- 
sellor through arrangement with his public re- 
lations firm. Leyshon firm has AFM-Petrillo 
account, among others. 


TV BROADCASTERS who find it necessary to 
set up own relays or do without TV network 
service seem likely to get FCC assurance of 
opportunity to amortize investment, at least. 
That’s consensus on outcome of current con- 
troversy soon to go to FCC for settlement- 
over AT&T policy against interconnecting its 
(Continued on page 114) 
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Nov. 14-20: National Radio Week. 


Nov. 14-15: NAB Board Finance Com- 
mittee, NAB Hdgqrs., Washington. 


Nov. 15: NAB Board Standards of Prac- 
tice Committee, NAB Hdgqrs., Wash- 
ington. 


Nov. 15: NAB Employe-Employer Re- 
lations Executive Committee, May- 
flower Hotel, Washington. 


(Other Upcoming, page 80.) 


Bulletins 


STATIONS with the top share of audience in 
cities measured by C. E. Hooper Ine. for Au- 
gust-September 1948 were: Morning, KOIL 
43.1, KRNT 40.4, WRVA 40.1, WAGC 38.8, 
WSPD 38.6; Afternoon, WKY 41.4, WOAI 
41.0, WOW 38.5, KRNT 38.4, WHEC 37.5; 
Evening, WRVA 41.7, WHIO 40.0, WJW 38.1, 
WKY 37.0, WBNS 36.3. 


JOSEPH HORNE HOLMES Jr., formerly with 
Young & Rubicam, New York, appointed vice 
président and account executive on group of 
products for Whitehall Pharmacal Co., (Divi- 
sion of American Home Products Corp.) at 
Dancer-Fitzgerald-Sample, New York. 


STANTON ON POLL PANEL 


FRANK STANTON, CBS president, named to 
seven-man committee of research experts 
tapped by Social Science Research Council for 
post-mortem on Presidential election pollsters. 
Dr. Samuel S. Wilks, Princeton, is chairman. 


Oo 
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Business Brief 


REPRESENTATIVE NAMED ® Natiy 
representation of KLEE-TV Houston, whi 
has Jan. 1 target date, goes to Adam J. Yoy 
Jr., radio and television representatives, | 
appointment of W. Albert Lee, owner. KLRj 
TV becomes CBS television outlet and 
operate on Channel 2. AM representation , 
involved. New KLEE manager is Sydy 
Balkin. 


CITRUS FRUIT DRIVE ®@ Egan, Picks 
& Co. (citrus fruits), New York, will intrody 
Hurdy Gurdy, new brand of oranges and gray 
fruit, in New York via WPIX (TV) Comics 
Parade, WJZ-TV The Fitzgeralds and Wj 
Kiernan’s Corner. Agency, Moore & Ham 
New York. 


PERMO-FLUX CAMPAIGN @ Perm 
Flux Corp., Chicago (Musicola, back-seat ¢ 
radio speaker), begins 30 one-minute spc 
weekly on KFEL and KMYR Denver todg 
(Monday). Test campaign to extend with 
month to East and West Coast. 


HARTZ MOUNTAIN RENEWS ©@ Ha 
Mountain Products, New York (bird pw 
ucts), renews transcribed Canary Pet Show 
Sundays, 11:15-11:30 a.m. (CST), startin 
Dec. 26 for 26 weeks on WMAQ, Chicag 
Agency, George H. Hartman Co., Chicago. 


QUAKER OATS SUBSCRIBES ®@ Quak 
Oats Co., Chicago (cereal products), has pu 
chased national radio index service from A.( 
Nielsen Co., Chicago marketing research firm 


TV FILM FOR ZIV MISSING 


MISSING: More than 40,000 feet of televisic 
film shot by Arch Oboler for Ziv transcriptio 
on eight-month Africa jaunt. American Rai 
way Express has retained detective force t 
trace shipment insured for $100,000. 


Navy to Protest AFRA Recruiting Fees 


NAVY DEPT. expected to protest AFRA 
threat to ask extra local fees for recruiting 
transcription if performed on more than one 
station in a community, NAB Program Execu- 
tive Committee told Friday (early committee 
story page 29). 

Navy said to fear campaign, in which doc- 
tors and nurses are to be recruited, will be 
handicapped if AFRA carries out threat. 

Other main topic at Friday session of NAB 
committee in Washington was proposal by Ted 
Cott, WNEW New York, to hold industrywide 
program clinic in spring. Committee adopted 
idea, which Mr. Cott said has wide station 
support. 

Plan designed to take clinics out of control 
of scattered colleges and universities and bring 
under industry auspices. Invitation received 
from Purdue U., Lafayette, Ind., to hold first 
clinic on campus. Subcommittee named to 


direct project consists of Mr. Cott, chairman; 
E. R. Vadeboncoeur, WSYR Syracuse; Johi 
S. Hayes, WINX Washington. Subcommittel 
will select site and draw up agenda. Thre 
day format minus speeches planned, with firs 
day covering techniques, second services ati 
third “horizons” and industry practices, wa 
of implementing code and related problems. 

Clinic attendance to be limited to prograll 
and top management executives. It will hav 
“show how” theme. 

Committee voiced surprise at AFRA polit} 
on Navy recruiting drive. Eddie Duchin wi 
produce, using his orchestra as well as AFRA 
talent. Musicians not involved in threat 
AFRA policy said to specify payment of fu! 
scale to program talent for each city in whiell 
more than one station is used on behalf # 
drive. Series has 13 quarter-hour discs. 
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“Kitchen Kapers’’, a half-hour “cross- 
the-board’’ morning food quiz, is 


another producer! 


Example Begun in September, 1947, “Kitchen 

Kapers”’ entered its second year 
with 100% renewal of the original 
4 participating sponsors...and. 14 


added starters! 


Want to sell food? 





Philadelphia 
Basie Mutual 


¥ 
Represented Nationally 


by . 
EDWARD PETRY & CO... 
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First issue of the month: Comparative Network 
Program Sponsors Schedule 


Second issue: Network Boxscore; Public Interest 
Third issue: Trends Survey 
Last issue: Telecasting Showsheet 


Every issue: Milestones 


At Washington Headquarters 


SOL TAISHOFF 
Editor and Publisher 


EDITORIAL 
ART KING, Managing Editor 

J. Frank Beatty, Rufus Crater, Associate Edi- 
tors; Fred Fitzgerald, News Editor; Paul Ful- 
comer, Asst. to the News Editor; Robert B 
Luce, Research Editor; Mary Zurhorst, Copy 
Editor. STAFF: Lawrence Christopher, Phyllis 
Engelman, Ed Keys, Tyler Nourse, John 
Osbon. EDITORIAL ASSISTANTS: Yvonne 
Caldwell, Nancy Diehl, Grace Hargrove, Mary 
McCauley, Jo Hailey; Eleanor J. Brumbaugh 
Secretary to the Publisher. 


BUSINESS 
MAURY LONG, Business Manager 
George L. Dant, Adv. Production Manager; 
Harry Stevens, Eleanor Schadi, Virginia Dooley. 
AUDITING: B. T. Taishoff, Irving C. Miller, 
Eunice Weston 


SPECIAL PUBLICATIONS 
BERNARD PLATT, Director 
Estelle Markowitz 


CIRCULATION AND READERS’ SERVICE 
WINFIELD R. LEVI, Manager ; 
John Cosgrove, Warren Sheets, Chapalier 
Hodgson, Jeanette Wiley, Elaine Suser, Lillian 
Oliver. 
NEW YORK BUREAU 

250 Park Ave., Zone 17, PLaza 5-8355 
EDITORIAL: Edwin H. James, New York 
Editor. Florence Small, Irving Marder, Stella 
Volpi, Betty R. Stone. 
Bruce Robertson, Senior Associate Editor. 
ADVERTISING: S. J. Paul, Advertising Di- 
rector; Tom Stack. 


CHICAGO BUREAU : 
360 N. Michigan Ave., Zone 1. CEntral 6-4115 
William L. Thompson, Manager; Jane Pinker- 


ton. 
HOLLYWOOD BUREAU 
Taft Building, Hollywood and Vine, Zone 28. 
HEmpstead 8181 
David Glickman, West Coast Manager; Ralph 
G. Tuchman, Hollywood News Editor; Ann 


August. 
TORONTO 

417 Harbour Commission Bldg. ELgin 0775 
James Montagnes. 

BROADCASTING * Magazine was founded in 1931 
by Broadcasting Publications Inc., using the 
title: Broapcastinc *—The News Magazine of 
the Fifth Estate. Broadcast Advertising * was 
apues in 1932 and Broadcast Reporter in 


* Reg. U.S. Pat. Office 
Copyright 1948 by Broadcasting Publications, Inc. 
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WCON 


THE ATLANTA CONSTITUTION STATION 

ABC 5000 WATTS 550 KC 

OUR FIRST ANNIVERSARY DECEMBER 15 
National Representatives HEADLEY-REED COMPANY 
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REDERICK INGALLS joins Brisacher, Wheeler & Staff, Los Angeles, 
account executive. Mr. Ingalls was formerly assistant manager of advertis 
ing and sales promotion for General Petroleum Corp., Los Angeles. 


MARVIN YOUNG, vice president and radio and television director of Ruthrayf 
& Ryan, Hollywood, is instructing Television Writing part of combined “Tele 
vision Writing and Acting” course at U. of California Extension, Los Angele 


L. J. SWAIN joins Martin R. Klitten Co., Los Angeles, as account executiy 
and member of agency plan board. Mr. Swain was formerly associated ; 
same capacity with Lester C. Nielson, Huntington Park, Calif. 





JOSEPH P. MOORE, formerly with Ormsbee, Moore & Gilbert, Milford, Cony 
is now vice president of Lindsay Adv Agency, New Haven. He will be prin 
cipally engaged in representing agency in New Have 
Bridgeport area. 


SHERMAN K. ELLIS, former head of his own advertising 
agency, joins McArthur Adv. Corp., New York, as vic 
president and director. He will be assisted by SHERMAN 
K. ELLIS Jr. 


JULIAN V. PACE, former continuity director of WARL 
Arlington, Va., joins radio copy department of BBDO, Ney 
York. 





Mr. Moore 


J.T. McCOURT, former account executive with Campbell-Wirtz Assoc., Phila- 
delphia, joins public relations staff of Gray & Rogers, also Philadelphia 


EDWARD J. O'CONNELL joins production staff of Brooke, Smith, French 
& Dorrance, Detroit office. Other new BSF & D members include: FRANK ] 
CLARKSON, art; DONALD M. McLEESE, copy; EDWARD J. SINGELYN, 
traffic, and WILLIAM P. WELLS, research. 


v 






WILLIAM C. FAUST of Geare-Marston, Philadelphia and New York, appointed 
public relations director. Mr. Faust joined agency in 1946. 


IT’S A GIFT! 


Sure there’s a Santa Claus, and 
don’t let anybody talk you out of it! 


ANDREW S. FANELLI, formerly with Grey Adv., New York, joins copy 
department of Young & Rubicam, New York. 


Asa buyer of radio time, how’d RAYMOND A. MENZL, former production manager of H. B. Le Quatte Co, 
lik k find hk h New York, appointed to same position with New York office of James Thomas 
you liketo wake up to find thorough, Chirurg Co., succeeding FREDERICK A. KELLAR, appointed account manager 


wide coverage, ace showmanship, comprehensive for firm. 
merchandising and promotion — all in one stocking? 





i A CRITERION GRAPHIC Corp., New York, moves its offices from 10 East 52nd 
Try this on your Christmas tree: WHB is a 10,000- St., to 1860 Broadway. 


watt station spang in the heart of the golden Kansas 
City Marketland, dominating a listening area of 120 
counties in 5 states. The enviable WHB reputation 


DONALD J. SLATTERY JR., formerly with Lennen Mitchell, New York, joins 
copy department at Geyer, Newell & Ganger, New York. 


for sales results is founded on fact. M. W. WHISTON, with Federal Adv. Agency, New York, since January, 1947 
m . as personnel director, appointed treasurer of agency. He succeeds GEORGE 
Santa Claus? Why, considering what you get, WHB G. DIETRICH, who retired last June after 30 years affiliation with agency 
is practically giving time away! HARRY M. TAX, present assistant treasurer, appointed manager of account- 
. ing department. 7 
P.S.—For a Happy New Year, see your John Blair man! j 


JUDITH OSTBERG, formerly with Young & Rubicam, New York, appointed 
assistant to the president at Arthur Davis Assoc., also New York. 






DOROTHY GREIG has joined copy staff of Doherty, Clifford & Shenfield 


10, ooo WATTS IN KANS4 New York. She was formerly director of publicity for Ward Wheelock Co. 


also New York. 


-_ 
~~ —_ DON DAVIS 
(iw | pomensared WILLIAM FUSTON, f ] ith Kah 1 Oakland, Calif 
see sLIAM FUSTON, formerly wit ahn’s department store, Oakland, Calli, 
ie romoenttaL MANAGER joins the Jewell Adv. Agency, same city, as production manager. 


epresented by GOULD-LAWRENCE-SCHAAR opened offices at 3757 Wilshire Blvd., Los 
[coc BLAIR & CO. Angeles. New agency’s accounts include General Music Corp., Magnatone 
——T Sales Corp., Pacific Music Supply Co., Los Angeles. Phone is Fairfax 2301. 4 
MUTUAL NETWORK « 7 _ KILOCYCLES « 5 000 WATTS NIGHT 
? J. WALTER THOMPSON Co., Los Angeles, resigned Mabs Inc., account, that 
city (swim suits). No other agency named as yet. 


ALID © 















WILLIAM K. HARRIAM, formerly with public relations department of RCA 
Victor, Camden, N. J., joins public relations staff of Geare-Marston Ine. 
Philadelphia and New York advertising and public relations firm. 
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Teles tatus 


BONNIE 


THE AVERAGE television set- 
owning family depends about one- 
quarter less on outside entertain- 
ment than non-set-owning groups. 
This conclusion was announced by 
Dr. Thomas E. Coffin, head of the 
Television Research Bureau, Hof- 
stra College, during the 39th an- 
nual meeting of the Assn. of 
National Advertisers in New York. 

The results reported by Dr. Coffin 
were compiled from a survey which 
asked TV and non-TV families just 
what they did with their time in a 
typical week last spring. 

To bring the information up to 
date for the meeting, a survey was 
taken which included one out of 
every four families in the original 
group of 274—half TV owners and 
half non-owners. The trends found 
last spring are continuing this fall, 
and in about the same degree, Dr. 
Coffin reported. 

Changes Home Habits 

In addition to reducing enter- 
tainment outside the home, video 
also sharply realigns the amount 
of time given to competing activ- 
ities within the home. 

“Sports attendance suffers only 
slightly,” Dr. Coffin said, while 
“movie going and reading decline 
about one-fifth. Other commercial 
entertainment drops off about one- 
third, while radio listening is cut 
nearly in half.” 

The estimate of Frank Stanton, 
CBS president, that radio listening 
is down about 50% in video homes 
was felt to be reasonable by Dr. 
Coffin. Breaking this down by time 
of day, the report showed daytime 
radio listening down by 26% while 
nighttime listening dropped 68%. 
The later spot check reportedly 
found evening listening going up 
but daytime listening was down, 
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“leaving the net balance about the 
same as it was in the spring.” 

The numbers of hours of radio 
listening drop, as well as the num- 
ber of people doing the listening, 
in TV homes. To draw a numeri- 
cal comparison, Dr. Coffin stated: 
“In non-television homes the 2.7 
people who listen an average of 3.4 
hours a night give ...a figure of 
9.2 man-hours of radio listening.”’ 

This 9.2 man-hours of radio lis- 
tening in non-TV homes is con- 
trasted with 1.5 in TV homes. 

Reading Hours 

In the case of other media, 
changes have not been so dramatic, 
Dr. Coffin reports. Last spring 
reading was off 18% in _ video 
homes but the recent check showed 
“hours spent in reading [had] in- 


creased by 5% in TV homes. But 
they increased three times this 
much—17%—in non-TV homes, so 


the net discrepancy is now slightly 
greater.” 

On the question of whether 
length of ownership decreases the 
use of a video set, Dr. Coffin said: 
“Hooper found a 10% decline in the 
number of sets in use among fam- 
ilies owning TV more than a year, 
as compared with ownership of less 
than a year. Our own finding last 
spring was that old owners use 
their sets 2% hours (or 10%) less 
per week than new owners.” 

When the check survey 
taken, set owners*were five months 
wiser in the use of television. How- 
ever, viewing was up an additional 
hour per week. 

Of the viewers, “14° say they 
now watch it less than when they 
first got their sets, 37% say they 
watch it the same amount, and 45% 
watch it more. Among non-owners, 
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Television Set Owners’ Preference in Media 
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Television Affects Other Activities in the Home 


49% say they are planning to buy 
9 

The television audience was also 
found to have grown among those 
who do not own video sets. “Last 
spring, in 53% of the non-television 
families, some member of the 
family had seen a TV program dur- 
ing the preceding week. In Oc- 
tober this figure rose to 66%, a 
gain of 23%. Moreover, the ma- 
jority of the families in which no 
one had seen a program during the 
preceding week in May had seen 
one in October.” 

Majority Vote ‘Better’ 

With an additional five months 
experience with video — between 
the two surveys—Dr. Coffin report- 
ed that no viewers felt television 
to be “worse” now than before. 
Some felt it to be the same but the 
majority voted “better” when asked 
what they thought of TV as a 
medium. “. . . 75% say they like it 
better now than when they first 
got their sets.” 

Likewise, television as an adver- 
tising medium is in good favor 
among its audience. In the May 
check it was found that 91% pre- 
ferred video commercials to radio 
commercials. “By October none 
preferred radio to TV.” 

As far as video commercials 
themselves are concerned, “62% 
think they have improved. Inter- 
estingly, this figure gets higher as 
we move down the economic scale; 
today’s commercials are appealing 
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more and more to the middle ani 
lower classes, while the uppe 
classes are perhaps becoming mor 
critical,” Dr. Coffin said. 

“We found . . . that viewers fed 

television makes possible : 
better evaluation of the product by 
the consumer: 86% believe it give 
a clearer understanding of the 
product than does radio . . . tele 
vision is more persuasive; 73% sail 
it was more likely to lead themt 
try the product advertised.” 

In a special survey of televisio 
and non-TV families in Hempsteal 
before and after the political cor: 
ventions, the results suggested that 
“TV may have a noticeable effect in 
making Americans better aware 0! 
political affairs.” 

Dr. Coffin said that “a Gallup4 
poll found that of the citizens 4 
large, 64% had read _ something 
about the Republican Convention 
and 74% had listened to it ove! 
the radio. 


= @ 


Effect of TV 


“We found that 92% of the se 
owners saw it over television .- 


58% feel that seeing the convel- 
tion . . . increased their interest 
in the . . . elections, and 86% fee 


that TV will make people mortj. 
interested in political affairs ™ 
general.” f 

With the constant effort that} 
under way to improve both the 
technical and programming quality 


(Continued on page 56) 
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THE SUNPAPERS STATIONS 





THE A. S. ABELL COMPANY 








Whether its a history-making national elec- 
tion or a one-alarm fire, WMAR-TV is equipped 
to bring the full and complete news picture to 
its continually growing audience. 


On election night, WMAR-TV gave its 
audience the outstanding network coverage of 
CBS, and moved its cameras right into the 
busy newsrooms of The Sunpapers. There The 
Sunpapers’ experienced staff of newsmen 
evaulated the returns and interpreted the 
trends. 


Every day of the week, WMAR-TV’S news- 
3374, reel cameramen cover the city 
and state, recording the news 
leads passed on from the city 








In Maryland, it’s WMAR-TV for News 





BALTIMORE 3, MARYLAND 








desks of The Sun and The Evening Sun. 
And every night of the week WMAR-TV’S 
audience sees as well as hears the top news 
of the day. 


Maryland’s televiewers depend on WMAR- 
TV for the news. They also depend on WMAR- 
TV for the tops in entertainment, for it is only 
on Channel Two that they can see such leading 
shows of CBS as Toast of the Town, Captain 
Billy’s Mississippi Show Boat, Face the Music, 
Kobbs Korner, Winner Take All, What’s it 
Worth?, and We, the People. 


During its first year, WMAR-T'V was on the 


air 4,037 hours and 36 minutes. Of this time, 
2,797 hours and 46 minutes was program time. 


Represented by 


THE KATZ AGENCY, INC. 


NEW YORK DETROIT KANSAS CITY SAN FRANCISCO 
CHICAGO ATLANTA DALLAS LOS ANGELES 


TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM 
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RCA’s 250-WATT FM 


TRANSMITTER 
Type BTF-250-A 


Completely self-contained, this pace- 
- setting 250-watt FM transmitter offers 
low-power stations the easy way to get on 
the air immediately with true FM qual- 
ity. It includes RCA’s “Direct FM” sys- 
tem using only 16 inexpensive tubes 
(about half the number used in many 
exciters)—with only 7 tubes in the r-f 
chain. All r-f circuits are single-ended. 
Multi-unit construction permits easy addi- 
tion of higher power units later on. The 
BTF-250-A is the ideal standby 
higher-power FM stations. 


for 
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RCA’s 3-KW FM 


TRANSMITTER > 
Type BTF-3B 


The BTF-3B is designed and built 
strictly for professional transmitter 
engineers who know transmitters. 
It uses only 36 tubes (15 regulator 
and voltage control tubes do not 
contribute to outages) and employs 
RCA’s simple, straightforward 
“Direct FM” type exciter. The 
driver and final are ‘“‘“Grounded- 
Grid” for easy tuning and maximum 
stability. Shielded final tank cir- 
cuit reduces housing radiation and 
r-f pick-up in nearby a-f circuits. 
Single-ended output provides 
greater stability and easier match- 
ing. Every component is easy to 
reach. Unit-type design makes for 
easy installation and simple modi- 
fication to higher power. All air- 
cooled and self-contained. Can be 
tuned by inexperienced personnel 
in minutes. 
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RCA’s 1-KW FM 


TRANSMITTER 
Type BTF-1-C 


Here is a_ self-contained 1-kw 
transmitter with a “Direct FM” 
exciter inherently capable of lower 
noise and distortion than any ex- 
citer yet developed. No fussy, com- 
plicated circuits. No trick tubes. 
Only 8 tubes in the r-f chain. 
Grounded-Grid circuits in the final 
amplifier provide greater stability 
than conventional amplifiers—re- 
quire no neutralizing. The shielded 
tank circuit of the final amplifier 
provides near-perfect shielding. 
Output is single-ended for maxi- 
mum stability. Unit-type design 
provides easy installation, flexibil- 
ity, and simple modification for 
higher power. Type BTF-1-C is all 
air-cooled. 
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RCA’s 50-KW FM TRANSMITTER Of these, only 26 can seriously affect the carrier. 


Type BTF-50A. One of the easiest-handling high- Number of different tube types, only 14. One high- 
power transmitters ever designed...andasreliable | voltage power supply for the entire transmitter. 

as a powerhouse. Grounded-Grid amplifiers and Type BTFE-50A is built for true walk-in. Its unified 
simplified single-end r-f circuits (class C) insure _front-panel design is functionally styled to fit any 
highly stable operation and easy tuning. Direct FM station layout—makes it economical to set up. Here 
produces high-fidelity frequency modulation sim- is the 50-kw FM transmitter that is completely air- 
ply and directly (less than 1% output distortion cooled—with two blowers operating independently 
30-15,000 cps). Total tube complement, 42 tubes. _‘ to assure maximum program continuity. 


RCA STUDIO CONSOLETTE 
Type 76-B5 


LatestintheseriesofRCAConsolettes 
is the 76-B5. This type performs all 
the amplifying, monitoring, and 
control functions of most large and 
small stations—AM and FM. It has 
full facilities for simultaneous 
auditioning and broadcasting for 
practically any combination of 
studios, turntables, or remote lines. 


nae a a we a 
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RCA PYLON ANTENNAS 
FOR EVERY FM STATION 


Today, RCA FM Pylons are by far the 

most popular radiators in the nation’s FM 

broadcast stations. They are easy to erect, 

completely self-supporting, and can be 

. mounted anywhere. RCA Pylons assure 

RCA’s you maximum radiation. For example, an 
Duo-Cone Speaker 8-section Pylon operated in conjunction 
T LC-1A with a 50-kw FM transmitter can deliver 

ype an effective radiated power of over 600 kw! 


Expressly designed for monitoring FM pro- _— RCA Isolation Unit 
grams and high-fidelity recordings, this J 
revolutionary new two-cone speaker pro- ne Type BAF-4B 
vides true FM response throughout the Yo 
range 50 to 15,000 cps! It is free from ( For AM broadcasters 
resonant peaks, harmonics, and transient ‘ who wish to install an 
distortion at all usual volume levels. Cross- — RCA FM Pylonatoptheir 
over response is remarkably smooth. Con- present AM tower, and 
trolled “roll-off” is provided for 5 and 10 kc. operate AM and FM sim- 
Room location of the LC-1A is non-critical. ultaneously, this unique unit provides com- 
The RCA Duo-Cone Speaker is available plete and efficient isolation of FM and 
in three bass-reflex cabinets; finished in two- AM signals. Mounts at the base of an in- 
tone gray, dark walnut, and light mahogany. sulated broadcast tower. 


Nominal Over-all 
Type Power Sections Height Weight 
No. Gain (ft.) (Ibs.) 


Data for RCA Pylon Antennas 


Standard Pylon. This antenna is designed to meet the requirements 
of all FM Stations .. . handles up to 50 kw of power. The Standard BF-I1A 1.5 13.5 350 
combines maximum strength and rigidity with minimum weight. BF-12A/B 3.0 27 700 


I 
2 
Heavy-Duty Pylon. This is the only FM antenna designed to sup- BF-I14A 6.0 4 54 2000 
port the RCA Super-turnstile Television antenna. The Heavy-Duty BF-18A/B 12.0 8 108 

Pylon is built for locations where winds of hurricane force prevail. : 
It is designed to withstand wind velocities of more than 160 mph HEAVY-DUTY PYLONS 
when used for FM service alone. 


— 


Low-Power Pylon. Here is the ideal low-cost antenna for interim or-128/¥ 38 3 = 
operation and stand-by service. It has the same high gain as other BF-14C/D 6.0 4 54 
two models, but is available only as a single-section antenna. The . LOW-POWER PYLONS 

Low-Power Pylon handles up to 3 kw. 


BF-21A/B 1.5 I 13.9 
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Feature of the Week 


TELEVISION has joined the U. S. 
Navy faculty as a Professor of 
Training. 

Experimental video class rooms 
will be put in operation when the 


Navy starts sending trial televi- 
sion programs from its Sands 
Point, Long Island station, to a 


class of trainees. Preliminary tests 
have already been conducted at the 
special devices center there. 

With a view to mass training, 
early next year weekly schedules 
of lectures will be telecast four 
miles from Sands Point to the Mer- 
chant Marine Academy at Kings 
Point, N. Y. 

Results for television classes will 
be compared with those trainees re- 
ceiving the exclusively oral instruc- 
tion. 

If trials are successful, pro- 
grams originating at Sands Point 
will be fed by wires and radio links 
to members of naval reserve squad- 
rons at TV classrooms at naval air 
stations in Squantum, Mass., Wil- 





Navy students have a front-row 
seat for a television demonstration 
on the use of a sextant. 


low Grove, Pa., Floyd Bennett 
Field, near New York City, and 
Anacostia, near Washington, D. C. 

Test programs will include com- 
binations of lecture, demonstration, 
roundtable discussions, dramatiza- 
tion techniques. Producers. will 

(Continued on page 112) 


On All Accounts 


IXTEEN years before Gen. 
Eisenhower sailed overseas to 
captivate Britain, another 

Kansas boy was making a small 
splash of his own on John Bull’s 
island. He was Brewster Morgan, 
now manager of the television de- 
partment at Compton Adv., New 
York. 

A Rhodes scholar, Mr. Morgan 
was the first American ever to he 
named president of the Oxford 
Dramatic Society. Director of sev- 
eral productions at 
Oxford, he was 
lected also to present 
the play “Humor of 
Court” at a com- 
mand performance 
in London. 

Slicing in a drama 
stint in Berlin and 
Vienna, he returned 
to America at the 
expiration of his 
scholarship to join 
Harry Moses Co., a 
production firm, as 
partner. The firm 
produced, among 
other such’ works, 
“Grand Hotel” and 
“The Warrior’s 
Husband.” 

His work with the 
producing organization was cur- 
tailed by an automobile accident, 
after which Mr. Morgan retired 
for a time to recuperate in Seattle, 
Wash. 

In 1935, his health regained, Mr. 
Morgan returned to New York and 
joined N. W. Ayer & Son as super- 
visor and director in the radio de- 
partment. 

A year later he moved to CBS as 
a senior director. There he pro- 
duced the Shakesperean Series and 


se- 





Mr. MORGAN 


Columbia Workshop among othe: 
similarly planned projects. 

He answered a summons to Hol- 
lywood and MGM in 1937 in the 
form of a writer-producer-director 
contract, after which he moved to 
the Ward Wheelock agency in Hol- 
lywood, where he produced the 
Hollywood Hotel for the 
agency. 

In 1939 he returned to New York 
and CBS as head of their De- 
fense Program setup. During 
this period he devel- 
oped the Spirit of 
*41 show which nur- 
tured the 
Hour, as well as the 
Proudly We Hail se- 


series 


Army 


ries. 
England called 
again in 1942, and 


he returned as chief 
of broadcasting com- 
munications for 
OWI. While in Lon- 
don he aided in the 
organization of 
AFN and ABSIE. 
Later he became 
chief of broadecast- 
ing of the 12th Army 
Group Psychological 
Warfare Branch. 

In the fall of 1945, 


his war work completed, he re- 
turned to the States and joined 
Compton Adv. as head of radio 


program development in New York. 

Now, as manager of the agency’s 
television department, he is han- 
dling Procter & Gamble’s new video 
show I’d Like to See on NBC. 

Mr. Morgan lives in Manhattan, 
and has a son Brewster, 10% years. 

His after-hour interests include 
horses, the theatre and -football— 
and training dogs. 


BROADCASTING °® 























YOUR BEST BUY IN 
SOUTH CAROLINA BY 
ALL MEASUREMENTS 


Hill Directory Company's Decem 
ber 1947 estimate of population ina 
2 1.2 mile radius of Greenville's court 
house is 114,704 people, an increase 
of 7,664 in 12 months. Sales Man 
agement 1948 Survey of Buying Power 
shows Greenville County's leadership 
in Sales and Income: 


RETAIL SALES 


$126,152,000 


WHOLESALE SALES 


$153,000,000 


a BUYING INCOME 


3 $178,003,000 


Ist 
In South Carolina 


WFBC’s audience includes this rich 


county—in addition covers Spartan- 





burg and Anderson Markets — and 


WFBC-FM is an extra, in this first 
market in S.C. We will gladly fur- 
nish information on WFBS’s larger 
market—13 counties in the Piedmont 
area, which you can reach with one 


effort. 


FOR ALL 


GREENVILLE-SPARTANBURG- 
ANDERSON MARKETS 


5000 Watts 19 Hours Daily 
and WFBC-FM 
93.7 Channel + 60,000 Wotts 


GREENVILLE, S.C. 


THE NEWS-PIEDMONT STATION 


REPRESENTED BY AVERY-KNODEL, INC. 
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PROFITABLE 
SALES IN ‘'ST. LOUIS-LAND’’ 





oF 
Readin about Reach in the BMB coverage story 


1 makes good readin! 115 counties daytime . . . 98 counties 


night time. Also a coincidental survey* in the thirty 


ecem. prosperous counties immediately surrounding big St. Louis 





ning 
te. shows that KXOK alone delivers 22.1% of the listening 
on audience morning, noon and night. 


ership 





efe J 
Rilin about KXOK Hooper Ratings is fun! 


Audience increases month after month, show gains in 
Total Rated Time Periods in excess of any other 
St. Louis Network station. 











rich 

fan- 

and 

first 

rur- J e e 

- Rillmelic readily proves that the 

ont advertiser with KXOK low-in-St. Louis rates gets more 
" Hooper ... plus more coverage... per dollar 


on KXOK. 





| 


Check the 3 R’s... Rates... Ratings (Hooper)...Reach (BMB)... 
check our John Blair representative today ... 


you'll check KXOK as your number one buy in “St. Lovis-land.” 





* survey conducted by Edward G. Doody and Co... . 109,000 calls completed. X PMS ~~ 
bh 

] ST. LOUIS’ A BC AFFILIATE ¢ CHESTNUT 3700 

630 KC e 5,000 WATTS e FULL TIME 





Owned and operated by St. Louis Star-Times 
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A “BONUS INCREASE” 


of 


48,870 


Radio Homes 
CAN'T BE OVERLOOKED 


KTUL and its rich 26-county trade area in 
Northeastern Oklahoma offer more coverage 
for your advertising dollar. 


BMB REVEALS GROWTH 


* * 
245,580 radio families in 1948, 
compared with 196,710 in 1946. 


* * 
& 


“It's like another whole city of radio listeners 
in a prime market of ranching, industrial and 
recreational wealth.” 


bles ii 


Vice-President 
and General Manager 


TULSA, OKLAHOMA 





Auery-Kuodel, INC. RADIO STATION REPRESENTATIVE 
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OS ANGELES FERERAL SAVINGS AND LOAN Assn., Los Angeles, spony 

of this year’s annual New Year’s Day Rose Parade on KLAC-TV Hollywo 

has taken five-year option on parade sponsorship. Agency: Robert F. Deng 
Inc., Los Angeles. 


GENERAL ELECTRIC Co., Schenectady, replacing The Dennis James Sho 
presented one time only on Sunday Nov. 7, with a new program called J 
Eyes Have It, Sundays, 8:30-9 p.m., on WCBS-TV. New show scheduled 
debut Nov. 14 will have a panel of four experts naming the world events 
the past 20 years shown on newsreel during program. BBDO New York; 
agency. 


ADMIRAL Corp., Chicago, appoints the Kudner Agency, same city, to hap 
its television and radio media. Cruttenden and Eger, Chicago, continues 
handle space media. Kudner will supervise Admiral’s show on East © 
TV network and assist in developing additional TV and AM promotion. 


PEPSI-COLA BOTTLING Co., Chicago, contracts for Sparkling Time, weet 
variety show 8:30-9 p.m. (CST) on WGN-TV Chicago. Agency: Presba, fk 
lers & Presba, Chicago. 


SEE’S CANDY SHOPS, Los Angeles, sponsoring one minute film commer 
before and after New Years’ Day Rose Bowl Parade telecast on KTLA Holk 
wood. Candy chain also planning television spots on San Francisco station 
after first of year. Agency: Ross, Gardner & White, Los Angeles. 


LOFT CANDY SHOPS, Long Island City, N. Y., sponsoring Hi, Jinx progrs 
over WNBC New York, Tuesdays and Thursdays, 8:30-8:45 a.m. 


MARY LEWIS Inc., New York (Youthful Fashions), sponsoring new televisin 
program based on adventures of teen-age character, “Tawny L,” created ly 
Flint Adv. Assoc., Lewis agency. Program is telecast on WPIX New York 


MAURICE HOLMAN, Los Angeles (manufacturer of men and women’s cloth 
ing), sponsoring two hour telecast of Hollywood Santa Claus Parade Nov, 4 
on KTSL Hollywood. Agency: Robert F. Dennis Inc., Los Angeles. 


BOSTON Store, Milwaukee, renews Adam Versus Eve on Thursday night 
from 8-8:30 on WTMJ-TV Milwaukee, for 13 weeks through Louise Mar 
& Assoc., same city. Store, which moves show to new time and lengther 
it by 10 minutes, has sponsored weekly show since WTMJ-TV took ai 
Dec. 3, 1947. 


GENERAL ELECTRIC SUPPLY Corp., Los Angeles, Dec. 5 starting month 
schedule of one minute film commercials on KTLA Hollywood. Agency 
Ross, Gardner & White, Los Angeles. 


CHEVROLET DEALERS Assn., Boston, sponsoring all remaining home game 
of Boston Bruins, hockey team, on WNAC-TV. This marks first time game 
have been telecast. 


Network accounts eee 


CHESEBROUGH Co., New York (Vaseline), will sponsor half hour situatio 
comedy program called Little Herman, Saturdays, 9-9:30 p.m. on ABC 
fective about Jan. 1. McCann-Erickson, New York, is agency. 


STOP THE TRAFFIC Restaurant, Hollywood, Nov. 1 started three week 
sponsorship of quarter-hour MBS co-op Gabriel Heatter Mail Bag on Ki 
Hollywood. Contract is for 13 weeks. Agency: Harold Cowan, Los Angelés 


GENERAL FOODS, Toronto (Baker’s Cocoa), Nov. 7 started for 39 weel 
The Aldrich Family on 34 Dominion network stations, Sun. 5:30-6 po 
Agency: Baker Adv. Co., Toronto. 


MATUSEK ACADEMY OF MUSIC (music stores), Chicago, contracted for 4 
variety program on WENR-TV, to be telecast over ABC’s midwestern +! 
network for 13 weeks from Nov. 29. Show will originate from Chicag0' 
Casino Ballroom each Monday, 9-9:30 p.m. (CST). Agency: Salesvertisitt 
Assoc., same city. 


Aid people eee 


\ 


NORMAN R. ANDERSON, former merchandising manager of the Telecois 
Corp., New York, appointed sales and advertising manager, Minute and Certo 
Divisions, General Foods Corp., New York. — 
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It's another BIG Thanksgiving with 
another BIG record-breaking harvest 
in the BIG Middle West, the BIG bread- 
basket of the world. You can join in this 
harvest and get BIG results in this BIG area 
when you use the BIG station, KFAB! 


KFAB 


Your Columbia Glalion 
OMAHA, NEBRASKA 





Represented by FREE & PETERS, INC. General Manager, HARRY BURKE 





BROADCASTING @ Telecasting November 15, 1948 ®@ Page 19 





‘*THE BEST 
~ LHE BEST 





S¥ iw 8) 



























































LOCATION 
 ))) IN THIS LOCATION” 


IN THE NATION”’ 


(WHK says so...and we 
have the greatest amount 
of local business to 
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Illuminating Company says ‘OMMU! 
as the vi 
nation’s 
plan rele 
Secretar} 
t may P 
‘radio sl 
The kr 
radio sil 
juring 4 
and ag 
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OMMUNICATIONS is recognized 
ws the vital “nerve system” of the 
nation’s proposed civil defense 
nlan released Sunday by Defense 
Secretary James V. Forrestal. But 
t may prove highly susceptible to 
‘radio silence” paralysis. 

The knotty question of whether 
radio silence should be imposed 
juring an emergency arose time 
and again during conferences 
(BROADCASTING, July 26]. 

In official quarters “radio 
lence” is still recognized as 
open question.” 

The plan is contained in a report 
of the Office of Civil Defense Plan- 
ning recommending a permanent 
peacetime program of civil defense, 
quickly expandable in an emer- 
gency. 

Mr. Forrestal termed the plan 
the “missing link” in our defense 
structure. Action by the defense 
hief will be withheld until officials 
f government agencies and others 
have had the opportunity to study 
and comment on its contents. 








si- 
an 


“ 


Comprehensive Manual 
Developed over the past nine 
months under the direction of Rus- 
sll J. Hopley, OCDP director, it is 
designed as a comprehensive man- 
ual for the guidance of states, 
communities, public and private 
rganization and the entire civil 
population to be utilized in mini- 
mizing the effects of possible 
enemy action. 

Nineteen representatives of the 
communications industry served 
on a panel to assist Herbert J. 
Schroll, OCDP communications ad- 
visor, in drafting the communica- 
pions aspects of the program. 

Mr. Hopley, who obtained leave 
ftom his position as president of 
tte Northwestern Bell Telephone 
o., with offices in Omaha, plans 
‘0 return to his job at the end of 
this month. 

_ During a news conference Mr. 
Hopley was asked: 

“Does the plan anticipate the 
imposition of ‘radio silence’ only 
at certain times and not continually 
throughout an emergency period?” 
Mr. Hopley termed this “a very 
mlificult question,” but acknowl- 
edged that this was a correct in- 
‘erpretation of the plan, which ap- 
peared vague on this point. 

Radio beams used by planes, he 
sid, would “undoubtedly be shut 
of if stations were.” Military au- 
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RADIO SILENG 


thorities have been searching for 
a method to utilize stations and 
beams in a manner which will pre- 
vent their signals from being used 
as homing devices for enemy air- 
craft or guided missiles. 

“The best defense system that 
could be devised,” the report says, 
“would fail if its communications 
system did not function, and par- 
ticularly if it suffered major fail- 
ures in time of extreme emer- 
gency.” 

“Silencing of radio stations for 
military security purposes,” ac- 
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The Big Question in Defense Plans 





cording to the plan, “may be nec- 
essary under certain conditions to 
deny to an enemy any advantages 
that radio emissions might afford 
as navigational aids to enemy 
aircraft or guided missiles and, 
in the event of a raid, from ob- 
taining information as to the ex- 
tent of destruction inflicted.” 

The pattern that may be fol- 
lowed in imposing radio silence, the 
extent and conditions under which 
the use of radio may be restricted, 
including security and censorship 
control, “will in varying degrees 


PROPOSED ORGANIZATION FOR 


COMMUNICATIONS DIVISION 
OFFICE OF CIVIL DEFENSE 


COMMUNICATIONS 
DIVISION 


RADIO BROADCASTING 
AND OTHER RADIO SERVICES , 
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impair or nullify certain operations 
of civil defense organizations,” of- 
ficials admitted. 

It was recommended that any 
restrictions affecting radio opera- 
tions which may be promulgated, 
should be developed jointly “and 
promptly” by the Armed Forces, 
other government agencies con- 
cerned and the proposed Office 
of Civil Defense to achieve the 
most effective workable plan. 

“Consideration,” authors of the 
report cautioned, “should be given 

(Continued on page 88) 
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Runs Into Government Snag 





RECORD makers and the musicians union await Uncle Sam’s nod before 
starting to do business once more under a new AFM welfare plan. 
Last week the plan ran afoul of governmental protocol. 


Despite front-office confusion at 
recording and AFM officials are 
still hoping that the terms on 
which they have agreed will. be ad- 
judged outside Taft-Hartley Law 
bans. 

Their hopes were rudely dimmed 
Wednesday afternoon when Attor- 
ney General Tom Clark’s office 
turned on the ice water when five 
spokesmen for the negotiators ap- 
peared for a 3 p.m. appointment. 

The Attorney General, unfortu- 
nately, had left that morning for 
Florida. So five negotiators men- 
tally computed what it would have 
cost to send their contractual docu- 


Telecasting 


the Dept. of Justice, however, both 





* 

ments by mail, picked up their brief 
cases in bewilderment and started 
back to New York. 

What they apparently didn’t 
realize was that a pinch-hitter was 
waiting a few feet down the corri- 
dor to serve as host to the delega- 


tion. He was the Acting Attorney 
General, Solicitor General Philip 
Perlman. 


Left at the Altar 
But Mr. Perlman, like the dele- 
gation, was left at the altar. In- 
stead of officially greeting the New 
York group he found himself try- 


ing to parry the pointed questions 
of reporters. 

All that came of the industry- 
union New York-Washington safari 
was an all-around pout that didn’t 
augur well for Dept. of Justice 
sanction of the recording agree- 
ment. Mr. Perlman appeared net- 
tled at what he construed as a cold 
shoulder; the negotiators left 
Washington muttering about the 


foibles of Pennsylvania Avenue 
brass. 

Mr.. Perlman made one _ point 
clear to newsmen. He said the 
Dept. of Justice doesn’t issue 


rulings to businessmen on the legal- 

ity of their contracts. “That’s up 

to their own lawyers,” he said. “We 
(Continued on page 82) 
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TALENT TUSSLE 


THE network battle-royal for top- 
flight talent went into the weekend 
with NBC apparently victor in the 
CBS foray for Jack Benny but still 
faced with a series of fights to pro- 
tect other performers. 

Two-ply appeal of more money 
and less taxes found networks 
opening their pocketbooks while 
performers awaited the juiciest 
bids. 

CBS conceded loss of the Benny 
battle late in the week but unof- 
ficially claimed to be in the running 
for Edgar Bergen, to be relin- 
quished by Standard Brands. Other 
NBC personalities are looking for 
either a capital-gains tax deal with 
the network or an inviting offer 
from CBS, ABC or MBS. Among 
them are Bob Hope, Fibber McGee, 
Ed Gardner, Red Skelton and Gil- 
dersleeve. 

The capital gains deals cut the 
revenue slice of talent pay to 25% 


Networks Vie for Big Names 





compared to the higher sliding 
scale of the normal income tax, 
according to network circles. This 
form of contract was the lure that 
pulled Amos ’n’ Andy from NBC 
into the CBS stable. 

Niles Trammell, NBC president, 
was on the West Coast last week 
protecting his talent lineup and 
clinching the Jack Benny deal. All 
sorts of figures were bandied about 
in discussion of the contract, rang- 
ing from $3- to $6 million. 

Lloyd Wright, attorney for 
Amusement Enterprises Inc. (Ben- 
ny), commented on these figures as 
follows, “There have been many 
misleading and false statements 
made in reference to current nego- 
tiations.” He added that no final 
agreement had been reached. 

CBS denied that William S. Pa- 
ley, board chairman, was on the 
Coast directing the network’s bid- 
ding for top NBC performers. The 





PRO-U.S. DRIVE 


Ad Council Project 
Launched Abroad 


A NEW campaign, designed to destroy anti-United States propaganda 
abroad was launched Wednesday, Nov. 10, by The Advertising Council, 


New York. 


American business firms advertising in foreign countries 


are expected to join the campaign by devoting a portion of their overseas 


advertising space and radio time 
to correcting misconceptions about 
the U. S. 

A booklet, prepared in consulta- 
tion with the U. S. Information 
Service, State Dept., was issued for 
the campaign as a guide to partici- 
pating firms. 

Campaign advertising will stress, 
especially in Economic Cooperation 
Administration countries, reasons 
for American economic aid, which 
is being attacked by Communists as 
“economic imperialism.” 

The Ad Council, at the request 
of the State Dept., will act as liai- 
son between the department and 
advertisers wishing to cooperate. 
The ECA has approved copy sug- 
gestions for making clear to the 16 
ECA countries the reasons for aid 
through the Marshall Plan. 

Use of donated portions of Amer- 
ican advertisers’ overseas appropri- 
ations will supplement the work 
being done by the “Voice of 
America.” 

Radio propaganda on the over- 
seas advertising campaign is ex- 
pected to blanket the European 
area, as American firms buy time 
on Radio Luxemburg, Radio An- 
dorra, Radio Monte Carlo and the 
six stations of Radio Italia, the 
council said. 

“Advertising, the newest weapon 
of democracy, can help fight for 
freedom wherever freedom is being 
attacked—and it is being attacked 
in every country in the world,” said 
Allan M. Wilson, vice president of 
the Ad Council. “Its overseas ad- 
vertising can play a vital role in 
saving other nations from  suc- 
cumbing to the police-state system, 
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* 
and thereby save America and the 
American way of life,” he went on. 

The overseas advertising cam- 
paign is coordinated by A. O. Buck- 
ingham, vice president of Cluett, 
Peabody & Co., New York. The 
guide was prepared under the di- 
rection of Jerre Patterson, assist- 
ant to the president of Foote, Cone 
& Belding International Corp., New 
York. Judy Kwis is the Ad Coun- 
cil’s staff executive for the cam- 
paign, under the supervision of Mr. 
Wilson. 


network said Mr. Paley was in New 
York last week and hadn’t been out 
of the city in several weeks, but 
did not reveal his plans for the im- 
mediate future. 

Considerable credence was given 
to statements that Edgar Bergen 
was grabbed by Coca Cola. The 
office of Steve Hannagan in New 
York indicated that Bergen prob- 
ably would go on for Coca Cola in 
mid-January, though no contracts 
have been signed. 

Despite CBS optimism on the 
Bergen front, persons close to the 
negotiations believe the comedian 
will be on NBC at his usual 8 p. m. 
Sunday spot. The Bergen-Coca 
Cola project is understood to in- 
volve a capital gains deal requiring 
Treasury clearance in Washington. 

With Benny apparently remain- 
ing at NBC, Phil Harris also is 
considered a fixture on the net- 
work since the programs are closely 
tied together. 

CBS is said to be making a strong 
bid for Bob Hope, with ABC under- 
stood to want the comedian to back 
up against Crosby. 


Gets Full Campaign 


BURLINGTON Mills Corp., New 
York, (textiles), has appointed 
Hirshon-Garfield, New York, to 
handle the full advertising cam- 
paign, Kenneth Collins, Burlington 
vice president in charge of adver- 
tising and public relations, an- 
nounced. The agency has been 
handling three divisions including 
the Burlington institutional and 
men’s wear divisions. Eleven more 
divisions have been added with the 
new appointment. The advertising 
billing for the agency thus will in- 
crease from approximately $1 mil- 
lion to $2.5 million annually. 
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Sealtest Sponsor 
5- Weekly on ABC 


NATIONAL Dairy Products, Ne 
York (Sealtest Co. milk and mij 
products), effective Jan. 3 yi 
sponsor a quarter-hour progran 
five times weekly, 1:45-2 p.m, 
49 ABC stations. 

The show, titled Dorothy Di 
will use the same format used 
the Bell Syndicate column, 
will be cooperatively sponsored 
the rest of the network. It is; 
John E. Gibbs package. 

First part of program will be é& 
voted to reading and answeriy 
mail and latter part will be a dr. 
matization. 
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Barbara Winthrop, Miss Dix: 
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will play the part of Dorothy Dix§ Station 
in the radio version. N. W. Aye Sagreed | 
& Son, New York, is the agency, such a « 
: on gross 
33% fell 
AGENCY EXECUTIVES§ tm Nz 
ADDRESS MICH. AAAAE ="! 
. cary sl 
LEADING advertising agency ex jj mar 
ecutives addressed the first annul § *vitie 
fall meeting of the Michigan Coun. aids and 
cil of the American Assn. of Ad §® curta 
vertising Agencies in Detroit Were 
Nov. 11. from N. 
ad 
Among the agency leaders wh ae 
spoke at the fall meeting wer trade va 
Frederic Gamble, AAAA president ning al 
Fairfax Cone, president of Foote § a1. + 
Cone & Belding; D’Arcy Brophy, § ;, ne 
president of Kenyon & Eckhart § ps tme 
New York and AAAA Nationa § tivities, 
chairman. of acti 
H. G. Little, executive vice presi- § they co 
dent of Campbell-Ewald, Detroit, § total N 
and chairman of the Michigan > Desp 
Council, was in charge of the meet- § on the 
ing. George Richardson, vice presi- ff station 
dent of J. Walter Thompson, di- their o 
rected meeting arrangements. paign § 
Be ee sors The 
Barnouw Re-elected 
ERIK BARNOUW was re-elected “H 
national president of Radio Writ §. °° 
ers Guild and Sam Moore Wet dust 
Coast regional vice president fo promo 
one year at meeting last week i — 
Los Angeles. Re-elected to countl Toad ; 
were Jack Robinson, Ruben Ship 9 $1 0,0 
Milton Merlin and Pauline Hop so 
kins. Newly elected council met 2,000 
bers are Irvin Ashkenazy, Howard Bent | 
Blake, Selma’ Diamond, Larry | “ens 
Marks, Ray Singer and Gene 
Stone. 
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~ALL-RADIO PLAN 


“nt... UBeQADCASTERS recommend that 
‘++: QE ir industry spend about 0.2% of 
tal revenue from time sales for 


1 Polls “industry-wide promotion, according 
..... yy findings of the most recent 
.... MMBpoADCASTING TREND’S Survey 
‘+++. Mivgth in BROADCASTING’s series). 


Wotion managers who were asked 
» name a figure for the total 
oadcasting sales job suggest 
700,000 as an annual budget. 

With this $700,000, the industry 
pould invest heavily in promo- 
ional films, magazine ads, trade 
magazine space, direct mail, and 
newspaper advertising. Although 
adio was not included on the 
heck-list, 15% of the station man- 
gers wrote in “radio”—staunch 
kupporter's of the theory that radio 
s sufficient unto itself. 
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D.M., Preponderance for NAB 


The first half of this survey 


ty Dig jemonstrated that most station 
used § managers feel that the all-radio 
in, = promotion should be done by NAB 
ored “Hr a subsidiary organization 
It is MirpeoapcastING, Oct. 18]. 
Nearly half of the radio execu- 
1 be defMtives felt such a campaign should 
swerini incude AM, FM and TV, but one- 
a dre fourth thought the effort should be 
limited to AM only, and 17% 
; Dix: thought FM should be the only fac- 
column, @tor in such a promotion. 
hy Dir Station managers generally 
J. Ayer $agreed that any assessment for 
ency, such a campaign should be based 


on gross per-station revenues—but 
33% felt expenses should be met 
fom NAB’s current budget. 

In order to accomplish this budg- 
dary sleight of hand, many sta- 
tion managers said NAB’s women’s 
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Icy eX 
annul @ «tivities, radio news, program 
- Coun. @ aids and FM appropriations should 
of Adm % curtailed. 
etroit Were $700,000 to be extracted 
fom NAB’s budget, which was set 
< wa, 4% $796,000 for 1948, less than 
rs whi Bi , : 
er: $100,000 would remain for normal 
sident trade association operation, a scan- 
Foote me of the budget shows. Pro- 
real posals to curtail activities are not 
chartt in line with the association’s de- 
._, @ Partmental expenses. Women’s ac- 
ation! & tivities, for example, lead the list 
_ of activities to be curtailed but 
presi: @ they consume less than 1% of the 
etroit, § total NAB budget. 


chigan @ Despite divergencies of opinion 


‘meet § on the how and whereby, 95% of 
presi: § sation managers were united in 
mn, di- § their opinion that a promotion cam- 


paign should be started—and soon. 
The results of the second half 
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; Table | 
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West industry spend annually for such 
it for promotion os 
eek in % of all stations 
ouncil_] '*s than $500,000 13% 
Ship, 550,000 25 
Hop- J $1,000,000 33 
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Larry Unanswered 18 
Gene oe 
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$700,000 Suggested, TRENDS Finds 





Table Il 


“Which of the following projects should the promotion include?” 


% of all respondents 


ee . 

Magazine advertising.._. 
Trade paper advertising... 
Direct moll...........--~-. 
Newspaper advertising.-- 
Centralized research._--.. 
Billboerds...............- 
Easel presentation.._---- 
Flying squads of experts... 


Special merchandising...- 


Centralized saies dep't...-. 
Special school...__.--- ~ 
Cer -CO9E8..cccccccece — 
AD Ga ccwwnsnmaamne 
Don't know-indefinite._-_.. 


Unanswered.____._.__-__ 











of the survey, conducted by Audi- 
ence Surveys Inc., follow: 
“How much money should the in- 
dustry spend annually for such 
promotion?” (See Table I). 





Very few of the broadcasters 
thought that the radio industry 
should spend as much on promo- 
tion as the $2,000,000 allocated 
by printed media, The average of 


all specific recommendations was 
slightly over $700,000. One fourth 
(25%) of the respondents suggest- 
ed a half million dollars, while 
13% offered less than that. A third 
(33%) of the managers checked 
off one million dollars as the de- 
sirable amount. 28% of the panel 
had no concrete amount to recom- 
mend, 

The average expenditure recom- 
mended represents about 0.5% of 
local time sales as estimated by 
BROADCASTING in the 1948 YEAR- 
BOOK. 

“Which of the following projects 
should the promotion include?” 
(See Table II). 

More than half of the station 
managers (58%) wanted films to 
be included in the all-radio promo- 
tion campaign. Next in order of 
mention were magazine advertis- 
ing (36%), trade paper advertis- 
ing (32%) and direct mail (30%). 

These were followed by news- 
paper advertising (28%), central- 
ized research (27%), billboards 
(25%), easel presentation (22%), 
flying squads of experts (21%) 
and special merchandizing (20%). 

The projects listed on the ques- 

tionnaire getting the least men- 
tions were centralized sales depart- 
ment (11%), special school (9%) 
and car cards (6%). 
“Do you think the NAB radio pro- 
motion film will benefit all sta- 
tions alike?” (See Table III, page 
84). 

Station managers are about 
equally divided on the question of 
the NAB promotion film benefiting 


all stations alike—44% said it 
would, while 42% said it would 
not. The rest were indefinite, or 


did not answer. 
Of those who said that the film 
would not benefit all stations alike, 
(Continued on page 84) 





POLLS 


DR. GEORGE C. GALLUP will 
face an audience of top-flight 
agency men and talk about “Opin- 
ion Polls,” a subject of much heated 
discussion lately, when he addresses 
tonight’s annual dinner of the East- 
tern AAAA Conference at New 
York’s Waldorf Astoria Hotel. 

Dr. Gallup will share principal 
speaking honors with Paul Weaver, 
professor of philosophy of Stephens 
College, Columbia, Mo., analyst of 
American culture and _ customs, 
Gordon E. Hyde, chairman of the 
New York Council, sponsors of the 
program, announced last week. 

Tonight’s dinner is the closing 
event of this year’s all day confer- 
ence, “The Advertising Agencies 
Town Meeting.” The conference, 
held annually, is expected to draw 
more of the industry’s top talent 
than at any previous session for 
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Eastern AAAA to Hear Gallup 





its “sharply critical 
agency functions.” 


analysis of 


Heading sessions and serving on 
panels will be at least five agency 
presidents, plus ranking executives 
from numerous other agencies. 

A portion of the roster of today’s 
Town Meetings were announced as 
follows: 


RESEARCH: 


Chairman—Marion Harper Jr., vice 
president and assistant to the presi- 
dent, McCann-Erickson; H. H. Dobber- 
teen, vice president and director of 
media, Benton & Bowles (for media); 
Henry A. Mattoon Jr., vice president 
and director print copy, Compton Ad- 
vertising (for creative); George Chat- 
field, vice president, Kenyon & Eck- 
hardt (for contact); Herbert A. Morse, 
sales promotion manager, Federal Ad- 
vertising Agency (for sales promotion); 
Franklin Brill, director of public rela- 
tions, Newell-Emmett Co. (for public 
relations). 

MEDIA: 


John J. Flanagan, directur mechan- 
ical production, MceCann-Erickson; H. 


H. Kynett, senior partner, Aitkin- 
Kynett Co. (for management); Walter 
Barber, head print buyer; Compton 
Advertising (for media); Kenneth W. 
Plumb, vice president, Federal Adver- 
tising Agency (for contact); Sherwood 


Dodge, director of research, Foote, 
Cone & Belding (for research). 
CREATIVE: 

Chairman—Henry O. Pattison, vice 


president and director of copy, Benton 
& Bowles; Walter O’Meara, copy con- 
sultant, J. Walter Thompson Co. (for 
copy); Elwood Whitney, vice presi- 
dent and art director, Foote, Cone & 
Belding. (for art); William E. Forbes, 
supervisor television operations, Young 
& Rubicam (for radio and television); 
Richard de Rochmont, producer, 
“March of Time” (for films). 


RADIO AND TELEVISION PRODUC- 
TION: 

Chairman—C. L. Weaver Jr., vice 
president, Young & Rubicam; Thomas 
F. Harrington, vice president, Ted 
Bates Inc. (for management); Wallace 
Elton, art director, J. Walter Thomp- 
son Co. (for creative); Everett W. 
Hoyt, president, Charles W. Hoyt Co. 
(for contact); Dr. Peter Langhoff, di- 
rector of research, Young & Rubicam 
(for research). 
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By BRUCE ROBERTSON 


COMPARATIVE PEACE reigned 
on the music front last week. 

The new era of good feeling was 
ushered in when: 


@ BMI signed its 2,000th re- 
newal contract 15 months in ad- 


vance, extending the right to broad- 
cast BMI-licensed music well into 
1959. 

@ ASCAP gave every indication 
of similarly allowing its contracts 
to be continued for another nine- 
year term without any increase in 
rates. 

Carl Haverlin, BMI president, 
summed up the general sentiment 
in an_ exclusive statement’ to 
BROADCASTING: 

“Perhaps only those of us who 
were at BMI in its formative year 
of 1940, and the relatively few hun- 
dred broadcasters who had signed 
their BMI licenses before the end 
of that year, can appreciate to the 
fullest the solid satisfaction con- 
tained in the simple statement: 
‘BMI renewals have passed 2,000.’ ” 

“This means that almost 90% of 
all BMI-licensed stations have ex- 
tended their contracts for a term 
which ends in 1959 and that sta- 
tions representing over 97% of the 
dollar volume of the industry have 
signed with BMI for this renewal 
period. 

“Less than 200 of our AM li- 
censees are still unrenewed and a 
great majority of these are sta- 
tions which have been on the air 
for eighteen months or less. 

“One of the accomplishments of 
which BMI is, I think, justly proud 
is that during the formative years 
that have passed, it has been able 
not only to grow itself, but also to 
cope successfully with a_ service 
problem to an industry which has 
tripled in size. 

“BMI today has four times as 
many licensees as it had on Jan. 1, 
1941, and nearly twice the number 
it had on Jan. 1, 1947. 

“This heartening demonstration 
of industry unity—so overwhelm- 





BMI'‘s 2,000th license renewal is is- 
sued to KQV Pittsburgh. On hand for 
completion of contract were Carl 


Haverlin (seated), BMI president; 
Robert J. Burton (1), BMI vice presi- 
dent, and Mildred Chetkin, executive 
assistant to Mr. Haverlin. James F. 
Murray is general manager of KQV. 
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THE EFFECT OF COMPETITION ON LICENSING COSTS...1941-1947 


FOR A RADIO STATION WITH YEARLY NET SALES. _ 


Cilial Cnnual Feupmenis- 


ASCAP FEE 
COMBINED YEARLY PAYMENT 


Saatings-(U-1H7 
BASED ON THE OLD S% CONTRACT 
SAVINGS .. .1941-1947 INCLUSIVE 


BASED ON THE 72% CONTRACT 
PROPOSED BY ASCAP IN 1940 


SAVINGS 1941-1947 INCLUSIVE 


¥ ner SALES INCLUDES LOCAL AND NATIONAL SPOT SALES ONLY. IF NET- 
WORK REVENUE WERE INCLUDED IN WET SALES, THE ANNUAL AND PAI 
TWROUGH 1947 SAVINGS WOULD BE LARGER THAN THE ABOVE FIGURES 


ing a renewal 15 months before the 
expiration of the current licensees 
—will serve both as a challenge and 
an inspiration to all of us, publish- 
ers and management alike, and has 
already invigorated us to greater 
efforts in behalf of broadcaster and 
listener.” 

BMI’s origin might be traced 
back to that very human instinct 
to get all the traffic will bear. This, 
combined with ASCAP’s virtual 
monopoly of the licensing rights for 
the broadcasting of music, led the 
society to increase its rates to radio 
each time a contract expired. 

For practical purposes, however, 
the summer of 1939 provides a good 
starting point. 

At that year’s NAB convention, 
held July 10-13 in Atlantic City, 
the committee appointed by the 
NAB to negotiate a new ASCAP 
contract to succeed the one expir- 
ing Dec. 31, 1949, reported that it 
had been unable to get any pro- 
posal from ASCAP. 

Principle Endorsed 

The convention, with 273 sta- 
tions represented, unanimously en- 
dorsed the principle of fair pay- 
ment for music used on the air in 
a resolution that authorized the 
committee members to continue 
their attempts to make such a deal 
on a payment-for-use basis, if pos- 
sible. 

If they felt further efforts fruit- 
less, they were to “prepare such 
measures as are necessary and ex- 
pedient to enable the industry to 
provide sufficient music for its re- 
quirements without ASCAP.” A 
special convention was to be called 
“not later than Sept. 15 to vote 
the funds necessary for such meas- 
ures.” 

The committee made an appoint- 
ment to meet with an ASCAP com- 
mittee on Aug. 3, but at the ap- 
pointed time the late John G. Paine, 
then general manager of ASCAP, 
showed up alone and stated that he 
had no proposal to discuss. 

Immediately the committee 
called the special convention for 
Sept. 15 in Chicago and within the 
week appointed Sydney Kaye, New 











$1,000,000 | $500,000 | +250,000 |s100,000 | +50,000 
10,200 $100] 2,550 900 370 
22,500 | 12,300] 6200] 2,400 950 
32,700 | 17,400 8,750] 3,300) 1320 
93,000] 46,000] 23,000] 10,000] 5,600 
240,000 | 120,000] 8,500] 25000| 13,000 




















York attorney and copyright ex- 
pert, as special counsel and coordi- 
nator. 

Mr. Kaye the following month 
outlined to the Chicago convention 
a plan to establish an industry- 
owned music licensing organization. 

The more than 250 broadcasters 
not only approved the idea but im- 
plemented it then and there by 
levying on themselves and their 
fellow broadcasters a tax of 50% 
of their 1937 ASCAP fees (a min- 
imum of $1.5 million) to get the 
new organization under way. 

On Oct. 14, 1939, Broadcast Mu- 


sic was granted a corporate chart 
by the State of New York, but ty 
weeks before that date BMI won} 
first victory when Gene Buck, th 
president of ASCAP, appointed 
committee to 





draft a new rag 


contract. 


BMI 


continued its organiz} 


and on Feb. 15, 1940, with pledgs 
from 246 stations totaling $1,14) 
375, BMI formally became operg 
ive, setting April 1 to start licen; 


ing. 


On March 21, completely igngy, 


ing 


NAB 


and its committe 


ASCAP invited a select group ¢ 
network and station executiyes ; 
its offices and read to them its ne 


terms, 


society 


estimated as doubling ty 


’s overall revenue from m 


dio, chiefly through increased ne, 
work fees. 


Reductions 


offered low-incom 


stations were immediately attackd 
by broadcasters as an attempt }; 
ASCAP to divide and conquer. 4) 
networks and most stations sai 
“no” to ASCAP and the work ¢ 
building BMI went ahead at fy 


speed. 


BMI’s major task was to build; 
back-log of non-ASCAP music su. 
ficient to keep music on the air i 


the broadcasters and ASCAP 
should really break at the end of 
1940. By August BMI coul 
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ort to the NAB conven- 
‘on in San Francisco that it had 
336 


stations repre- 


nting more than 80% of the in- 
Wustry’s dollar volume. 


© charte 
, but ty 
[ won} 
uck, th 
0inted 
WwW radi 


The same 


Perfect.” 


month, with no less 
ride, BMI heard its first song on 
the Hit Parade, “Practice Makes 


The following month, in addition 


to the rapidly expanding supply of 


‘ganizj 
| pledge 
+ $1,149, 
> Opera, 
't licens 


its own new tunes and new arrange- 
ments of public domain music, BMI 
fected an agreement with Associ- 
ated Music Publishers whereby the 


AMP catalog of some 18,000 copy- 


y ignor. 
Mmittee 
zroup of 
itiyes 
| its ney 
ling th 
rom m 
sed ne 


current rate. 


subscribers at 25% 


rights was made available to BMI 


less than the 


Others followed and in December 
BMI at last broke the solid ranks 
of ASCAP by securing the per- 
formance rights to the catalog of 


Edward B. Marks Music Corp., for 


’-incom 
attacks 
>mpt | 
ler. Al 
Ms sail 
work ¢ 
at ful 


nearly 50 years a leader in the pop- 
ular music field. 

Meanwhile, the nation-wide net- 
works had begun requiring the use 
of BMI music on their sustaining 
programs which by December be- 


came completely non-ASCAP. 


build; 
sic sut. 
e air i 
ASCAP 
end of 
could 


programs’ 


Advertisers were changing their 
theme 
ASCAP tunes. 
were still betting on a last-minute 
settlement and a number of more 
or less prominent and more or less 
neutral personages attempted with. 


songs to non- 
The “wise boys” 
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BMI's board of directors meets to authorize 1950-1959 
L to r: Frank White, then with CBS; Leonard 
John Elmer, 
timore; Robert D. Swezey (standing), MBS; J. Leonard 
Reinsch, WSB Atlanta; Sydney M. Kaye, vice chairman 
of BMI board; Justin Miller, NAB, chairman; Carl Haver- 
lin, BMI president; John A. McDonald, ABC; Paul W. 


renewals. 


Kapner, WCAF Pittsburgh; 


out success to get the dispute arbi- 
trated. 

The tempo of the publicity battle 
increased. 

BMI’s claims of freeing Ameri- 
can music from the chains of mo- 
nopoly met head on ASCAP 
charges that America’s favorite 
songs were being blacklisted and 
banned by the “broadcasting bar- 


” 


ons. 


Came New Year’s Eve, 1940, 
ASCAP’s last stand. Came New 
Year’s Day, 1941, and “Jeannie 


WCBM Bal- 


CBS. 


With the Light Brown Hair.” Its 
more than 600 broadcaster sub- 
scribers waited with bated breath 
for a roar of protest from music- 
loving listeners and a wave of in- 
fringement suits from ASCAP, 
following the inevitable accidental 
broadcasts of ASCAP tunes. 

But the public didn’t miss the 
ASCAP tunes enough to write to 
the stations in complaint. And, 
startling to even the most optimis- 
tic broadcasters, the Hooper report 
for the first week of 1941 showed 





Morency, WTIC Hartford; J. Harold Ryan, Fort Industry 
Co., and William S. Hedges, NBC. Mr. White, now presi- 
dent of Columbia Recording Corp., CBS subsidiary, has 
been replaced on the BMI board by Herbert Akerberg, 
‘ Walter C. Evans, president of Westinghouse Radio 
Stations, recently was added to the board. 


listening up 5% above the Decem- 
ber level. While ASCAP had much 
to say about the hundreds of in- 
fringements its listening posts had 
found, no suits were filed. 

At least, no ASCAP suits were 
filed. But the Dept. of Justice de- 
cided that this would be a good 
time to revive its anti-trust action 
against ASCAP which had lain dor- 
mant in the federal courts for some 
five years. To avoid any claim of 

(Continued on 


page 93) 





Plaudits of the 


Industry Are Extended to Broadcast Music Inc. 
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MARK WOODS, ABC President 
“BMI and the broadcasting indus- 


try are to be con- 
gratulated on the 
enthusiasm with 
which renewals of 
the BMI licenses 
have been signed 
for the nine-year 
period beginning 
1950, as indicated 
by the recent exe- 
cution of the two 
thousandth re- 
newal. With this 


«> vidence of confidence in its opera- 
is certain to 
its fine record of activity in the 


continue 


FRANK STANTON, CBS President 


‘IT must be a matter of great sat- 


isfaction to the 
many broadcast- 
ers who helped 
launch BMI, and 
whose loyal sup- 
port has raised it 
to the. present 
strong and useful 
position it occu- 
pies in the broad- 
casting industry, 
to learn that 
BMI’s' future 


seems as well assured. My con- 
gratulations go equally to those 
broadcasters and to the competent 
BMI organization.” 





NILES TRAMMELL, NBC Pres. 


“THE fact that two thousand 
broadcasters have 
already indicated 


their desire to ex- 
tend the services 
of BMI for an- 
other nine years 
is proof that BMI 
has won a perma- 
nent place in the 
broadcasting in- 
dustry. It has 
served its  pur- 
pose well. It has 
been a constantly improving source 
for music of all categories. I con- 
gratulate Carl Haverlin and his 
associates in BMI for the fine serv- 
ice which has been rendered and 
the confidence which the industry 
has bestowed upon the organiza- 
tion.” 





Mr. Trammell 





EDGAR KOBAK, MBS President 


“THE extremely large percentage 
of renewals which BMI has received 
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from the nation’s 
broadcasters is an 
overwhelming 
vote of accept- 
ance and_  confi- 
dence for the BMI 
organization. Thi; 
endorsement is 
clear evidence of 
the useful posi- 
tion BMI fills in 
the broadcasting industry. The 
broadcasters and BMI manage- 
ment are both to be congratulated 
for the success of their enterprise.” 





Mr. Kobak 


JUSTIN MILLER, NAB President 


“IT is indeed heartening to me in 
my dual capacity as president of 
the NAB and chairman of the board 
of Broadcast Music Ine., to learn 
that over 2,000 
stations have re- 
newed their BMI 
contracts — more 
than sixteen 
months prior to 
the expiration of 






| their current con- 
tracts. This is 
- jj the first time 


since the begin- 
ning of BMI that 
an opportunity 


Judge Miller 


afforded itself to the broad- 
casting industry publicly to reaf- 
firm its continuing devotion to the 
principle of competition in the field 
of performing rights. 


“IT have returned from a 
three-month swing of the country, 
during which I attended the NAB 
district meetings, and I was able 
to gather /at first hand the grass 
roots feeling towards Broadcast 
Music Ine. I noted with consider- 
able pleasure that the support of 
BMI seems to be universal and not 
in any way limited by geography, 
size of station, or economic con- 
dition. 


has 


just 


“It is further pleasing to realize 
that all this has been brought about 
with great savings not only to the 
broadcasting industry, but to other 
users of music, and with benefit 
to publishers, composers and au- 
thors here and abroad. For we 
know that the BMI idea of compe- 
tition—the open door to composers 
and publishers—has had a marked 
effect throughout the world. 

“With BMI’s existence assured at 
least until 1959, both broadcasters 
and the directors and staff of BMI 
look forward to an increased serv- 
ice to users and producers of mu- 
sic alike.” 
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NARBA EXTENSION 


APPREHENSION over the fu- 
ture of the North American Re- 
gional Broadcasting Agreement 
(NARBA) has become intensified 
with the return of Carlos Maris- 
tany to his old post of Under Sec- 
retary of Commuications in the 
Cuban Government. 

Mr. Maristany, now heading the 
Cuban delegation to the Interna- 
tional High Frequency Broadcast- 
ing Conference at Mexico City, has 
publicly asserted that Cuba will not 
go along with the other NARBA 
participants in extending the pres- 
ent treaty beyond its expiration 
next March 28. 

The conference to draw up a new 
NARBA was originally scheduled 
for last August but was postponed 
to Sept. 13, 1949, with the consent 
of all of the signatory nations, in- 
cluding Cuba. 


Two-Year Extension 

In view of this postponement all 
of the signatories except Cuba 
have agreed to a two-year exten- 
sion of the treaty, keeping it in 
effect until March 28, 1951. 

Cuba long ago made clear that it 
wants 12 Class 1-B clear-channel 
assignments in the next NARBA 
(compared to two now). 

Authorities consequently feel 
that its refusal to agree to an ex- 
tension of the current treaty is 
part of overall strategy to secure 
commitments for the future. 

Indication of this strategy was 
seen in Cuba’s unsuccessful sug- 
gestion that the subject of NARBA 
extension be discussed at Mexico 
City while the high-frequency con- 
ference is in progress. The U. S. 
rejected this suggestion firmly. 

Whether Cuba would engage in 
channel-jumping extensively, com- 
paratively little, or not at all, how- 
ever, remains a matter of provoca- 
tive speculation. 

A number of Cuban broadcasters 
reportedly are incensed over FCC’s 
postwar licensing policies, particu- 
larly with respect to new stations 


in the South. Many of these, they 
claim, are causing interference to 
Cuban stations. 

Cuban sources accordingly feel 
that Mr. Maristany will have the 
support of a majority of the broad- 
casters in his country, as well as 
the backing of the Government, in 
resisting an extension of the pres- 
ent NARBA. 

Mr. Maristany headed the Cuban 





Cuban Opposition Express 








delegation to the NARBA Interim 
Conference’ in Washington in Feb- 
ruary 1946, when Cuba captured 
major concessions on several clear 
and regional channels. He subse- 
quently dropped out of the Govern- 
ment. Now back in his old post, 
he undoubtedly will head the Cuban 
delegation to the 1949 NARBA 
conference, to be held in Canada. 
Mr. Maristany expressed his op- 





CUBAN INTRIGU 


Infiltration by Peron 
Charged by Network 


CHARGES that Argentine President Juan Peron is attempting to in- 
filtrate all Latin American countries by gaining control of important 
stations highlight an intra-radio battle that is going on in Cuba. 


One result of the fight has been 
president of the RHC Cadena Azul 
network, which recently started 
carrying pro-Peron editorials, from 
the Cuban Assn. of Broadcasters. 
He reportedly is trying to form a 
new association. 

Reliable sources in Cuba reported 
these developments: 

The RHC network, previously a 
supporter of the Inter-American 
Assn. of Broadcasters in its fight 
against Peron domination of Ar- 
gentine radio [BROADCASTING, July 
19], started in October to broad- 
cast editorials favorable to the 
Peron government and attacking 
“Yankee imperialism.” 

Former Senator Eduardo R. Chi- 
bas then accused RHC President 
Trinidad of having agreed with 
Radio Belgrano in Argentina—al- 
legedly for $250,000 a year for four 
years—to conduct a_ pro-Peron 
campaign in Cuba. Mr. Chibas 
repeated his accusation on Oct. 3 
and said he had proof. 


Attack From Fernandez 


Meanwhile, Cuban Assn. of 
Broadcasters President Manolo 
Fernandez came out with a state- 
ment, carried by almost all Cuban 


the withdrawal of Amado Trinidad, 
_ 
stations, attacking Mr. Trinidad 
and demanding that he explain his 
position. 

Goar Mestre, director general of 
the CMQ Network and recently 
elected president of the Inter- 
American Assn. of Broadcasters, 
went on the air a few days later 
with a 25-minute speech detailing 
Mr. Trinidad’s reversal of position. 
He similarly called upon Mr. Trini- 
dad for an explanation to the Cuban 
public. 

In his speech, carried by CMQ 
four times on Oct. 28 and three 
times on Oct. 29, Mr. Mestre also 
discussed Argentine radio and ac- 
cused President Peron of attempt- 
ing to penetrate all Latin American 
countries by securing control of a 
few stations. 

At the IAAB meeting, held in 
Buenos Aires last July, 14 nations 
went on record upholding earlier 
findings by the association that the 
Peron government had 
taken over private broadcasting in 
Argentina. Mr. Mestre led the con- 
demnation movement and 
quently left the country as a result 
of official suggestions. 








t 





position to continuing the pre 
treaty at a luncheon given by 
Cuban Assn. of Broadcasters hg 
oring the new Minister of 
munications, Virgilio Perez. 









Probable Government Backing 

Cuban sources pointed out 
he is a personal friend of they 
President, Carlos Prio Soca 
They cited this as additional g 
port of their belief that Mr. Mar 
tany’s views will have Governm 
backing. 

The U. S. meanwhile is at g 
with another pre-NARBA Confe 
ence problem: The issue of cley 
channels and maximum power, 
was the pendency of this questj 
which occasioned, in part, 
year’s delay in the NARBA ¢ 
ference. 

Though the question is still @ 
settled, FCC is now actively g 
work on formulation of the deg 
sions [CLOSED Circuit, Nov. 
This will determine which cle 
channels will be broken down, # 
any, and whether power above § 
kw will be permitted. Until th 
question of domestic use is decided 
the U. S. can’t make recommends 
tions for international use. 

NARBA signatories are Cub 
Canada, Haiti, the Dominican Re 
public, the Bahamas, Newfound 
land, Mexico, and the U. S. 



























































FMA Liaison Group 


COMMITTEE to serve as liaison 
with the FCC was named last wee 
by William E. Ware, KFMX (FM) 
Council Bluffs, Iowa, president of 
FM Assn. The committee meets 
occasionally with FCC officials t 














CONFESION ..... .. ~~ «AN EDITORIAL: 


QUITE a few of our discerning readers (and 
they’re the best anywhere) have asked us 
about the ominous quiet pervading our battle 
of last summer with Peron dictatorship in 
Argentina. Senor Peron’s minions, it will be 
recalled, pilfered our mail and published stuff 
on the front page of the kept press about a 
deep-dyed plot by us, in cahoots with the Inter- 
American Assn. of Broadcasters, to discredit 
Argentina and spread “Yankee imperialism.” 

Thereafter, pandemonium. Acting Chair- 
man Tobey of Senate Interstate Commerce 
Committee asked Secretary of State Marshall 
for an explanation. Secretary Marshall re- 
ported that our Ambassador, James Bruce, 
was flying back to the States and would re- 
port. Bodily harm had been threatened to our 
special correspondent in Buenos Aires, Her- 
bert Clark. Goar Mestre, president of IAAB, 
and a leader in Latin-American radio, found 
it expedient to retreat to Montevideo and carry 
on his fight, which he has done courageously 
since. 
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For intrigue and fantasy, it was as if 
plucked from fiction. Why did we lay off, then, 
in mid-stream? 

We have a confession. We were impor- 
tuned by officials of our Government to keep 
our editorial shirts on, in the interest of 
hemispheric solidarity and of the explosive in- 
ternational situation. As good citizens, we 
stood by, but with the understanding that we 
would break loose if there was further provo- 
cation. 

There was and is. And we won’t stand still. 
As you'll read in this issue, Senor Peron is 
moving toward seizure of control of radio 
throughout Latin America. He has already 
taken over, through stooge corporations, prac- 
tically everything in Argentina, though the 
stations continue to function commercially. 
The report that he has subsidized Cuba’s sec- 
ond network, RHC Cadena Azul, remains un- 
challenged, although the charge has been 
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broadcast and rebroadcast by virtually al 

other stations in Cuba. . Herb 
What’s Peron’s game? His newspapers have preside 

been fostering a Latin-American alliance § tions, 


against “North American imperialism.” Be § Chicag 


cause he can’t get “cooperation” by dint of a tele 
ideological persuasion, he’s buying his way ™ § netroy 
It is alleged that he’s paying RHC in tity § inorea, 
Cuba $250,000 a year for four years in retum § naioy 
for a pro-Peron campaign. statior 

The charge is that Peron is seeking to Il Incl 
filtrate every country in Latin America by Schens 
gaining control of the important stations. delphi: 
There isn’t an adult memory too short to T § Atlant 
member how it started in Berlin and Rome § kee ( 
First freedom of the press went out the Wil- dimgeles ; 


dow. That radio which was not dictator-col- WG 
trolled was soon absorbed. When a nation fell, | studio 
the radio was taken over first. well a 

Then why are our diplomats so timid about ment 
Peron? The Monroe Doctrine may not cover ue. 
radio, but radio covers our hemisphere. BRO 


Telecasting 


BROADCASTING °®° 








PHILCO VICE PRESIDENT David B. 
Smith offered FCC these pictures to 
support his claim that television 
transmission on AT&T’s New York- 
to-Philadelphia coaxial cable is gen- 
erally inferior to Philco Corp.’s radio 
relay [BRoapcastING, Nov. 8]. Top 
photos are via AT&T; bottom, via 
Philco. AT&T hasn’t had an oppor- 
tunity to cross-examine. Examination 
will come when the hearing (FCC’s 
investigation of AT&T and Western 
Union rates for TV network facilities) 
resumes Dec. 1 (formerly slated 
Dec. 27). 
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iaie ns ‘ ae , P i 

Mem. @ ‘GN-TV, the Chicago Tribune it possible some time in the future will be started as soon as pos- 
ky Jr, @ ‘ideo station, Wednesday became for CBS-TV to originate both com- _ sible.” 

Ever. @ tte key outlet in Chicago for the mercial and sustaining network Mr. Schreiber announced that 





NAB Group Studies 
Video Music Rights 


HOW WELL would the television 
rights ASCAP has requested of its 
members serve the country’s TV 
broadcasters? 

In an effort to answer that ques- 
tion, TV subcommittee of NAB 
Music Advisory Committee is col- 
lecting data on all TV broadcasts 
for a sample week, Theodore C. 
Streibert, president of WOR New 
York, and chairman of the overall 
music committee, said last week. 

The NAB group will turn this 
information over to an ASCAP 
committee which will proceed to 
analyze the programs to see which 
ones would be covered by the pro- 
posed general license forms and 
which would require special licens- 
ing. After ASCAP has completed 
this task the two committees will 
meet again to discuss the findings. 
No date for this meeting has been 
set. 

Meanwhile, negotiations on the 
standard broadcasting front are at 
a standstill, Mr. Streibert said. 
He added that there is every indi- 
cation that ASCAP will permit the 
Dec. 31 deadline to go by without 
asking for any increase in the rates 
presently paid for the use of its 
music by aural broadcasters. But 
he made it plain that ASCAP has 
as yet made no definite announce- 
ment to that effect. 

The matter of rates for cooper- 
ative network programs is the only 
major problem still unsettled, he 
said. 

Robert P. Myers, NBC assistant 
general counsel and chairman of 
the television subcommittee, said 
that while ASCAP negotiations are 
in progress he has secured from 
practically every major music pub- 
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BLUEBONNET BEER 


By JULIAN STAGG 


SPORTSCASTS on regional stations—plus a hauntingly catchy spot— 
are doing a job in Texas for radio-minded Bluebonnet Beer (Dallas- 


Fort Worth Brewing Co., Dallas). 


Switching from entertainment and musical shows, 


spring began using 5-minute daily 
afternoon sportscasts on WRR Dal- 
las, KFDX Witchita Falls, WACO 
Waco, KFRO Longview and KXTL 
San Angelo, supplemented by spots 
on 11 other stations, plus a weekly 
full hour hillbilly program on 50 
kw KRLD Dallas. 

Spots were also used in Dallas 
and Fort Worth during broadcasts 
of major league games. 

Rounding out its stepped-up 
timebuying, Bluebonnet signed up 
for a weekly television show this 
month after WBAP-TV Fort Worth 
brought video to the territory. 


Growth Curve 


Small compared with national 
names in beer, Bluebonnet can 
boast a growth curve which shows 
a yearly budget jump for advertis- 
ing to about $125,000 now against 


$20,000 in 1943, accompanied by a- 


50% sales rise. The total was about 
16 million bottles sold last year. 
Radio gets 60% of the budget, 
the rest being shared by news- 
papers, outdoor and point-of-sale. 
Explaining decision to use sports- 
casts, Harry B. Heutel, 29-year-old 
Bluebonnet promotion and 
advertising director, says: 


sales 


“For a small-budget brewery to 
reap maximum returns on advertis- 
ing expenditures, we decided on a 
radio pattern of sportscasts on re- 
gional stations. Following this 
pattern, maximum sports listeners 
are reached without complete game 
sponsorship of sporting events.” 

Few spots in the Southwest are 


Field’s Store Uses TV 
In Christmas Campaign 


CHRISTMAS campaign of Mar- 
shall Field and Co., Chicago de- 
partment store, will be intensified 
beginning today (Monday) by 
sponsorship of “The Adventures of 
Uncle Mistletoe’ Mondays, Tues- 
days, Wednesdays and Fridays, 
6:45-7 p.m. CST, on WENR-TV, 
ABC’s key Midwest video outlet. 

Program features a_red-coated 
puppet, first conceived by Field’s 
two years ago, in a series of ex- 
ploits with cartoon and human 
characters during the pre-holiday 
season. 

The series is written by Ray- 
mond Chan and produced by Gregg 
Garrison of WENR-TV. Skeets 
Minton manipulates the puppet, 
while Johnny Coons does the vocal 





work. Cartoons have been drawn 
by Sam Singer, formerly of the 
Disney Studios. Jennifer Holt, 


Chicago actress, will enact the role 
of Aunt Molly. 

Foote, Cone & Belding is agency 
for Field’s. 
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Bluebonnet last 





* 
as well known as the three-year-old 
Bluebonnet chant. 

A cross-section check of 1,000 
people who had heard any beer ad- 
vertising found 72% who recalled 
the Bluebonnet spot, including 34% 
who knew all the words. 

At the State Fair of Texas one 
year, 15,000 copies of a pamphlet 
about the chant were handed out. 

Sonovox Trick 

Trick use of a Sonovox device 
accounts for a strange organ tone 
to the chanting voice. A few bars 
stolen from Strauss, the Waltz 
King, give the jingle its tuneful 
catchiness: 

“Bluebonnet beer, you’ll drink 
and cheer, 








KFJZ, KXOL and KWBC, Fort 
Worth, KLIF and KSKY, Dallas, 
KWTX Waco, KTEM Temple, 
KGHI Brenham, KORA Bryan and 
KORC Mineral Wells. 

It is also heard on all sportscasts, 
on the Wednesday 10:30-11:30 p.m. 
KRLD Hillbilly Hit Parade, and 
now in animated form on video. 

Beer-bottle marionettes render 
the 30-second ditty before the Blue- 
bonnet newsreel is presented Fri- 
day nights on WBAP-TV. 

A group with experience in the 
St. Louis brewing industry, includ- 
ing Mr. Heutel and members of his 
family, launched Bluebonnet in 
Texas in 1941. 

At the start, Harold Mesberg, 
formerly of BBDO and now an ad- 
vertising consultant in New York, 
was a principal in the company, 
but withdrew when war curtailed 
brewery production and attendant 
sales-advertising plans. 
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“You’ll drink and cheer Blue- @ Rec 
bonnet beer, In 1944 the Bluebonnet account Advertising Manager Heutel' (\M represen 
“To quench your thirst remem- was placed .vith Grant Advertising, Henry K. Maas (seated), sald committe 
ber first Dallas, where R. B. Moreland, vice- manager, and R. B. Morelaif Justin } 
“Good old Bluebonnet beer.” president, directs the current radio Grant vice president, discuss Bl @ He: 
Stations currently carrying the campaign. bonnet’s latest radio step—a prim up show 
Bluebonnet spot alone are WBAP, Radio use was a factor in win- gram on WBAP-TV Fort Worl Ape 
Na 
Angeles, 
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as 
. ° “5 te. 
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TRANSITCASTING, little more and of this number 90.2% favored indicate more than 17.93 milla @ Re 
than a dream one year ago, will the plan. rides are taken monthly on thi ™ value 
soon be furnishirig bus and street- Interviews with 519 bus opera- line. tice. 
car riders in four major cities an tors who drove the test vehicles WMTC (FM), whose president 
estimated 56 million musically- showed 93% of the drivers felt Hulbert Taft Jr., serves in a lit yo, 
soothed rides monthly. Approxi- service should be extended through- capacity with Transit Radio, als agenda 
mately 2,450 public vehicles will out the entire system. originates broadcasts to vehicles 7 eummitt 
be used in the service. Other cities where permanent the Cincinnati, Newport & Covin§ \..),. ,, 
Latest city to adopt the Transit installations have been or are in ton Railway Co. serving northem§ i++). q 
FM plan is St. Louis. Officials of the process of being made are Cin- Kentucky. Installations are beint mously 
the St. Louis Publie Service Co. cinnati, Houston and Scranton- made in 120 of the company’s li! have “g 
revealed last Monday that installa- Wilkes-Barre. A total of 7.5 mil- vehicles on which more than 3i§ + it is 
tion of radio receivers in 1,000 lion rides are taken monthly on the million rides are taken month of stan 
buses and 300 streamlined street- 150 vehicles of the Wilkes-Barre The remaining 30 vehicles wi scribe i 
cars of the company’s 1,800 vehicles Transit Corp., which last April be equipped ata later date. tising « 
has begun. Installation will re- agreed with Transit Radio and Contract negotiations are know Judg: 
quire several months. WIZZ (FM) Wilkes-Barre to equip 1? be well advanced also in Was thursd 
Other Principals 100 of its vehicles serving the (ston, Baltimore, Clevelaas IE ticipate 
ie ee é Scranton-Wilkes-Barre area. dianapolis and Kansas ( ity, where cussion 
Other principals in the agree- More than 45.3 million rides exclusive of suburban lines, bus probler 
ment are Transit Radio of Cin- monthly are taken on the 1,180 Companies furnish an _aggregale sugges: 
cinnati, prime-mover in the plan, vehicles of the St. Louis Public #%eatly exceeding 136.75 million 
and KXOK-FM St. Louis, which Service Co. rides monthly. : ’ 7 le 
will furnish music, news and an- Sales messages and radio fare Officials of the New York City 
nouncements. ; of KPRC-FM Houston will be fur- 2?@"sit Co. acknowledge being wl Joi 
The plan was given an over- nished customers of the Houston proached by several om 
whelming vote of approval by Transit Co., who take more than the installation of an FM systet SA] 
transit-riders when a 10-day trial 11,926,000 rides a month on the A/though they plan to cooperate! cast 
was conducted in St. Louis last Au-  firm’s 600 vehicles. The transit tests, no definite plans have beet! (WI 
gust. A total of 7,980 riders were company has started installing sets ™ade for trial operations. : pro! 
asked if they would like to have on 200 vehicles and will equip 400 Test receivers have also been dis a | 
the “music-as-you-ride” plan as a more during the early part of 1949. Patched for trial runs in New = wal 
regular service of the transit firm. WCTS (FM) to Originate Philadelphia and _ Seattie he wit! 
Only 1.7% were opposed and 90.3% Three hundred of the 940 vehicles P@Ssengers take more than 220 my b,| pro 
favored such service. of the Cincinnati Street Railway [ion rides monthly on over 9,500 Hay 
Supplemental to the survey on Co. are being equipped with FM >usses and streetcars. 4 luel 
vehicles, research personnel visited receivers in accordance with an Capital Transit Co. officials = nov 
3,578 homes near the test routes. agreement reached with Transit BROADCASTING last Wednesday y Wh 
Over half of those interviewed had Radio. Broadcasts originate with Negotiations with WW DC -F 
traveled on a radio-equipped bus WCTS (FM) Cincinnati. Records (Continued on page 86) 
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By J. FRANK BEATTY 


IEW code-enforcement weapon— 
nelusion of a code clause in ad- 
ertising contracts—will come be- 
ore NAB’s board of directors when 
t meets Tuesday in Washington 
for a three-day session. 

This potent device was urged 
upon the board by the NAB Pro- 
gram Executive Committee, where 
the early drafts of the Standards 


of Practice were conceived and 
nurtured. The committee met 
hursday and Friday at NAB 


headquarters. 

Ways of making the code click 
gcupied most of the Thursday ses- 
sion of the committee. Among oth- 
er actions, the committee: 

@ Urged that a TV program ex- 
ecutive be added to the NAB Pro- 
gram Dept. “at once.” 

@ Started movement to develop 

youth programs on an important 
scale. 
@ Recommended that a truly 
representative code interpretation 
committee be named by President 
Justin Miller. 

@ Heard report of station round- 
up showing widespread sentiment 
for code adherence. 

@ Named Cal Smith, KF AC Los 
Angeles, to sit today (Monday) at 
sessions of the board code commit- 
tee as independents’ representa- 
tive. 

@ Suggested prime method of 
code observance be an educational 
process. 

@ Reaffirmed committee’s stand 
on value of the Standards of Prac- 
tice. 

Code Discussion 

Throwing aside the prepared 
agenda Thursday morning, the 
committee quickly jumped into a 
lively code discussion. By the end 
of the day the members had unani- 
mously agreed that the code must 
have “guts” behind the enforcement 
if it is to stand up as a living set 
of standards to which stations sub- 
scribe in their program and adver- 
tising operations. 

Judge Miller sat through the 
Thursday sessions and again par- 
ticipated Friday when code dis- 
cussion was resumed and other 
problems were considered. When 
suggestion was made that the 





Joins Ranks Himself 


SAM HAYES, NBC news- 
easter for General Mills 


(Wheaties), has often told of 
prominent golfers who made 
a hole-in-one and are re- 
warded for their triumph 
with a box of his sponsor’s 
product. The other day Mr. 
Hayes found himself at the 
lucky end of a tee-cup. He 
now awaits his box of 
Wheaties. 








a, 
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board’s temporary code committee 
have an independent member, the 
judge named Mr. Smith who agreed 
to leave Los Angeles in time for 
today’s meeting. 

Aim of the discussions was to 
develop ideas which will make the 
standards more successful. While 
the basic technique should be 
through an educational campaign, 
in the committee’s opinion, it also 
came up with the plan to have a 
code clause inserted in standard 
NAB contracts. 


Urge Agency Standards 


This idea envisions a_ similar 
clause in the American Assn. of 


Advertising Agencies contracts, 
which follow the pattern of NAB’s 
standard contracts. The commit- 
tee hopes that AAAA and the Assn. 
of National Advertisers as well as 
other interested groups will join 
in promoting enforcement of the 
standards. 

The code resolutions 
Thursday follow: 


adopted 


Resolved, that the Program Execu- 
tive Committee recommend that the 
board empower Judge Miller to ap- 
point a Standards of Practice inter- 
pretation committee for the purpose of 
assisting and advising broadcasters in 
their observance of the Standards of 
Practice and that said committee be 
fully representative of the broadcast- 
ing industry. 


Resolved, that the Program Execu- 
tive Committee reaffrm its views as to 
the importance of the Standards of 
Practice and recommend to the Board 
of Directors that the prime concept in 


NAB Group Asks Contract Clause 





the beginning about observance of the 
Standards of Practice be an edu- 
cational process and that the board be 
urged to institute such action to imple- 
ment the educational process among 
stations, advertisers, agencies, the pub- 
lic and all others concerned. 


Resolved, that the Program Execu- 
tive Committee recommend to _ the 
Board of Directors that adherence to 
the Standards of Practice be included 
in all contracts between stations and 
advertisers and that the Assn. of Na- 
tional Advertisers and the American 
Assn. of Advertising Agencies be urged 
to cooperate to achieve this end and 
this provision be added to the standard 
contract already approved by the board. 

Harold Fair, NAB Program 
Dept. director, reported to the com- 
mittee on an informal roundup of 
station sentiment on observance of 
the standards and the problems in- 
volved. He said a random sample 
was used and that ideas were 
sought rather than specific figures 
on station adherence to the code. 

No Important Difference 

He told the committee that of 
106 reporting stations, 101 said ad- 
herence was making no important 
difference in their operations. These 
stations are already in line or soon 
will be adhering. One independent 
and two network regionals said 
code adherence made some impor- 
tant changes in their operations. 

Two stations flatly stated they 
were not conforming. 

Purpose of this study, he ex- 
plained, was to collect station views 
and not to find out how many are 
conforming to code provisions. 

In calling for early appointment 


of a television assistant in the Pro- 
gram Dept., the committee repeat- 
ed a request made to the board last 


spring. No action was taken on 
the request at the board’s Los 
Angeles meeting. 

Judge Miller reported on the 
juvenile delinquency drive. The 


committee took a broad view of the 
problem and decided NAB should 
start an extensive program drive to 
interest youth. It called for coopera- 
tion from the American Bar Assn., 
boys clubs, women’s clubs and sim- 
ilar organizations, with a series of 
panels proposed. 
Names Subcommittee 


The committee called for appoint- 
ment of a subcommittee of persons 
on the program level with experi- 
ence in building shows to develop 
a campaign of youth broadeasts. 

Presiding at the two-day session 
was John S. Hayes, WINX Wash- 


ington, committee chairman. Oth- 
ers present were Edgar L. Bill, 
WMBD Peoria, Ill.; Arthur B. 


Church, KMBC Kansas City; Ted 
Cott, WNEW New York; Charles 
Worcester, WMT Cedar Rapids; E. 
R. Vadeboncoeur, WSYR Syracuse. 

Absent were Walter J. Brown, 
WORD Spartanburg, S. C., and 
Harry C. Butcher, KIST Santa 
Barbara. The two board liaison 
members did not attend. They are 
Robert Enoch, KTOK Oklahoma 
City, and Harold E. Fellows, 
WEEI Boston. 





RADIO 


NATIONAL Radio Week, fourth 
edition, got under way over the 
weekend setting in motion a nation- 
wide observance far surpassing 
any past celebration. 


In thousands of schools this 
morning (Monday) high school 
students are competing in the 


” 


“Voice of Democracy” contest and 
in thousands of stores special open 
house events are in progress. 

All industry elements are staging 
appropriate ceremonies this week, 
with more than a score of national 
associations cooperating. The U.S. 
Junior Chamber of Commerce is 
joining with NAB, Radio Mfrs. 
Assn. and the U. S. Office of Edu- 
cation in leading the observance. 

NAB late last week upped its 
prediction of entries in the “Voice 
of Democracy” contest to 200,000, 
tenfold the number entered last 
year. Junior Chambers are con- 
ducting contests in all cities where 
there are chapters and have aided 
in forming local committees in 
other communities. 


Richards Addresses Luncheon 

One of the pre-week events was 
a luncheon held Thursday by the 
Philadelphia Junior Chamber chap- 
ter. Mayor Bernard Samuel pro- 
claimed Nov. 14-20 National Radio 


®@ Telecasting 


FEK Competition High in Contest 





& Television Week at the luncheon, 
which also was addressed by Robert 
K. Richards, NAB Public Rela- 
tions director. 

Participation of manufacturers 
and dealers in the week far sur- 
passes past years, according to 
W. B. McGill, Westinghouse Radio 
Stations advertising director and 
head of the joint Radio Week Com- 
mittee. 

McGill Pioneer 


Mr. McGill has sparked the an- 
nual event since its inception in 
1945, when radio’s 25th anniver- 
sary was observed. He said news- 
papers have shown general inter- 
est in the co-op dealer advertising 
display pages prepared by RMA. 

Attorney General Tom Clark will 
be heard on ABC this evening 
(Monday) during the 7-7:15 Head- 
line Edition program. He will be 
interviewed by John Edwards on 
the “Voice of Democracy” contest. 
ABC’s Radio Week activities in- 
clude announcements and mentions 
on programs. The network will 
present last year’s contest winners 
during awards week on its Youth 
Asks the Government program. 

CBS observance will include 
portions of the Robert Q. Lewis 


and Arthur Godfrey programs. 
MBS has two scheduled broadcasts 
to outline objectives of the week 
and the contest. Edgar Kobak, 
MBS president, was to appear at 
1:45 p.m. yesterday (Sunday) to 


present the Junior Achievement 
Radio Award. Next Friday Henry 
Fonda is scheduled to read Lin- 
coln’s Gettysburg Address from 
Gettysburg, Pa., as the Freedom 
Train starts its second annual 
tour. 


NBC will devote an edition of its 
documentary, Living—1948, to Na- 
tional Radio Week, and a schedule 
of spot announcements was ar- 
ranged. 

First Winner 

Winner of the first “Voice of De- 
mocracy” contest, staged in ad- 
vance at Wichita, Kans., was Joan 
Olden, 15-year-old pupil in Cathe- 
dral High School. She qualified 
for state eliminations. A picture- 
story of the Wichita contest was 
prepared for its Nov. 14 issue by 
Parade, syndicated newspaper 
magazine supplement. 

The Wichita contest was con- 
ducted by the local Junior Cham- 
ber of Commerce chapter in co- 
operation with principals, broad- 
casters and radio dealers. 
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CBS Video Network 


Plans Are Discussed 


Columbia Affiliates Advisory 
Board Holds N. Y. Meeting 


STATUS and future plans of the 
CBS video network occupied a top 
spot on the agenda for the second 
1948 meeting of the CBS affiliates 
advisory board. Meeting was held 
last Wednesday and Thursday at 
the network’s headquarters in 
New York. 

Members of the board attending 
the sessions: were: I. R. Lounsberry, 
WGR Buffalo, chairman, represent- 
ing District 2; E. E. Hill, WTAG 
Worcester, Mass., secretary, Dis- 
trict 1; C. T. Lucy, WRVA Rich- 
mond, Va., District 3; Glenn Mar- 
shall Jr.. WMBR Jacksonville, Fla., 
District 4; Howard Sumerville, 
WWL New Orleans, District 5; 
Richard Borel, WBNS Columbus, 
Ohio, District 6; William Quarton, 
WMT Cedar Rapids, Iowa, District 
7; Kenyon Brown, KWFT Wichita 
Falls, Tex., District 8; Clyde 
Coombs, KARM Fresno, Calif., Dis- 
trict 9. 

Executives Present 

CBS executives present included: 
Frank Stanton, president; Joseph 
H. Ream, executive vice president; 


Vice Presidents, Adrian Murphy, 
Howard S. Meighan, Lawrence 
Lowman; Herbert V. Akerberg, 


vice president in charge of station 
relations; J. Kelly Smith, vice pres- 
ident and director of station admin- 
istration; William C. Gittinger, 
vice president in charge of sales. 
Hubbell Robinson Jr., vice presi- 
dent and director of programs; 
Davidson Taylor, vice president and 
director of public affairs; Victor 
M. Ratner, vice president in charge 
of advertising and sales promo- 
tion; Earl Gammons, vice president 
and director of CBS Washington 
office; J. L. Van Volkenburg, vice 
president and director of television 
operations; William B. Lodge, vice 
president and director of general 
engineering; Samuel R. Deans, 
treasurer and comptroller; Oscar 
Katz, director of research, and 
William A. Schudt Jr., director of 
station relations; Ed Buckalew, 
Western Division manager, station 
relations; E. E. Hall, Eastern Di- 
vision manager, station relations. 

The advisory board expressed 
great satisfaction with the prog- 
ress made during the past year 
by CBS in network package pro- 
gramming and network sales. The 
board concluded its two-day meet- 
ing Thursday by unanimously 
adopting resolutions commending 
network efforts in those fields. 

Discuss Problems 

All nine members of the board, 
which represents the 171 independ- 
ently-owned CBS affiliates, attend- 
ed the sessions at which they dis- 
cussed with CBS officials problems 
of mutual station and network in- 
terest. 

Citing the purchase of the Amos 
’n’ Andy properties, the CAAB 
formally commended CBS person- 
nel “for the outstanding program 
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HF SCRAMBLE 


INTERNATIONAL grab for 
choice high-frequency broadcasting 
channels began to take shape last 
week as delegates to the Mexico 
City conference completed their 
third week of meetings. 

At stake in the proceedings— 
known as the International High- 
Frequency Broadcasting Confer- 
ence—are many standard broad- 
cast channels including 540 ke. 
These channels are not on the agen- 
da, but like NARBA they hover 
in the background during the criti- 


cal informal and _ behind-scenes 
meetings. 
NAB’s two-man delegation, in 


the thick of the diplomatic and en- 
gineering forays, returned _ to 
Washington last Thursday to re- 
port to President Justin Miller and 
the NAB board of directors. Sit- 
ting as observers for the industry 
are Royal V. Howard, NAB Engi- 
needing Dept. director, and Forney 
A. Rankin, executive assistant to 
the president. 

With preliminary skirmishes 
over, the conference has settled 
down to its long-range task of 
working out a_ high-frequency 
broadcast formula. Russia last 
week tossed in its priorities plan 





Mexican Sessions _Livelj 








by which frequencies would be as- 
signed to nations on the basis of 
area, population, diversity of lan- 
guages and available communica- 
tions facilities. 

The United Kingdom has pre- 
sented documents on basic princi- 
ples, described as anti-priority. The 
United States position is based on 
an allocation based on engineering 
standards and equitable apportion- 
ment. It desires sufficient chan- 
nels to do the “Voice of America” 
job. 


MacArthur Group 


Gen. Douglas MacArthur’s dele- 
gation (Supreme Command Allied 
Powers) was admitted on an ob- 
server basis by the plenary confer- 
ence over loud objections by Rus- 
sians. Outer Mongolia also was 
admitted on this basis. 

Conference developments are re- 
ceiving a big play in the Mexican 
press, according to Mr. Howard. 
Newspapers quoted Augustin Gar- 
cia Lopez, Mexican Secretary of 
Communications & Public Works 
and conference president, as say- 
ing that Russians are not using 
obstructionist tactics. 





Mexicans are asking more fre- 


AMERICANS at Mexico City high-frequency conference follow multi-tongue 


discussions by earphone. 


Left to right: Col. A. Gael Simson, Army; Fred H. 


Trimmer, State Dept.; (in background) Raymond T. Harrell, U. S. Embassy, 
Havana, and Joseph Kittner, FCC; Ambassador R. Henry Norweb, delegation 


chairman; (in background) Dudley G. Singer, U. S. Embassy, Mexico City; 
Frances Colt De Wolfe, State Dept.; (in background) Raymond F. Guy, NBC; 
George E. Sterling, FCC; Royal V. Howard, NAB. 


operations which have already 
proved successful and which hold 
such long-range advantage to CBS 
and its affiliated stations.” 

Action on CBS program opera- 
tions was described as “one of the 
most forward looking operations 
in the entire broadcasting field.” 

The CAAB also endorsed the 
network’s promotion efforts and 
plans for the all-industry film be- 
ing prepared to illustrate radio’s 
place in American life. Activities 
of CBS TV network reports on 
CAAB district meetings, a discus- 
sion of research and ratings serv- 
ices and a report on Columbia’s 
new long-playing records develop- 
ment highlighted the two-day ses- 
sions. 





L.A. Set Total for TV 
Now Quoted at 57,406 


THERE were 57,406 television sets 
in Los Angeles as of Nov. 1, ac- 
cording to William Quinn, manag- 
ing director of the Southern Cali- 
fornia Radio and Electrical Ap- 
pliances Assn. This figure is a 
substantial jump over any prior 
estimates but is reportedly a com- 
pilation of the sales results re- 
ported to the association by every 
set distributor in the area. 

Mr. Quinn advised BROADCASTING 
that confidential reports will hence- 
forth be submitted to his office by 
each distributor and a monthly 
status will then be reported in one 
total. 
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quencies than the United State 
according to the newspapers, whig 
also state that U. S. has reduc 
its demands to a realistic figurd 
but no other country will yield » 
inch. 













Messrs. Howard and Rankin yj 
review conference developments fy 
the board’s benefit during the thre 
day board meeting starting Ty 
day. 

According to the Dept. of Stay 
the U. S. delegation is exercigiyy 
leadership in the technical fig 
since it is the only source of use 
ful propagation data. 

Mr. Howard is working with th 
technical committee at Mexico Cit 
and serving as engineering exper. 
He serves as advisor on technig 
problems to many countries, par. 
ticularly in the field of directions 
antennas and propagation. Thi 
activity helps build up world j 
terest in good engineering pra 
tices and adherence to frequeng 
assignments, with U. S. broadeas: 
ers likely to benefit as other m 
tions improve their technical 
erations. 
other nations } 
setting up frequency tolerance 
propagation curves and _ similz 
standards will be reflected in find 
results of the conference, accori. 
ing to U. S. delegates. 


Assistance to 


Curves Completed 

A U. S. committee has complete 
the huge task of preparing prop: 
gation curves for the world cover. 
ing minimum and maximum su: 
spot cycles. Over 1,000 charts wer 
prepared. Committee members wer 
Kenneth A. Norton and Jack W 
Herbstreit, U. S. Bureau of Stani- 
ards; James P. Veatch, NBC, ani 
A. Prose Walker, FCC. 

Mr. Rankin is active in a nu 
ber of conference committees, in- 
cluding those on plans and get 
eral principles. 

An important phase of the cor 
ference, according to Mr. Howari 
is the general use being made of 
set of recordings used in the FCC’ 
clear channel hearings. These r 
cordings show atmospheric and it- 
dustrial interference as well as « 
channel interference. 

A vast amount of technical work 
remains to be done, Mr. Howard 
said. Many of the major develop 
ments are still centered in commit 
tees. 

The U. S. delegation is working 
night and day in its efforts to pr 
vide needed technical data for cot 
ference use and to maintain this 
country’s position. Ambassador 
R. Henry Norweb, delegation chait- 
man, frequently follows up mit 
night sessions with pre-breakfas 
conferences. 

Eight committees are handling 
the main conference activity. They 
are coordinating, credentials, get 
eral principles, technical, requité 
ments, plans, implementation and 
drafting. 
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OPENING COMMERCIALS ARE 
REMEMBERED BY 
. IOWA LISTENERS/ 
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HE 1948 Iowa Radio Audience Survey > Send for your complimentary copy today! 
proves that Iowa listeners remember the Write us or Free & Peters. 

i , rel oO irs xr : , : ; : . 
Opening commercial of the first a * The 1948 Iowa Radio Audience Survey is a “‘must” 
heard each day, and can later identify the for every advertising, sales, or marketing man who 

, is interested in the lowa sales-potential. 
product! 
The 1948 Edition is the eleventh annual study of 
vy ar lio listening habits in Iowa. It was conducted by 
48.3% of Iowa women and 47.3% of lowa age 4 : Soe le agg : . 
8.3 %o a Dr. F. L. Whan of Wichita University and his staff, 
men report they hear the first commercial of is based on personal interviews of 9,224 lowa fami- 
’ ° _ - lies, scientifically selected from the city, town, village 
"s s 1. .7% of the , _ , 
the day’s first program. 70.7 % onal nih sania 


, > P 5 20a > > . finitelw 
women and 695.3 Jc of the men could definite ly As a service to the sales, advertising, and research 
identify the product advertised . . . Conclu- professions, WHO will gladly send a copy of the 1948 


° ° ° ° . ; Survey to anyone interested in the subjects covered. 
sion: Iowa radio listeners give extraordinary 


listenership to radio! Li 
The 1948 Iowa Radio Audience Survey is full 
of just such “new information not previously rl 


gathered about listening habits in Iowa,” as 


well as the newest and most up-to-date revisions * for lowa PLUS + 
of standard information on station and program Des Moines . « - 50,000 Watts 


preferences, ete. 
Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 
FREE & PETERS, INC., National Representatives 














Y Woven Into The 
E Lilie Of America 


And we like to feel that WHHM is woven 
into the life of Memphis. 


For WHHM gives music, news and sports, 
24 hours daily, the way folks prefer them. 


That this pays off in listeners is shown by 
the way that ever-loyal audience boosts those 


Happy Hoopers. 


That this pays off for advertisers who 
know that: 


WHHM DELIVERS 
MORE 
LISTENERS 
PER DOLLAR 
IN MEMPHIS 


= WHHM 


A Part of Memphis Living 


Memphis, Tenn. 


Pat McDonald, Manager FORJOE & CO., Representatives 


* Burlington Mills Uses This Slogan 


Member 
Association of 
Independent 
Metropolitan Stations 
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EDMUND MAXWELL STOER, 60, 
vice president, director and general 
manager of Hearst Radio Inc., New 
York, died in his sleep Sunday, 
Nov. 7, at his home in Jamaica, L. J. 
He had been ill with heart trouble 
for the last few years. 

A native of Dublin, Ireland, Mr. 
Stoer came to the United States, 
settling first in Canada, shortly 
after World War I, in which he 
served as a major in the Royal 
Irish Regiment. 

Mr. Stoer joined the Hearst or- 
ganization in June 1926, entering 
the general financing and auditing 
department. He became chief ac- 
countant for Hearst Radio in July 
1937. In August of 1938 he was 
appointed general manager and in 
January 1944, was named vice pres- 
ident and director. 


Mr. Stoer relinquished the gen- 


FAIRBANKS FORMING 
MUSIC SUBSIDIARY 


FAIRBANKS Music Publishing Co. 
has been formed in Hollywood by 
Jerry Fairbanks as subsidiary of 
Jerry Fairbanks Inc., TV produc- 
tion firm. Heading firm will be Nat 
Winecoff, former West Coast rep- 
resentative of Southern Music 
Publishing Co. and Paramount Stu- 
dios music department executive. 
Operations are scheduled to begin 
shortly after first of year. 





Firm will be mainly concerned, 
according to Mr. Fairbanks, with 
obtaining tunes for television films 
as well as making its properties 
available for live video shows and 
theatrical pictures. It eventually 
plans to publish sheet music and 
make recordings for home and 
radio use. 

Need for the organization arose, 
said Mr. Fairbanks, because of lack 
of available television properties 
and limited use of available music 
for television. Present available 
tunes are licensed for 30 days or 
less, and television film producers, 
he said, require clearances for mu- 
sic for at least four years. New 
firm aims to give television its 
first complete clearances. 


ICAO Delegates Named 


EDWIN L. WHITE, chief of FCC’s 
Aviation Engineering Division and 
Clifford P. Burton, Civil Aeronau- 
tics Administration, have been 
named members of the U. S. dele- 
gation to the first Regional Air 
Navigation Meeting of the Inter- 
national Civil Aviation Organiza- 
tion. The announcement was made 
by the State Dept. last Wednesday. 
The conference is scheduled to con- 
vene at New Delhi, India, Nov. 23 
for three weeks. Mr. White will 
serve as an alternate delegate, 
while Mr. Burton has been ap- 
pointed delegation chairman. 
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Mr. STOER 


eral managership in July 1944, w 
assuming it permanently in Ju) 
1946. 

Surviving are his wife, Mrs, Ag 
Elizabeth Stoer; a son, 1st Lieut 
John Standish Stoer, and ty 
daughters—Dierde and Maxine, § 
third daughter, Hazel, died aboy 
seven years ago. 


TV RESEARCH MULLED 
AT CHICAGO SESSION 


VIDEO research in Chicago, both 
qualitative and quantitative, was 
analyzed by Allan Jay and Edward 
Graham of the Jay and Graham 
Research Organization, Chicago, 
last Wednesday at the regular 
luncheon meeting of the Chicago 
Television Council in the Tavem 
Club. 

Mr. Jay and Mr. Grahan, in 
stressing the importance of viewer 
surveys to production personne 
and advertisers, explained _ the 
techniques of their Videodex, which 
asks 450 panel members in the Chi- 
cago area such questions as “Who 
was responsible for tuning in the 
(a certain) program?”, “‘How clear 
are the pictures?”, “What do you 
think of the personalities and the 
commercial presentations?”, and 
“How believable is the commer 
cial?” 

Interpreting some of the data 
they have collected since the or- 
ganization began its _— surveys, 
Messrs. Jay and Graham said 
women comprise a large segment 
of the viewing audience, al- 
nouncers are accepted as part of 
the talent on a show and commer 
cials frequently are too long and 
interrupt program fare. 

The 450-personal panel, selected 
at random from names supplied by 
set manufacturers and_ distribu 
tors, is supplemented by a second 
group of 200 for response on all 
phases of programming. Panel 
members have shown a preference 
for recent movies, sports and plays, 
in that order, Mr. Jay said. 








NATIONAL BUREAU OF _ STAND- 
ARDS, Washington, has issued a 
vised map of standard time zones of 
U. S. and adjacent parts of Canada 
and Mexico. Map is available only 
from Superintendent of Documents 
U. S. Govt. Printing Office, Washiné- 
ton, D. C., at 15¢ a copy. 
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The empty studio... 
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» voice is heard now. The music is still. The studio audience has gone home. 

But the work of the broadcast has just begun. All through the week .... between broadcasts... 
people everywhere are buying the things this program has asked them to buy. Week after week: 
- From the beginning, the country’s shrewdest advertisers have chosen network radio _ 
| to maintain this weekly contact with their customers. 

| And in all radio, no voice speaks t. Jay with more eloquent authority or economy than 
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Radios in Use Down 
For Late Poll Data 


A SPECIAL C. E. Hooper survey 
made on the morning of Nov. 3, 
while results of the election were 
still in doubt, showed sets-in-use 
throughout the country as 36.7, it 
was reported last week. 

Network-by-network ratings and 
shares of audience were: NBC 13.9 
Hooperating and 37.8 share of au- 
dience; CBS 7.5 Hooperating and 
20.5 share of audience; ABC 6.9 
Hooperating and 18.8 share of au- 
dience, and MBS 4.3 Hooperating 
and 11.8 share of audience. 

The special survey covered the 
period of 8 to 11 a.m. Nov. 3. Of 
the major networks only NBC con- 
tinued its election coverage through 
Others re- 


Wednesday morning. 








TOP PACIFIC HOOPERATINGS—October 1948 


No. of Position 

Program Cities Sponsor & Agency Current | Year Gainor Year 

Hooper | Ago Loss Ago 
Bob Hope 6 Lever (Y&R) 5.9 28.4 —2.5 2 
*Jack Benny 6 American Tobacco (BBDO) 25.8 28.7 —2.9 1 
McGee & Molly 6 S. C. Johnson (NL&B) 24.7 21.7 +3.0 6 
*Walter Winchell 6 Jergens (Orr) 21.5 24.7 —3.2 a 

(two months) 
People Are Funny 6 B&W Tobacco (Seeds) 19.1 13.6 +55 25 
Bing Crosby 6 Philco (Hutchins) 19.0 15.1 +3.9 15 
Horace Heidt 6 Philip Morris (Biow) 17.1 _— _ —_ 
Radio Theatre 6 Lever (JWT) 17.0 17.7 —0.7 10 
Harris-Faye 6 Rexall (BBDO) 16.9 15.0 +19 16 
Life of Riley 6 P&G (B&B) 16.3 12.9 +34 26 
Talent Scouts 6 Lipton Div.-Lever (Y&R) 16.1 6.4 +97 86 
(indicative only) 

Red Skelton 6 P&G (Seeds) 15.3 278 —12.5 3 
Dennis Day 6 C-P-P (Bates) 15.0 10.0 +5.0 50 
Bob Hawk 6 Reynolds Tobacco (Esty) 14.9 14.0 +0.9 24 
Duffy's Tavern 6 Bristol-Myers (Y&R) 14.6 10.6 +4.0 43 


* Includes first and second broadcasts. 











turned to regular schedules with in- 
terruptions for late returns. 


The 36.7 sets in use for Wednes- 


day morning compared with the 


54.7 sets in use revealed by a spe- 


cial Hooper survey made the 
evening before [BROADCASTING, 
Nov. 8]. 








For the eighth consecutive year WIBW’'s huge 
farm audience in Kansas and adjoining states reaps 


a rich harvest 


the third largest wheat crop on record. Our 
First Families of Agriculture are richer than ever. 
The high standards of living in their country 


homes would amaze you. 


Serving the 


First Families of Agriculture 


del 
Rep.: CAPPER PUBLICATIONS, Inc. Ah 


. the biggest corn crop in history 


Food, clothing and mod- 


dweller. 
market. 





ern conveniences are those of the high income city 
Here is America’s greatest unexploited 


Reach and sell it as a wnit by using WIBW. 
Impartial surveys show WIBW is the most-listened- 
to and most important single sales influence among 
these wealthy farm families. 


WANS y ee 
NS ie 


Wig Ee. 






Fy BEN LUDY 


Gen. Mgr. 
WW WIBW-KCKN 
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Allen and McCarth sg 


Top Pulse Rating 


FRED ALLEN and Charlie % 
Carthy, in the NBC 8-9 p.m. Sy 
day slot, emerged as leaders oye 
Stop the Music, ABC’s fabuloy 
musical giveaway, according to Thy 
Pulse Inc. report for October 1944) 
The report, covering just thy 
metropolitan New York area, gay 
the two comedians just a sligh 
edge over the quiz show. fT; 
closeness of their ratings, howeye 
kept all three programs out g 
their accustomed top ten place 
Following is the complete rag 
audience report for October: 
AVERAGE QUARTER HOUR SETS... 
USE FOR THE WEEK STUDIED 
6 a.m.-12 Midnight, Entire Week 


October 1948 24.3 
September 1948 25.1 
October 1947 25.4 
EVENING Highest 
1% Hour Rati 

Oct. Sep. 

Lux Theatre ‘ 21.3 = 
Bob Hope 19.0 = 
McGee & Molly 19.0 = 
Walter Winchell 16.3 MW 
Break the Bank : 16.0 15} 
Jack Benny 1: = 


d.4 
My Friend Irma 4.7 
Godfrey’s Talent Scouts 14.3 
Inner Sanctum 14.3 
Kraft Music Hall 13.7 


DAYTIME—5-a-Week 


Highest 
1, Hour Ratin 
Oct. Sept 





Arthur Godfrey 
(11:15 a.m.) 
Harry Clark, News 
Helen Trent 
Grand Slam 
Rosemary 
Aunt Jenny 
Our Gal Sunday 
Big Sister 
Arthur Godfrey 
(7:30 a.m.) 
Wendy Warren 


SATURDAY AND SUNDAY DAYTIM 


3 


wal mmuomem 


6 


AA AAAAAAH 
Wore ans 


www 





Oct. Sept 
Yankees vs. Boston 

(Sun.) 10.3 7 
Yankees vs. Boston 

(Sat.) 9.3 = 
The Shadow 8.7 4 
Quick as a Flash 6.7 if 
Southern Calif. vs. Ohio 

State (Sat., WJZ, 

WNBC) 6.3 - 
Children’s Hour 6.0 
Counterspy 6.0 - 
Detective Mysteries 5.7 - 
C. F. McCarthy. News 5.3 - 
Make Believe Ballroom 

(Sat. 10 a.m.) 5.0 3 
Archie Andrews 5.0 - 
Bing Crosby Records 

(Sat. 11:30 a.m.) 5.0 - 
Solitair Time 5.0 - 

5.0 - 


House of Mystery 





Radio Film Showing 
MORE than 400 advertising 
agency representatives and othe! 
guests will see the first Chicag 
showing of “xvhind Your Rado 
Dial,’ NBC institutional _ film, 
Wednesday at a luncheon meeting 
in the Sheraton Hotel. The 2 
minute film, which shows behind- 
the-scenes operations at NBC’ 
offices and studios, was made by 
RKO Pathe under supervision 0 
Roy C. Porteous, network’s advel- 
tising and promotion manager. ! 
will be introduced by James Ne: 
son, director of NBC’s advertising 
and promotion. I. E. Showermal, 
vice president in charge of the Cer 
tral Division, will welcome a 
group. Prints are being processet 
for distribution to schoo’ 
churches, clubs and civic organi 
tions, and will be followed by # 
trailer identifying WMAQ as the 
network’s Chicago outlet. 
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Week Taylor, Borroff & Company, Inc., have done just that—built a fine, sturdy 
- 23 
structure of well-seasoned man-material that is guaranteed to provide ex- 
lighes ° . . 9 : 
ur cellent housing for station sales and service. And, they’ve completed this 

Dt 

: structure in a few short years. 

; 

Fe We know of no station representative organization that can equal the 
oe wealth of experience and background in advertising, selling, and radio 
ur Rating; ° . . 

Sep station operation that is at your command when you are represented by 

t Taylor-Borroff. It is the kind of experience that KNOWS— 

; 

i —what should be done 

hs —what can be done 
AYTIME 

Sept —and who to see to get it done 

s If you need that kind of experience for increased sales and improved 

: sponsor relations, we would be glad to talk with you. 

: WE MAINTAIN FULLY STAFFED OFFICES IN 
ng New York, N. Y. Los Angeles, Calif. 
tising Atlanta, Ga. Chicago, Ill. 

1 other . 
Chicag San Francisco, Calif. Dallas, Texas 
Radio ; 
| film, , Portland, Oregon 
neeting 
‘he 25- 
behind- 
NBC’ 
ade by 
sion of 
adver- 
yer. It 
23 Nel- 
artising - 
|| Taylor. Borroff & Company. Ine. 
ne Vel 
=a g (formerly Taylor-Howe-Snowden ) 
schools, 
yaniza- 
| by 4 
as the 
sting BROADCASTING @®@ Telecasting November 15, 1948 © Page 37 








XUM 





KDKA Pittsburgh manager Joseph Baudino points to plaque commemorating ATTENDING broadcast of the Original Amateur Hour are (I to r) Nid 

station’s Harding-Cox election returns broadcast. Others included are (I to r) Keesely, Lennon & Mitchell, New York; John Perkins, P. Lorillard Co. (Ou 

Crawford Conrad, son of Dr. Frank Conrad, KDKA pioneer; L. H. Rosenberg, Golds), sponsor; Ted Mack, master of ceremonies of the program, and Joh 

first KDKA announcer, and J. C. McQuiston, former advertising head of Norton Jr., ABC Central Division vice president. Program is broadcay 
Westinghouse. Wednesday at 8 p.m. (EST). 


i 





NO headache for E. S. Tanne 
(1), commercial manager o 
WSIX Nashville, Tenn., con 
gratulating A. J. Cantanese 
middle Tennessee represento- 








WFPG Atlantic City’s tower © DR. ALLEN B. DuMONT (r), president of DuMont Labs, and Stanley Koch, 
Promotion game, to plug sta- engineer in charge of tube development, examine 12 and 16-inch metal . 

eae 7 tive for B-C R d « Wh 
tion’s new 410-foot AM-FM cathode-ray television picture tubes at the DuMont Passaic laboratory. ~or bagi $500 Boren 8 


tower, is played by Benjamin Tubes were introduced Nov. 5 in New York. (See story, page 106) What's My Name? 
Kramer, local beverage distrib- . ; 


utor. 


SUPER turnstile for KECA-TV | “ 
Los Angeles is raised to top of < 2, 
the 303-foot supporting struc- a « 


ture. Tower for the ABC video 
station is on crest of Mt. ate eee Se ae 


i * M2 eof ; . Vee * WLOK Lima managing director 
- =r oD aaa maa : 7 é | E. Y. Flanigan, WSPD Toleds 
, general manager; Keith Bald- 
win, sales department, WGAR 
Cleveland, and Harry Smith 
v.p. in charge of sales, WLW 

Cincinnati. 


ATTENDING Ohio Assn. of 
Broadcasters sales clinic 
[BROADCASTING, Nov. 8 
are (I to r) Ed Borroft 


NORMAN BROKENSHIRE, who 
broadcast from “‘Dream House” dur- 


ing N. Y. Heart Assn. fund drive FINAL arrangements for moving the Pacific Greyhound Co. program, ho 
jingle contest, interviews Mary Saut- mance of the Highways, to ABC Pacific Network are completed by (I to! 
ner, winner of $50,000 in prizes dur- Jack Early, Beaumont & Hohman account executive; W. H. Starling, assistant 
ing his Brokenshire Broadcast- to the president of Pacific Greyhound; Vincent Francis, ABC account exeti 
HF ing on WNBC New York. tive, and Herbert Cayford, vice president of Beaumont & Hohmau 
a San Francisco. 
— | 
a 
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MUSIC 
DRAMA 


MYSTERY 

r) Nic RELIGION 
Co. | 
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roadcay 


COMEDY 
EDUCA 
PUBLIC SERVICE 


). PROGR: 
MAKES WWVA THE SERVICE STATION TO 
THE NATION'S STEEL-AND-COAL BELT 








It’s no secret why WWVA listeners are 
loyal listeners, for they have come to 
know WWVA as their service station 
serving them dependably with the pro- 
grams they want to hear. It’s a listener 
loyalty that has been built through 
twenty-two years of broadcasiing. 

One hundred and forty-one hours each 
week WWVA’s friendly, balanced pro- 
gramming is welcomed into an area of 
nearly two million radio homes in Eastern 
Ohio, Western Pennsylvania, West Vir- 
ginia and Virginia. 

That’s a lot of homes—and it repre- 
sents a lot of people: More than eight 


million of them. 


People make a market~and here are 
the people who have made this WWVA 
area one of the nation’s greatest. These 
are the people who produce more than 
half of the nation’s steel, who mine more 
than half of the nation’s bituminous coal, 
who spend nearly Four and one-Half Bil- 
lion Dollars Annually in retail sales outlets. 

Each day more and more alert ad- 
vertisers are recognizing that WWVA 
is the service station to this rich, compact 
market. An Edward Petry Man can tell 
you more. 


*In addition to the basic four-state market, WWVA offers bonus 
coverage in Kentucky, Maine, Maryland, New York, North 
Carolina, Tennessee and Vermont. 





50,000 WATTS--CBS--WHEELING, W. VA. 


NATIONALLY REPRESENTED BY EDWARD PETRY & CO. 
National Sales Headquarters: 527 Lexington Ave., New York City 





BROADCASTING e Telecasting 


November 15, 1948 















LANG-W ORTH another NETWORK CALIBRE PROGRAM 
resents ot _seeat local station cost! 


A STOR k 
the cold 
sponsors 
proadcast 
larg 


ioe Re an 







< 


la a 


" 
% nf 4 . 
y ie 
4 Z 
var : Bae Kobi, 
"4 





de ad 
& 






ogy 


fee. 
& fs. 









Schreib 
motion 
respect 
The 
its cou 
Schreil 
executi 
ver, jc 
began 
advert 











Murder=Mystery —Suspense and Music—COMBINED! 


““Mike Mysteries” are 15 minute (5 weekly) transcribed musical shows, incorporating a 
complete 2 minute ““Whodunit,” with the solution held in suspense until the end of your 


commercial ...a program format guaranteed to create excitement, hold listener interest 
and capture sales. ““Mike Mysteries” features stories written exclusively for Lang-Worth 
by Hollywood’s Howard Brown, whose movie scripts, novels and detective stories tag 
him as one of the outstanding mystery writers of this day. “Mike Mysteries” is ready for 
sponsorship January Ist in every important market, by the more than 600 Lang-Worth 
affiliated stations. For a typical ““Mike Mystery,” see page opposite. For rates and time 
availability, check with your Lang-Worth station or its representative immediately. 


LANG-WORTH feature programs, Inc. 


Network Calibre Programs at Local Station Cost 


STEINWAY HALL 113 WEST S7th STREET - NEW YORK 19, N. Y. 























A STORE, which once gave radio 
the cold shoulder, now proudly 
sponsors a regular Sunday concert 
proadcast and is happy to be one of 
the largest timebuyers among 
major department stores. 

It was only after a few nibbles 
that The Denver Dry Goods Co., 
me of the largest retail stores be- 
tween the Missouri River and the 
Pacific Coast, developed an appetite 
for radio fare. 

Its enthusiasm for the medium 
was clearly manifested a fortnight 
go when arrangements were com- 
pleted for its sponsorship over 
KOA Denver of a weekly half-hour 
gncert during the season of the 
§0-piece Denver Symphony Or- 
chestra. 

NBC’s owned and operated 50 
kw outlet broadcast the first of the 
concerts Oct. 31. 










































Two Years of Planning 

The series represents almost two 
years of planning by the firm’s ad- 
vertising agency, Ball & Davidson 
of Denver. Principals in the nego- 
tiations were Lloyd Yoder, KOA 
general manager; L. Berry Long, 
KOA sales manager; Frank J. 
Johns, Paul E. Felix and Mark 
Schreiber, president, sales and pro- 
motion manager and vice president, 
respectively, of Ball & Davidson. 

The dry goods company began 
its courtship with radio when Mr. 
Schreiber, previously an account 
executive for KLZ and KMYR Den- 
yer, joined Ball & Davidson and 
began installing a long-range radio 
advertising program. 

At the time the agency took over 
for the store, which previously had 
no agency, the main radio bill of 
fare was some spot announcements. 

The store then hesitantly bought 
three quarter-hour KOA newscasts. 
There were gratifying results and 
when six weekly quarter-hours of 
news became available, the store 
picked up the offer in five minutes. 





















TRANSCRIBED spots for Tavern Pale 
beer are previewed by Leo Lederer (I), 
executive vice president of Atlantic 
Brewing Co., Chicago, and Marvin 
Frank, executive vice president of 
mm W. B. Doner Agency, also Chicago, 


before launching firm’s extensive 
campaign. Commercials will be aired 
on five Chicago stations, WENR 


WCFL WJJD WIND and WHFC 
(Cicero). 
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RADIO-HUNGRY AFTER 


Sales Pull Defrosts Denver Dry Goods Store, 
Once Cold to Radio 





One minute participation announce- 
ments in morning studio shows on 
KOA are now used regularly Mon- 
day through Friday and on Sunday. 
A record department tie-in with 
the RCA Victor show on KOA has 
drawn mail order from points 1,000 
miles from Denver. 

Spots were used on KMYR KFEL 
and KVOD. Nightime announce- 
ments were placed on KLZ and 
KVOD. For one year, KMYR con- 
ducted a quarter hour daily show 
designed for youngsters. KLZ ran 


an effective 20-week nighttime 
quarter hour designed for high 
school listeners. The store also 


purchased a solid week of play-by- 
play on KMYR of the American 
Basketball League Championship 
contests. 

Well planned promotion has gone 
hand-in-hand with each time pur- 
chase. Radio has paid off in sales 
and each year The Denver Dry 
Goods Co. increased its radio 
budget. 


STUDIOS AND OFFICES 


PLANS for construction of new 
studios and offices for WIS and 
WIS-FM Columbia, S. C., were 
announced last Monday by G. 
Richard Shafto, general manager 
of the stations. The new two-story 
Colonial brick building, to be erect- 
ed at Gervais and Bull Sts., Colum- 
bia, is expected to be ready for 
occupancy by Sept. 1, 1949. 

The station will have 14,200 
square feet of floor space. A 
42 x 23-ft. wing on the second floor 
is to be left vacant for future TV 
facilities. Occupied portion of the 
second floor will be used for offices 
of the station’s administrative staff 
and the continuity department. 

On the first floor will be five 
studios, all of the “floating” con- 
struction type, a reception hall, 
news room, two control rooms, a 
music library, and offices for the 
program director, promotion-pub- 
licity director, sports department 
and farm service. 


New GE TV Device 


GENERAL ELECTRIC television 
engineers at Electronics Park, 
Syracuse, N. Y., have developed a 
stabilizing amplifier which helps to 
eliminate “jiggles” and other TV 
imperfections. The device will be 
used in TV studios, especially dur- 
ing telecasts of ball games, on-the- 
spot news pickups, man-on-the- 
street and other outdoor programs. 
In controlling picture signals in 
the studio and delivering them to 
the transmitter the new amplifier 
performs a function which former- 
ly required three units, each ad- 
justed independently, according to 
GE engineers. 





Telecasting 


SAN FRANCISCO TV 
PREVIEW RELEASED 


A REPORT released last Monday 
by the San Francisco Bay Area 
Council covers plans and prospects 
for TV in the nine Bay Area coun- 
ties. Highlights on prospective 
video station locations and opera- 
tions are covered as well as au- 
thorized channels for future TV 
stations throughout northern Cali- 
fornia. 

The prospects for coverage and 
expected operating hours are dis- 
cussed along with a digest of tech- 
nical information on equipment and 
receivers. Program types to be 
expected, the long-range outlook 
for network programming and 
high-speed film processing tech- 
niques also are covered in the coun- 
cil study. 

Two stations are expected to be 
operating by the end of January 
1949, the council reports, with an- 
other TV station in operation by 
March 1949. “A fourth station 
probably will be operating in Stock- 
ton at about the same time. Bar- 
ring unforeseeable circumstances, 
three additional TV stations are ex- 
pected to be telecasting in the Bay 
Area before the end of 1949.” 


Lutheran Radio Meeting 


Conducted in St. Louis 


THE FIRST Annual Lutheran 
Radio Conference took place Nov. 
10-11 at the Claridge Hotel, St. 
Louis. Presented under the aus- 
pices of the Radio Committee of 
the Lutheran Church, Missouri 
Synod, the meeting included dis- 
cussions by outstanding radio men 
in both the religious and commer- 
cial field. 

Television was covered by Harold 
Grams, program director of KSD, 
KSD-FM and KSD-TV St. Louis. 
Movies on FM and TV were shown 
by G. P. Foster, district representa- 
tive, Transmitter Division, General 
Electric Co. Delegates were taken 
on a conducted tour of KSD and 
KMOX St. Louis in addition to 
KFUO St. Louis, licensed to the 
Lutheran Church, Missouri Synod. 


Dates Set for AM, FM 
‘49 Renewal Applications 


DATES forming the “composite 
week” of 1948, to be used by_broad- 
casters in preparing AM and FM 
renewal applications in 1949, were 
announced by FCC last week. 

They are: 

Monday, Jan. 26; Tuesday, March 
30; Wednesday, April 14; Thurs- 
day, June 17; Friday, Aug. 27; 
Saturday, Sept. 25; Sunday, Nov. 7. 

These are the dates to be used in 
preparing the program log analyses 
required in the renewal forms. 
They must be used by all AM and 
FM licensees who come up for re- 
newal during 1949. Renewal ap- 
plications must be filed at least 60 
days before the license expires. 









A LANG-WORTH 


“MIKE 
MYSTERY” 


The lifeless body of lovely Marie 
LaRue, clad only in a filmy night- 
gown, lay face down in the half- 
filled bathtub. Still clutched in her 
right hand was the bar of a towel 
rack, and on the wall above the 
tub’s inner surface a broken‘section 
of the bar’s supporting knobs gave 
a graphic picture of what had hap- 
pened. 

The hotel doctor, standing with 
Homicide Lieutenant Evans in the 
bathroom doorway, gave his recon- 
struction of the accident. “One of 
the maids found her this way, Lieu- 
tenant. Evidently Miss LaRue had 
started to step into the tub while 
holding to the towel rack for sup- 
port. It broke and she fell, knocked 
unconscious when her head struck 
against the inner edge of the tub. 
Death was the result of drowning.” 

“Except for one fact,”’ the officer 
said, “Il would say you are right. 
But that one fact strongly indicates 
this woman was murdered.” 

(Solution below) 
“Mike Mystery” is a feature of a 15-minute 
transcribed music and mystery show avail- 
able 5 times weekly for national, regional 
or local sponsorship on 600 Lang-Worth 
affiliated stations. For full information, 
contact your station or its representative. 


LANG-WORTH 
feature programs, inc. 


Network Calibre Programs 
at Local Station Cost 


STEINWAY HALL, 113 WEST 57TH 
NEW YORK 19, N. Y. 


THE SOLUTION 


“UMOSPYBIU e Busie9M B14M Qnyyjeqg & 
OU! Sda}S URWOM OU Jey} SI PEHOO|JBAO ay JeYM ING 
Hasy Qny ay) Oyu! Buiddays us jessy yoddns 0} 
2q PINOM qn) ay) Pulyeg {Jem ay) UO Pajero) 428s 
J@M0} & JO Ploy UAHe) Brey PINOM anye] SSIW UOS 
eas Ajuo 24) ey) Buihes ul 4291109 SEM 40}90P OY) 


| WARNING: fn Mysteries” are protected by 

copyright, Anyone —_— use of this 

feature in any manner without permission of Lang-Worth 
Feature Programs, Inc., is liable to prosecution. 


sT. 
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YOU MIGHT WIN $17,400 AT BOWLINGIN 


IN ONE YEAR’- - 


BUT... 
YOU HAVE TO USE 
WKZO - WJEF 

TO MAKE A STRIKE 


IN WESTERN MICHIGAN! 


There’s just one winning combination for 
your radio advertising in Western Michigan, 
and that’s WKZO, Kalamazoo, plus WIJEF, 
Grand Rapids. | 


Why? (1) Because Western Michigan is cut 
off from the rest of the State (and from all 
“the outside’) by a wall of fading. No matter 
what their power or their frequencies, outside 
stations just don’t get proper reception here. 


(2) Because within the Western Michigan 








area, WKZO-W JEF offers the very best com- 


bination of complete coverage and attractive 


rates. 


The latest Hooper Report sheds a lot of 
light on listenership in these two important 
and “different” markets. And it of course 
proves the outstanding leadership of WKZO- 
WJEF. Write for your copy today—either to 
us or to our national representatives, Avery- 


Knodel, Inc. 


*“ Buddy” Bomar of Chicago did in the 1946-1947 season. 


At a= 


fede ww KALAMAZOO 


and GREATER WESTERN MICHIGAN 
Cod: 59) 





WEF 


Vie in GRAND RAPIDS 


AND KENT COUNTY 
(CBS) 


BOTH OWNED AND OPERATED BY 


FETZER BROADCASTING COMPANY 


AVERY-KNODEL, INC 


-» EXCLUSIVE NATIONAL REPRESENTATIVES 
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1g CLINIC 


Events Outlined for CBS 
Three-Day Meeting 


N OUTLINE of events in the three-day television clinic to be held by 





















eek. 


ttend, will proceed on the an- 
ounced theme that “Television is 
going business—now.” 

J, L. Van Volkenburg, CBS vice 
president and director of television 
erations, said the network in- 
ended to “demonstrate to exec- 
tives attending the clinic how they 
an operate a network-affiliated 
devision station economically and 
ow they should be able to make a 
soft early in their operations.” 
The clinic, whose headquarters 
will be the Waldorf-Astoria Hotel, 
New York, will embrace study of 
actual operations in the new tele- 
yision studios nearing completion 
at CBS-TV in the Grand Central 
terminal Bldg., New York, as well 
as operations of WPIX, the inde- 
pendent station of the New York 
Daily News. 

The day after the conclusion of 
the clinic in New York, arrange- 
ments will be made for those inter- 
ested to journey to Philadelphia 
and Baltimore to study WCAU-TV 
and WMAR-TV respectively. 

The decision to hold the second 
CBS clinic in New York, where the 
first meeting of its kind was ‘held 
lat March, was madé because 
“either here or in nearby cities are 
to be found every type of television 
station in. operation today,” said 
» Mr. Van Volkenburg. 

The executives attending the 
clinic may see for themselves how 
the different types of stations op- 
erate, he said. 

Among CBS and television in- 
dustry executives who will address 
the clinic are Frank Stanton, CBS 
president; Adrian Murphy, vice 
president and general executive; 
lawrence Lowman, vice president 
and general executive; Mr. Van 
Volkenburg; William C. Gittinger, 
viee president in charge of sales; 
William Lodge, vice president and 








Gladstone Is Appointed 


10 New Position at FCC 


ARTHUR A. GLADSTONE, chief 
of the Domestic Radio Branch of 
FCC Law Bureau’s Common Carrier 
Division, was appointed Fair Em- 
p Ployment Officer for the Commis- 

a last week by Chairman Wayne 
Coy. 

The appointment was made in 
compliance with an order issued by 
President Truman last July, ap- 
jlicable to each department and 
agency of the Executive Branch, 
and designed “to insure that there 
shall be no discrimination because 
of race, color, religion, or national 
origin in personal actions of fed- 
tral appointing officers,” FCC ex- 
plained. 
>< Mr. Gladstone has been with FCC 
since September 1941. He is di- 
rector and president of the FCC 
Employes Federal Credit Union 
and a director of the District of 
Columbia Credit Union League. 
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BS in New York beginning Jan. 21 was completed by the network last 


The meeting, which CBS expects more than 200 station executives to 


* 
director of general engineering; 
Charles Underhill, director of tele- 
vision programs; E. K. Jett, former 
FCC commissioner and now vice 
president and general manager of 
WMAR-TV Baltimore; G. Bennett 
Larsen, director of television of 
WCAU-TV Philadelphia, and 
George B. Storer, president of Fort 
Industry Co. 

The clinic in New York will run 
from Friday, Jan. 21, through Sun- 
day, Jan. 23. Trips to Philadelphia 
and Baltimore are scheduled for 
Jan, 24. 








Video Programming 
Criticized to ATS 


Mamoulian Regrets the Types 
Of Shows Now Seen on TV 


TELEVISION is not an art, but a 
means of transmission, as long as 
“the greatest scientific achievement 
in the world” shows us little more 
than two wrestlers grappling on 
the floor, according to Rouben 
Mamoulian, stage and screen direc- 
tor. 

Mr. Mamoulian made the state- 
ment at a luncheon meeting of the 
American Television Society Tues- 
day, Nov. 9, at New York’s Hotel 
Astor. . 

Mr. Mamoulian opened his talk 
by reiterating his remarks of Oct. 
12 on ABC’s America’s Town Meet- 
ing of the Air on “television vs. 
Movies” [BROADCASTING, Oct. 18]. 
He went on to answer The New 
York Times’ Jack Gould, who has 
called television a new form of art. 

The director questioned Mr. 
Gould’s statement that television, 
which offers the element of “spon- 
taneity” is more artistic than the 
motion pictures. 

Mr. Mamoulian held that all art 
forms in which characters tell 
stories through actions, are well- 
rehearsed, whether presented on 
stage or screen. 

“Spontaneity,” he said, “does not 
make for a lasting work of art. 
Certainly Somerset Maugham 
wouldn’t sit down and write a story 
in 10 minutes, expecting it to live.” 

Emphasizing his previous claim 
that television would hurt radio, 
but would not affect motion pic- 
tures adversely, Mr. Mamoulian 
cited his experience in London, 
where he first viewed television in 
1934. “England,” he said, “is far 
ahead of us in television, yet the 
quality of English films has im- 
proved, and more of them are being 
produced.” 

Television will be nothing more 
than “a miraculous gadget,” Mr. 
Mamoulian declared, if it continues 
to show ancient films, other “old 
chestnuts,” and wrestling. Its best 
use, he felt, is for the transmission 
of events, not as an art medium. 
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is there one man 


or woman in America 
who doesn’t know 


a + 
2) MENTION HIS NAME, and to millions, the warm words 
1S V O1Ce ~ “human, friendly, kind” float into mind. 
He has been spoofed, needled, parodied... 
and every jab adds a follower to his fold. 


He is a non-cynic in an age cold-packed in cynicism. 


He has the courage to be branded naive, by espousing 
the old-fashioned beliefs in hope, courage, faith. 


FOR MORE THAN 15 YEARS, GABRIEL HEATTER’S VOICE and 
philosophy, heard over WOR... 





have been a tonic for our time 
have built an astounding listening audience 


have sold countless quantities of products to 
countless numbers of people. 


From a copy boy at $12 a week, WOR’s Gabe has 
become a fabulous radio personality. A one-time reporter 
and law student, his words have been read into the 
Congressional Record. A Gallup poll showed him to be one 
of the nation’s top news commentators. 


His WOR listeners are insatiable. 


Gabriel Heatter is now heard over WOR... in three 
programs: 


NEWS WITH GABRIEL HEATTER, 9 PM six nights a week. 
“GABRIEL HEATTER’S MAILBAG’”’, 11:30 AM, five days a week. 


“BEHIND THE FRONT PAGE’, Sundays, 7:30 PM 


continued 











continued 





A.L. ALEXANDER 
they think of hum 


as a saint with 53 virtues 


PEOPLE, TO WHOM he is only a name and a voice, drop 
their most intimate heartaches in A. L. Alexander’s 
lap. 

His WOR programs, “A. L. Alexander’s Mediation 
Board”, and “Poems That Touch The Heart”, have the 
almost militant devotion of millions of listeners. When 
it was touch and go as to whether his poetry program 
would stay on the air, some 27,000 listeners bom- 
barded WOR with phone calls, telegrams, letters . . . 
demanding that it stay! The products Mr. A. recom- 
mends, share in this devotion. Listeners buy them 
with alacrity (and money). 

Mr. Alexander is, of course, no saint. He sneezes, 
like other humans. He makes mistakes. But he has a 


rare sense of fair play, a deep understanding of people, 
a piercing sympathy for the mistakes that people 
make. And out of this compassion, he has built one of 
the most dramatic and popular programs in all of 
radio: “A. L. Alexander’s Mediation Board” on WOR. 

To this program, come anguished people with their 
problems. On its board of mediators, have appeared 
some of America’s most ‘respected public figures. 
People like Fannie Hurst, Dr. John Haynes Holmes, 
Walter Hoving, Dr. Richard H. Hoffman, and others. 

The advertiser who sponsors either Alexander 
program on WOR, buys the listener’s faith in a MAN 
... Which in turn becomes faith in a product; the 
advertiser’s product. 








avetaa 


stan lomax 


School heads have checked with him before hiring a coach 





Star athletes nudge him for advice 


Advertisers rarely give him a breather 















HENRY S. LOMAX, “Stan” to the millions of sports 
addicts in WOR’s 18-state arena, has never 

had to go sustaining during the past 17 years. 
Sponsors rarely give him a breather. Little 
wonder! Listeners to his 6:45 PM sportscasts on 
WOR, buy what Stan sells. They’ve bought cars, 
beer, oil, shaving cream, even banking services. 
Seems that Stan upped a bank’s balances on 
loans by 43% during the slack season. He and 
WOR make a powerful combine for an advertiser. 


ONE OF THE Boys. Here’s WOR’s Stan with Carl 
Hubbell and Gus Mancuso. Stan is one of the 
boys. He was the first sportscaster to be allowed 
into the big league training camps. He was 
President of the Sports Broadcasters Association; 
was honored by the Metropolitan Baseball 
Collegiate Conference for his coverage of college 
games. You could fill the Yankee Stadium with 
all the plaques, medals, scrolls and halos that 
have been heaped on Stan Lomax. All of 
which makes for listeners for WOR... and 
customers for advertisers! 


» coming! _ heard by the most people 
TWO GREAT TELEVISION STATIONS where the most people are 
WOR-TV, NEW YORK...CHANNEL 9...WOIC, WASHINGTON, D.C. 


mutual 
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ABOUT THE UTAH MARKET 











UTAH PEOPLE SPEND 


*1,693,986.00 


| AT RETAIL Suery Day 


Retailers in Utah took in $516,666,000.00 
last year —- an average of $1,693,986.00 a 





day for the 305 business days. This was 
1947. Sales are above that figure so far this 
year, and 1949 prospects are even brighter. 


Are you geiting your share of this substan- 





tial business? Smart advertisers are telling 
their story to Utah people over KDYL — 
Utah's popular station — and over 
television on KDYL-WOXIS. Here’s 
double opportunity for you! 








John Blair & Co. 


National Representative 
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Nielsen Radio Index Top Programs 


(COAST-TO-COAST, INCL. SMALL-TOWN, FARM, AND URBAN HOMES 
—and including TELEPHONE and NON-TELEPHONE HOMES) 


REPORT WEEK OCT. 3-9 


"TOTAL AUDIENCE 





Cur. Points 
Rating Change 


Cur. Prev. 
Rank Rank Program 





EVENING, ONCE-A-WEEK, 15-60 MIN. 





"AVERAGE AUDIENCE 
Cur. Prev. 


Cur. Poi 
Rank Rank Program sine 


Rating Chang 
= gee i 
EVENING, ONCE-A-WEEK, 15-60 MIN. 














1 1. Lux Radio Theatre..... 27.1 +15 1 1 Lux Radio Theater.....19.6 4}) 
S © ee enadesensss 24.0 +4.0 2 — Fibber McGee & Molly.19.5 
3 — Fibber McGee & Molly.23.6 _- 3 6 Bob Hope ........... 17.8 43 
4 — Duffy’s Tavern ....... 22. a 4 — Duffy's Tavern ...... 164°°0 
5 — Phil Harris-Alice Faye 5 — Phil Harris-Alice Faye 
BEE <a nknchgpedaanwe 1.3 — | DE ean anwaane eae 143 . 
6 — Jack Benny .......... 19.9 _ 6 — Jack Benny ......... 33 6 
7 2 Godfrey Talent Scouts 196 —1.8 7 8 Jergens Journal 15.2 44 
8 — My Friend Irma...... 18.9 _ 8 — My Friend Irma....... 4g 
GD © BRD  cccccccccess 18.3 —1.5 9 3 Suspense ........... 14.1 1) 
10 — Date with Judy....... 18.1 —_ 10 7 Crime Photographer ..14.0 —; 
11 18 Jergens Journal ...... 178 +2.5 11 — Burns and Allen...... 3.9 . 
12 — Burns and Allen...... 17.6 _ 1S DB Fe 5 cn vccccne 139 8 
13. 9 Crime Photographer ..17.4 —0.6 13° 5 Godfrey Talent Scouts.13.7 
Bee 2 ee 17.4 —3.3 14 — Charlie McCarthy --136 . 
15 — Charlie McCarthy ..... 17.2 — a ea : te 
16 — Aldrich Family ....... 68 — 16 19 People Are Funny.....12.8 +; 
17 11 Mystery Theater ...... 16.7 —0.4 17 — Date with Judy...... 127 
18 — Fred Allen ........... 16.6 - 18 16 FBI in Peace and War.12.7 4); 
19 12 FBI in Peace and War.16.6 —0.8 19 — Aldrich Family ....... 24 
20 22 Mr. and Mrs. North....16.4 +1.6 20 22 Mr. and Mrs. North... .12.4 4); 
EVENING, 2 TO 5-A-WEEK, 5-30 MIN. | EVENING, 2 TO 5-A-WEEK, 5-30 MIN, 
1 1 Lone Ranger ......... 13.9 423 | 1 1 Lone Ranger ......... 10.5 +1 
2 2 Edward R. Murrow....10.7  +1.7 | 2 2 Edward R. Murrow.... 8.1 41) 
3 6 Club “15” Bob Crosby.10.1 +1.7 | 3 4 Club “15” Bob Crosby. 8.1 4+}; 
DAY, 2 TO 5-A-WEEK, 15-30 MIN. ! DAY, 2 TO 5-A-WEEK, 15-30 MIN. 
; : a ‘= :—+ or tis 1 1 When A Girl Marries. .11.4 +1) 
oung ' ier rown.. ° . BEI ¥ ‘ 
3 3 Backstage Wife ...... W.7 0 +17 : : -veainag mag ves + 
- g Widder Brown. .10.3 +1) 
4 4 Right to Happiness....11.2 +1.1 4 9 Stella Dallas 99 41) 
5 10 Stella Dallas ........ 1.0 +1.7 ~ = hs elaine . 
‘ E 5 4 Right to Happiness.... 9.5 4+) 
6 9 Pepper Young's Family.10.1 +0.7 6 6 P , it 
7 13 Lorenzo Jones ........ 10.1 +1.0 epper Young’s Family 9.1 +1) 
8 11 Portia Faces Life...... 10.0 +0.5 7 14 Lorenzo Jones ....... 8.8 +1) 
9 8 Our Gal, Sunday..... 95 +06 8 11 Portia Faces Life...... 88 +04 
10 5 Arthur Godfrey (Ligg. 9 7 Our Gal, Sunday ..... 8.2 +0) 
ED sscacocees 94 +0.1 10 8 Big Sister ........... 7.9 +0) 
W Oo WEE ccunevesnace 90 +0.3 11 13 Wendy Warren ...... 7.9 +05 
12 12 Wendy Warren ....... 8.9 +0.6 12 5 Ma Perkins (CBS)..... 7.9 —0) 
13. 6 Ma Perkins (CBS)..... 8.8 —0.1 13 10 Arthur Godfrey (Ligg. 
eee 78 +0) 
14 14 Romance of Helen Trent 8.6 +0.3 14 12 Romance of Helen Trent 7.7 +04 
15 15 Ma Perkins (NBC)..... 8.4 +0.1 15 21 Ma Perkins (NBC)..... 7.1 +05 
DAY., SAT. OR SUN., 5-60 MIN. DAY, SAT. OR SUN., 5-60 MIN. 
1 12 True Detective Mys- 1 8 True Detective Mys- , 
| * Gib apa: aa A 12.9 +63 EE td ine heed 10.3 44) 
2 3 Armstrong Theater 11.4 41.7 | 2 3 Armstrong Theater .... 9.0 +4 
. | 3 5 Adventures of Archie 
3 15 Quick as a Flash...... 10.9 +52 | ———— .......... 8.0 +04 
4 5 Junior Miss .......... 10.8 +1.7 4 1 Grand Central Station. 7.8 —0) 
5 20 House of Mystery..... 10.6 +5.6 5 19 House of Mystery..... 7.5 +46 


Copyright 1948, A. C. Nielsen Co. 


Erwin, Wasey & Co. Adds 
7 Accounts, 3 in Radio 


ERWIN, WASEY & Co., Minne- 
apolis, has added seven new ac- 
counts. Three of the new clients 
indicated that radio would be used 
in their campaigns. 


Speedy Mfg. Co., Sioux Falls, 
S. D., manufacturer of Speedy 
weed and insect sprayer, will use 
radio and farm papers. Sodak Mfg. 
Co., Sioux Falls, specialized weed 
and insect spray, and Woodard- 
Scroggs, Sioux Falls and Minne- 
apolis, agricultural feed concen- 
trate, will both place the bulk of 
their appropriation in radio and 
farm papers, according to the 
agency. 

Other accounts signed include: 
Aladdin Labs., Minneapolis, Jon-E 
hand warmer; Speedy Sales Co., 
Minneapolis, agricultural imple- 
ments; Maple Island Farm Inc., 
Stillwater, Minn., dairy products, 
and Inland Products Corp., Minne- 
apolis, agricultural and industrial 
implements distributor. 





McCLATCHY Bestg Co., of California, 
has expanded home economics sched- 
ule to include home economics pro- 
grams on five of its stations—KWG 
Stockton; KERN Bakersfield; KOH 
Reno, Nev.; KFBK Sacramento, and 
KMJ Fresno. 
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FCC GROUP TO VISIT 
RTCA AIR SHOWING 
HEADED by Chairman Wayne (0 
and four other Commissioners, a 
FCC delegation will inspect radi 
communications and air navigation 
equipment in a demonstration spon- 
sored by the Radio Technical Con- 
mission for Aeronautics on Wei- 
nesday (Nov. 17) at Indianapolis. 

Chairman Coy meanwhile is slat- 
ed to address a dinner meeting of 
the Kentucky Broadcasters Assi. 
at Owensboro, Ky., tonight (Mor- 
day) and the Chicago Rotary Clu 
at noon tomorrow (Tuesday). Com. ; 
Paul A. Walker is attending 4 
meeting of the National Assn. of 
Railroad & Utilities Commissioners 
at Savannah, Ga., today through 
Thursday. 

The group attending the Indi- 
anapolis show will return to Wash- 
ington Wednesday night, in time 
for the Commission’s regular meet 
ing Thursday. 

The delegation, which will retum 
Wednesday night, includes: 

Chairman Coy; Comrs. Rosel H. Hyé, 
E. M. Webster, Robert F. Jones ami ) 
Frieda B. Hennock; General Couns 
Benedict P. Cottone; Acting Chief E2- 
gineer John A. Willoughby; Lester W. 
Spillane, assistant general counsel 2 
charge of Safety & Special Services 
Division; A. L. McIntosh, chief of the 
Frequency Allocation & Treaty Divi- 


sion, and several other attorneys 24 
engineers. 
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being added... 


There is a lot of hustle and bustle in this two billion dollar mar- 
ket these days. Television is rapidly becoming a reality for the 
people of Memphis and the Mid-South. 


It won’t be long now! 


“T” day is set for December and what a gala occasion that will 
be for the people in this area. It will be “opportunity day” for 
the aggressive advertisers, both national and regional, who have 
included WMCT in their TV schedules. The medium that folks 
in the Mid-South have heard about for so long will come to life 
through TV sets throughout this area. It will be the biggest day 
since the inception of radio . 


How about you? 


Will your product or your client’s product enjoy the tremendous 
sales impact that will come with the attention demanding force 
of television in a new. market? An event that has been aggres- 
sively promoted for over a year! You should cash-in on the tre- 
mendous sales potential inherent in the promotional power of 
this new medium in a two billion dollar market. 


We can “Shoot the Works’’ 


WMCT has spared no expense in bringing to the people of 
Memphis and the Mid-South the finest television service to be 
had anywhere, bar none. Advertisers will be interested to know 
that WMCT’s new equipment is RCA throughout. Movie equip- 
ment is Bell & Howell, Eastman, and Auricon for sound with 
movies. We have complete facilities for handling any assignment. 
May we suggest that you write us for availabilities. 


CHANNEL 4 


MEMPHIS, TENNESSEE 





WMC-WMCF-WMCT 
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TV BUILDING 


PICTURING the “dilemma” cur- 
rently facing television grantees, 
WSAZ Huntington, W. Va., last 
week asked FCC to say now what 
its attitude will be if grantees 
delay construction until the freeze 
on applications is lifted. 

If a grantee proceeds with con- 
struction and the television Stand- 
ards, and allocations are changed, 
WSAZ pointed out, the result for 
the grantee may be “grave.” 

On the other hand, the station 
noted, failure to go ahead might 
lead FCC to refuse to grant addi- 
tional construction time when the 
Standards and allocations question 
has been settled. 

The asked to 


Commission was 


FCC Asked to State Stand 





issue a declaratory ruling on 
“whether an application for addi- 
tional time . . . will be granted at 
the expiration of the present com- 
pletion date in the event no further 
construction is undertaken until 
the Commission has resolved the 
question of the revision of its 
Rules, Regulations and Standards 
with respect to television broad- 
casting.” 

The request, filed by Leonard H. 
Marks of the Washington law firm 
of Cohn & Marks, noted that “if 
the Commission should rule that 
no automatic extension [of comple- 
tion date] would be granted, WSAZ 
Inc. could proceed with further con- 
struction having the assurance that 
any changes in the Rules or Stand- 


ards would require no substantial 
modification of its television 
permit.” 

The freeze on television applica- 
tions—not applicable to construc- 
tion under grants already issued 
was imposed Sept. 30, pending 
studies and decision on possible 
changes in the Standards [BROAD- 
CASTING, Oct. 4]. FCC-industry 
engineering conferences, designed 
to bring together the latest techni- 
cal data, have been arranged for 
Nov. 30 and Dec. 1-2 [BROAD- 
CASTING, Oct. 18]. 

Official estimates placed the like- 
ly duration of the freeze at around 
nine months. By that time, WSAZ 
said, the Huntington station could 
be “approximately” completed—if 














a way to take ‘guess 
of selling in Nashville! 












WSIX 


advertisers. 
and local sponsors keep getting results they can measure 


from WSIX’s 60 BMB counties. 


has proved its sales ability to dozens of 
And year after year these national, regional 


1,321,400* people 


in that coverage area spent $654,888,000* 


last year in retail stores alone. 
your share via WSIX. 





* Projected from Sales Management, May, 1948. 


ABC AFFILIATE + 
and WSIX-FM + 71,000 W »> 


National Representative: THE KATZ AGENCY, INC. 


Go after 





5000 W + 980 KC 


97.5 MC 


WSIX gives you all threee MARKET, COVERAGE, ECONOMY 
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construction is 
meantime. 

“Accordingly,” the letter said, 
“it is fundamental to WSAZ Ine. to 
know at this time whether to pro. 
ceed.” 


continued in the 


WSAZ saw “many jeopardies,” 
including not only the chances of 
being reallocated to another chan. 
nel in television’s current VHF 
region, but also the possibility of 
being moved out of VHF into the 
475-890 me UHF band. The sta. 
tion, now assigned Channel 5, con. 
tinued: 

WSAZ Inc. is aware of the very reaj 
possibility that upon completion of 
construction, or after substantial con. 
struction has been undertaken, the 
Commission will so modify its tele. 
vision Rules and Standards, including 
its al'ocation plan, as _ seriously tg 
impair the use of the transmission 
facility constructed, if not to render 
it entirely useless. 

Any change in the Standards or jp 
the allocation plan, even assuming a 
television channel were assigned to 
WSAZ Inc. at Huntington, could have 
this grave result. 

For example, the Commission might 
determine that WSAZ should move 
from the present so-called “low band” 
to the present so-called “high band” ip 
connection with a general reallocation 
in the frequencies now assigned. From 
an engineering point of view, such a 
change would require extensive modi- 
ae in a television broadcast sta- 
ion. 

Also, because of tropospheric propa- 
gation, the Commission might require 
a reduction in power and/or a reduc- 
tion in antenna height on either the 
channel presently assigned WSAZ Inc. 
or on another channel. Or such consid- 
erations may require the use of a di- 
rectional antenna by the _ permittee, 
with a great likelihood that a change 
in antenna site would consequently be 
needed. ; 

Another serious problem is the possi- 
bility that the Commission may deter- 
mine that a UHF channel rather than 
a VHF channel should be assigned to 
the permittee. 

This would require a very extensive 
change in any transmission facility, 
particularly in view of the likelihood 
that considerably greater power anda 
greater antenna height would be neces- 
sary to attain approximately the cov- 
erage of the present VHF authoriza- 
tion. 


WSAZ said these are “only a 
few of the uncertainties which face 
a permittee in view of the Commis- 
sion’s present releases in connet- 
tion with the ‘television freeze.’” 

In his news conference when the 
freeze was announced, the station 
recalled, FCC Chairman Coy “ree- 
ognized this problem and indicated 
that the Commission would give 
sympathetic consideration to these 
issues during this period of uncer- 
tainty.” 


Journalism School Dean 
Hits Election Guessing 


RADIO commentators and news- 
paper columnists have shown 4 
tendency since the election to laugh 
off the fact that “they didn’t tell 
the people the truth” before the 
election. 

This was the assertion of Dean 
J. L. O’Sullivan of the Marquette 
U. College of Journalism in an ad- 
dress before a sectional meeting of 
the Catholic School Press Assn. at 
St. Mary College, Leavenworth, 
Kan., Nov. 6. 

“Let the newspapers and radio 
broadcasters stay away from the 
field of prophecy and perform their 
proper function of reporting the 
events of the day, which they are 
not doing any too efficiently a 
present,” Dean O’Sullivan declared. 
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Here are six of the sales-lassoinest, friends-makinest 


musical cowpokes that ever threw a saddle on a micro- 
phone. 


Folk songs, hillbilly or western tunes—The “Cedar 
Ridge Boys” are right at home. And they are in MORE 
HOMES in the Fort Worth-Dallas area at 8:30 a.m., 
Mon. thru Fri. on WBAP-820, than there are dogies on 
the local spring market. 


No yearlings in the business either, the “Cedar Ridge 


Boys” long since have proved themselves with listeners 
and sponsors alike. 


If you are looking for a western outfit that can add 
“zing” to consumer demands and “ping” to cash register 
bells — Pardner, you’re looking for the “Cedar Ridge 


Boys.” Now available, contact the station or Free & 
Peters. 


aE EE, Gees 2 ea Rei TEXAS RED 





bn.yancy 








ABC NBC Lone Star AM - FM - TV 


570 Ke 820 Ke Chain 
5,000 watts 50,000 watts 








Amon Carter, Pres n George Cranston Manager 
i 9g ‘ 
sident ’ 
Harold Hough Director Roy Bacus, Commercial Manage 
aro ' 


FREE & PETERS, INC. National Representatives - 


: Li # L, iw Y 
Detr Janta nm Francisco: Chicago Ne York Hollywood 
Fort Worth ‘ont Atlant San F 
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ARE YOU 
MISSING THE SIGNAL 
ON THE PACIFIC COAST? 








) OU ARE MISSING the signal if your Pacific Coast radio network isn’t Don Lee, for 


latic 
only Don Lee can give you the green light on both the “Inside” and the “Outside” | 99¢, 


markets on the Pacific Coast. 


mar 
On the Pacific Coast there are only nine cities, embracing 18 metropolitan | and 
counties, in which all four networks have stations. To cover the remaining 115 R 
“Outside” market counties, there are 48 stations of all networks, and 32 of these | — thos 

are Don Lee stations! “Ou 

The Pacific Coast markets are bigger and better than ever this year, with popu- goa 

LEWIS ALLEN WEISS, President - WILLET H. BROWN, Exec. Vice-Pres. - syDNEY GAYNOR, Gen. Sales Mgr 131: 


The Nation’ Greatest Regional Network 
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lation up 8%, radio families up 10%. Buying income is 20% higher, retail sales up 
28%. Don Lee is the recognized network to deliver both “Inside” and “Outside” 
markets. 49% of all the Pacific Coast’s regionally-sponsored network programs, 
and 52% of all the Coast’s regionally-sponsored time, are currently on Don Lee. 
Remember: In addition to coverage facilities in the “Inside” market equal to 
those of any other network, Don Lee has 100% more coverage facilities for the 
“Outside” market than all other Pacific Coast networks combined. If you want the 


go ahead signal with your product or services on the Pacific Coast—buy Don Lee! 


1313 NORTH VINE STREET, HOLLYWoop 28, CALIF. - Represented Nationally by JouN BLAIR & COMPANY 











HOBBY MASTER 


WHEN better National Radio 
Weeks are made, William Byron 

McGill will probably make them. 

He’s been making Radio Weeks, 
almost single-handed, since the 
first one hopped along on one cylin- 
der back in 1945. With few funds, 
and fewer helpers, he has blended 
midnight sweat with artistic and 
promotional perseverance to pro- 
duce an institution that now com- 
mands national respect and atten- 
tion. 

All his life Mac McGill has been 
making things—gadgets, paintings, 
photos, posters, telescopes, houses 
and advertisements. Apparently 
his creative urge has led him into 
the arduous and unrewarding job 
of engineering radio’s own special 
week. 

At Westinghouse Radio Stations 
Inc., where he is advertising direc- 
tor, they say Mac has more hobbies 
than anyone in radio. Two of the 
hobbies, Westinghouse Radio Sta- 
tions Inc. and National Radio Week, 
would provide more than a normal 
workload for most anyone but Mac. 
No wonder the night watchman at 
WRS headquarters in Philadelphia 
doesn’t even bother to look up from 
his magazine if the front door is 
opened at 1 a.m. He well knows 
who’s there. 

Mac loves his work and his 
hobbies. That he doesn’t stop to 
decide which is which is a tribute 


to the intensity of his attack. It’s 
an intensity that is reflected in the 
famed murals that decorate the 
reception room in BROADCASTING’S 
headquarters; in the amazing col- 
ored and black-and-white pictures 
he shoots with a speed graphic; in 
the summer house he built with 
his own hands near Atlantic City; 
in his devotion to Shakespeare and 
to Gilbert and Sullivan. 

“Mac” McGill started making 
things as a boy, back in Mason- 
town, Pa. 

He made his first laboratory in 
the backyard from a piano crate. 
Fortunately for Masontown, atom- 
cracking had not developed into a 
major pursuit but he once managed 
to rock the adjoining hills while 
analyzing the compressibility co- 
efficient of carbide crystals. 

Unfettered by inhibitions or com- 
mercial custom, he somehow man- 
ages to get more done than an effi- 
ciency expert ever could expect, or 
condone. And as an addict of the 
“pile it” as against the “file it” 
tradition of office custom, he figures 
that anything filed is _ buried. 
Hence the chaos atop his desk. 

On a boiling summer day when 
others swelter in scanty garb, Mac 
has his rotund carcass encased in 
a heavy winter suit, vest and all. 
Why? Because he likes it that 
way. It’s neither the heat nor the 
humidity, he says, just a state of 
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WABB 








WABB and WABB-FM, 
Mutual, the world’s largest network, proud- 


Mr. 
general manager. 
distinguished record of performance in the 
field of broadcasting. 


Owned and Operated by THE MOBILE PRESS REGISTER 
Represented Nationally by Taylor-Borroff & Co., Inc. 


affiliates of 


Read’s appointment as 
He brings to Mobile a 


AM — 5,000 WATTS 
FM — 50,000 WATTS 











Radio Week Is McGill Ideq 











Mr. McGILL 


mind. What gripes others is that 
he seems to be the coolest one in the 
crowd. 

Nobody ever says he is a jack of 
all trades and master of none. Not 
after seeing his paintings, etchings, 
murals, carvings, layouts, masonry 
and photographs. 

How he does it is a mystery, even 
to Mac and to Mrs. McGill, also 
an artist and musician. He has the 
demeanor of a dreamer, supple- 


mented by a twinkle and a lilting 
stride. Somehow, clocks seldom aj. 
just themselves to his program, 
Train departures often fail to cop. 
form to printed schedules, _ 
claims, but there’s usually another 
one leaving in an hour, offering, 
chance to contemplate his favorit 
theory that the Earl of Oxfo,y 
really wrote Shakespeare’s stuff. 
Back at KDKA Pittsburg) 
where radio traditions are rampant 
Mac became seriously involved jy 
electronics. While thinking y 
promotional ideas, producing then 
on the drawing board and then jp. 
stalling them in public places, 
developed a new interest—the |i: 
tener. This led to a desire to depi 
via his deft brush the intimacy ¢ 
the radio-fireside relationship, 
What Marconi, Conrad and thei 
followers have done technically fy 
radio, Mr. McGill has done artisti. 
cally in his four BROADCAstIy 
murals. They were painted—frm 
conception to completion—in 
days in a studio on Central Pie 
Atlantic City, where nothing coul 
break his concentration, not eve 
a Miss America pageant on th 
boardwalk below. 
Using only three colors to obtain 
a dramatic effect, he succeeded in 
communicating into sepia the stor 
of radio—a science and a business, 
of course, but above all a solace t 
the troubled and an instrument of > 
joy, enlightenment and freedom. 
Mrs. McGill, who decided during 
(Continued on page 62) 
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VETERANS AT WESTINGHOUSE 


C. R. Bickerton, 28 Years at KDKA, leads WRS 
Staff in Radio Week Observance 





TWENTY-EIGHTH anniversary 
of broadcasting is being observed 
by veteran Westinghouse Radio 
Stations em- 
ployes including 
one who has com- 
pleted 28 years 
of service with 
WRS and two 
with 27-year rec- 
ords. Ten per cent 
of all personnel 
have service rec- 
ords of 16 or 
more years with 
Westinghouse. 

Dean of the WRS staff is C. R. 
Bickerton, K DK A Pittsburgh 
technician, who took part in the 
famed KDKA election broadcast 
Nov. 2, 1920. He has been with 
the station ever since. 

The two 27-year employes are 
Walter Evans, president of WRS 
and parent company vice president, 
and E. B. Landon, KDKA tech- 
nician.’ Twenty-six year men are 
D. A. Myer, headquarters staff field 
technician, and Harold E. Randol, 
chief engineer, WBZA Springfield. 

Forty-four WRS veterans have 
served a total of 833 years with 
Westinghouse stations, according 


Mr. Bickerton 








to J. B. Conley, general manager 
of the group. The following have 
served at least a score of years a 
WRS stations: 

KDKA: H. W. Irving, technical sv 
pervisor, 24 years; Ida A. Kolhaas, at- 


counting, 24; T. C. Kenney, chief e- 
gineer, 22; H. H. Giles, technician, 2 
J 


. E. Baudino, station manager, 2 
Gundla E. Johnson, sales, 21; Robert 
E. Pusey, auditor, 21; E. M. Sollie 


technician, 20. 

WBZ Boston: W. Gordon Swab, pro 
gram manager, 24 years; Charles Vas 
sall, technical supervisor, 21; W. # 
Hauser, chief engineer, 20. : 

KYW Philadelphia: John J. Michaels : 
technical supervisor, 24 years; A. 5 
Bates, auditor, 22 years. : 

WOWO Fort Wayne: Robert G. Du 
field, station manager, 20 years. ’ 

X Portland, Ore.: C. S. Yours 
station manager, 23 years with WR 
31 with Westinghouse. 





Vets Turn to Radio 


COURSES on radio and _ other 
forms of communication are the 
most popular among war veterals 
taking correspondence coursés 
under the G.I. bill. The Veterats 
Administration said last week that q 
the communications courses #& 
count for 45,386, or 26%, of the 
enrollments. Ranking next 2 
popularity were engineerimé 
courses, which drew 36,343 & 
rollments, 21% of the total. 


— 
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New License Fee Slated 
For Canadian Stations 


DECISION has been reached by 
Dept. of Transport on license fees 
for Canadian independent broad- 
casting stations, it is learned on 
highest authority. Matter is now 
up for approval of Canadian Cab- 
inet. New scheme of transmitter 
license fees calls for total fees for 
1948 of $108,000, up from $76,000 
last year. 

Fees go to the Canadian Broad- 
casting Corp. Fees now mean an- 
nual licenses of $100 to stations 
with annual gross income from time 
sales only of $25,000; $250 for 
stations with income to $50,000; 
$500 for income up to $75,000; 
$1,000 for income up to $100,000; 
$1,500 for income up to $200,000; 
$3,000 for income up to $400,000, 
and $6,000 for income up to $800,- 
000. 


r 






Model 650 
(Output —46 db) 


Engineered to the Highest 
FM and AM Broadcast Standards 


Model 645 
(Output —50 db) 
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KRSC- PLL.’ 


Seattle Independent, Paper 


Plan Mutual Aid 


A “MUTUAL assistance pact” between KRSC Seattle and the Hearst- 
owned Seattle Post-Intelligencer was announced last week by Robert 
E. Priebe, KRSC general manager. Broadcasting on FM as well as 
AM for over a year, KRSC becomes Seattle’s first television station 


when its video operation begins 
Thursday, Nov. 25. 

While plans have not been 
worked out in complete detail, Mr. 
Priebe indicated that cooperation 
between the station and Seattle’s 
only morning newspaper will take 
the form of mutual promotion 
on as many fronts as possible. 

The P-I, which heretofore has 
listed the program logs of the four 
network affiliates and KOL, is 
expected to add the KRSC-TV 
schedule. 


To Carry ‘Newsreel’ 


Concentrating primarily on net- 
work films and local live sports- 
easts, KRSC-TV will carry the 
ten-minute International News 










* 
Service Newsreel. Present plans 
call for rounding out the quarter- 
hour with telecasts of local still 
newsphotos taken by P-I photog- 
raphers. 

Although few live remotes are 
planned other than ball games, 
the station will telecast the of- 
ficial opening of the new Post- 
Intelligencer building, which is ex- 
pected to be ready for occupancy 
in about a month. KRSC-TV will 
also televise such P-I promotional 
events as the Golden Gloves and 





the annual Homes Show spon- 
sored by the newspaper. 
On its AM operation, KRSC 


during the past week began pro- 
plugs for. the 


motional Gen. 


FEATURES LIKE THESE 
WIN TOP RATING 


by Station and Network Engineers! 


Flat out to 15 kc! Extremely high output! Impedance selector! Dual- 
type shock-mount! Remarkably rugged! Individually calibrated! 


Developed in cooperation with station and network 
engineers, the new “650” and “645” meet exacting re- 
quirements of modern high fidelity FM and AM broad- 
cast service. Proved in studio and remote use. Polar 
pattern is non-directional at low frequencies, becoming 
directional at high frequencies. Recessed switch gives 
instant selection of 50 or 250 ohms impedance. Exclu- 
sive Acoustalloy diaphragm withstands toughest use. 
Many other important features assure the ultimate in 
broadcast quality. Satin chromium finish. Fully guaranteed. 

Model 650. Output level 

Model 645. Output level 


“sede ot ETE $150.00 
SO db. List... ccces $100.00 


Broadcast Engineers: Put the '650"' or 645" to the test in your station. 
Know the thrill of using the newest and finest. Write for full details. 


ELECTRO-VOICE, INC. BUCHANAN, MICHIGAN 
Export: 13 East 40th St., New York 16, U.S. A. Cables: Arlab 


. 
NO FINER CHOICE THAN PFs 7; Yorce 


Eisenhower Story, which the Py 
is currently running. 

Mr. Priebe also disclosed that 
substantial commercial _ billings 
have been piled up for the Ty 
operation, with spots sold in large 
numbers. All 17 television set dis. 
tributors in Seattle have joined 
together to buy an hour of each of 
the first five days KRSC-TV is on 
the air. They plan to have each 
dealer demonstrate the sets avail. 
able. 

Frederick & Nelson, Seattle de. 
partment store, has signed for the 
five-a-week INS Newsreel, placed 
direct. The store has sponsored 
a full hour of classical music daily 
on the AM schedule of KRSC fo; 
several years. 





Organization Meet Held 
By N.Y. AP Broadcasters 


THE NEWLY FORMED New York 
State Associated Press Broad. 
casters Assn. met for the first time 
last Wednesday at the Hotel Ten 
Eyck, Albany. 

Representatives from stations in 
New York which subscribe to AP 
news wire service met to set up a 
constitution and by-laws, and to 
outline the group’s functions. The 
association seeks to secure for 
member radio stations “as much 
say” in AP service as have member 
newspapers. 

Thomas McFadden, manager of 
WNBC and WNBT (TV) New 
York, has been asked to serve on 
the association’s organization com- 
mittee, and has been named an 
honorary director. Gunnar Wiig, 
general manager of WHEC Ro- 
chester and group counsel for the 
Gannett Radio Group, is temporary 
chairman of the organization. 





Telestatus 
(Continued from page 10) 
of video, Dr. Coffin said that the 
survey showed 60% of the people 
polled felt the technical quality had 
improved while 85% feel that pro- 

gramming is better. 

In a comparative media question, 
Dr. Coffin said, “we put four major 
media against each other, asking 
set-owner’s preference among the 
advertisements in magazines, news- 
papers, radio and TV. 

“The figures: 45% prefer maga- 
zine advertising, 44% television, 
7% newspapers and 1% radio. 

“Preference between the two 
media is strongly determined by 
economic status. On the middle 
class level television and magazines 
balance almost equally. As you 
move toward the upper classes, 
magazine preference steadily in- 
creases. As you move toward the 
lower classes, television preference 
steadily increases. Can it be that 
television is turning into a mass 
medium ?” 





CKNW New Westminster, B. C., has 
been granted an increase in power t 
1000 w D and 500 w N. At present 
aw is operating on 250 w day a 
night. 
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On Sunday, September 26th, KVOO 
inaugurated a series of weekly 
programs known as “Assignment 


Progress”. ‘These programs are tell- 
ing the story of construction progress 


on the new $5,000,000.00 First 
National Bank-Sunray Oil Company 
Building, in Tulsa. 








10) 
aa Featured element in this First National sponsored program are the voices of the men who 
ty had build this structure — the excavators, steel workers, carpenters, painters, architects, con- 


it pro- ° ° ° ° 
tractor and many others. By means of wire recording these men are interviewed on the 


a job and describe the work they perform. Designed to do a job of capital-labor relations 
~~ and to keep the public informed of week by week progress, the program is attracting a 
ig the ‘i - 
news- large and interested audience. 


aia ) ‘Assignment Progress’, a KVOO originated program idea, is another first in a long 


a record of achievement! It demonstrates, once again, the kind of program leadership 
ed by which has made and will continue to keep KVOO Oklahoma’s Greatest Station! 
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... Now on Both 












Nick Campofreda, Gloria Halliday, and Bob Berry . . . stars on “Hi Jinks” 


G/BAL and WBAL-1V... 








robs Great Noon-Time Variety Show 


AL and WBAL-7 V 


For years “Hi Jinks” has been a favorite with radio listeners in 
the Baltimore area at 12:15 to 1:00 P. M., Monday thru Friday. 











Garry Moore, who now conducts NBC’s “Take It or Leave 
It”, was a “Hi Jinks” star ten years ago. 


“Hi Jinks” is just the sort of program that its name implies. 
Today’s stars are the brightest in Baltimore’s radio fir- 
mament—lovely Gloria Halliday, versatile Nick Campofreda, 


romantic Bob Berry—plus guests—plus “gimmicks” 


It’s the kind of program Baltimoreans wanted us to add to 
our TV schedule. So now “Hi Jinks” is another WBAL star 
show also shining on WBAL-TV. 


WEBAL and WBAL-7V 


2610 N. Charles Street - Baltimore 18, Md. 


NBC AFFILIATE ©« Nationally Represented by Edward Petry Co. 


... Mean Business ta Saltimore! 














Editorial 


Election Postlude 


UNTIL THE next crisis, the hottest topic of 
political conversation will surround the election 
upset. Labor claims it swung the tide. So do 
the farmers. The Republicans blame inertia 
among Republicans and failure to get out a 
couple of million voters. 

There may be a modicum of truth in each 
claim or alibi. 

We contend that radio did most of that job, 
just as radio did the job for Franklin D. Roose- 
velt in four successive campaigns. In those 
past FDR campaigns there was never any ques- 
tion about radio as the vehicle. 

Harry Truman is no FDR. It wasn’t superb 
oratory that did it. Radio in other ways did 
for the Democrats what FDR did alone. 

Compare the Dewey radio campaign to Tru- 
man’s. Gov. Dewey’s radio manner was per- 
fect—too perfect. It was formal and high 
level—like Toscanini in a full dress suit. Mr. 
Truman was as natural as homespun. It was, 
to use the radio analogy, Toscanini against 
Fibber McGee. Check their radio ratings and 
you get the idea. 

Ken Fry, radio director of the Democratic 
National Committee, points out that a direct 
appeal was made to women with the Commit- 
tee’s disc jockey show. And he cites the radio 
activity of the labor unions, who spent nearly 
as much on radio to promote Mr. Truman as 
did the Committee. 

There was the decisive factor in inveigling 
votes for the Truman ticket. It was done on 
the local level, and via sound broadcasting. 
And it accounts for the Democratic landslide 
in Congress and in state and local offices. 

Almost entirely overlooked is the strategy of 
Morris Novik, the radio-labor expert and the 
former right-hand bower of Mayor LaGuardia 
during his fabulously successful reign. It was 
LaGuardia who ignored the newspapers and 
used radio to reach the New York electorate. 
He held no press conferences. He let the news- 
papers tune in WNYC. Mr. Novik was at 
LaGuardia’s elbow. 

The Novik formula is simple. He bought 
late network time—minimum time for eight 
national programs. He had 60 to 100 local sta- 
tion cut-ins for local candidates for office— 
candidates known to the local audience. He 
arranged a radio rally for AFL, with Presi- 
dent Green or Vice President Meany speaking 
only 4-5 minutes; with Hollywood names in- 
terspersed, but always with local cut-ins taking 
the bulk of the time. More than 100 candidates 
got on the air locally, but they rubbed radio 
elbows with the President and with the big 
names of politics, labor, and show business. 

Top-rated shows were not kicked off (and 
paid for). Late time was used, with the local 
names and local promotion building tune-in. 
Listeners were not denied favorite programs. 
It was done on a straight labor basis—for 
ILGWU-AFL; Labor Political League; UAW- 
CIO. The auspices differed, but the technique 
was the same. 

When the politicos quit worrying about the 
pollsters, and really analyze radio’s part in the 
Truman upset, we venture their judgment will 
not veer far from ours. And we predict that 
by 1952 the system generally used will largely 
parallel the “Novik formula.” 

This job, incidentally, was done by sound 
broadcasting—network and local. Television 
couldn’t hit the by-ways and the hinterland. 
Sound radio drenched them. 











Page 60 © November 15, 1948 


Music Lesson 


BROADCAST Music Inc., won’t be 10 years 
old until 1950. Yet 2,000 broadcasters have 
taken steps to insure its existence (and their 
own) for another 10 years. 

Ten years ago radio had its break with 
ASCAP, then the Goliath of Tin Pan Alley. 
Today ASCAP thrives. So does BMI—radio’s 
David. BMI introduced competition in music. 
It liberated publishers, writers and authors who 
theretofore could do business at only one stand 
if, indeed,.they did business at all. 

Today broadcasters deal in a competitive 
music market. They get more for less. Music 
is still a vexatious problem for radio. A dec- 
ade ago it was life-and-death. 

So today 90% of all stations have reaffirmed 
their faith in BMI through contract renewals, 
18 months ahead of expiration. No greater 
tribute could be paid any organization. It is 
proof that radio has learned its music lesson. 





Only the Beginning 


THE ZEAL and emotion that marked NAB’s 
self-regulatory triumph, the writing of busi- 
ness standards, stands out in marked con- 
tfast to the coast-to-coast calm that has 
marked the first six months of the code. 

To the suggestion that the industry’s code 
already is an important document, teetering 
on the edge of management’s ledgers, Judge 
Miller explains that the calm has been mis- 
construed. Rather than a sign of weakness, 
he says, this unemotional attitude represents 
a normal and healthy expectancy. 

This, of course, is the era in which the edu- 
cational and interpretative processes will be 
set in motion. If the code writing process 
seemed unduly long to men accustomed to 
quick and important decisions, the next period 
may sorely strain their patience. 

All along Judge Miller has described the 
undertaking as a legislative process. In the 
history of civilized living the legislative process 
has always been followed by the much more 
difficult task of living under the law as in- 
terpreted by judicial agencies. 

That’s what is about to happen to NAB’s 
Standards of Practice. All professional groups 
endeavoring to live up to high standards have 
found that this problem is not easy. 

The NAB board this week faces the 
first phase of the actual code operating prob- 
lem. It will be stimulated by the willingness 
of major networks to live under its provisions 
and it will be concerned over the apparent 
lack of interest at the local level coupled with 
the very real problem of persuading business- 
men to comply even if it hurts. 

No person close to the code operation will 
be surprised if the board meeting turns into 
a fiery forum. The job is a tough one and 
cannot be performed by an exchange of love 
and kisses. Even tougher will be the execution 
of the board’s educational and interpretative 
program. Here again the process will require 
the best efforts of earnest men with many 
ideas. 

And if some outsider snorts that the broad- 
casters are fighting among themselves once 
more, Judge Miller will remind that all im- 
portant achievements grow out of man’s suc- 
cess in forging many ideas into a reasonable 
and acceptable formula. 

Much has been done to bring the business of 
broadcasting into the highest level of pro- 
fessional activity. But it’s only the beginning. 


Our Respects To ont 





DOLLY RUTH BANKS 


OLLY BANKS, second in command at 
WHAT Philadelphia, is one of the best- 
dressed executives in radio—and she has 

found a relationship between fashions and run- 
ning a radio station. 

To be fashionable plus, a woman must know 
how others are dressed—and then dress a bit 
differently. Dolly Banks’ philosophy of profit- 
able station operation is somewhat the same; 
Find out what the opposition is doing—then 
do something different and better. 

To help her keep tabs on the opposition, she 
has a radio in every room of her home in the 
Oak Lane section of her native Philadelphia. 
The sets are more often tuned to other Phila- 
delphia stations than to her own. 

Dolly Banks prefers to run in a direction 
away from the pack. For example, she learned 
that no station in the area had a Negro disc 
jockey. So she set one up, hired a fulltime 
Negro announcer and now has a Negro break- 
fast show for women only in a Negro night 
club. Similarly, she concentrated on the Italian 
language programs, and WHAT now is among 
the leaders in such broadcasts. 

These shows have helped make WHAT a big 
money maker. And they have confirmed her 
brother’s faith in her judgment. He is William 
Banks, the station’s owner. 

Her talent permits her brother to concen- 
trate outside on radio sales, which is his forte, 
while she concentrates on the inside adminis- 
tration of the station under the title of pro- 
gram director. It is a brother and sister team 
that has worked with exceptional smoothness. 

A shapely, flashing-eyed brunette of 30, she 
was once a ballet dancer. She was one of 
Edna Wroe’s famous “Wroe’s Buds” at Million 
Dollar Pier in Atlantic City, danced with the 
Philadelphia Ballet Co. and with the Littlefield 
group. 

In business she talks quickly, to the point, 
and never forgets that WHAT is operating 
as a commercial venture. On her desk is 4 
cigarette lighter shaped like an eight-ball. She 
makes it plain that no matter where she sits 
around that sphere, it is never she who is be 
hind the eight-ball. 

Her personal involvement in radio was 4 
hit-or-miss experience until four years ag® 
Her brother Billy had brought talk of the i 
dustry home with him ever since 1929, when 
he became a time salesman with WIP Phila 
delphia. She did clerical work at that station 

(Continued on page 68) 
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“Is there a heart that music cannot 
melt?” James Beattie, the Scottish poet, 
asked the question some 200 years ago. 
It was purely rhetorical, of course. He 
knew, as smart advertisers have since 
learned, that music melts all hearts... 
and lots of sales resistance, too. Ask the 
advertisets who use WOXR... the sta- 
tion that’s all music and such good music 
that more than half a million New York 
families can't tear their ears away from 
it. They're choice families. ..the choicest 
in this choicest of all markets. They 
love good things as they love good 
music...and can afford to buy them, 
too. If you've got something you'd like 
melted into the pure gold of profit... 
call CIrcle 5-5566. 





AND WQXR-FM 
RADIO STATIONS OF THE NEW YORK TIMES 








ICHAEL HENRY, member — of __ MMIIINNININININTINNNIIININNN0100N00000000000000000TNE00000EEEENH UU NHOGAOUOUONOOOQOUUEOOOOOOOUEOEGOOUHOOOOOQOOUUEOOOOOOUUOOOOOOGUUUEENT 
WBBM Chicago sales staff since 
1947, resigns Dec. 1 to become of 

president of Central Illinois Radio Corp. 

and general manager of WWXL Pe- 

oria, Ill. WWxXL, an independent out- 


let of corporation, will have an em- 
phasized sports, news and music pro- GHRaA Cynech 
gramming under Mr. Henry’s super- 





vision. 


ROBERT W. STANDART, commercial 
manager of WBAY Coral Gables, Fla., 
resigns effective today (Nov. 15) to be- 
come general manager of WFTL and TUTTE LEELA CC 
WGOR (FM) Fort Lauderdale, Fla. ‘ 

Marc-Abbot Ltd. Concern ships fruit Ward Baking Co., New York, and 
senses F. bo iS en paneemns di- and tropical preserves. trustes 3 the Brooklyn Institute of 
rector of IGBS Miami 1as been ap- . cas eae 2 rts an ciences. 
pointed one of four district directors MRS. OVETA CULP HOBBY, executive 
of Dade County Community Chest 1948 vice president and co-publisher of the J|oON A. CEARLEY, former controller 


- - Houston (Tex.) Post, licensee of KPRC ‘ee . “ 

compurgn. Houston, and wartime director of the of RCA Communications Inc., New 

KEN R. DYKE, administrative vice Women’s Army Corps, has been unani- York, has been 

president of NBC, and Mrs. Valerie mously elected president of the South- elected vice presi- 

young were married Nov. 5 in New’ ern Newspaper Publishers Assn. dent and controller. 
ork. 


Mr. Cearley joined 
the company in 1945 


RALPH ELVIN, Fort Industry Co. offi- 
C. J. WRIGHT Sr., president of Forrest cial in Detroit, is returning to his home 


Bestg. Co., Hattiesburg, Miss., nee i. in Van Wert, Ohio, for an indefinite as assistant to the 
ceived award presented to OR leave of absence under doctor’s orders. rice president < 
Hattiesburg by city’s American Legion For nearly 10 years he was manager vice president and 


controller. Before 
going to RCA he 
was chief account- 
ant of the Arkan- 
sas Dept. of Public 
Utilities, and ac- 


Post 24, in recognition of distinguished of WLOK Lima, Ohio, Fort Industry 
public service and cooperation with outlet. RICHARD E. JONES, manag- 
American Legion for betterment of ing director of WJBK WJBK-FM and 
community, state and nation WJBK-TV Detroit, was named general 


. eee . manager of Fort Industry Detroit opera- 
HAROLD W. BATCHELDER, former tions, assuming Mr. Elvin’s former 


comptroller of WFBR Baltimore and “ASTING, Nov. 1]. 
afterward identified with WBAL-TV Guties [Baoascastine, No 





Baltimore, has moved to Coral Gables, THEODORE C. STREIBERT, president Mr. Cearley countant in ra 
Fla., where he has acquired a_ well- of WOR New York, this month, was of the FCC offices 
established fruit shipping business elected member of board of directors, in New York and St. Louis. 





Call Our NEW Representatives 


RADIO REPRESENTATIVES, INC. 


CHICAGO NEW YORK LOS ANGELES 


when you want to reach 


CHICAGO BUYERS 


ONLY 


96¢ 














In the center of the dial 


'WMAG = WGN WBBM! WAIT | Wenn WCFL WJJD WSBC™\ 











560 670 720 780] 820 |890 1000. 1160 1240 1390. 
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P. K. LEBERMAN, president of 
Seattle, spoke at the Seattle Adverts 
ing and Sales Club luncheon meeting 
on Nov. 4. Theme of address was, “ 
Advance, Inside Look at Televisioy 
KRSC is scheduled to start televisig, 
operation on Nov. 25. ‘a 


PAUL M. BREINING, manager 4 
WBPZ Lock Haven, Pa., since statig, 
went on air in 1946, has resigned. ye 
has announced no future plans. 


GEORGE V. DENNY JZJr., president and 
moderator of ABC’s Town Meeting 
the Air, acted as moderator for a sp. 
cial “Town Meeting” program broag. 
cast over WAKR, ABC affiliate ;, 
Akron, Ohio. Question for discussio, 
was: “Should Community Chest Fung 
be used for purposes other than direc 
relief, and are administrative costs to 
high?” 





Hobby Master 


(Continued from page 54) 


courtship days at KDKA that she 
could unselfishly share him with 
his hobbies and arts, has achieved 
fame in her own right as Lois Mj). 
ler. At KDKA she was organis 
and staff musician. When they 
moved to Westinghouse headquar. 
ters in Philadelphia, she continued 
her professional career. 

Broadcasters remember the way 
she made the two big Convention 
Hall organs talk at the 1947 NAB 
convention in Atlantic City. Prob. 
ably few of them realized that a 
lot of the keys in the balcony organ 
were dead as she entertained dur- 
ing luncheon. Her rendition of the 
Star Spangled Banner on the 
world’s largest organ, located on 
the main floor, has opened literally 
dozens of conventions. 

Two busy people, the McGills, 
but their interests are common as 
well as numerous. One of Mac's 
latter day hobbies is astronomy. 
Not satisfied with looking at the 
stars, he got interested in the tele- 
scopes that bring them closer. Soon 
he was manufacturing telescopes— 
and commercially. 

Some months ago he hitched a 
four-inch astronomical telescope to 
a camera to produce a series of 
shots of the KYW-FM tower atop 
the Architects Bldg. in Philadel- 
phia. They conform to the best 
McGill standards. 

Now he is waiting for another 
National Radio Week to focus the 
nation’s attention on broadcasting. 

“A whisper, lent wings, became 
the thunder of the people’s voice,” 
one of his murals says. That voice, 
portrayed on canvass, rises to 4 
crescendo once a year, impelled by 
Mac’s magic and energy. 


10-Month TV Set Sales 
Hit 16,572 in Cleveland 


DURING first ten months of 
WEWS (TV) Cleveland’s operation 
16,572 TV receivers were sold i 
the station’s viewing area, WEWS 
reported last Monday. The figure 
is based on sales and installation 
data provided WEWS by distrib- 
utors. 

The 16,572 figure is a minimum 


a = 
=jele total, according to WEWS. It does 
not include sales of nine TV s¢ 
manufacturers active in the Cleve 
REPRESENTED BY: RADIO REPRESENTATIVES, INC. land area. 
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The Associated Press alone — only The Associated Press — 


makes a complete, first-hand tabulation of votes — state by state, 








county by county, and precinct by precinct. The conclusive, unim- 





peachable evidence of the outcome of the election on a nationwide 





basis came from only one source... .. 








The Associated Press 
received many commendations — 


none solicited. 
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IMU HM HU IAN I uu it il p~ lag Hohman, Omaha advertising City Stud ies Video 


WILLIAM W. BOONE, assistant auditor 

for NBC Western Division, has been O | t Wi h W 
named business manager of network’s ut e it C 
yo eee yp eee yom pos 

P. EWING, formerly disbursement ac- ~ 

countant, replaces Mr. Boone as assist- NEW YORK City’s Mayor Willian 
ant auditor. O’Dwyer has been asked to appoint 


ey RATS a committee to study the possibility 


Radio Women Honored °f setting up a television sist 











station for WNYC New York, th 
, wr HNNNTAMANNANe ~=By Grocery Trade Group city-owned AM outlet. The reques 
J: McCORD has been appointed a assistant sales monger of w THT H Hart- THREE women broadcasters are came in a resolution introduce, 
anager of KAYL Storm Lake, Iowa ford, Conn. r ac as been in 7 a . a . 9 . Nites - y 
He ae Seemeerts executive secretary WTHT sales department for two years to be honored tomorrow (Nov. 16) Oct. 28 in City Council. 
of Se Storm Lake Chamber of Com- JOHN M. WEHRHEIM has been pro- by the Grocery Manufacturers of ; Seymour N. Siegel, who as Ney 
SOLLY Moyen, "0? % dusines Fay hy avon America for “outstanding work in York’s director of radio commuyj. 
formerly with John NBC’s Central Di- interpreting the facts of U. S. warned has charge of WNYC anj 
air & Co., Holly- j prs vision. He has been : ica INYC-FN 2x plaine ¢ 
wood, has joined with NBC for 15 food supply to American women. YC-FM, explained that thy 
Ealee ox cahes nam a A top trophy will be awarded — te ay thas deferred action 
Colit as sales man- oeue shew. & / I I 3 . pe a toward establishing a video outle 
ANDY STATE hes Y.. and WBCA-FM to Mrs. Heloise Parker Broeg, pending outcome of the curreyd 
joined continuity eee BAS “Mother Parker” of WEEI Boston, FCC hearings on channel reassign. 
staff of 4 7 y . . & 
Storm Lake, Iowa WILLIAM G. RAM- at the 40th annual GMA meeting ™ents. 
BEAU Co., New Clarificati ee § 
HANK SAUBO hes —. = their rep- jn New York City. Mrs. Dorothy . tmagger gh city's admin. 
been transferrec resentative. ad " s istration of INYC a TINY 
from publicity de- eo S. Towle, WHEB Portsmouth, FM is mae nd WNYC. 
partment of CKEY WILLARD SAUN- : ; A M is provided in another bill jp. 
Toronto, to sales DERS has joined N. H., and Marion Resch, WJMJ troduced in City C a 
d partment sales department of t ; roduced in City Council the sam 
pay en ar Mr. Wehrheim KCMO Kansas City, Youngstown, Ohio, won honorable day. 
Mr. Moyer JAMES ° af Mo. He was_ for- . 
has been appointed merly an account executive for Beau- mentions. 


Control of Station 


For the last decade the city sta. 
tions have been controlled by the 
Mayor’s office, through the Depart. 
ment of Public Works. Last Jap. 
1 New York set up the Municipal 
‘ Broadcasting System as a separate 
with fo] ti amal-a'./ budgetary unit with Mr. Siegel a 
director, but neglected to amend 
the law putting it under the Dept. 
of Public Works. 

The proposed adjustment, ae. 
cording to Mr. Siegel, will amount 
to a legalization and _simplifica- 
tion of the system under which the > 
stations have already been operat- 
ing. It calls for the establishment 
of a Division of Radio Broadcast- 
ing within the office of the Mayor. 
The bill, now in committee, is ex- 
pected to be approved with little 
dissent. 


CYelelom Z-limmalts lite Mite lilel, 


INGRIM IS DON LEE 
ADVERTISING CHIEF 


WARD D. INGRIM, formerly with 
John Blair & Co., New York, has 
joined the Don Lee _ Broadcast- 
ing System, Hollywood, as director 
of advertising. 
Lewis Allen 
Weiss, Don Lee 
president and 
MBS board chair- 
man, announced 
the appointment. 

Mr. Ingrim 4s- 
sumes his duties 
today (Nov. 15) 
in full charge of 
all selling, adver- 


* 550 KC, TOO - RADIO’S MOST 
ising and promo- 
FAVORABLE WAVE LENGTH il ils ial ec Dove 


He will also handle all western 
MBS network sales, according t 
Mr. Weiss. 

A native of Stockton, Calif., Mr. 
Ingrim was graduated from the U 
of California in 1931 with BS 

degree. He joined KJBS San 

S9 $ f Francisco, spending most of fout 
Poadcasling years in sales. Next he shifted t 
KFRC also that city, becoming 
RAND BUILDING, BUFFALO 3, NEW YORK sales manager in 1936. Later he a 
. chins one Peaee, Se. was named assistant manager. 


more than ever 





Mr. Ingrim 





Leo J. (“Fitz”) Fitzpatrick 
and 


I. R. (“Ike”) Lounsberry 
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A SHOW THAT SELLS 
A PERSONALITY THAT SELLS 
A STATION THAT SELLS 


ent, ac- 
amount 
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rhich the > 
1 operat- 
lishment 
“oadcast- 
2 Mayor. 
e, is ex- 
ith little 


The host is Gabriel Heatter, who takes 
time out from commenting on the 
news and answers personally many 
of the interesting letters he receives. 


“GABRIEL HEATTER’S MAIL BAG’ 


Monday thru Friday 10:30-10:45 A.M. 


on WGN 


is more than just an answer to his letters—it’s the 


| LEE 
> HIEF 


arly with 
ork, has 
roadcast- 
director 
rtising. 

Allen 
Jon Lee 
nt and 
rd chair- 
announced 
intment. 
grim as- 
is duties 
Nov. 15) 
harge of 
x, adver- 


d promo- : 
network. Chicago 11 
western ‘ Illinois 
rding to A Clear Channel Station... ( Perecesen 

vy . . 
alif., Me. Serving the Middle West | 720 - 
m the U. OnYour Dial 4@& 
‘ith ~ P M B S Eastern Sales Office: 220 East 42nd Street, New York 17, N. , 
s = West Coast Representatives: Keenan and Eickelberg 


of four 235 Montgomery St., San Francisco4 ¢ 2978 Wilshire Bivd., Los Angeles 5 
hifted to 710 Lewis Bldg., 333 SW Oak St., Portland 4 


answer to an advertiser’s dream. This famous person- 
ality is now available to a local advertiser on WGN at 
a bargain talent rate. This combination of “Gabe” and 
WGN is one that can’t miss—so ask us for full details. 


: 
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Spokane’s Population 
Rank in Its Population 


Group is 22, but in All 
Retail Sales and Effec- 
tive Buying Income, It 
Rises so Strongly It is 
Stamped at Once as 
One of the Most Supe- 
rior Markets of the 
Country. 


e From Data Copyrighted 
1948 by Sales Man- 
agement. Further Re- 
Production Not Auth- 
orized. 


KGA; 50,000 
WATTS o/ 


SMasive 
"a 

Extends and In- 

creases the Market 


/ 


a — 
ABC AFFILIATE 
Owned and Operated by Lovis Wasmer 

Radio Central Bldg. 

Spokane 8, Wash. 
OS 2 ate RES NR 
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while a student at Philadelphia’s 
Overbrook High School. 


Meanwhile, she picked up details - 


of business management from her 
father, owner of a chain of shoe 
stores, and kept learning more and 
more about showmanship as a bal- 
let dancer. 

This heterogeneous background 
was all brought into action four 
years ago, when her brother pur- 
chased WHAT from J. David Stern, 
Philadelphia publisher. The sta- 
tion had been in the red but her 
brother had already gotten it on a 
paying basis when Miss Banks 
joined him. After that, the two, 
as a team, built it into a highly 
profitable business. 

On joining the operation, Dolly 
Banks immediately studied the sta- 
tion’s program schedule and de- 
cided it needed overhauling. She 
began to block the time into seg- 
ments, separating foreign lan- 
guage, English and Negro pro- 
grams into cohesive units. 

More energetically she began to 
slant WHAT’s programs toward 
minority groups. 

Around the time Dolly Banks 
joined the station brother Billy had 
to leave for two weeks on a busi- 
ness trip. Miss Banks, just 26, 
and brand new to radio manage- 
ment, was left in charge. In that 
two-week period, a hot potato was 
tossed into her lap—the religious 
programs of another Philadelphia 
station. Ministers and others in- 
terested in radio time came into 
WHAT in droves to get time which 
the other station no longer found it 
possible to make available. 


All Welcomed 


She decided that not a single 
seeker after time was going to be 
turned away. She was able to 
squeeze every time seeker of every 
denomination somewhere into the 
schedule. 


“We don’t just sell time, schedule 
the show and forget about it,” says 
Miss Banks. “We keep a critical 
eye on every commercial effort and 
try to see that the goal intended 
is being reached. Selling the spon- 
sor a contract is just the beginning 
of selling him service.” 

In recognition of the outlet’s 
works in public causes, half a dozen 
awards and certificates are on Miss 
Banks’ office walls. 

She also is proud of the pull the 
station has been able to effect in 
behalf of the needy. Best example 
is the case of a_ seven-year-old 
colored girl, whose legs were ampu- 
tated in an accident. Miss Banks 
piloted WHAT into a money-rais- 
ing drive for the victim which re- 
sulted in a trust fund for the child 
of over $5,000. 

She was one of the city’s official 
hostesses for the Republican and 
Democratic Conventions. 

Some of her other activities: 
women’s division, Variety Club; 
radio division, Community Chest; 
Mayor’s Civic Committee; board 


member, National Negro College 
Fund; Association of Women 
Broadcasters; publicity committee, 
American Jewish Congress; pub- 
licity committee, Home League of 
the Salvation Army. 

“Dolly,” her brother says, “acted 
from the start as though she were 
born with a microphone in one 
hand, rate card in the other and a 
copy of FCC rules and regulations 
spread out in front of her. She’s 
been a natural for the business.” 





Best Teacher’s Contest 
Started by ‘Quiz Kids’ 


FOURTH ANNUAL Quiz Kids 
Best Teacher Contest was launched 
yesterday (Sunday, 3-3:30 p.m. 
CST, Miles Labs. for Alka-Seltzer, 
One-A-Day vitamins) over full 
NBC network. Dr. Paul A. Witty, 
professor of education and director 
of the Psycho-Educational Clinic 
at Northwestern U., and a com- 
mittee will select the “best teacher 
of 1949” from letters written by 
elementary and high school stu- 
dents. 

Contest, which offers a $2,500 
eash scholarship for study at any 
university or college and two $1,000 
cash awards, closes Dec. 18. Prizes 
also include security bonds, bicycles 
and merchandise. Other judges are 
Dr. Willard Olson, professor of 
education and psychology and di- 
rector of research in child develop- 
ment at the U. of Michigan, and 
the Rev. Philip S. Moore, dean of 
the graduate school of the U. of 
Notre Dame. 





Weather Maps on Fax 


WEATHER MAPS will be trans- 
mitted by facsimile in Chicago, ac- 
cording to Gordon E. Dunn, chief 
forecaster for the U. S. Weather 
Bureau in Chicago. In the past, 
weather maps have been plotted in 
Chicago’s courthouse weather sta- 
tion in the loop every six hours 
and sent by messenger to the mu- 
nicipal airport for use in briefing 
pilots. Maps will be received at 
the airport seconds after they are 
drawn. It will be possible for 
business enterprises to tune in re- 
ceivers along the Fax transmission 
beam. 


Personal Income 
Up In September 


Sales, Wage Rates Also Rise, 
Government Report Shows 


PERSONAL INCOME, chain an 
mail order sales, and manufactyr. 
ing wage rates all showed gains jp 
September, according to reports js. 
sued by the Departments of Com. 
merce and Labor. The September 
personal income figure is equal t 
an annual rate of $214.6 billion— 
and the third quarter estimates of 
1948 annual income exceed thog 
for 1948 by $5 billion. 

Farm incomes dropped slightly, 
however, while payroll increases jp 
the form of wages and salaries ae. 
counted for almost all the third 
quarter increase. Divicend pay. 
ments rose slightly. 

In line with increased spending 
power, chain and mail order sales 
showed a 10% dollar volume in. 
crease over September 1947. Much 
of this 10% increase reflects the 
rise in prices during the year. The 
index of sales remained at 317, the 
August level (1935-36 = 100). 


Other Gains Reported 


Women’s wear experienced a 
more than customary September 
rise of 7%—while men’s wear 
gained 6% to reach highest vol- 
ume of trading this year. Shoe 
sales reached their former high of 
December 1947, with a gain of 4% 
in September. 

Total volume of chain and mail 
order sales is estimated at $20 bil- 
lion for the first nine months of 
1948, according to the Dept. of 
Commerce, Office of Business Eco- 
nomics. 

Manufacturing wage rates have 
increased about 11c an hour in the 
past 11 months, the Bureau of 
Labor Statistics reports. This 
brings the total of wage rate in- 
creases to 43% since V-J Day. 
However, total weekly pay of fac- 
tory workers averages just 30% 
above the V-J Day level, because 
of shorter work week and less pre- 
mium pay. The consumer’s price 
increase has out-distanced the total 
weekly pay increase by 5%—rising 
35% in three years. 
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The music pours forth 
im Spillville (IOWA) 
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A northeastern Iowa village of 500 people, Spillville 
is widely known as the summer home of the famous 
composer, Antonin Dvorak. In this fertile farm- 
ing area he found inspiration for many beautiful 


melodies. 


WMT also makes sweet music in Spillville—and in a 
With 
Iowa’s stupendous bumper crop, Iowa farm income 
And WMT’s lis- 
teners will have more money than ever to spend with 
WMT advertisers. Ask the Katz man for full details. 


thousand similar communities in WMTland. 


will reach new peaks this year. 





CEDAR RAPIDS 


5000 Watts 600 K.C. Day & Night 
BASIC COLUMBIA NETWORK 
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Allied Arts 

SONATA 
DWARD J. THOMAS has_ been 
elected vice president and ap- 


pointed general sales manager of 
International Events, Chicago news pic- 
ture service. DAVID GOTTLIEB was 
re-elected president. 


NANCY LEE WARING, formerly with 
Allan Meltzer public relations firm, 
New York, has opened her own pub- 
7 office at 18 East 48th St., ew 
York. 


RITA L. HOST, formerly of McCann- 
Erickson and Young & Rubicam, both 
New York, has joined Kellogg & Assoc., 
San Francisco research firm. 


MERVIN D. FIELD, senior partner of 
Field & Peacock, research company, 
has become manager of the San Fran- 
cisco office. 


FRANK A. D. ANDREA, president of 
Andrea Radio Corp., Long Island City, 

N. Y., also has as- 
sumed the duties 
of general manager 
of the company. 


BRUCE DONALD, 
assistant to the late 
RUDOLPH RE- 
HINTZ, purchasing 
director for Andrea 
Radio Corp., Long 
Island City, N. Y., 
has been promoted 
to position of pur- 
chasing director. 
KENNETH THOM- 
SON has _ rejoined 
Screen Actors Guild, 
’ Hollywood, as 
television administrator for new video 
division. Mr. Thomson was one of 
original founders of SAG. He served 
as executive secretary until 1944 when 
he resigned to join Universal Studios, 
Hollywood. 


S. PAYSON HALL, 
troller of Meredith Pub. Co., Des 
Moines, has been elected treasurer of 
Television Assoc., Chicago manufactur- 
ing and engineering firm. Meredith 
pee for WHEN (TV) Syracuse, 





Mr. Andrea 


assistant comp- 


JOHN F. BIGELOW has been appointed 
director of service training for Mag- 
navox Co., Ft. Wayne, Ind. 


Dr. LADISLAUS L. MARTON has 
been appointed chief of the Electron 
Physics Section of the National Bureau 
of Standards, Washington. He will di- 
rect research on basic theory, methods 
and applications of electron and ion- 
beam devices. 


Equipment 


INDUSTRIAL TELEVISION Inc., Clif- 
ton, N. J., announces production of five 
new television receivers. Featured is 
a five-way combination remote control 
set with a 16-inch picture viewing tube, 
12-inch electro-magnetic speaker, AM, 
FM, dual-speed automatic record player 
and all mechanical works in a separate 
unit. List price is $1,670. Other models 
in new “Century” line range from 
table model at $410 to a five-way com- 
bination at $695. 


Television 


MARGARET WEISS, writer-publicist, 
and JOAN MURPHY LLOYD, television 
editor of Radio Mirror, have formed 
Weiss & Lloyd Productions, New York, 
video package production firm. 


SACK TELEVISION ENTERPRISES, 
Dallas, has acquired exclusive world- 
wide television and 16mm film distribu- 
tion rights to four explorative bird 
reels, produced by Joseph Heidenkamp 
of Pittsburgh. Titles are: The Robin, 
The Wood Thrush, The Bluebird and 
Bird Migration. 





KIBH in Seward, Alaska, 
Becomes Affiliate of CBS 


KIBH Seward, Alaska, has affili- 
ated with CBS effective Nov. 15 to 
bring the network’s total stations 
to 179. 

KIBH, the fifth Alaskan station 
to join CBS, operates with 250 w 
on 1340 ke and is owned by William 
T. Wagner, Alaska Broadcasting 
Co., Seattle. 


BROADCASTING °® 


Shortage of Power 
Cuts Ontario Radio 


Advertisers Are Considering 
Dropping Some Accounts 


ELECTRIC POWER CUTS at fre. 
quent periods of the day, five days 
a week, are causing headaches , 
Ontario broadcasters, not only fo, 
technical reasons, but also from q 
revenue standpoint. 

Large advertisers are beginning 
seriously to consider dropping radi 
advertising, especially in the larger 
centers such as Toronto, Ottawa, 
and Hamilton, and to request re. 
bates for the time stations are yp. 
able to deliver an audience. 

While no Ontario broadcaster; 
have had to go off the air as yet 
because of electric power shortages, 
large sections of audience are auto. 
matically wiped out every time a 
district goes off the air. 

At a meeting held at Toronto 
Nov. 9 by officials of the Canadian 
Assn. of Broadcasters, Canadian 
Broadcasting Corp. and Ontariy 
Hydro Electric Power Commission, 
it was decided to set up a committee 
of broadcasters and advertising 
agencies to work out a campaign to 
tell Ontario people of the serious 
nature of electric power shortage 
and the need for conservation. 

Campaign will try to cut use of 
power in major cities about 25%, 
and eliminate the need for night 
power cuts. 

Broadcasting officials attending 
meeting in CAB offices were J. T, 
Allard and Art Evans, CAB; E. A. 
Weir and E. L. Bushnell, commer- 
cial manager and program director- 
general respectively of CBC; Waldo 
Holden, commercial manager, 
CFRB Toronto; Roly Ford, man- 
ager, CHUM Toronto; Don Insley 
and Ed Houston, CKEY Toronto. 


As of mid-October there has been 
a one-hour morning cut, and a one 
hour afternoon cut five days a week 
in Toronto, and starting Nov. 8 
there is an evening cut from 7-7:45 


p.m. If sufficient power cannot be 
saved, Ontario Hydro Electric 
Power Commission officials have 


threatened to pull switches for all 
Toronto every weekday, 7-10 p.m, 
disrupting all electric service— 
streetlights, transportation and 
hospitals, as well as radio. 
Power shortage is due to a num- 
ber of reasons: (1) lack of water 
and snow this year, (2) lack of 
power generating plant expansion 
due to war and slowness in start- 
ing postwar development, (3) in- 
creased postwar domestic and it- 
dustrial demand for electric power. 
Southern Ontario gets most of its 
power from sources in Quebec 
province, where there is a water 
shortage. ; 
There is no relief in sight for 


the next few winters, even though : 


many major power generating sites 
are now in process of being built. 
By 1952 there is enough power €x- 
pected to take care of present de- 
mand but not of increased demand 
by that time. 


Telecasting 








OWer 
adio 
idering 
Ss 


5 at fre. 
ve days 
ches ty 
nly for 
from a 


™| For the finest sound, 


ng radio 
e larger 
Ottawa 
uest re. 


““} just pick from 








755A— 8" direct radiator, 
8 watts, 70-13,000 cycles. 


deasters 
' as yet 
ortages, 
re auto- 

time a 


“T this line... 


anadian 
anadian 
Ontario 
mission, 
mmittee 
ertising 
aign to 
serious 
hortage 
ion. 

C use of 
it 25%, 
r night 


756A —10" direct radiator, 
20 watts, 65-10,000 cycles. 


tending 
re J. TF, 
s EA, 
-ommer- 
lirector- 
: Waldo 
nager, 
l, man- 
| Insley 
ronto. 


as been 
d a one 
a week 
Nov. 8 
1 7-7:45 
nnot be 757A— dual unit system, % NO MATTER what your loudspeaker needs 
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If you’re looking for superlative reproduction, 
you can’t beat the dual unit 757A, with its 
unequaled combination of efficiency, frequency 


oa response and power capacity. 
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pansion 
n start- : 
(3) in- 728B — 12" direct radiator, 
-_ ql a Sa All types are available for immediate delivery. 
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Ae its Call your nearest Graybar Representative or write 
to Graybar Electric Company, 420 Lexington Ave., 


Quebec 
New York 17, N. Y. 
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NA R ND M FET TV and Small Stations Covered 


TELEVISION news coverage and problems of small station news staffs 
highlighted the third annual convention of the Nat. Assn. of Radio News 


Directors. 
Hotel, St. Louis. 

An introductory buiness session 
opened the meeting Friday morn- 
ing with John Hogan, WCSH Port- 
land, Me., presiding. 

An afternoon session opened 
with a panel discussion of the 
“Problems of Small Station News 
Departments.” Fred M. Hinshaw, 


TT _— TTT TT TT 
ATTRA 


News 


OBERT TOMPKINS 


uA 


has joined 


WWL New Orleans, as news editor. 


EARL HENTON, former resident man- 
ager of WEBC Duluth, Minn., has been 
appointed director of news and special 
events for the Arrowhead Network, 
with headquarters in Duluth. 

HAROLD J. SCHMITZ has _ joined 
KFEQ St. Joseph, Mo., as farm direc- 


tor. He was formerly extension radio 
farm specialist for Purdue U. and 
WBAA Lafayette, Ind. 


PETER SMITH, news director and com- 
mentator at WABB and WABB-FM 
Mobile, Ala., has become a member of 
the National Press Club, Washington. 
NORMAN THOMSEN has been appoint- 
ed farm editor of KAYL Storm Lake, 
Iowa. He was formerly associated with 
KSIB Creston, lowa. 





The three day session, Nov. 12-14, was held at the DeSoto 





* 

WLBC Muncie, Ind., acted as 
chairman. Paul Ziemer, WKBH 
LaCrosse, covered “The State Cap- 
itol Newsroom,” with Bill Tomp- 
kins, WROW Albany, discussing 
“Public Relations for Newly Es- 
tablished Newsrooms.” F. O. Car- 
ver Jr., WSJS Winston-Salem, 
N. C., spoke about “Radio-Newspa- 
per Cooperation.” 

News Executives Participate 

Three network news executives 
participated during the second Fri- 
day afternoon panel with a discus- 
sion of the “Network Handling of 
News.” The broad aspects of news 
editing and selection were covered 
by Abe Schechter, vice president 
for news and special events, Mu- 
tual; Frank McCall, news and 
special events director, NBC, and 
Wells Church, director of news 
broadcasts, CBS. 

Bruce Barrington, KXOK St. 
Louis, opened the Saturday session 
with a discussion of his findings in 
the field of facsimile. Potentiali- 
ties of facsimile in the field of news 
broadcasting were covered during 
this panel. 








There is an island in Texas 
...the $500 million Lubbock 
trading area. Can't be reached 
from Amarillo (122 miles 
away), Fort Worth (290 
miles), El Paso (380 miles), 
or San Antonio (411 miles). 
You cover this market from 
the inside. Per capita retail 
sales for the area's 396,000 
consumers are $662.70*— 
twice the national average. 

More local merchants use 
KCBD than use the other 
two stations combined. 


* Latest report available: U. S. 
Census Bureau. 


pee 
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- AND IT’S WORTH 
$500 MILLION TO YOU 


1000 WATTS UNLIMITED 

LUBBOCK, TEXAS 

Joe H. Bryant, Gen. Mgr. 
A Mutual Station 

Rep. by JOHN E. PEARSON CO. 


Soni 


“Documentary Programs, Radio 
and Film,” were covered by Sig 
Mickelson, WCCO Minneapolis, 
and Soren Munkhok, WOW Omaha. 
Mr. Mickelson has recently com- 
pleted extensive work on two CBS 
documentaries: Neither Free Nor 
Equal and Arrows in the Dust. 

Mr. Munkhof, who has worked 
on the production of film documen- 
taries for WOW, discussed prob- 
lems of producing films for promo- 
tional purposes or for television. 

Jim Lawrence, KSD-TV St. 
Louis, and Jack Krueger, WTMJ- 
TV Milwaukee, led a timely discus- 
sion on “Television News.” The 
panel was based on a book pub- 
lished by the NARND, Getting 
Ready for Television, and took up 
many of the problems confronting 
newsmen who are contemplating a 
switch to video. The discussion 
was based on operations of KSD- 
TV, where delegates had a chance 
to see video news in action. 

During a Sunday morning panel 
on TV news, a film demonstration 
of International News Service’s 
new video package for television 
stations was presented by John 
Cooper of INS, New York. 

In a special feature, James C. 
Fidler, training officer in charge of 
broadcasting for the Weather Bu- 
reau, conducted a panel on “In- 
telligent Handling of Weather 
News.” He covered the subject from 
the viewpoint of radio and TV. 





LORD SIMON VISIT 
Inspires Other BBC Execs 
To Look Into Local FA— 


A VISIT to CFOS Owen Sound, 
Ont., by Lord Simon of Wythen- 
shaw, chairman of the British 
Broadcasting Corp., has inspired 
visits to U. S. and Canadian sta- 
tions by BBC top executives. They 
plan to pick up pointers for the 
expansion of the BBC into the 
local FM field. 

At a luncheon arranged for him 
in Owen Sound, Lord Simon was 
asked to speak. Instead of giving 
a talk on the BBC he asked each 
person at the luncheon what he 
found of interest in CFOS, why 
he listened to the local station. 

He was so impressed with the 
answers:he obtained that he made 
a detailed study of CFOS opera- 
tions, especially its local program- 
ming. He was especially interested 
to learn on how small a sum such 
a station could operate annually 
and make money, in addition to 
building an enthusiastic audience. 

The BBC chairman was im- 
pressed when told that surveys 
showed that 38% of local radios 
are normally in use and that the 
large majority tune in CFOS. He 
expressed the opinion to Ralph 
Snelgrove, CFOS manager, that 
the BBC system could be expanded 
on a similar local station basis. 
BBC is now working on plans for 
such community FM stations, he 
added. 
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WTTM in Right Camp 


WTTM Trenton, N. J., was 
on the spot when news of the 
swing to the Democrats 
started rolling in election 
night. The station had rented 
its 500 - seat auditorium. 
studio to the local Democrats 
for election headquarters, 
Three WTTM staffers, Bil] 


Griffin, program director, 
Ernie Kovacs and Jim 
O’Brien, were on hand to 


give listeners the returns and 
an eye-witness picture of 
Democratic headquarters ac- 
tivity. The station also had 
remote lines into Republican 
election headquarters. 





Survey Discloses FM 
$1 Billion Industry 


FM 


mer 


during the 


in September. 


FM is the fastest growing indus- 
try in America, FMA claims, on 
the basis of its study, representing 


broadcasting has grown in 
two years from a $10 business 
to a nation-wide $1 billion indus. 
try, according to a survey just 
completed by FM Assn. 
vey was started by FMA last sun. 
presidency of 
Everett L. Dillard, WASH Wash. 
ington, who retired from the post 


The sur- 








a total investment of $960,250,000 C 


at the end of the third quarter of 


1948. 


FMA recalled that only 66 FM 
stations were on the air in October 
1946 compared to 663 commercial 
25 educational stations now 
serving 417 cities in 42 states. An- 
other 334 commercial and 20 non- 
commercial stations are authorized, 
with another 91 applications, ac- 


and 


cor 


In the third quarter of 1946, 
member companies of Radio Mfrs. 
Assn. had produced 89,459 postwar 
FM sets, according to FMA, with 
2,409,522 having been produced by 
last Sept. 30 not counting an esti- 
mated 175,000 FM band circuits in 
FMA membership 
has grown 266% 


TV 


ding to FMA. 


receivers. 
in that time. 
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= \ How Many Pieces of Mail Have 

= N, Listeners Sent to WVJS, Owens 

Ss ¥ boro,Ky. in One Day? 

= 4 LINNEA NELSON KNOWS! 

= And Because She Knows That 

a 0 WVJS Received 130024 
Pieces of Mail in One Day, 
THE RAMBEAU MAN WiLL 
PRESENT HIM WITH A FINE 
KY. CHESTERFIELD HAM! 





The Air Wave Twins 
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JACK SMITH 


WES McKNIGHT 





KATE AITKEN 


Plenty of top shows... 
and balanced program- 
ming ...make CFRB 
your best radio buy 


N°: with a step-up of power to 50,000 
watts—CFRB, Toronto, is out to reach 
more Ontario listeners than ever before! 





BOB 
CROSBY 


| “CLUB 15” 


CFRB’s top shows are varied to suit 
the preference of Ontario’s listeners . . . its 
balanced programming providing a range of 
radio fare for every member of the family, 
has always ensured high listenership in 
Ontario’s rich and lucrative market. 

The power boost on September Ist to 
the potent new 50,000 watt transmitter, 
and the change of frequency to 1010 on the 
dial, with Ontario-wide promotional pub- 
licity have intensified this market. 

To you, the Advertiser, this means 
more power to every dollar you spend for 
CFRB advertising. So CFRB is still your 
No. 1 buy in Canada’s No. 1 market! 





DOROTHY SHAY 
“SPOTLIGHT REVUE”’ 





asting 


CFRB: 





REPRESENTATIVES: 
UNITED STATES: Adam J. Young Jr., Incorporated 









CANADA: All-Canada Radio Facilities Limited 





Biow Economic Digest 
EDITOR, BROADCASTING: 

We plan to issue for members of 
our staff and for our clients a 
weekly digest of important market- 
ing and economic news. 

We would appreciate your grant- 
ing us permission to use some of 
the outstanding material which 
regularly features your publica- 
tion for our digest. 

B. Saperstein 
Market Analyst 
The Biow Co. 
New York 


* * 


‘Top-Notch’ 
EDITOR, BROADCASTING: 

Our hearty congratulations on 
the Minneapolis-St. Paul Market 
Story. Please extend our sincere 
appreciation to your entire staff 
for their usual top notch perform- 
ance. 

Merle Jones, Gen. Mgr. 
Tony Moe, Dir. Sales Prom. 
WCCO Minneapolis 


Soap Opera Opinion 
EDITOR, BROADCASTING: 

“The Hired Hand” has broken 
loose with a little dissertation on 
SOAP OPERAS. Enclosed is a 
copy of it. If this does not needle 
the chronic complainers § about 
SOAP OPERAS, he may have to 
try again. 








Open 


Mike 


(Letters are welcomed. The editors reserve the right to use only the 
most pertinent portions.) 








I was reading the other day 
where a new group of “akers” had 
cut loose out in San Francisco. 
Everyone wants to do something 
about SOAP OPERAS except 
those people who enjoy them on the 
air. I cannot understand why it 
is, that some people feel that if 
they do not personally like a pro- 
gram, no one else should. 

Harold Hough 
Director 
WBAP Fort Worth 
“SOAP OPERAS” by The Hired Hand. 
do not Make Over Soap Operas. 

I am not afraid to look Mr. Gamble 
or Mr. Procter right in the eye and tell 
them I do not Burn Power when I hear 
one of those sage-hen Soap Operas. 

I am not afraid to rear up on the 
hind legs and tell Amon Carter, or 
Niles Trammell, or Wayne Coy, or 
Justin Miller, that I never Blow a 
Stirrup over Soap Operas. 

I might even join up with that Heroic 
Herd of Jawbone Mastenos and win 
myself a Halo by Roof Topping the 
warning that unless Soap Operas are 
Ambushed, all Radio is headed for 
Self Destruction. 

I am a Rough He Man of the Wild and 
Wealthy West with Plenty of Insides to 
tell any Person in all this Wide and 
Wobbly world about Soap Operas. 

I will Blow my Horn about Soap 
Operas to any Person on Earth, too— 
that is, any Person Except One—MY 
WIFE. 

That’s All Brother. 





5,000 WATTS ° 








can soll for you in he Detroit rea! 


CKLW 


ADAM J. YOUNG, JR., INC., Natl. Rep. 
J. E. CAMPEAU, President 


MUTUAL SYSTEM 


Eddie 
? 
and his 
“Wake 
Believe 
Ballroom” 





Canadian Rep., H. N. STOVIN & CO. 








Page 74 © November 15, 1948 


Thanks From Air Force 


EDITOR, BROADCASTING: 


The success of this year’s cele- 
bration of Air Force Day, Sept. 18, 
was due in substantial measure to 
the assistance given us by the radio 
field through trade publications 
such as BROADCASTING. Please ac- 
cept our thanks for your assist- 
ance. 

The cooperation which your staff 
members extend, at all times, has 
been most helpful. The Air Force 
is sincerely grateful. 

Stephen F. Leo 

Public Relations Director 
Dept. of the Air Force 
Washington, D. C. 


7 * * 


Confusion in Hempstead 
EDITOR, BROADCASTING: 


Inadvertently your MARKETBOOK 
has made a molehill out of a moun- 
tain. 

There is a village of Hempstead 
and a town of Hempstead. The vil- 
lage is an infinitesimal portion of 
the town. Our station is a town- 
ship of Hempstead station, not a 
village of Hempstead _ station. 
Therefore, in listing Hempstead’s 
population and _ radio homes, 
BROADCASTING only listed the vil- 
lage and omitted the town. There 
is a substantial difference. I won- 
der if you would be good enough 
to bear this in mind when the 1949 
edition is made up. 

Incidentally, I think the job you 
have done in that edition is one 
that radio has needed for some 
time. And, as always, BROADCAST- 
ING and its publisher deserve the 
highest praise from the industry. 

Elias I. Godofsky 
Pres.-Gen. Mgr. 
WHLI-WENY (FM) 
Hempstead, L. I., N. Y. 


Advertest Likes Series 
EDITOR, BROADCASTING: 

I’ve been meaning to write and 
tell you, since the series started, 
how interesting and informative I 
have found your Continuing Study 
of Major Radio Markets. ... [The 
series is] encompassed in our best 
leather cover. 

Seymour Smith 
Co-Director 

Advertest Research 
New Brunswick, N. J. 


* t oe 


‘Markets’ Aid Teaching 
EDITOR, BROADCASTING: 


The series of market reports 
have been greatly effective in our 
teaching of Marketing and Sales 
in radio. As reference reading for 
students, the various studies are 
excellent for clarification of all of 
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AS PROMOTION stunt marking its firy 
anniversary, KTXL San Angelo, Tex., used 
the bawling of a yearling calf on all 


station breaks. Program Director Jack 

Stelling (holding microphone) found the 

calf somewhat uncooperative but man. 

aged to record enough of the bawling 
for use on the air. 





the factors involved in compiling 
a radio market study. 

Leo Martin 

Head, Radio Dept. 

U. of Alabama 

University, Alabama 





Pay Raise Proposed 


F or Commissioners 


Tentative Bill Would Boost 
Salaries to $16,500 


A RAISE boosting FCC Commis- 
sioners’ $10,000 salaries to $16,500 
is provided in a tentative bill dis- 
closed last week by a three-man 
subcommittee of the Senate Civil 
Service Committee. 

The subcommittee plans _hear- 
ings on the bill by mid-December 
and a final report by the end of 
the year. It is composed of Sens. 
Herbert R. O’Conor (D-Md.), who 
is regarded as probable new chair- 
man of the committee; Ralph E. 
Flanders (R-Vt.), and Raymond 
E. Baldwin (R-Conn.). 

The FCC members, whose sal- 
aries have long been regarded as 
insufficient, are among 218 top 
federal executives for whom the 
tentative bill proposes pay in- 
creases. 

Others include Federal Trade 
Commissioners, $10,000 to $16,500, 
and Interstate Commerce Commis- 
sioners, $12,000 to $16,500. 

“This proposed bill should have 
top priority in the Congress next 
January,” said the three Senators 
who devised it. 





WOR Signs 163 Contracts 
Between Sept. 1-Nov. 2 


WOR New York has signed 163 
new business contracts between 
Sept. 1 and Nov. 2, the station an- 
nounced last week. : 

The new contracts, representing 
products of every type, and no Te 
newals of existing sponsorships, in- 
clude a daytime half-hour dramatic 
show to be heard five days a week, 
13 quarter-hour news periods and 
11 other 15-minute programs. 
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WEST... 
millions listen to broadcasts 
from local low-power 


AM transmitters using 
General Electric economy tubes! 





OW-PRICED because of large production . . . due to 
large demand! Shown here are representative G-E 
power tubes with a nation-wide name for reliability. 
Specify General Electric tubes in that new transmitter 
you're designing, to get the biggest dollar-value . . . to 
get the right tubes (G.E., from its wide list of types, can 
match precisely your circuit requirements) . . . to en- 
hance your product’s standing in the eyes of quality- 
conscious buyers. A phone-call to your nearby G-E 
electronics office will bring helpful counsel from tube 
engineers glad to focus their experience on your 
problems. Act today! 

If you operate a broadcast station, you’re interested 
in fast replacement service. Time off the air is money 
out-of-pocket. General Electric tubes score again... 
there’s a G-E distributor or dealer right in your area, 
with ample stocks on hand, waiting for your request to 
rush new tubes to you. You get the types you want, 
when you want them—built right, priced right, sold 
right with the solid backing of General Electric’s tube 
warranty! Electronics Department, General Electric Com- 
pany, Schenectady 5, New York, 


GENERAL @@ ELECTRIC 





GL-810 
TRIODE 


GL-828 
BEAM 
POWER 


FIRST AND GREATEST NAME IN ELECTRONICS 
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TYPE GL-810 
CHARACTERISTICS 


As Class C r-f power amplifier, plate- 
modulated (Carrier conditions per tube 
for use with a max modulation factor 
of 1.0). 


Filament voltage 10v 
current 4.5 amp 

Max ratings (CCS): 
d-c plate voltage 1,600 v 
d-c grid voltage —500 v 
d-c plate current 210 ma 
d-c grid current (approx) 70 ma 
plate input 335 w 
plate dissipation 85 w 

Typical operation: 
d-c plate voltage 1,600 v 
d-c grid voltage —200 v 
d-c plate current 210 ma 
d-c grid current (approx) 50 ma 
driving power (approx) l7 w 
plate power output 250 w 









TYPE GL-828 


CHARACTERISTICS 
As Class AB, a-f power amplifier and 
modulator 
Filament voltage 10v 
current 3.25 amp 
Max ratings (CCS): 

d-c plate voltage 1,750 v 

d-c suppressor voltage 100 v 

d-c screen voltage 750 v 

*max signal d-c plate current 150 ma 

*max signal d-c plate input 225 w 

*screen input 16w 

*plate dissipation 70 w 
Typical operation (CCS), 2 tubes: 

d-c plate voltage 1,700 v 

d-c suppressor voltage 60 v 

d-c screen voltage 750 v 

d-c grid voltage —120v 

peak a-f grid-to-grid voltage 240v 

zero signal d-c plate current 50 ma 

max signal d-c plate current 248 ma 

d-c suppressor current 9 ma 

Zero signal d-c screen current 4ma 

max signal d-c screen current 43 ma 

effective load, plate-to-plate 16,200 ohms 

**max signal plate power output 300 w 


* Averaged over any a-f cycle of sine- 
wave form. 


** Distortion only 1 per cent with 20 db 
of feedback to grid of driver. 
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AIR EXPRESS 
gives you 
all these 

advantages 


A combination you don’t get 








with other air-shipping methods 


I. you call; fast delivery to consignee’s door. 


You get a receipt for every shipment, and de- 
livery is proved by signature of consignee. 
@  One-carrier responsibility. Complete security. 


* Assured protection, too—valuation coverage 


Special pick-up and delivery at no extra cost. 
Your shipments are picked up promptly when 


up to $50 without extra charge; 10 cents for 
@ each additional $100 or fraction thereof. 


These advantages, plus 21 others, make Air Express 
the best and fastest way to ship. Your shipments go 
on every flight of the Scheduled Airlines—repair 
parts, equipment, finished items keep moving to 
where they’re needed. Reach any U.S. point in 
hours. Phone local Air Express Division, Railway 
Express Agency, for fast shipping action. Specify 
“Air Express’’ on orders for quickest delivery. 


FACTS on low Air Express rates 
22 lbs. machine parts goes 700 miles for $4.73. 
10 lbs. printed matter goes 1000 miles for $3.31. 


30-lb. carton of new fashions goes 500 miles for $4.61. 
Same day delivery in all these cases if you ship early. 


SPECUY 









GETS THERE FIRST 


Rates include pick-up and delivery door 
to door in all principal towns ond cities 


AIR EXPRESS, A SERVICE OF RAILWAY EXPRESS AGENCY AND THE 


SCHEDULED AIRLINES of THE u.s. 
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Milestones 





KNBC San Francisco’s Standard 
Hour celebrated its 22nd anniver- 
sary on the air Oct. 31 when it 
broadcast the opening concert of its 
fall symphonic 
series. The anni- 
versary show fea- 
tured the Seattle 
Symphony or- 
chestra. 

Halloween was 
a dual occasion 
for Jim Hamilton, 
WIND Chicago 
disc jockey. His 
broadcast on that 
date also marked 
the fourth anni- 
versary of his afternoon Record 
Shop show. Appearing on his show 
was screen star Jane Powell. 

A testimonial luncheon was held 
at the Cloud Club in New York Oct. 
28 by Ruthrauff & Ryan directors 
and executives to honor their presi- 
dent, F. B. (Barry) Ryan Jr., whe 
20 years before, on that date, joined 
the firm. 

Larry Lazarus, WBBM Chicago 
accountant, has just completed 
his 19th year as a CBS staff mem- 
ber. Head of the station’s account- 
ing department since 1945, Mr. 
Lazarus previously worked at CBS 
New York. 

An 18-year-old half-hour dramat- 
ic series, First Nighter, sponsored 
by. Campana Sales Co., Batavia, IIL., 
has returned to the air via 
CBS. Barbara Luddy and Olan 
Soule are stars of the show, pro- 
duced by Joe Ainley. 

Singing canaries of the American 
Radio Warblers 15-minute Sunday 
afternoon show on MBS, under 
sponsorship of American Bird Pro- 
ducts Co. (Bird Seed), Chicago, re- 
turned to air Oct. 31 for its 22nd 
consecutive year. Agency is Wes- 
ton Barnett, Chicago. 

WMOT, FM affiliate of WWSW 
Pittsburgh, Oct. 22 began its sixth 
season of broadcasting the Pitts- 
burgh Symphony Orchestra con- 
certs. 

Celebrating its first anniversary 
on the air in Hudson, N.Y., WHUC 
Oct. 21 presented a special program 
featuring interviews with people in 
two counties. Tape recordings were 
made during a tour by Paul Baron, 
Dick Miller and Frank Panny, 
WHUC staff members. 

The KSTP (Minneapolis) Barn 
Dance celebrated its eighth anni- 
versary as an air feature Oct. 30 
with a special broadcast and show 
from the St. Paul auditorium. 
David Stone, emcee-producer, or- 
ganized the group in 1940. He came 
to KSTP from WSM Nashville, 
where he was co-producer and 
emcee of the Grand Ole Opry. 

Grand Slam, emceed by Irene 
Beasley and heard at 11:30 a.m. 
(EST) Monday through Friday on 
CBS, last month started its third 
year on the air. 


Mr. Ryan 
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C. Glover DeLaney, general map. 
ager of WTHT Hartford, Com, 
was honored by station employ 
Oct. 30 at a dinner in celebratig, 
of his completion of ten years’ serpy. 
ice with the station. 

George Watson, announcer, pr. 
gram host and comedian on WBBy 
Chicago, celebrated his 19th year jy 
radio and his 12th at WBBM 0¢ 
16. He has been heard on Scatte;. 
good Baines, Ma Perkins, Firs 
Nighter and his present show, Golj 
Coast Rhythm. 


New CBC Headquarter; 


Are Chosen in Montreal 
NEW HEADQUARTERS fr 
Canadian Broadcasting Corp. at 
Montreal, will be housed in the 
former Ford Hotel on Dorchester 
St. This building was_ recently 
bought by the Canadian govern. 
ment for $2 million [Broapcast. 
ING, July 12] and is being rented 
to the CBC. The 12 story building 
will be called Radio Canada. | 
will be ready for occupancy May 1 

Twenty-one studios, master con- 
trol, recording, operations and pro- 
gram clearance offices will occupy 
the first and second floors. Three 
of the large studios are equipped 
with separate booths for multiple 
language broadcasts. Third floor 
will have news services, technical 
maintenance, music and_ record 
libraries. CBC Montreal and Que- 
bee service will occupy fourth and 
fifth floors. Teletype, record and 
stenographiec pool will be on sixth 
floor; CBS international service 
on seventh and eighth floors; engi- 
neering division on eleventh floor, 
and administrative offices will be 
located on top floor. Ninth and 
tenth floors will be open for ex- 
pansion of CBC services. It is 
estimated that about $1 million 
will be spent by CBS in renovating 
the building. 


Capitol Records Reports 
Biggest Year in History 


“BIGGEST YEAR in history” is 
being enjoyed by Capitol Records, 
Hollywood, according to a letter to 
company stockholders from Presi- 
dent Glenn E. Wallichs. Mr. Wal- 
lichs attributes the success to the 
enlargement and increased activ- 
ity of Capitol’s sales organization 
and vigorous fall sales campaign. 

Sales figures for first nine 
months of year ended Sept. 30 
amounted to $13,117,010, a 25% in- 
crease over similar period in 1947. 
Net income for that period was 
$1,211,109, a figure equal, after 
providing for dividends on con- 
vertible preferred stock, to $2.66 4 
share on common stock. Last years 
figure was 45c per share. Third 
quarter sales for 1948 were $5, 
103,351, with net income $485,620, 
equal to $1.06 per share on com- 
mon stock. 
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radio star of the first magnitude! Her Capitol Transcription 


The Capitol Library is more than just a “transcription service.” 


for local use. Send coupon below for full details today! 





.. all the finest ingredients for building 
Big Time Shows with local appeal 


Send for details today! 
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Capitol Transcriptions 
Sunset and Vine, Dept. B1115 
Hollywood 28, California 


[-] Please send me your descriptive booklet 
(_] Include sample transcription 
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Nure, America’s going ahead... 
if we all pull together! 


Let’s compare yesterday with today... 

that will give us an idea of what to- 

morrow can be! 

Machine Power: Since 1910 we have increased 
our supply of machine power 41% times. 

Production: Since 1910 we have more than 
doubled the output each of us produces for 
every hour we work. 

Income: Since 1910 we have increased our an- 
nual income from less than $2400 per house- 


hold to about $4000 (in dollars of the same 
purchasing power.) 







Work Hours: Yet, since 1910 we have cut 18 
hours from our average workweek—equivalent 
to two present average workdays. 

HOW have we achieved all this? Through 

the American kind of teamwork! And what is 

teamwork? 


American teamwork is management that 
pays reasonable wages and takes fair profits 
—that provides the best machines, tools, ma- 
terials and working conditions it possibly can 
—that seeks new methods, new markets, new 
ideas; that bargains freely and fairly with its 
employees. 


What we have already 
accomplished is just a 
foretaste of what we 
can do—if we continue 
to work together! 


Our teamwork is labor that produces as 
efficiently and as much as it can—that realizes 
its standard of living ultimately depends upon 
how much America produces—that expects 
better wages as it helps increase that pro. 
duction. 


Teamwork is simply working together to 
turn out more goods in fewer man-hours— 
making things at lower costs and paying 
higher wages to the people who make them 
and selling them at lower prices to the people 
who use them. 


What we’ve already accomplished is just a 
foretaste of what we can do. It’s just a start 
toward a goal we are all striving to reach: 
better housing, clothing, food, health, educa- 
tion, with ever greater opportunities for in- 
dividual development. Sure, our American 
System has its faults. We all know that. We 
still have sharp ups and downs in prices and 
jobs. We'll have to change that—and we will! 

It will continue to take teamwork, but if we 


work together, there’s no limit on what we 
can all share together of even greater things. 


WANT TO HELP? MAIL THIS! 


Pusuic Poticy COMMITTEE 
Tue ADVERTISING CounNcIL, INc. 
11 West 42nd Street, New York 18, N. Y. 


I want to help. 


I know that higher wages, lower prices, 
shorter hours and larger earnings can all 
result from producing more goods for every 
hour all of us work. 


Therefore, I will ask myself how I can 
work more effectively every hour I am on 
the job, whether I am an employee, an em- 
ployer, a professional man or a farmer. 

I will encourage those things which help 
us produce more and add to everyone's pros- 
perity—things like greater use of mechanical 
power, better machines, better distribution 
and better collective bargaining. 

I will boost the good things in our set-up, 
and help to get rid of the bad. 

I will try to learn all I can about why it is 
that Americans have more of the good things 
in life. 

Please send me your free booklet, “The 
Miracle of America,” which explains clearly 
and simply, how a still better living’can be 





Approved for the PUBLIC POLICY COMMITTEE of The Advertising Council by: 


Boris SaisHkin, Economist, 
American Federation of Labor 


Evans Criark, Executive Director, 
Twentieth Century Fund 


Studebaker Corp. 


Paut G. Horrman, Formerly President, 





CONTRIBUTED BY BROADCASTING AS A PUBLIC SERVICE 


in co-operation with the Magazine Publishers of America 


had for all, if we all work together. 


Name 


Address 











Occupation 
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ANSFERS 


\PPLICATIONS for FCC approval of transfers and assignments in- 
wlving ten AM stations, plus FM and television authorizations in some 
gses, were filed with the Commission last week. 

The application in the sale of KWKW Pasadena to the radio sub- 


jiiary of Teamsters Joint Coun- 
s| No. 42 of Los Angeles showed 
be sales price, previously described 
ss “well in excess of $350,000” 
BROADCASTING, Nov. 8], would be 
tween $392,500 and $420,000, de- 


nding upon net profits in the next 
two years. 

The applications were as fol- 
lows: 

KWKW Pasadena, Calif.—Assignment 
of license from Marshall S. Neal, Paul 
puhlign, E. T. Foley and Edwin Earl, 
i> as Southern California Broadcast- 
ing Co., to Southern California Trade 
Unions Broadcasting Assn. Considera- 
tion to be not less than $392,500 nor 
more than $420,000. Deal calls for 
925,000 cash; $35,000 annually on first 
yd second anniversary of sale date, 
plus two-thirds the net profits those 
wo years (not to exceed $27,500 for 
tither or both years); and the remain- 
ing $297,500 in five equal annual in- 
tallments bearing interest at 21%2%. 
payments are guaranteed by Joint 
council of Teamsters #42, Los Angeles, 
whose representative, Paul D. Jones, is 
president of purchasing firm. Other 
officers include Leslie H. Dayton, treas- 
wer, who is secretary-treasurer of 
Teamsters Union Local 626, and John 
Kennard, secretary, secretary-treasurer 
of Teamsters Union Local 420, both Los 
angeles. Group is AFL affiliated. 
KWKW is assigned 1 kw day on 1430 ke 
but has application pending for switch 
to 330 ke with power boost to 50 kw, 
daytime only. 


WMOU Berlin, N. H.—Transfer of 
control of White Mountain Broadcast- 
ing Co. Inc., licensee, from group of 
stockholders to John W. Guider, New 
Hampshire businessman and attorney 
and 30% owner of Grandview Inc., 
Manchester, N. H., television applicant. 
Mr. Guider buys 305 of 455 shares total 
sock for $22,875 from following: Ar- 
thur C. Bell. 85 shares; Leon C. Bell 70; 
Arthur J. Bergeron, 65; Carl E. Morin, 
%; George Brassard, 20; Williard D. 
Buber, 10, and Albert N. Morris, 5, 
WMOU is assigned 250 w on 1230 kc. 


KUGN KUGN-FM Eugene, Ore.—As- 
signment of AM license and FM permit 
fom C. H. Fisher and B. N. Phillips 
i> as Valley Broadcasting Co., to 
KUGN Inc., new corporation owned by 
Mr. Fisher and two new stockholders. 
Mr. Phillips sells his 50% interest to 
Otley E. Berke, KUGN Inc. vice presi- 
dent, and Pete R. Berke, secretary, for 
$0,000. The Berkes each hold one- 
third interest in Berke Bros. Construc- 
tion Co., Portland, and will have 25% 
interests in station. KUGN is assigned 
30 w on 1400 ke. 


KXYZ KXYZ-FM Houston, Tex.— 
Assignment of license from Harris 
County Broadcasting Co., AM licensee 
and FM permittee, to Shamrock Broad- 
casting Co., parent firm. No monetary 
consideration. KXYZ is assigned 5 kw 
on 1320 ke. 








Applications Involve 
Ten AM Stations 


* 





KCSB San Bernardino, Calif.—As- 
signment of license from Woodrow 
Miller to Town Crier Broadcasters Inc., 
new firm, for $19,000. Town Crier is 
composed of Sam Kerner, former presi- 
dent and commercial manager of KWIK 
Burbank, Calif., president and 57% 
owner, and John R. Rider, former 
general manager of KAGH Pasadena, 
Calif., secretary-treasurer and 43%. 
KCSB is assigned 500 w day on 1350 kc. 


KITO San Bernardino, Calif.—Trans- 
fer of control from several stockhold- 
ers to Carl D. Haymond and father, 
Carl E. Haymond, through sale by 
William B. Dolph and Herbert L. Pet- 
tey of 180 shares each to Carl D. Hay- 


mond. Haymonds together become 
owners of majority interest. Consid- 
eration about $100 per share. Younger 


Haymond previously held no interest 
in station. Elder Haymond is licensee 
of KIT Yakima and KMO Tacoma, 
Wash. KITO is assigned 1 kw on 
1290 ke. 


WJOC Jamestown, N. Y.—Acquisition 
of control of Air Waves Inc., licensee, 
by Harry E. Layman, whe with his 
wife is already 50% owner, through 
purchase of 50% interest of Robert L. 
Blalock. Consideration totals $13,000, 
plus a one-third interest in WASL 
Annapolis, Md., which is held by Mr. 
Layman. Mr. Blalock with his wife 
already holds one-third interest in 
WASL. Application for FCC consent 
to acquisition of control of WASL by 
Mr. Blalock will be forthcoming Mr. 
Layman is general and commercial 
manager of WJOC. Mr. Blalock is 
president of WASL. WJOC is assigned 
1 kw day on 1470 ke. 


WTYC Rock Hill, S. C.—Assignment 
of license from W. G. Reid and O. 
Frank Thornton d/b as_ Tri-County 
Broadcasting Co. to new corporation of 
Same name and owned by same indi- 
viduals. No money involved. WTYC 
is assigned 1 kw day on 1150 kc. 


WTVL Waterville, Me.—Transfer of 
control of Kennebec Broadcasting Co., 
licensee, from several stockholders to 
Carleton D. Brown, president and gen- 
eral manager. Transfer involves reissue 
of corporate stock fcr services and 
financial assistance, with Mr. Brown 
becoming majority stockholder. De- 
tails not given. WTVL is assigned 250 
w on 1490 kc. 


WDSU-AM-FM-TV New Orleans—As- 
signment of AM license and FM and 
TV permits from Stephens Broadcast- 
ing Co. to International City Broad- 
casting Service, parent firm. No con- 
sideration. WDSU is assigned 5 kw on 
1280 ke. 


SEIDEL ADVERTISING AGENCY, New 
York, in line with its new expansion 
program, has leased additional space 
in the Times Bldg. to be used for ex- 
ecutive offices. 
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SLOVAK ‘VOICE’ 


Clandestine Station Can't 
“—Claim U. S. Connection— 





U. S. GOVERNMENT monitoring 
service last week disclosed the ex- 
istence of a clandestine Slovak- 
tongued radio station operating 
somewhere in Europe. It is pur- 
portedly dedicated to the aim of 
presenting “a true picture of the 
world situation outside the Iron 
Curtain” for listeners within So- 
vied-dominated Czechoslovakia. 

U. S. officials simultaneously 
disclaimed the possibility that the 
United States had any connection 
with the anti-Communist station. 
They expressed doubt, however, 
when first appraised of the sta- 
tion’s existence, that broadcasts 
had emanated from Czechoslovakia 
itself. Such a station would not 
be difficult for the Communist re- 
gime to locate, they pointed out. 

Initial broadcasts were originally 
picked by government monitors 
Nov. 3. It identified itself as the 
“broadcasting station of free and 
democratic Slovakia.” 





Annual Awards for Best 
Canadian Shows Planned 


AWARDS are to be given annually 
by the Canadian Assn. for Adult 
Education for distinguished Cana- 
dian radio programs. First awards 
are to be made on programs orig- 
inating on any Canadian station or 
network. Deadline for entries is 
Feb. 15, 1949. 

A national advisory body has 
been set up, representing universi- 
ties and cultural organizations. 
Special radio committee includes: 


T. J. Allard, general manager 
of Canadian Assn. of Broadcast- 
ers, Neil M. Morrison, program 


department of Canadian Broadcast- 
ing Corp.; Winston McQuillin, radio 
director of Cockfield Brown & Co., 
Toronto, and Mayor Moore, Assn. 
of Canadian Radio Artists. 

Awards will be paintings by Ca- 
nadian artists, and presentation is 
to be made on a national network. 
Judging will be on basis of aim of 
broadcast, its form and content, 
and quality of performance. En- 
tries are to be submitted to Ca- 
nadian Radio Awards, J. R. Kidd, 
secretary, 340 Jarvis St., Toronto 
5, Ont. 


WSAP Remodels 


OVERALL remodeling and redec- 
orating of offices and studios has 
been completed by WSAP and 
WSAP-FM Portsmouth, Va., B. 
Walter Huffington, general man- 
ager, announced last week. New 
technical equipment also has been 
installed. Mr. Huffington reported 
new office and studio has _ been 
opened in Norfolk, Va., adjacent to 
Portsmouth. WSAP has applica- 
tion pending at FCC for switch 
from 250 w on 1490 ke to 5 kw on 
1350 ke, directional fulltime. 
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Local advertisers base their adver- 
tising on RESULTS ... and in the 
highly competitive Peoria market, 
local retailers buy more program 
and announcement time by far on 
WMBD than on any other Peoria 
station. Here’s why... 


G@® SHARE OF AUDIENCE 


Greater than all other Peoria sta- 
tions COMBINED! (Hooper Peoria 
Ill. Fall-Winter Report. Oct., 
1947 - Feb., 1948). 


Full staff orchestra ... 4 veteran 
newsmen . 23 other program 
personalities presenting 14 hours 
live entertainment weekly. Total 
staff of 65 trained personnel. 


PROMOTION AND 
MERCHANDISING 


FULL SCALE! 70 Announcements 
weekly . . . newspapers... car 
cards ... displays... direct mail 
+ « « merchandising publication. 


NEW FACILITIES 


New AM and FM power (5,000 
watts AM with 20,000 watts FM 
at no extra cost) increased 
coverage ... new, modern theatre 
& studios. 





ASK FREE & PETERS 


MBD 


PEORIA 


CBS Affiliate © 5000 Watts | 


Free & Peters, Inc., Nat'l. Reps. 
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Radio Pushes N. Y. 
Drive Against VD 


AM, FM, TV Stations Donate 
Over $125,000 in Time 


WELL OVER $125,000 worth of 
time is expected to be given by 
New York City’s radio and tele- 
vision stations to the city-wide 
drive against VD. The campaign, 
which was planned last March, and 
has been eight months in the works, 
got under way on Monday, Nov. 8 
and will run through Dec. 7. 


Gen. Dwight D. Eisenhower, 
president of New York’s Colum- 
bia U., opened the drive, asking 


for radio’s complete cooperation. 

“American radio with its wide- 
spread and diversified appeal,” he 
said, “is perhaps better equipped 
to convey this message of warn- 
ing and of hope than any other 
medium of mass information. This 
is an unparallelled opportunity for 
the broadcasting stations to join 
with doctors, clergy and other com- 
munity leaders in a vital public 
service. 

“The campaign against VD must 





t * 


Hartford. 





ARRANGEMENTS for extension of Rural Radio Network service to two new 
affiliates are completed by (I to r) John S. Begley, treasurer, WACE-FM 
Springfield, Mass.; Bruce Gervan, RRN general manager; Miller McClintock, 
former Mutual president and senior consultant for RRN, and Julian Gross, 
president of his own agency in Hartford and general manager of WKNB-FM 
New stations joined the network Dec. 5. 
nel 279 (103.7 mc), with 20 kw, and WACE-FM operates on Channel 262 
(100.3 me), with 3.2 kw. 


WKNB-FM is on Chan- 





succeed, and radio with its im- 
pressive record of accomplishment 
in the public interest can be one 
of the most potent factors in that 
success.” 


paign. The agencies are the U. S. 
Public Health Service, New York 
State Health Dept. and the New 
York City Dept. of Health. 


Some 21 AM stations, 18 FM, Eight 15-minute ‘transcribed 
and 5 TV stations, all New York, dramas, featuring such talent as 
are cooperating with the three Margo, Raymond Massey, Eddie 
agencies sponsoring the VD cam- Albert and others, plus six 15- 


S$ J No one ever got to first place 
by waiting at the gate. And 


WSGN gives you a fast start with 


planned promotion, programming and serv- 








ice aimed to attract listeners in the rich 
Plan 


race now 


WSGN! 


Alabama market 
your 


over 





ALABAMA’S BEST BUY FAR! 


THE NEWS-AGE-HERALD STATIONS 





Birmingham 2, Alabama Headley Reed National Reps. 
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minute documentaries, including 
interviews with VD patients in 
hospitals, have been made by 


George Hicks of ABC. 

Productions were supervised by 
Erik Barnouw, director of Colum- 
bia U.’s radio bureau and president 
of the Radio Writers Guild. Frank 
Papp of NBC directed the shows. 

Programs are scheduled for such 
times when an adult audience is 
assured, and three of the large 
networks key _ stations, WJZ, 
WCBS and WNBC, are cooperat- 
ing by playing the transcribed 
presentations across the _ board, 
Monday through Friday, at 11:15 
p.m. 

Jumping the gun on the cam- 
paign’s opening, WOR, Mutual’s 
New York outlet, presented a spe- 
cial .roundtable forum on the sub- 
ject, Saturday, Nov. 6. Live spot 
announcements, interviews, and 
guest shots on disc jockey shows 
are being used by all participating 
stations, and WNEW is originating 
special jingles for the drive. Par- 
ticular emphasis is being placed on 





foreign language stations—WOV, 
WHOM, WEVD, WBNX, and 
WLIB. 


Morris S. Novik, public service 
radio consultant, New York, is su- 
pervising the radio campaign, 
which is being directed by Mike 
Jablons and Nat Ruich of Gains- 
borough Assoc., New York, and 
Henrietta Harrison, YMCA, New 
York, radio director. 





Wesley Jones 


WESLEY JONES, former an- 
nouncer and newscaster at WHO 
and KCBC Des Moines, died Oct. 
24 at Oakdale (Iowa) Sanatorium 
of tuberculosis. He is survived by 
his mother and father, Mr. and 
Mrs. Orval A. Jones. He had also 
been with WOW and KOIL Omaha, 
KTBS Shreveport, La., KABC San 
Antonio and KGBS Harlingen, Tex. 
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Upcoming 








Nov. 16: Western Canadian Dominion 
network stations meeting, Bessbor. 
ough Hotel, Saskatoon. 


Nov. 16-18: NAB Board of Directors 
NAB Hdars., Washington 

Nov. 18: Adv. Federation of Amerie, 
District 6 meeting, Chicago. 

Nov. 18: Radio Executives Club of New 
York, Radio Week luncheon, Rogge. 
velt Hotel, New York. ™ 

Nov. 19-20: British Columbia Trans. 
Canada and Dominion network affij. 
ate stations meeting, Vancouver, _ 

Nov. 30, Dec. 1-2: FCC Industry TY ang 
FM Engineering Conferences, FCC 
Hdars., Washington. 


PERMIT WITHDRAWN 


FOR 3 FM STATIONSF 


CANCELLATION of three FM sta. 
tion permits was effected by FCC 
last week. Two of the deletion: 
were made at the request of the 
applicants while another was cap. 
celled for failure to complete con. 
struction within time allowed, 

KRKN-FM Fort Smith, Ark. 
owned by Arkansas - Oklahoma 
Broadcasting Corp., was deleted by 
the Commission for failure to com. 
plete construction within the time 
specified. Its construction permit 
expired Feb. 16, FCC records show 

KTBC-FM Austin, Tex., owned 
by Texas Broadcasting Corp., was 
deleted at the request of the sta- 
tion. KTBC indicated it is receiy- 
ing interference from another AM 
station in Cuba and as a result of 
the unique situation involved may 
have to move its own present site. 
Therefore it does not wish to con- 
tinue FM construction at this time 
FCC was told. 

WVOP Portsmouth, Va., owned 
by The Portsmouth Star Pub. Co. 
also was deleted at the applicant’: 
request. Firm requested dismissa 
without prejudice and indicated it 
may request reinstatement as soon 
as legal aspects concerning th 
WVOP building site are cleared 
Court proceedings are under wa! 
to determine validity of title to th 





property, Commission was it 
formed. 

BILL KING has joined WTAD a 
WTAD-FM Quincy, IIl., as head @ 


sports department. 














HOME OF 
P. H. HANES 
KNITTING 
COMPANY 


Hanes underwear and hosiery are 
known and worn the world over. 
Another big industry within sight 
of the WAIR tower. Just a part of 
the great 
buyer of WAIR time. 


WAIR 


North Caroline | 
The Walker Co. 


market awaiting the 








Winston-Salem, 


Representatives: 
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a| _..A First FOR Cleveland 


16,572 Television receivers have been installed in Cleveland 
and the Northeastern Ohio Area served by WEWS, in its first 


10 months of operation. No other metropolitan area, served 


AWN 
IONS 








FM sta. § | | by a single station, can point to such a record in so short a 
~ be time! And this record-breaking figure of 16,572 represents 

ele g ‘ . ° ° 
; of te only actual installations. ..not all installations but only those 
vas can. reported. No figures were available from nine manufacturers 1 6 5 / ) 
- Con- whose sets have been sold in this area...nor for the many * 

ed, . 661,240.99 ae = / ‘ ° 
. a make-it-yourself teleset Real now in use. Anyway you look Television Sets 
klahoma at it its a Television “First” for the great Cleveland area. in the WEWS Area 
leted by 

to com. | | 
the time § | 
| permit § | 
ds show. | | 

» Owned f | 

rp., was f | 

the sta- d | j 1° 
3 receiy- | | a Tl 11 St CVC a Nn 
cher AM 7. 9 
result of 
ved may ‘ ; 

cnt de In an election-night telephone survey—not conducted by 
| to con- WEWS but by an independent research organization—a start- iS / 
his time,f || ling total of 78.7% of all sets surveyed in greater Cleveland * O 
a were tuned in. And more remarkable still, 63.8 © of all sets of all TV Sets 
ub. Co. in use were focused on WEWS.. conclusive proof of the in use. 
— superior election coverage of the “First in Cleveland Station” 

1SmM1ssai . ~ + — . ~ . 

coated ‘ which brought ABC Network’s top-grade Election Staff with 

as soon its brilliant national coverage, in addition to the Ohio cover- - O 
- . age of WEWS’s experienced local News-Staff. Not since the 

a mye recent World-Series Telecasts has WEWS reached such a of all Sets in 

er wa) . use tuned to 
le to the peak audience. WEWS 
vas in 

| 

TAD an 
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a | | Cleveland’s Scripps-Howard Station 
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Tops uith RADIO DIRECTORS 









“When you need 
it fast and you 
need it right, 
thet is when 
you need the 
BROADCAST.- 
ING Yearbook. 
It's helped us 
out of many a 
spot.” 


Shih Snyder 
CLARK A. (Fritz) SNYDER 
Dir. Radio Advertising 


Bulova Watch Co. 
New York City 





“1 don’t remem- 
ber reams of 
statistics, but 1! 
do remember 
BROADCAST- 
ING‘s Yearbook. 
That's all that’s 
necessary.” 


NORMAN LINDQUIST 
Television Director 
Malcolm-Howard Ad Agency 
Chicago 








“| like it be- 
cause | use- if, 
and | use it be- 
cause | like it. 
Ahandy 
helper.” 


MARY POLOSON 
Time Buyer 
Mitchell-Faust Agency 
Chicago 








m> RESERVE SPACE NOW 
Deadline 
December Ist 











Page 82 .®© November 15, 1948 


AFM Offer 


(Continued from page 21) 
render opinions to the President 
and government departments.” 

This doesn’t eliminate chance of 
governmental endorsement of the 
AFM welfare fund plan, however. 

While Mr. Perlman wouldn’t ad- 
mit it, the department is believed 
to have made some sort of arrange- 


ment to rule on the contractual 
terms. 

Although agreement has been 
reached by recording companies 


and the AFM, no contracts have 
been signed, according to Milton 
Diamond, AFM general counsel 
and prime mover in the effort to 
settle the 10-month strike by means 
of a new type of welfare fund. 

“When will you start record- 
ing?” Mr. Diamond was asked. 

Legality Question 

“When the Attorney General 
tells us the agreement is legal,” he 
answered, refusing to comment on 
what will happen if the plan is de- 
clared illegal or if the department 
refuses to offer encouragement of 
any sort. 

“What about transcription com- 


panies?” 
Mr. Diamond indicated that a 
similar type of formula would 


soon be discussed by the union and 
transcribers. 

Hope for quick resumption of 
recording on approximately a pre- 
strike basis hinges on the attitude 
of the Dept. of Justice, he said. 

The AFM-recorder contracts 
were called to the attention of Mrs. 
Grace Stewart, executive assistant 
to Attorney General Clark, though 
she refused to concede their exist- 
ence or discuss the subject. 

Later Wednesday afternoon it 
was learned that Mr. Perlman had 
sent for the contratts after his bout 
with reporters. This show of in- 
terest was viewed as a hopeful 
sign, since the request for depart- 
mental sanction of the strike-end- 
ing plan comes directly under his 
jurisdiction. 

Members of the AFM-recorder 
delegation who called at the Dept. 
of Justice Wednesday were Mr. 
Diamond; Jerome Adler, attorney 
in Mr. Diamond’s office; Joseph 
McConnell, RCA; John Nields, also 
RCA; Jack Pearl (King), Record 
Mfrs. Assn. 

The appearance of the AFM and 
record manufacturer’ delegation 
followed the earlier announcement 
of both parties that they had settled 
upon both the trusteeship plan and 
the basic labor contract. 

The trusteeship system of han- 
dling royalty payments as orig- 
inally proposed had contemplated 
the naming of the Guaranty Trust 
Co. as trustee and administrator of 
the funds paid by the. record 
makers as royalty on every record 
sold. 

The company, however, could not 
act in that capacity because of cor- 
porate limitations excluding opera- 
tions in Canada. Canadian musi- 
cians, it was understood, would 
benefit from royalties. 

As an alternative to the appoint- 
ment of a company as trustee, the 


union and the manufacturers 
agreed to select an individual. No 
selection had been made by the end 
of last week. 

The royalty plan submitted to 
the Attorney General’s office estab- 
lished only the principles of the re- 
vised system and did not identify a 
trustee. 

Legal authorities in New York 
were inclined to disregard frequent 
reports that the Attorney General 
was not empowered by law or by 
tradition to issue an opinion on the 
AFM-record makers proposal. They 
pointed out, however, that even if 
approval were forthcoming, it 
would doubtless be qualified. 

Usual procedure in such cases is 
that the Attorney General writes 
a letter stating that on the basis of 
facts presented to him he finds no 
obvious cause for criminal prosecu- 
ion. 

The letters pertain only to pos- 
sible violations of the criminal law 
and are always issued with the 
reservation that the Attorney Gen- 
eral will not hesitate to prosecute 
any illegal actions that develop. 

It was said that even if the At- 
torney General issued no opinion 
on the royalty plan, the presenta- 
tion of the plan to his office might 
provide at least slight legal pro- 
tection in the event of future 
prosecution. Both parties could 
show their good intentions if, after 
putting the plan into practice, the 
government opened prosecution. 

Evidence of the good faith of 
the parties in presenting the plan 
to the Attorney General before 
putting it into practice would not, 
however, be acceptable in a civil 
suit. 

The fact that submission of the 
plan—whether eliciting approval 
or no opinion—might constitute a 
measure of help in any future 
criminal prosecution encouraged 
some observers to believe that the 
AFM and at least some of the 
record manufacturers would decide 
to install the plan despite the At- 
torney General—unless, of course, 
he issued outright disapproval. 


Same Plan 


Except for the replacement of a 
corporation by an individual as 
trustee of the royalty fund, the 
plan presented to the Attorney 
General was identical with that 
agreed upon by the union and the 
record companies three weeks ago 
[BROADCASTING, Nov. 1] and em- 
braced the same scale of royalty 
payments. 

The payments are virtually the 
same as those obtaining under the 
old royalty system which was out- 
lawed by the Taft-Hartley Law 
and was abandoned when Mr. 
Petrillo imposed the ban at mid- 
night last Dec. 31. 

The labor contract, which was 
signed by the union and the manu- 
facturers only a fortnight ago, pro- 
vides exactly the same wage scales 
obtaining before the ban. The 
basic wage is $41.25 for a three- 
hour recording session and $13.75 
per each half hour over that. 

The selection of the trustee to 
administer the royalty fund was 
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regarded as a major probiem. Aj. 
though the salary provided fo, 
such services was a carefully kept 
secret, it was known that the 
manufacturers—who by the agree. 
ment of the union will do the select. 
ing—were looking for an impartia] 
servant of highest caliber 

Industry sources did not conceg] 
the fact that the trusteeship woulq 
be a “big job” and would take most 
of the time of the person assigned 
to it. 

Samuel Rosenbaum, Philadelphia 
attorney and one-time president of 
WFIL, was known to have beep 
considered among others. 

One informed source indicated 
that another who had been at least 
tentatively considered was Anna 
L. Rosenberg, New York attorney 
and former regional director, War 
Manpower Commission. 

Under the agreement submitted 
to the Attorney General the manv- 
facturers would pay. royalties to 
the welfare fund, which would be 
administered by the trustee. Theo. 
retically the trustee could disburse 
the fund for any musical welfare 
purpose. 


Allocation Plan 


It was understood that the plan 
contemplated the establishment of 
allocations by geographic districts 
which correspond closely to the dis- 
tribution of AFM locals but are 
not described on paper as being so 
arranged. 

Most legal observers regarded 
the plan theory as acceptable u- 
der the Taft-Hartley Law, but 
some wondered whether it might 
not constitute a violation once put 
in practice. 

The possibility that the Taft- 
Hartley Law, which at the time 
the AFM and the manufacturers 
reached this agreement seemed des- 
tined for a long life, might be 
amended by the next Congress was 
also seen as influential to the fu- 
ture of the royalty plan. 

In the event those sections of the 
law concerning the payment of 
royalties from employers to a union 
were modified, the present meas- 
ures taken by the AFM and the 
record makers to circumvent the 
law would, of course, be unneces- 
sary. 
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welfare 
th We don’t mean hanging up We don’t mean a holly wreath We don’t even mean sending 
0 : : ; gy agile 
istricts mistletoe ...(although that can ...(although it wouldn't be Christ- Christmas cards... (although 
the dis- be a very rewarding idea). mas without one). that’s a good way to let friends 
ut are know you wish them well). 
eing so 
garded : 
ble un- We DO mean THIS: 
Ww, but : 
might If you’re wondering what’s the best way 
hee put to say “Merry Christmas!” to your busi- 
ness associates, customers, potential cus- 
> Taft- ‘ ‘ ‘ 
etme tomers, and friends named Bill and Ed 
turers and Jim... 
wg ... Say it with a bottle or so of Four Roses! 
ess Was So many people give Four Roses for 
the fu- Christmas nowadays that it’s become sort 
seta of a holiday custom—and well it might be. 
an ae For you could search high and low with- 
a union out finding a gift that’s half so welcome 
| and sure to please —and one that offers 
ar such a simple solution of your gift prob- 
ent the : S ° - t 
nneces- | lems! 
Four Roses—so softly mellow and dis- 
tinctive in flavor—is a gift that not only 
F reflects your thoughtfulness but is also a 
compliment to the good taste of the man 
who gets it. | 
Your favorite retailer will be glad to 
make special arrangements for gift pur- 
chases. | 
FINE BLENDED WHISKEY —90.5 proof. 40% | 
, straight whiskies; 60% grain neutral spirits. 
OM Frankfort Distillers Corporation, New York. For the holiday season—in a special, attractive gift carton 
ETS 
| FOUR ROSES 
L 
' GIVE WHAT YOU’D LIKE TO GET—AMERICA’S FAVORITE GIFT WHISKEY 
| a 
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AFTER-DINNER speakers were plentiful 
annual Women Broadcasters Day luncheon of 13th Dis- 
trict Conference, Assn. of Women Broadcasters, meet- 
ing in San Antonio, Nov. 6. At speakers’ table are (I to 
r): Dr. George C. Baker, pastor, Laurel Heights Metho- 
dist Church; Mrs. Harold Gee, past president, City Federa- 


Dini loads eo 


at the third 


Antonio, 


tion of Women’s Clubs; Lucille Shearwood, Federal Ad- 


TV 10 STAY 


But Won't Replace AM, 
AWB Group Told 


TELEVISION is here to stay but it will never replace AM broadcasting, 
the 13th District conference of the Assn. of Women Broadcasters was told 
by Seymour Andrews, WBAP-TV Fort Worth television program director. 
The conference was held Nov. 6-7 at the Gunter Hotel, San Antonio. 


With 50 registered delegates 
present, the 13th District reelected 
Violet Short, KTSA San Antonio, 


as chairman and accepted an invi- 
tation to hold its 1949 meeting at 
the U. of Texas, Austin. 

Sessions were opened by Miss 
Short, with addresses of welcome 
by Jack Lewis, president of the San 
Antonio Chamber of Commerce, 
and Bill Michaels, general man- 
ager of KABC San Antonio. 


Pat Griffith, NAB director of 





a 
women’s activities, spoke on “The 
Meaning of AWB.” Lucille Shear- 
wood, of Federal Food Service, 
New York, discussed “Publicity 
and the Woman Broadcaster.” 
Mr. Andrews spoke during the 
Nov. 6 luncheon. His subject was 
“Television Comes to Texas.” Dor- 
othy Lewis, UN coordinator of 
women’s broadcasts, said Texas 
would be used as testing ground 
for a poll on what the public knows 


of women’s activities; 
Worth, Texas state chairman; Violet Short, KTSA San 
13th District chairman; 
coordinator women’s broadcasts, and Julie Benell, WFAA 
















Affiliated ABC * LONE STAR CHAIN 
5,000 WATTS * 560 KC 


KFDM 


BEAUMONT, TEXAS 


FREE and PETERS 


Delivering 
A 3-City Market 


A thriving Three-City Mar- 
ket whose industries are 
EXPANDING — DIVERSIFIED 
—PERMANENT. Not one 
alone but the combined ef- 
fect of the chemical indus- 
try, oil production and re- 
fining — agriculture and 
lumbering — shipping and 
shipbuilding has made an 
unusually rich and worth- 
while market. Let KFDM de- 
liver this market for you. 


REPRESENTED BY 
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vertising Agency, New York; Pat Griffith, NAB director 


Frances Helm, WPAB-TV Fort 


Dorothy Lewis, UN 


Dallas. 
* 
about UN. A resolution to that 
effect was adopted by the confer- 
ence. 

Afternoon speakers at a work- 
shop session, with Frances Helm, 
WBAP-TV and AWB Texas state 
chairman, presiding, included Phy]l- 
lis Webb Soehl, radio director, 
Joske’s of Texas, and Thomas D. 
Rishworth, Radio House director 
at U. of Texas. Mr. Rishworth 
brought a group of students who 
participated in a panel discussion 
with Mary Holliday, WACO Waco; 





Virginia Graham, KRIS Corpus 
Christi; Alice Barry, KEPC El 
Paso; Marjorie Vickers, KPAC 
Port Arthur. 

The afternoon program closed 
with a barbecue at the ranch of 


George W. Johnson, general man- 
ager of KTSA San Antonio. Gov. 
Beauford H. Jester, of Texas, pro- 
claimed the day as ““‘Women Broad- 
casters Day in Texas” and called 
on all citizens “to recognize the 
service and contribution of radio 
women to the American way of life 
and the American system of broad- 
casting.” 

Sunday’s program included a 
style show staged by Joske’s at 
the Renaissance Room of the Men- 
ger Hotel and an afternoon busi- 
ness meeting. 

Attending 
were: 


the AWB 


meeting 


Helen Caldwell, KFDM Beaumont; 
Phyllis Webb Soehl, Joske’s of Texas; 
Patricia Marlin, Faye Stowe, Conroy 
Adv. Agency, San Antonio; Pearl 
Brewer, KITE San Antonio; Robie 
Goodman, KHUZ Borger; Imogene 
Stanley, WOAI San Antonio; Julie 
Benell, WFAA Dallas; Virginia Graham, 
KRIS Corpus Christi; Shirley A. Minor, 
KMAC San Antonio. 

Frances Helm, WBAP Fort Worth; 
Lucille Shearwood, Federal Adv. Agen- 
cy, New York; Lily Juncker, KABC 
San Antonio; Marjorie R. Vickers, 
Louise Donegan, KPAC Port Arthur; 
Jeannete Smith, Pat Sawyer, Jo Mur- 
ray, U. of Texas; Lucille Cooke, KVET 
Austin; Jo Anne Whitmire, Anne Mis- 
trella, Thomas D. Rishworth, U. of 
Texas; Phoebe Ann Fry, Elizabeth Fox 
Krisch, KONO San Antonio; Annette 
Fulton, E. Vernice Mix, U of Texas; 
Billy B. Beach, KSTA Coleman; Pat 
Griffith, NAB. 

Janet Frost, Bernard M. Brooks Adv., 
San Antonio; Ruth Burleson, KCOR 
San Antonio; Frances Word, Dorothy 
Buckey, Lorraine Hebdon, U. of Texas; 
Lee L. Anderson, Margaret Caskey, 
Esther Buffler, KNOW Austin; Anne 
Durrum Robinson, Texas School of the 
Air, Austin; Mrs. Vann M. Kennedy, 
KSIX Corpus Christi; Alice Barry, 
KEPC El Paso; Aline McKenzie, Texas 
College of Arts & Industries; Dorothy 
Lewis, UN; Sybil Chesser, KABC San 
Antonio; Mary Jane Spears, Peggy 
Whitesides, Violet Short, KTSA San 
Antonio; Monette Shaw, Maggie Morris, 
KABC San Antonio. 
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Trends 


(Continued from page 23) 


two-thirds (66%) stated that the 
large stations would benefit mogt, 


19% thought the medium statioy 
had most to gain from this promo. 


tion, and 13% thought it favoreg 


the small stations. 
Two-fifths (41%) of these same 
managers claiming the film woul 


not benefit all stations alike, were 
of the opinion that network aff. 
iates had most to gain. Only 74 


thought that the 


film 


would do 


more good for the independents, 


The remaining 52% 


had no con- 


ment to make on that score. 


“Do you 


Table 3 


think the 


NAB radio 


promotion film will benefit all sta- 


tions alike: 


NO- 42% 


DONT KNOW ®& 


6% 


9” 








= 
UNANSWERED 


8% 


If no, which will benefit most? 


Small stations 


% of 


managers who 


think film will not 


benefit all stations alike 


Medium stations 


Large stations 


Indefinite and Unanswered 


Independents 


Network affiliates 


Unanswered 


13% 
19 
66 
15 
7 
41 
52 
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630 KC.NOW 5000 WATTS 
REPRESENTATIVE: WEED & CO. 
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they also knew 
ful completion. 





And, like many other radio engineers, 
where to bring their plans for success 
Among recent Blaw-Knox installations is this rugged 
500 ft. Special Heavy Duty H 40 Tower for the 
Crosley Broadcasting Corporation’s Station WLWT, 
supporting a 5-section RCA Television Antenna. 
Tower-buildin 
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Transitcasting 
(Continued from page 28) 


Washington and Transit Radio are 
in the “very serious talking stage.” 
The tri-cornered negotiations are 
expected to be concluded some time 
in January. 

In surveys of thousands of riders 
during tests in Baltimore, Wash- 
ington, Houston, Cincinnati, 
Wilkes-Barre, St. Louis and Wor- 
cester, Mass., an average of 96% 
wanted transit FM as a regular 
passenger bonus. 

In Portland, Ore., 30 new vehi- 
cles have been ordered equipped at 
the factory for FM reception. 


Possible Chicago Market 


WFMF, FM affiliate of Marshall 
Field’s WJJD Chicago, is reportedly 
manifesting a keen interest in 
introducing transitcasting to Chi- 
cago, which has upwards of 5,000 
busses and streetcars. 

Two large electronics producers, 
Stromberg-Carlson and General 
Electric Co., are offering receiver 
sets for transit vehicles. Transit 
Radio’s first order with Stromberg- 
Carlson calls for 1,000 receiver sets. 
This order was placed in October 
[BROADCASTING, Oct. 11]. 

Transit Radio, national repre- 
sentative for subscribing stations, 
is now actively pursuing its adver- 
tising role in hopes of developing 
a lucrative market. Many obser- 
vers expect transitcasting to become 


a multi-million dollar radio adver- 
tising medium [BROADCASTING, Feb. 
23). 

Already Transit Radio has sev- 
eral national advertisers and a 
growing list of others are becoming 
interested. In several weeks na- 
tional TR sales offices will be 
opened in Chicago’s Pure Oil Bldg. 

Heading the sales operation is 
Frank E. Pellegrin, president of 
KSTL St. Louis and first director 
of NAB’s Broadcast Advertising 
department. Mr. Pellegrin pre- 
sently is occupying desk space with 
Lorenzen & Thompson, publishers 
representative, in the 333 N. Mich- 
igan Bldg. [BROADCASTING, Nov. 8]. 

New York sales offices, 250 Park 
Ave., are in charge of William H. 
Ensign, former sales manager of 
New York’s Rural Radio Network. 

The radio committee of the 
AAAA, headed by Carlos Franco, 
media director and manager of sta- 
tion relations for Young & Rubi- 
cam, plans a meeting in New York 
early next month to explore the 
possibilities of transitcasting. 


Allen to UNESCO 
GEORGE V. ALLEN, Assistant 
Secretary of State in charge of 
Public Affairs, has been named to 
head an American delegation of 28 
advisors and officials to the 
UNESCO (United Nations Educa- 
cational, Scientific and Cultural 
Organization). The parley con- 
venes in Beirut, Lebanon, Nov. 17. 








YOU Gora Go 


WHERE THE PEOPLE ARE 











National Representatives 
GEORGE P. HOLLINGBERY CO. 
Southeast Representative 
HARRY E. CUMMINGS 
JAMES M. LeGATE, General Manager 


9,000 WATTS + 610 KC » NBC 


Ranews greatest market 
-- in population -- income and 
sales --lies along its lower 
east coast. 

WIOD’‘’s concentrated 
signal is poured into this area 
day and night...from Stuart 
to Key West...and around 
Lake Okeechobee. 

B.M.B. figures on WIOD are 
proof of this concentrated, top 
coverage, and...in the key 
Miami area, WIOD is tops, 
too! See B.M.B. and Hooper! 
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TV RECORDING 


ABC’S “video recordings”—films of television programs phot ograph 
from the face of a cathode ray receiver tube as the live program jg j 
progress—received their preview last Wednesday at the ABC board nog 


in New York. 


Network uses a “single” system 
of recording, with both picture and 
sound recorded simultaneously on 
16mm film. The process is de- 
scribed as much more economical 
than the procedure of recording 
each separately, as it avoids both 
the double footage of film and the 
double processing. The Paramount 
system of kinescopic recording, 
which is used by CBS, is also a 
“single’ system but it utilizes 
35mm film in place of the 16mm 
film used by ABC. 

Frank Marx, ABC vice presi- 
dent in charge of engineering, 
pointed out ‘that with its method 
ABC can record a half-hour video 
program for $60. This figure com- 
pares with a cost of $225 for a 
half-hour recording made by the 
double process and using 35mm in- 
stead of 16mm film. 

Equipment used by ABC to pro- 
duce its “video recordings” was de- 
veloped by the network’s engineer- 
ing staff in cooperation with RCA, 
John A. Mauer Labs of Long 
Island City and John M. Wall of 
Syracuse, Mr. Marx said. 

ABC Participation 

He explained that ABC partici- 

pated both in the development of 


the equipment and in putting the 
products of the three companies 


together into a working mecha- 
nism. 
ABC’s full recording system, 


comprising two units, each capable 
of recording a full half-hour, cost 
about $60,000, he said, hazarding 
the opinion that not many stations 
would wish to install their own 
recording unit. He added, however, 
that ABC would be glad to aid any- 
one desiring to make such an in- 
stallation by providing information 
as to how the system is constructed. 

First public demonstration of 
“video recordings” will occur Nov. 
29, when films of Elgin-American’s 
two-hour Thanksgiving program 
broadcast live on the ABC eastern 
TV network will be broadcast 
from Chicago over the ABC mid- 
western video hookup. 

System will also be set up in Los 
Angeles, Mr. Marx said, and used 
to record Bride and Groom and 
other AM broadcasts for video use 
in the East and Midwest, even be- 
fore the network’s TV facilities on 
the Pacific Coast have begun regu- 
lar operation. 


Last week’s press showing of 
“video recordings” included por- 
tions of the network’s election 


night coverage, reproduced by a 
home-type motion picture projec- 
tor on a screen, and a “Club 7” 
telecast with the film broadcast by 
WJZ-TV New York and received 
in the board room on a projection 
set. 

Mr. Marx explained that the 
projection receiver was used to 
provide a picture about the same 
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Newsmen See Preview 
Of ABC Process 































* 





size as that of the motion Picture 
projector and to have both large 
enough for viewing by some 30 peo 
ple in a large room. 

A direct view receiver might 
have provided a better test of 9 
ture quality, he said, as the pre 
jection set images appeared wash 
compared to those projected qj. 
rectly on the screen by the motigy 
picture camera, which had a my 
greater light supply. 

Consensus of the viewers at th 
demonstration was that the pie 
tures were of acceptable or bette 
quality. However, Mr. Mar 
stressed the “progress report” 
nature of the showing, promising 
that a lot of work will be done and 
a lot of improvement produced be 
fore the public gets its first look at 
the system on Nov. 29. 





U. S. Shows Far in Lead 
In Canada October Poll 


NINE of top ten Canadian evening 
programs during October origi. 
nated in the United States, accord. 
ing to the October national rating 
issued by Elliott-Haynes Ltd., To- Pat, 
ronto, on Nov. 9. Fibber McGee & 
Molly led the field with 30.7, fof ‘tr 
lowed by Fred Allen, 30.5, Radi 
Theatre, 28.2, Charlie McCarthy 
26.4, Bob Hope 24.6, Adventures of 
Ozzie & Harriet 21.3, Album of 
Familiar Music 19.9, My Friew 
Irma 17.4, Music Hall 16.9, and 
Treasure Trail (Canadian pro- 
gram) 16.4. 

Daytime English language pro- 
grams in October were led by 
Pepper Young’s Family 16.1, fo 
lowed by Big Sister 15.9, Ma Perk- 
ins 15.8, Happy Gang (Canadiat 
program) 15.4, and Right to Hap- 
piness 14.9, 

First five French-language eve 
ning programs in October were 
Un Homme et Son Peche 363, 
Radio Carabins 32.4, Ceux quo 


Aime 30.8, Metropole 30.0, and 

Qui Suis-je 29.1. 

EDWARD R. MURROW, CBS news a 
commentator, is narrator of a new . 
Columbia Records album titled “I Cat We 
Hear It Now,” which covers worl col 
events from 1932 to 1945 with. the 
actual voices of the participants dubbed op 
in. Album includes parts of speeché 

by the late President Franklin 


Roosevelt, Winston Churchill, Gen. Bis 
enhower, Adolf Hitler, Benito Musso 


lini, and many other world figures. 
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Here at last is a one-microphone answer to the harassing 
problem of long range pickup — PARA-DYNE — a 
single, complete long-range directional unit. 







Pat, Applied For 





*Trade Mark 





No more stringing up numerous mikes to get those crowd 
noises, cheers, the band from the opposite side of the 
football field, or even the quarterback's signals .. . 
PARA-DYNE can sweep the stadium right from the 
broadcasting booth with a consistently accurate, wide 
range, high fidelity response — the ideal solution for all 
outdoor special events broadcasts. Designed in coopera- 
tion with broadcast engineers, the parabolic dish is of 16 
gauge 2S aluminum. It's 9.9 inches deep and 30 inches in 
diameter, with a focal length of 5.67 inches to provide 
as narrow and as long range a beam as possible. The 

swivel mounting permits full planning and elevation. 

















\ 





The compact, rugged, high fidelity dynamic micro- 
phone has substantially flat frequency response 


\ «from 60 cycles to 13 ke, plus or minus 2.5 db, 
\ = assuring faithful reproduction of speech and 
music. Its swivel mounting permits variable 


focal points and wide pickup range. 













PORTABLE TRIPOD 
MOUNTING STAND 


Constructed of heavy brass 
tubing with full chrome finish. 
Weighs five pounds. Minimum 
collapsed, 23 inches; maximum 
opened, 62 inches. 


PERMANENT MOUNTING 
FIXTURE 


Easy convenient mounting on 
wall or other surfaces. Con- 
structed for heavy service and 
finished in durable grey 
crackle. 
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Para-dyne:.. 


PICKS UP THE WHOiE GAME 








The unit includes a permanent mounting bracket as well 
as a portable tripod mounting stand. Either setup is 
simple and a matter of a few minutes. 

PARA-DYNE, complete, sells to NET TO STATIONS 
radio stations at an amazingly $150°°° 
low price. Manufactured by the 


Neponset Radio Corporation for LIST $250.00 
BROADCAST EQUIPMENT INC. F.0.8.— BOSTON, MASS. 





7 





A, 


SPECIFICATIONS | 


Parabolic reflector: 30" diam., 16 gauge aluminum. 
Focal length of dish: 5.67". 


Frequency Response: Substantially flat, 60 to 13,000 
c.p.s. plus or minus 2.5 db. 


Output Level: 53 db below 6 milliwatts — 10 dynes/- 


cm? pressure. 


Impedance: 50 and 250 ohms in one microphone. 
Recessed switch in stud provides easy selection of 
desired impedance. 


Cable: 20 ft. shielded, two conductor, synthetic rub- 
ber jacketed cable. 


Finish: heavy, durable chromium and baked crackle 


finish. 


Weight: total, 17 pounds. 








PSROHOGCAST SQUIPMENT ING. 


“The only Complete seruice to broadcasters” 
1124 BOYLSTON STREET, BOSTON 15, MASS. 
WASHINGTON D. C., ADDRESS, WARNER BLDG. 
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“We use the 
Yearbook almost 
daily and find 
it very helpful 
because it is so 
complete.” 


ad Set 


R. J. SCOTT 
President 
Schwimmer & Scott Inc. 
Chicago 


“The Yearbook 
is one of the 


most valuable 
tools we have. 
We look for- 
word to each 
issue.’ 

Grune JR. 
President 
Gourfain-Cobb Advertising Agency 
Chicago 


“The Yearbook 
works mighty 
hard at our 
agency. It's not 
only a compre 
hensive and fac 
tual guide for 
our time buyers, 
but a real time 
saver for all of 


“ 


us. 


CALA 7: Qretey 


WALTER K. McCREERY 
President 
Smith, Bull & McCreery, Inc. 
Hollywood 
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Radio Silence 
(Continued from page 21) 


to the need for 
tion of the radio telephone serv- 
ices of the police and fire, as well 
as of radio broadcasting stations, 
as compared with the risk of any 
advantages which may accrue to 
the enemy.” 
Equipment Is Efficient 

“The American communications 
system is exceedingly efficient,” 
the manual reported. “In wartime, 
however, it may be severely dam- 
aged in areas under heavy attack; 
therefore any contingency must 
be provided for and sound plans 
developed so that in such an emer- 
gency communications in some 
form will be available. How to 
anticipate such problems should be 
the purpose of civil defense com- 
munications planning in coopera- 
tion with authorities in the com- 
munications field.” 

OCDP proposed the establish- 
ment within the Executive Branch 
of the federal government of an 
Office of Civil Defense, headed by 
a civilian director. The director 
would be responsible either to the 
President or to Secretary of De- 
fense. 

The Office of Civil Defense would 
furnish directions to similar bodies 
in states and communities, respon- 
sible for carrying out their own 
operating aspects of the program, 
and would coordinate activities. 

Four deputy directors would be 
appointed to head the major serv- 
ice segments of the national or- 
ganization. One of these officials, 
the deputy director for technical 
services, would supervise activities 
in the communications, engineering, 
fire services, police services, war- 
den services, and transportation 
divisions. ’ 


Advisory Panels 


Advisory panels, composed of 
representatives of telephone and 
telegraph companies, stations and 
networks, and amateur radio 
groups would confer with the di- 
rector of the communications divi- 
sion. The division would be sub- 
divided into three branches, gen- 
eral communications, radio broad- 
casting and other radio services 
and air raid warning and aircraft 
observers communications (See 
chart page 21.) 

Similar organizations would be 
set up in the various states, using 
wherever possible existing facili- 
ties such as departments of High- 


ways and Public Health. Model 
state organizational plans. and 
legislative measures have _ been 
furnished the Governors of the 
states. 

Local organizations would be 
patterned after the state and 
national groups. Regional offices 


also are contemplated. On all levels 
advisory panels would be expected 
to help establish and operate the 
systems. 

It is recommended that the Of- 
fice of Civil Defense, with the co- 
operation of the FCC and the 
Armed Forces, select specific sta- 


continuous opera-— 


tions throughout the nation to 
serve as master stations for opera- 
tional guidance of all other sta- 
tions within each of the air 
defense control areas. 

This task presumably woud fall 
to clear channel stations in most 
areas. 

Under this arrangement, the key 
station would accept information 
and instructions only from such 
authorities as the civil defense 
air radio warning chiefs and pos- 
sibly the local civil defense con- 
trol centers. 

Other stations which would be- 
come satellites in emergency con- 
ditions would, by direct line con- 
nection or monitoring of a special 
carrier or by other means, be 
prepared to hear any signal which 
would indicate impending attack 
and the prescribed action to be 
taken. 

Only in the event of proper 
codified instructions to the satel- 
lite stations would they join with 
key stations in broadcasting civil 
defense information. 


Minimum of Six Months 


Hopley explained that such 
a civil defense structure would 
take a minimum of six months 
to organize after appropriate legis- 
lation had authorized it. He esti- 
mated that in wartime operation, 
some 15 million people might be 
involved in all phases of civil 
defense. 

It was recommended that serious 
consideration be given to devel- 
opment of a simple, standardized 
comunications code for use in radio 
defense operations. This would in- 
sure brevity of messages sent 
on loaded facilities and provide 
security in transmission of tech- 
nical information. 

The plan urges that arrange- 
ments be made in advance for the 
allocation of channel’ frequencies 
required for exclusive use by civil 
defense control centers. 

Defense officials pointed out that 
police communications facilities, 
in time of emergency, must be 
expanded to accomodate decen- 
tralized sub-headquarters within 
communities, for alternate head- 
quarters, and for field command 


posts and traffic regulation pojy 
stations. 

“Rules and regulations of the 
Federal Communications Commis 
sion,” the plan indicated, “provide 
adequate frequencies for use gf 
fire service communications, Fire 
services should be encouraged ty 
take up frequencies that ap 
available and make the maximyy 
use of radio facilities.” 


All Stations Needed 


AM, FM, TV an 
facsimile, the report emphasize 
“ean be used to advantage by 
civil defense and should be uti. 
ized as an important medium ¢ 
inform the public as to its repongj. 
bility in civil defense. 

“It should be recognized tha 
for radio broadcasting stations t, 
serve the needs of civil defeng 
effectively it is essential that they 
remain on the air preceding an 
air attack, during air raids an 
in the post raid periods.” 

In anticipation of enemy air. 
borne operations within the United 
States, it was felt that OCD and 
the armed forces should determine 
the extent that stations should be 
used in directing civilians and 
warning against broadcasts by 
the enemy. 


All stations, 


The protection of stations against 
normal physical hazards and the 
war hazards of sabotage and fifth 
column activities are the primary 
responsibilities of the companies 
or public agencies operating the 
facilities, according to the plan. 

Through stations civil defense 
educational material could be 
quickly presented to a maximum 
audience by a minimum number 
of persons, the report advised. 

The plan is also 
peacetime disaster 


designed for 
application. 
emergency all possible 
conditions cannot be _ foreseen,” 
officials admonished. ‘Civil defense 
plans should, therefore, compre- 
hend the _ establishment during 
emergency of a single appropriate 
source, preferably in the local 
civil defense organization, for 
broadcasters to consult for specific 
instructions concerning conditions 
induced during the attack.” 

It was the of the. de- 


“In an 


opinion 
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MEMO TO BETTY BRUNS, Ted Bates: 


The housewives of Cincinnati relax in the afternoon 
with WCKY’s “WALTZ TIME” 1 to 2 PM. How do we 
know? For one thing, it has an average rating of 6.1*. 


Here is a show to reach the woman when she is in a 


relaxed buying mood. 


90,000 WATTS 
SELLING POWER 


(* Pulse 


Sept.-Oct. 1948) 


LE Milben 
WCKY 


CINCINNATI 


on THE AIR SOSSPOOENS 24 HOURS A DAY. 
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igse experts that “positive as- 
stance” could be rendered to civil 
fense by stations during and 
smediately following an attack. 
‘They warned that if the attack 
sould be atomic the public must 
iy encouraged to steel itself against 
se tremendous shock of surveying 
se damage, loss of life, and the 
ysualties which would inevitably 
ensue. 

During this period of shock “it 
. almost certain that the public 
sill come closest to mass hysteria,” 
the report said, warning that sta- 
fons, through proper program- 
ning and dissemination of re- 
jable information, can perform a 
vice “unavailable by any other 
means.” 

Ways in which radio could as- 
sist during emergencies were: 

(1) Reassure the civilian population. 
(2) Assist in mobilizing, through its 
facilities, fire-fighters, police and other 
services. 

(3) Prepare those who have taken 


shelter for action after the all-clear is 
sounded, giving them instructions on 


yssembly points, and describing the 
civil defense services which will be 
available. 


(4) Inform the public of those areas 
which should be avoided because of 
radiological or other contamination. 

(5) Give instructions on the use of 
water and other utilities in the home 
and in other locations after the attack. 
(6) Warn vehicular traffic approach- 
ing the damaged area to stay clear— 
the great majority of vehicles now 
having radio receiver installations. 

(1) Mobilize assistance from adjacent 
communities unaffected by the raid. 
(8) Assist through announcements 
and programs in re-establishing as 
much as possible the even tenor of 
community life. a) 
(9) Make facilities available to civil 
defense, military and municipal offers 
to carry messages to the public. 

(10) Provide a service for separated 
persons. 

Television stations were recog- 
nized as an excellent medium for 
training and for educating the pub- 
lie and conveying pertinent in- 
formation through the simultaneous 
presentation of video as well as 
aural messages. 

“Under a carefully organized 
plan,” it was emphasized, “they 
famateurs] are capable of making 
an important contribution to civil 
defense in providing supplementary 
emergency communications chan- 
nels, especially during a post-raid 
period.” 

The Army Signal Corps an- 
nounced last Monday that after 
several years’ absence from ama- 
teur radio bands, the Army has re- 


Yes, get in on your 
$103,000,000 market 
listening audience is a 
ence.” Direct sales 
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Established 1932 - Hazleton, Pa 
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MODERNISTIC in design is the new 
transmitter building of KENI Anchor- 


age, Alaska. Licensed to Midnight 
Sun Broadcasting Co., station oper- 
ates with 5 kw on 550 ke and is an 
affiliate of MBS-Don Lee. Austin E. 
Lathrop is president, with Alvin O. 
Bramstedt, general manager. 


sumed direct contact with amateur 
operators through its “ham” sta- 
tion, K4USA, in the Pentagon 
Building. 

Under the defense plan all sta- 
tions would be responsible for main- 
tenance, repair or expansion of 
their own facilities. Priorities for 
materials would be secured through 
the OCD. 

Legislation js required to put the 
civil defense plan into operation. 

Horace H. Nance, on leave of 
absence from his position as as- 
sistant vice president in charge of 
AT&T long lines engineering de- 
partment, is chief of the technical 
division of the existing Office of 
Civil Defense Planning. This di- 
vision has supervision over com- 
munications. 

Members of the communications 
advisory panel are: 


Leonard Asch, president, WBCA (FM) 
Schenectady; Clyde S. Bailey, execu- 
tive vice president, U. S. Independent 
Telephone Assn.; Theodore Berrier, as- 
sistant vice president, AT&T, Wash- 
ington; Edward Breen, president, 
KVFD Fort Dodge, Iowa; Charles M. 
Brown, director of plans and methods, 
Western Union; A. L. Budlong, senior 
secretary, American Radio Relay 
League; Everett L. Dillard, president 
of Continental (FM) Network; Capt. 
William Eddy, president, Television 
Assoc., Chicago; John Fetzer, presi- 
dent, WKZO, Kalamazoo, Mich.; F. E. 
Handy, commercial manager, ARRL; 
James LeGate, general manager, WIOD 
Miami; J. R. Poppele, president, Tele- 
vision Broadcasters Assn., and engi- 
neering vice president of WOR New 
York; John B. Rees, assistant chief 
engineér, AT&T; Robert K. Richards, 
NAB Public Relations director; George 
C. Richert, engineer, U. S. Independ- 
ent Telephone Assn.; 
vice presidemt of Fort Industry Co.; 
Robert Shelby, NBC director of tele- 
vision engineering and operation; John 
Shepard III, chairman o 
the Yankee Network, and Carleton D. 
Smith, NBC television director. 


"VIC" DIEHM SAYS: 
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Our 90% 
buying audi- 


gains are the re- 


sults of your WAZL spent advertising dollar. For further 
information contact 
Vic Diehm c/o WAZL 
or 
Robt. Meeker Assoc. 
521 Fifth Ave. 
N. Y. C. 
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| ROUND-ROBIN FM 


WATG-WBOE Presents 
Education Week Show 


“ROUND-ROBIN” FM broadcast 
by simultaneously - synchronized 
hookups between WATG (FM) 
Ashland and WBOE (FM) Cleve- 


land, both Ohio, [BROADCASTING, 
Nov. 1] was aired successfully 


Nov. 3 when high school students 
and officials talked back and forth 
on two-way transmission. 

WATG conducted the roundtable 
as a public service program in con- 
nection with National Education 
Week. The students, separated by 
60 miles, exchanged pleasantries 
and conversation on their educa- 
tion, scholastic background and 
school activities, and discussed the 
characteristics of their respective 
towns. Ashland is rural and Cleve- 
land primarily industrial. 

According to Robert M. Beer, 
WATG general manager, the in- 
augural program proved “what 
can be done in an educational way 
between high schools, colleges and 
civic groups of various cities that 
have FM outlets.” He said that 
wire costs and expenses “that pre- 
viously made such an endeavor pro- 
hibitive” will be eliminated, thus 
encouraging the continuance of 
such broadcasts. 


KFMV HOLLYWOOD 
FORMALLY OPENED 


KFMV, International Ladies Gar- 
ment Workers Union sponsored FM 
station, formally entered the ranks 
of Hollywood broadcasters last 
Tuesday, Nov. 9, with 90-minute 
inaugural broadcast. Attended by 
approximately 500 people, program 
had Melvyn Douglas as m.c. and 
featured Edgar Bergen and Charlie 
McCarthy, Martha Tilton, Kenny 
Baker, Harry Babbitt, and speeches 
by Mayor Bowron, various city of- 
ficials and ILGWU executives. 

Preview luncheon was held same 
day for press and heads of other 
stations. 

Station is owned by Union Broad- 
casting Corp. Cliff Gill is general 
manager; Dan Russell, program di- 
rector. Newly completed offices 
are at 6540 Sunset Blvd. The 58 
kw station has been operating since 
Sept. 8 on 94.7 me. 





Packaging, Distribution 
Service Starts in Calif. 


TO PROVIDE a packaging and dis- 
tribution service for agencies and 
film companies, Telepak Inc. is to 
be formed as a California corpora- 
tion. Gifford Phillips, president of 
KGHF Pueblo, Colo., is president. 

Headquartered in Beverly Hills 
at 170 So. Beverly Dr., firm eventu- 
ally aims to open offices in Chicago 
and New York. Other corporation 
principals are Robert Longnecker, 
vice president in charge of sales; 
Merrill Pye, vice president in 
charge of creative activities; Rob- 
ert Ellis, secretary; R. F. Maroney, 
treasurer. 
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WIN/ 


FLORIDA’S 


INDEPENDENT 
940 KC 


clear channel 


FULL TIME 


Business Address: 
WINZ BUILDING 
304 LINCOLN ROAD 
MIAMI BEACH 
Studios: 
MIAMI, MIAMI BEACH 
and HOLLYWOOD 
Main Studio: 
HOLLYWOOD BEACH 
HOTEL 


Jonas Weiland, President 














Hon Otto Goes 
Larson & McMahon 
Chicago 1, Ill 


Dear Otto 


Cousin Politikin’ 
‘lection. 


"Algy is still concerned 
. Oh, his candidate fer 
constable 


over th’ 
won 
fear 
eleven to one.. 
Politikin Algy 
is concerned 
cause he can’t 
figer who 
cast dis 
sentin’ vote... 
Yessir, you 
may be startled 
by th’ way th’ 
lection turned 
out, but jest 
wait ‘til you 
see th’ results 
o’ usin WCHS. 
You'll be fit t’ 
be tied. Course, 
WCHS keeps 
pluggin them 
CBS programs 
with 5000 
watts at 580 
day in-day out. 
..and we gota 
followin’ in 
Charleston, 
West 
that’s 
beat. 


never 


out 
the 


Virginia 
hard t’ 


WCHS 
Charleston, W. Va. 
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WGNB 
Chicago, Ill. 





WSIX—FM 
Nashville, Tenn. 








WNAX 
Yankton, S. 





WJEJ 
Hagerstown, Md. 
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BROADCAST STATION EQUIPMENT FOR FM—AM—TV 
TRANSMITTERS %* ANTENNAS % AUDIO FACILITIES 
PERFORMANCE ENGINEERED AT G-E ELECTRONICS PARK—THE NEW 
WORLD CENTER FOR PROGRESS THROUGH ELECTRONICS 


GENERAL ELECTRIC 


160-G2E 


ELECTRONICS PARK, SYRACUSE, N.Y. 
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RED CROSS 


BROADCASTING’s nation - wide 
cooperation in disaster relief activ- 
ities was com- 
mended last week 
by Howard Bon- 
ham, American 
Red Cross vice 
president for pub- 
lic relations. At 
the same time 
ARC announced 
expansion of its 





emergency radio 
acilities. 
Mr. Bonham fa , 
Three _ fixed 


shortwave stations, to be supple- 
mented by mobile units, have been 
established in Washington, Chica- 
go and San Francisco and will 
serve as relay points between the 
Red Cross and amateur or other 
services operating in disaster areas. 

Operative on an instant’s notice, 
the facilities will supplement the 
ARC national teletype system and 
will be manned by qualified ama- 
teurs and U. S. Naval Reserve 
trainees [CLOSED CircuIT, May 24]. 

Although the expansion of phys- 
ical facilities primarily increases 
capacity for non-broadcast traffic, 
ARC pointed out some of this traf- 
fic subsequently may be broadcast 
as news, information about relief 
centers, warnings or other direc- 
tions and appeals for aid. 


Alert to Responsibilities 


In his acknowledgment of com- 
mercial radio’s aid in national 
emergencies, made in a letter to 
BROADCASTING, Mr. Bonham stated 
that “the many people who make 
up our great nation-wide system 
of broadcasting are alert to their 
responsibilities to the public. 

“This fact has been repeatedly 
demonstrated,” he said. “In time of 
disaster networks and individual 
stations have been quick to assist 


in the broadcast of emergency 
messages.” 
Other Red Cross officials cited 


several instances in which com- 
mercial stations have played a 
vital role in emergency relief aid. 


Aid Important 


These representatives re-empha- 
sized the importance of the disaster 
assistance information distributed 
to stations by ARC through NAB. 
The part radio has played in the 
follow-up period to any disaster 
the rehabilitation of homes and 
families—also was praised. 

Some 519 stations now are airing 
the weekly ARC disc series, Errand 
of Mercy, featuring Hollywood 
stars in case history dramas. 

Under the new shortwave sta- 
tion set up, to be coordinated by 
a newly established ARC Disaster 
Communications Unit, all radio 
messages from a disaster area will 
be funneled into one of the three 
fixed stations and then into the 
teletype network. 

The three fixed stations are so 
located as to be within contact 
range of amateur, government, or 





Commends Radio Disaster Aid 
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W6CXO, station will be operated 
by Bay Area amateurs. Contact 
frequencies are 3550, 7100 and 1450 





Red Cross to the nation. The indusirfkecented 

has a notable public service reeend b io 

the fullest sense of the term. ¢ 
Howard Bonham “ 
Vice President 
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TV PROBLEMS Smaller Antenna Needed} use it 
Baker Tells IRE-RMA {| !twas 
after the 
tuted cri 


“TELEVISION sets won’t become an over-the-counter sales item”’ until ft inthe 
TV research personnel have resolved the problem of shortening the six fihat AS 
of TV antenna, “just as we did with radios,” Dr. W. R. G. Baker, vieBiccree a 


president in charge of electronics, General Electric Co., declared last 


Monday. He spoke before mem- 
bers of the Institute of Radio En- 
gineers and Radio Mfrs. Assn. at 
their fall meeting in Rochester, 
N. Y. 

“This is important,” Dr. Baker 
asserted, “because many people do 
not want to disfigure their homes 
with large antennas and also be- 
cause installation costs of large 
antennas are high.” He said the 
problem was one of “most con- 
cern” to researchers. 

Dr. Baker observed there had 
been an attempt to decrease prices 
of TV sets by cutting the image 
size of the receivers, but pointed 
out that surveys indicate a public 
preference of 10-inch tubes over 
smaller (and less expensive) tubes. 
Dr. Baker envisioned color televi- 
sion as “still far off.” 


Gives New Method 


At the joint meeting, Otto H. 
Schade, advanced development en- 
gineer, tube department, RCA, out- 
lined a new method providing a 
practical means of analyzing and 
rating the capacity of lenses, and 
TV camera and picture tubes to 
show picture detail. 

Mr. Schade said the method 
meant “the end of guesswork” for 
the television industry, permitting, 
for the first time, objective meas- 
urement and selection of camera 
lenses, tubes, kinescopes and kinds 
and sizes of films that will give the 
best results in reproduction sys- 
tems. He reminded that useful 
resolutions for television are lim- 
ited by the width of television fre- 
quency channels. 
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“It remained for television to fthe civil 
provide the practical means for ob-Mfound gi 
taining data which are needed, not (and paid 
only by television itself but by alll yeany 
activities concerned with image yg’ 
. ; 2vicCec ”’ accer . 
forming devices, he asserted. shipping 
R. K. McClintock, assistant toffits New 
chief engineer, Sylvania ElectricM§pying 2! 
Products, Emporium, Pa., deliv-(§ploying 
ered a paper demonstrating the cuding 
trend toward miniature electroni§\*¥ Yo 
and radio units and their new ap-§ /ts pr 
plications. wme 14 
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man, on ABC, sponsored by the Chese- §BMI en; 
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(Continued from page 25) 


Aid 


wtiality, the department an- 
ham fojfpunced it would slap a similar suit 

aginst BMI and its broadcaster 
into pets. ‘ 
‘TS of th Despite general feeling that the 
Mme gil organization could withstand 

court test, the broadcasters con- 
ded that a government seal of 
pproval would cement BMI’s by 
‘yw formidable position in the mu- 
dis field. 
WB So, on Jan. 27, 1941, BMI signed 
consent decree promising to re- 
infin from monopolistic practices 
nd to make music available to 

















the 
at natig 


blanket license basis, with net- 
sration 9 ork performances to be cleared 
imes bent the source. The decree was to 
Ae weome effective when ASCAP had 
* industyfccepted similar restrictions. 

record ip 
: 


am Serious for ASCAP 


ations For ASCAP this was a far more 
Cross rious matter, involving a thor- 
“ overhauling of its organiza- 
fon as well as a change in its 
method of licensing broadcasters 
9 use its music. 
It was not until March 5, a month 
fter the Dept. of Justice had insti- 
tuted criminal proceedings against 
il fit in the federal court in Milwaukee, 
signed its consent 


ster oper. 


—————__ 


Dede, 
MA 










tBby-laws in accordance with the 
government mandate. Thus ended 
rision tofthe civil suit. A week later it was 
s for ob-§found guilty in the criminal action 
eded, notffand paid fines of $32,250. 





ut by alll Meanwhile, BMI had become the 
: Mh wrld’s largest music publisher, 
rted. 


shipping 100,000 units a week from 
stant togfits New York headquarters, occu- 
Electrie§pying 25,000 square feet and em- 
., deliv-Mploying 275 full-time employes, in- 
ting thegcuding the full membership of the 
lectronic§\¢¥ York Autographers Union. 


Its production schedule included 
sme 14 new popular songs and 35 
lew copyrighted arrangements of 
the most popular public domain 
“ m sections. 

ions a To calculate payments based on 
ttle Her @tformance for music it licensed, 
ne Chese- BBMI engaged Dr. Paul Lazarsfeld, 
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director of Columbia U.’s Office of 
Radio Research, to set up an elabo- 
rate logging formula. 

BMI’s success in supplying the 
broadeasters with music that was, 
on the whole, acceptable to both 
listeners and sponsors, did not lead 
to any industry move to perpetuate 
this monopolistic position. 

BMI had been founded to intro- 
duce effective competition into the 
music licensing field and the fact 
that the monopoly was now BMI’s 
instead of ASCAP’s did not alter 
this principle. As soon as the 
ASCAP reorganization was com- 
plete, negotiations for its use on 
the air began. 

Mutual was the first network to 
make a deal, resuming the use of 
ASCAP tunes on May 13. CBS 
and NBC (which then operated two 
networks, Red and Blue, forerun- 
ner of today’s ABC) followed suit 
on Oct. 30. 

New pattern of ASCAP rates— 
2% % for network programs, 24% 
for local shows under blanket li- 
censes, in contrast to the previous 
5% and the proposed 7142%—was 
the best proof of BMI’s success. 
They meant savings of millions of 
dollars a year in ASCAP payments, 
savings that were substantial even 
when BMI and ASCAP fees were 
added together. 

BMI was here to stay and no 
question about it. 

The rest is history, perhaps best 
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summarized by the numbers of 
BMI station subscribers: 804 at 
the end of 1942, 837 a year later, 
then 877, 927, 1,255, 1,829 and, as 
of mid October, 2,289, of which as 
this issue went to press 2,006 had 
signed renewal contracts running 
from May of 1950 to the same 
month of 1959. 





Government Curb on FM 
Assailed in Australia 


WIDE OPPOSITION has been ex- 
pressed in Australia to the gov- 
ernment decision to restrict FM 
operations to government stations. 
Australian radio, which includes 
commercial and government sta- 
tions, is supervised by the Aus- 
tralian Broadcasting Commission 
under the Dept. of Posts and Tele- 
graphs. 

J. E. Riddley, president of the 
Federation of Commercial Broad- 
casting Stations, said that his or- 
ganization was “deeply concerned” 
over the fact that commercial sta- 
tions appeared to have been left out 
of FM. The Postmaster General 
said he felt the decision wise “in 
view of the number of letters I re- 
ceive from people complaining of 
horror serials, misrepresentation 
and exaggeration on commercial 
stations.” 











FIRST IN THIS 
BIG WEST TEXAS 
MARKET 





First because it’s the CENTRAL SELL- 
ING FORCE of the vast geographi- 
cal, trading, 


financial, industrial, 
commercial, and educational center 
located at Lubbock . . . BECAUSE 
it can open the door to this multi- 
million dollar market it’s a KEY 
station — KFYO — the station with 
the consistent clear signal. 
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P 
Again in 1948 the United Press delivered returns from the Amer- ft 
u 
ican elections to all parts of the world ahead of other services. ti 
W 
. . . Ci 
Last week we advertised some of the first messages received. ‘ 
t! 
Here are additional comments on this performance by clients : 
t 
abroad and in the United States. \ 
0 
n 
EL UNIVERSAL, Mexico City— DALLAS TIMES - HERALD — SOUTH AFRICAN PRESS AS- F 
M. Lanz Duret, President and Gen- James F. Chambers, Jr., Managing SOCIATION (comprising 29 news- § 
eral Manager: “You were ahead Editor: “United Press election cov- papers), Capetown, S. A.: “Many c 
and superior throughout on the erage was superb.” thanks excellent presidential cov- t 
U. S. election as reported on our erage which flashed all morning- 
direct leased wire.” ers.” 
YORKSHIRE POST, Leeds, Eng- 4 
aia l. C—J. Ba land (in an editorial): “United ] 
ell Prana Sandal Unica Press using cables mainly, gave us ATLANTA CONSTITUTION — 
Atrk, prawe ereener: aes astonishingly quick and complete Ralph McGill, Editor: “Congratu- ( 
Frese did - cree Rea service of the news. Our late edi- lations your election service. It i 
SoD Ei COREE HOLES GREEN. 5m tions were far ahead of rival pa- was superb all the way through.” I 
this area returns were gathered eros 2 
: pers selling in the same areas. 
and tabulated rapidly and accu- 
rately and passed on to us without WCSC, Charleston, S. C.—Russell ] 
delay. Your state staff did an un- MONTREAL STAR—A. J. West, Long, Program Director: “Con- 1 
usually fine job in wrapping up one Managing Editor: “U. P. was bet- gratulations outstanding election ¢ 
of the biggest stories in the present ter consistently nightlong. Many coverage. WCSC proud to be part 1 
generation. A salute to United thanks for your fine election cov- of fast accurate reporting organ- f 
Press.” erage.” izations.” ' 
The World’s Best Coverage}|o; 
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(CORRECTION: In Editor and 
Publisher last week we attributed 
to the Minneapolis Morning Trib- 
une an endorsement of U.P. elec- 
tion returns. Subsequently we 
were advised that the endorsement 
came from a member of the Morn- 
ing Tribune staff who was not au- 
thorized to speak for the paper and 
whose statement did not represent 
the opinion of the management. 
We regret this error and take this 
opportunity to withdraw the state- 


ment.) 


HONG KONG TELEGRAPH — 
Stewart Grey, Editor: “Election 
complete United Press beat. Many 


thanks for a superior service. 


AUSTRALIAN ASSOCIATED 
PRESS (88 clients in Australia and 
New Zealand): “Thanks to the 
United Press for the excellent serv- 
ice throughout the election. Fine 


performance.” 


KMPC, Hollywood, Calif.—*You 
were an hour ahead of one service 
hundred 
votes of another all evening. Your 


and several thousand 


fast and colorful leads were also 
great stuff.” 


Worldwidely 


CBS, New York—Henry O. Wefing, 
Asst. Director of News: 

“This is to congratulate United 
Press on the fine service election 
night. We found all your material 
of great help. Your leads were 
clear and enlightening and your 
figures on the Presidential race 
helped keep us well ahead in re- 
porting the national and state-by- 
state totals. All our broadcasters 
described your material as ex- 


cellent.” 


MEMPHIS COMMERCIAL AP- 
PEAL — Frank’ Ahlgren, Editor: 
“With three wire services, Com- 
mercial Appeal deskmen_ used 
United Press solid throughout the 
night and from the first to final 
editions. That indicates how my 
shirt sleeve crew felt about U.P.’s 


fine election coverage.” 


PASADENA (Calif.) INDE- 
PENDENT—T. G. Wood, Manag- 
ing Editor: “U.P. coverage presi- 
dential elections best ever. You 
were right with facts from begin- 
ning to end. Your tabulations 


showed Truman leading from 


start.” 


PRESS 


Of the World’s Biggest News 








CJAD, Montreal: “Your were not 
only ahead, you were miles ahead.” 


WNAO, Raleigh, N. C.—Dudley 
Tichenor, Manager: “Your election 
night service was excellent. There 
is no question but that you made it 
possible for us to lead in the report 
all night long.” 


SYDNEY (Australia) DAILY 
MIRROR—H. S. Currie, North 
American Editor: “A brief thanks 
and appreciation for U.P.’s_ re- 
markably fine effort in connection 
with the Presidential election cov- 
erage. We used U.P.’s election fig- 
ures throughout the entire evening 
for relay to Sydney.” 


ABC, NEW YORK — John T. 
Madigan, National News Editor: 
“Congratulations on your election 
night coverage. Your service was 
a great help to us. You did an ex- 
cellent job.” 


WMAW, Milwaukee—Jack Bundy, 
General Manager: “Our only 
source was United Press and 
throughout we were consistently 
ahead.” 
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TEXACO SHOW LEADS 
PULSE’S TV RATINGS 


IN A MOVE from September’s sec- 
ond place rating, Texaco Star The- 
atre zoomed into a high first place 
position in October, over Monday 
night boxing bouts, according to 
The Pulse Inc. report on New 
York’s TV audience. 

Six of New York’s top ten TV 
shows also made the top ten list 
in Philadelphia. They are Texaco 
Star Theatre; boxing on Monday 
and Friday nights, NBC-TV; Toast 
of the Town; Original Amateur 
Hour, and We, the People. 

Following is the television au- 
dience report for October: 


TOP TEN TELEVISION SHOWS 


Oct. Sept. 
Texaco Star Theatre, WNBT, 
Tues. : 50.7 38.7 
Boxing, WNBT, Mon. 6.7 — 


On Broadway, WNBT, Mon. 37.3. — 
Toast of the Town, WCBS- 


TV, Sun. 36.7 40.7 
Rodeo, WCBS-TV, Sat. 32.7 — 
Original Amateur Hour, 

WABD, Sun. 322.7 — 
Americana, WNBT, Mon. 30.0 — 
Boxing, WNBT, Fri. 29.3 27.3 
Small Fry Club, WABD, 

Mon.-Fri. 29.3 27.0 
We, the People, WCBS-TV, 

Tues. 28.7 — 


AVERAGE QUARTER HOUR SETS-IN- 

USE FOR THE WEEK STUDIED, EN- 

TIRE WEEK, 12 NOON-12 MIDNIGHT 
TELEVISION HOMES 


Combined TV Radio 

Radio and TV Only Only 

October 1948 § 33.5 24.1 10.8 
September 1948 33.0 23.5 11.1 
August 1948 30.2 20.2 11.7 


Gets Air Force Series 


NEW series of concerts by the 
U. S. Air Force Concert Orchestra 
for nationwide broadcast was 
started last week by Continental 
FM Network. Titled Symphony in 
the Sky, the program is heard 
Thursdays, 8:30-9:30 p.m. 

The Washington-originated 
broadcast is fed to Continental’s 
East Coast network by wire and 
station-to-station relay. Wire re- 
lay has 15,000-cycle capacity. 
Broadcasts are carried on the West 
Coast a week later by use of Ran- 
gertone high-fidelity tape shipped 
to KSBR (FM) San Francisco, 250 
kw outlet, as well as other Conti- 
nental affiliates. 





FCC Meeting 


CONFERENCE of the managers of 
FCC regional engineering offices 
will be held in Washington this 
week beginning today (Nov. 15). 
The first such meeting since 1946 
and heretofore held annually, the 
session will be attended by a dozen 
or more field men representing en- 
gineering and monitoring division 
regional offices at New York, At- 
lanta, Houston, San _ Francisco, 
Seattle, Chicago, Detroit, Alaska 
and Honolulu. Current field prob- 
lems in administration, personnel 
and equipment will be discussed 
with Commission headquarters of- 
ficials and group will visit FCC’s 
Laurel, Md., laboratory and pri- 
mary monitoring station. 
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Private Commercial Firms 
Planned for Japan 


TEN private commercial broad- 
casting companies are being 
planned for Japan in line with the 
expected enactment shortly of a 
new broadcasting law by special 
session, according to U. S. Govern- 
ment monitoring services. 

The Japanese Broadcasting 
Corp. has heretofore enjoyed mo- 
nopoly in the country’s radio field. 

The National Broadcasting Corp., 
with an initial capital of 30 mil- 
lion yen (dollars), is planning to 
set up 101 low power stations 
throughout the nation. Another 
organization, Central Broadcasting 
Co., will cover a district with com- 
mercials and relays of foreign 
broadcasts, it was reported. 

People’s Broadcasting Corp., also 
with 30 million yen capital, plans to 
set up a chain of stations in main 
cities. The new Japan Broadcast- 
ing Corp. itself is aiming at com- 
mercial broadcasting in Tokyo. 


NBC CHICAGO ADDS 
THREE TV SHOWS 


IN LINE with NBC’s plans to 
link its Eastern and Midwestern 
TV cicuits Jan. 12, Jules Herbu- 
veaux, TV manager at the net- 
work’s Central Division, last week 
announced addition of three shows 
to the program schedule of WNBQ 
Chicago, expected to begin full-time 
programming Jan. 8. 

Field telecasts, he explained, will 
make up the majority of the live 
programming until NBC Chicago 
Merchandise Mart video studios 
are completed in February. 

Bigelow-Sanford Carpet Co., New 
York, through Young & Rubicam, 
same city, began sponsorship of 
WNBQ’s first mid-week program 
Thursday with Floor Show, star- 
ring Dunninger, the mentalist, and 
Paul Winchell, ventriloquist, 8:30- 
9 p.m. CST. Chicago telecast is a 
kinescope recording of the original 
show televised on the network’s 
East Coast video hookup, and is 
being piped from WNBQ via co- 
axial and the NBC Midwest TV 
circuit. 

Additional Sunday features sup- 
plement the programming. 





ABC Opens New Bureau 
In Berlin; Moore Head 


ABC HAS established a Berlin bu- 
reau with Lyford Moore, formerly 
a correspondent for both ABC and 
Reuters, as manager with full staff 
status. Mr. Moore at one time was 
continuity director of KHQ and 
later KGA, both Seattle. 

The decision to open a bureau in 
Berlin with a fulltime staffer in 
charge was motivated by the in- 
creasing importance of that city 
as a news center, according to 
Thomas Velotta, ABC vice presi- 
dent in charge of news and special 
events. 





SPONSORSHIP of approximately ten 
hours a week of video time in Phila- 
delphia by Peirce-Phelps, local ap- 


pliance distributor, is discussed by 
(| to r): J. Trevor Peirce, vice presi- 
dent of Peirce-Phelps; Howard (Hank) 
Enders, manager of the Philadelphia 
office of Robert J. Enders Advertising, 
which placed the account, and 
Charles M. Phelps, secretary-treasurer 
of Peirce-Phelps. 


WATV GOES OFF AIR 
REPLACING ANTENNA 


WATV Newark will be off the air 
today (Nov. 15), Tuesday and 
Wednesday during installation by 
RCA of a new six bat-wing trans- 
mitting antenna. With favorable 
weather conditions, the video sta- 
tion will return with regularly 
scheduled programs on Thursday, 
Nov. 18, at 5 p.m., according to 
station officials. 

WATV is entering the fight pro- 
motion field. Station has formed 
the Newark Boxing Club as a sub- 
sidiary and has engaged George 
Kobb, New Jersey matchmaker, to 
arrange for fighters. 

WATV also has secured a license 
to present fights in its television 
center, formerly the Mosque The- 
ater, where its studios are located, 
and plans to remodel the audi- 
torium to accommodate both fight- 
ers and audience. 





LEGISLATIVE CURBS 
ON POLLS PROPOSED 


CONGRESSMAN-ELECT Ear! 
Chudoff (D-Pa.) announced last 
week he will introduce legislation 
to regulate the operation of public 
opinion polls, setting up standards 
for them under FCC jurisdiction. 

He made the announcement on 
the U. of Pennsylvania Career 
Forum Nov. 7, weekly feature of 
WCAU Philadelphia. 

Mr. Chudoff stressed, however, 
that he was not in favor of abolish- 
ing polls, even if that were possible 
constitutionally. He argued that 
the polls are affected with the pub- 
lic interest because of their psycho- 
logical impact on the people. 

He recommended licensing of 
pollsters, abolishment of poll-tak- 
ing by telephone, and publication 
of the methods of operation used 
by pollsters. 





CHECK of television dealers and dis- 
tributors reveals that as of Nov. 1 there 
were 9,253 television sets installed in 
the WTMJ-TV Milwaukee area, an in- 
crease of 2,222 sets since Oct. 1. 
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ALL-RADIO MATERIAL 
MULLED AT NAB Meey}ub 


SCRIPT MATERIAL of the aj. 
Radio Presentation film was yp. 
viewed at a meeting of the Napy gS Pre 
Sales Managers Executive gyda Firs 
committee held Tuesday at Byp LEV) 
headquarters, New York. a its f 
Suggestions for personalizing ihe A 
the material to bring it close til jo ir 
the communities in which the fily fr nk S 
will be shown were taken up by the Mr S 
subcommittee. Gordon Gray, Wpe. last 
Philadelphia, is chairman. CBS 
Arnold Pearl, writer, was namej ask! 
to prepare a script from the bagi Dagratt 
material assembled by Victor y ie first 
Ratner, CBS vice president anim « T 
director of advertising and sale, ihe 
promotion. Next subcommittell. broa 
meeting will be held in Decembe sbi it 
Attending besides Messrs, Gray » a t 
and Ratner were Ivor Kenway be o : 
NBC; E. P. H. James, MBS Ad = 
George Wallace, NBC; Lewis q a 
Avery, Avery-Knodel; W. B. M. “ “ 
Gill, Westinghouse Radio Stations: oh 
Maurice B. Mitchell, NAB. a 


R. VAN BUREN OPENS} owen 
N. Y. SERVICE FIRM 


audience 
“The 
RALPH VAN BUREN, formerfhas the 
vice-president and secretary offthe tec 
Ruthrauff & Ryan, New York, has J vision a 
opened his own service business, tp {and to | 
be known as “Ralph Van Buren, ftion int 
Specialist in Advertising Agency § the Con 
Administration,” with offices in have th 
New York’s Chrysler Bldg. particul 
Consultation service will be ren Qvsion ¢ 
dered to agencies covering manage. audienc 
ment problems of organization inal an 
business methods, financial con- 
trols, personnel and remuneration 














n that. 








A group of management engi- R 
neering specialists will be associ- 
ated with Mr. Van Buren, with fa] CAR 
cilities available in Chicago, Cleve-| old 
land, Montreal and London. KOM 
aaa amamee Saas oe in tl 
Miami Herald Becomes re 
First AP Fax Member§) x , 
THE DISTINCTION of being thef) rival 
first facsimile newspaper with Asi} Miss 
sociated Press membership has fal-§) camy 
len to the Miami Herald’s opera) radic 
tion, it was announced by Kent) on K 
Cooper, AP executive director, fol-§| intro 
lowing a meeting of the AP board) ers ¢ 
of directors last week. Oct. 
Five facsimile editions of Te}—— 


Miami Herald are published daily 
and transmitted over facilities of 
WQAM-FM Miami, the newspapers 
station. The facsimile technical 
staff is currently engaged in é@ 
veloping new FM receivers to work 
in connection with facsimile sets. 








Senator Holmes 


ROBERT D. HOLMES, com- 
mercial manager of KAST 
Astoria, Ore., became one of 
radio’s first state senators 
when elected Nov. 2. Mr 
Holmes, who was elected on 
the Democratic ticket, will 
move to the state capitol in 
January. 
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Public Determines 
Status — Stanton 


8S President Discusses Video 
tn First of New Series 


TELEVISION’S present status 
snd its future are being determined 
the American public rather than 
wy the industry itself, according to 
Frank Stanton, CBS president. 

Mr. Stanton voiced this convic- 
jon last Monday in an interview 
,» CBS with Lyman Bryson, the 
ytwork’s public affairs counsellor. 
Program, You and Television, was 
he first in a new series, You and.. 
« . The real hero of television is 
vot the scientist, the engineer or 
the broadcaster, but the American 
public itself,” Mr. Stanton declared. 
‘It is the people themselves who 
we creating television so swiftly 
today.” 

He continued: “Television, like 
adio, should be a medium for the 
najority of Americans, not for any 
mall or special groups. Therefore 
ts programming sheuld be largely 
yatterned for what these majority 
wdiences like and want. . . 

“The Commission [FCC] 
as the responsibility to regulate 
the technical operation of tele- 
vision and radio stations generally, 
and to insure their general opera- 
tin in the public interest. But... 
the Commission, we feel, does not 
have the power to control what 
particular types of programs tele- 
vision or radio may offer to the 
audience. Only the people, in the 
fnal analysis, can vote yes or no 
n that.” 





Rivalry in Seattle 


CAROL BERRAR, 24-year- 
old switchboard girl at 
KOMO Seattle won first place 
in the Seattle finals of the 
Arthur Godfrey Talent Scout 
contest. Finals were held Oct. 
26 on one of KOMO’s local 
rivals, KIRO. During the war 
Miss Berrar appeared in USO 
camp shows and had her own 
radio show, Here’s Carol!” 
on KGMB Honolulu. She was 
introduced to Seattle listen- 
ers on KOMO’s Studio Party 








Oct. 19. 
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Ker H morning at 6:45 a.m. Don Bell 
of KRNT Des Moines, does setting- 
up exercises. As he spins an exercise 
disc he does the push-ups, pull-ups, 
deep knee-bends, etc., on the studio 
floor. Microphone placed within “grunt 
and groan” reach picks up the labori- 
ous undertaking. Listeners are asked 
to join in the fun! Background music 
is provided from a three-minute disc 
from Susan Carroll album by Capitol, 
“Milady, Your Figure.” 

Amateur Films 
AMATEUR motion picture films which 
are entries in a Chicago photography 
contest are being telecast on Reel Ad- 
ventures over WGN-TV Chicago, Sun- 
days, 7-7:30 p.m. (CST). David Tay- 
lor, master of ceremonies, introduces 
each week the photographer whose film 
is shown that evening. Both provide 
the commentary. Films, which have 
been submitted in the annual competi- 
tion of the Assn. of Amateur Camera 
Clubs, are voted upon by televiewers. 
The top winning entry will be judged 
at conclusion of 13-week series, which 
began Nov. 8 

Handwriting Analysis 
HANDWRITING analysis is feature of 
television show sponsored by Ester- 
brook Pen Company, Camden, N. J., 
over WPTZ (TV) Philadelphia. En- 
titled Write Your Way, program fea- 
tures Dorothy Sara, handwriting ex- 
pert, who analyzes character of prom- 
inent Philadelphians as revealed by 
their penmanship. Agency is Aitkin- 
Kynett, Philadelphia. 

Blood Donation 


WATV (TV) Newark, N. J., telecast 
blood donation on Nov. 10 from city’s 
Academy of Medicine as part of Essex 
County Medical Society Public Health 
Week observance. Advertising Club of 
New Jersey, American Red Cross, Es- 
sex County Blood Bank and the Medical 
Society co-sponsored the event. 


= 
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Second Call 


FROM the Coffee Shop of the Hotel 
Fort Des Moines, KIOA Des Moines 
airs Second Call to Breakfast every 


weekday 8:15-9 a.m. Hal Kennedy, m.c., 
interviews guests of the hotel 


‘Story Book Girl’ 


WITH group of smali children seated 
beside her, “‘Tommy” Atkins each week 
tells them a fairy tale on Story Book 
Girl, every Monday, 5:15 p.m. on 
WRGB-TV Schenectady. As she relates 
the fable, children at blackboard por- 
tray what they think characters should 
look like. Children at home are also 
asked to draw pictures of the charac- 
ters and send them to the station. Three 
children drawing the best pictures are 
invited to studio to participate in fol- 
lowing week's show, and are awarded 
membership and button in WRGB-TV 


Club. 

Exposition Coverage 
EVERY afternoon during Kingsport 
(Tenn.) Rotary Club’s Industrial Ex- 


position, WKPT Kingsport covered pro- 
ceedings. Paul Overbay of WKPT, 
broadcast 15 minute on-the-air inter- 
views with many of the exhibitors, and 
a “mike’s-eye-view” of the proceedings. 
Station included opening day notice of 
Exposition in its stamp collectors bulle- 
tins, and 1292 replies prompted it to 
include special rubber-stamped notice 
on subsequent bulletins during Exposi- 
tion. 


For European Women 


WEEKLY women’s program containing 
talks by American club and cive leaders 
is being aired to the women of Europe 
by WRUL Boston, World Wide Becstg. 
Foundation’s shortwave station. Pro- 
gram is to provide assistance to Euaro- 
pean women by discussing household, 
family and social work. 





STERLING DRUG 


FTC Hears Appeal 
On Advertising 


FEDERAL Trade Commission has taken under advisement arguments 
on appeal by Sterling Drug Inc., which is charged by the Commission 
with dissemination of false advertising in connection with its Bayer 
Aspirin and Phillips Milk of Magnesia. 


The appeal asks reversal of the 
trial examiners’ findings on pre- 
vious rulings. Hearing was held in 
Washington Nov. 3. 

Andrew J. Graham, Sterling’s at- 
torney, requested deletion of pre- 
vious remarks by the government 
counsel, Edward L. Smith, with re- 
spect to sponsorship of Bayer’s 
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American 
Music. 

According to Mr. Smith, more 
than 1,000 of the druggists con- 
tacted by questionnaires indicated 
they did not feel they were “spon- 
soring” the program despite a tag- 
line, “presented by the druggists of 
America.” The firm discontinued 
that copy in 1944. 

Motion for reversal was re- 
quested because of the examiner’s 
refusal to admit as evidence the 
5,300 questionnaires mailed by and 
returned to Sterling Drug. The 
questionnaires had included the 
question of sponsorship to which 
the plaintiff had objected. 

The Commission will pass on the 
overall complaint which also in- 
volves the advertised selling price 
for Bayer Aspirin and the claim of 
“therapeutic qualities” with respect 
to Phillips’ Milk of Magnesia Cos- 
metics Cream. 


Album of Familiar 


VIDEO sets in Chicago area increased 
by 3,309 from Oct. 8 to Nov. 5, accord- 
ing to Chicago Electric Assn. Number 
in operation Nov. 5 was 38.562, as 
compared with 35,253 early in October, 


when 83% were in homes, 13% in pub- 
lic places and 4% in dealers’ show- 
rooms. 













All | Want For 
} Christmas 

yf (ls My Two Front Teeth) 
and Happy New Year 


' DJ-592 


BILL 





Southern Steel Guitar 
and 


JOHNNY 


Vet's Polka 


DJ-593 


anan 
others 


Hootin-Nanny Papa 


and 


DAVE 


a. 


You’d Better 
Be Sure or 
You'll Be Sorry 





Sicilian Tarantella 
and 


HENRI / 


La Raspa DJ-595 


*Special couplings on Vinylite for Dee Jays! 
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Satisfied broadcast- 


outstand- 





ers report 
ing coverage with 
their TRYLON Verti- 
cal Radiators of wide 
and uniform cross- 
section. Many say the 
“plus” coverage actu- 
ally obtained greatly 
exceeds predeter- 
mined calculations. 
If you're looking 
for top performance 
at low maintenance 
cost, write for details 
of TRYLON Vertical 
Radiators—no taper, 
completely uniform 
from the three base 
insulators to the top 


beacon plate. 


Tower and Antenna Division 


WIND TURBINE COMPANY 
West Chester, Pa. 


TRYLON = 


LADDER TOWER 
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S”” BBC-MOVIE PACT 







Theatre Telecasts 
Are Possible 


A CLOSER alliance between the BBC television department and British 
motion picture theatre operators may result from discussions now in 
progress in London. Agreement may enable the BBC to telecast sporting 
events now priced beyond its financial reach and allow the theatre people 


to receive theatrical reproduction 
rights. 

If the desired outcome is 
achieved, BBC would authorize 
large-screen reproduction of its 
telecasts of outstanding sports and 
other special events by the motion 
picture theatres. For such events 
the theatres could increase admis- 
sion charges. A percentage of the 
increased revenue from the theatre 
box offices would be turned over 
to the BBC for use in paying for 
the television rights. 

As a non-profit organization 
licensed by the government as the 
exclusive broadcaster of aural and 
video programs and supported by 
taxes on receiving sets, the BBC 
has only limited funds available for 
rights. 

It is understood that $2,000 is 
the most ever paid for video sports 
rights in England, an infinitesimal 
sum in comparison to telecasting 
sports fees in America. 

BBC also will use the discus- 
sions to try to obtain certain news- 
reel privileges it now lacks. Un- 
willingness of the British news- 
reel makers to make any of their 
products available to the BBC has 
forced it to set up its own newsreel 


ALAA 


Technical a. 


HNN a 


TILLIAM WAGNER has _ been 

promoted to technician at WCAU- 

TV Philadelphia. He is assigned 
to TV station's field crew. MARTIN 
GOLDEN has joined station as floor 
man, RICHARD KANE, formerly with 
WILM Wilmington, Del., joins station 
as technician. 


HOWARD L. CARLSON has 
KAYL Storm Lake, Iowa, as staff engi- 
neer. 

STEPHEN GASPAROVITCH, formerly 
of Magnetic Recorder Division, Brush 
Development Co., Cleveland, has joined 
WEOL Elyria, Ohio, as transmitter en- 
gineer. 


ANDREW Corp., Chicago, has an- 
nounced production of a new automatic 
dehydrator, type 1900, and new line of 
RF inductors, designed for broadcast 
phasing and tuning networks. 


SPECIALTY DIVISION, General Elec- 
tric Electronics Dept., Syarcuse, N. Y., 
has announced production of five new 
types of germanium diodes, featuring 
a welded whisker which eliminates 
contact variation. 

ALTEC LANSING Corp., New York, 
has announced production of new 
FM-AM tuner, type ALC-101, designed 
for home use, and an associated high 
fidelity amplifier, type A-3230 


THREE NBC Hollywood engineers have 
been transferred from radio to tele- 
vision section, effective this month. 
They are: RALPH CLEMENTS, record- 
ing engineer; HAROLD PLATT, studio- 
field engineer; and VERN ALSTON, 
maintenance engineer. RAY BATEMEN 
replaces Mr. Clements; JOSEPH DES- 
SERT replaces Mr. Platt; HUGH 
WHITE replaces Mr. Alston. 

WINTON D. TEEL has joined KFI-TV 
Los Angeles engineering staff. Mr. Teel 
was formerly transmitter engineer with 
transoceanic shortwave stations KGEI 
and KGEX San Francisco. 


BILL KELLER, engineer at WLS Chi- 
cago, is the father of a boy, James 
Anthony. 


joined ~- 





* 
department, which currently pro- 
duces two quarter-hour news pro- 
grams a week for BBC telecast. 

Competition between theatre 
and broadcast newsreels has made 
it difficult and in some cases im- 
possible for BBC cameramen to 
cover some events. BBC would 
like to secure full rights for its 
cameramen. Deal may also in- 
clude permission for the BBC to 
televise some feature films for its 
home viewers. 

Appointment of Norman Collins, 
BBC controller of television, to the 
board of governors of the National 
Film Institute of Great Britain was 
taken by industry observers to indi- 
cate that the present discussions 
are being taken seriously by both 
sides and may produce important 
results in the not too distant 
future. The appointment was an- 
nounced last Monday in London. 

Mr. Collins learned of his ap- 
pointment in New York where he 
spent last week observing Ameri- 
can television and, incidentally, 
viewing the premier showing in 
the United States (at New York’s 
72d St. Translux Theater) of the 
film made from his best selling 
novel, Dulcimer Street. 

Confirming reports 
don, Mr. Collins said: 

“Discussions concerning the 
future of large screen television 
in British cinemas are taking place 
at this moment in London, under 
government auspices. 

“A committee has been formed 
which consists of the rentors, ex- 
hibitors and producers and the 
BBC. The committee sits under the 
Post Office chairmanship. The 
discussions have centered mainly 
on public televising in cinemas of 
remote broadcasts, including big 
sporting and national events. 

“The BBC has emphasized that it 
does not wish to become a ‘home 
cinema’ but would like, in return, 
to be able on occasion to avail 
itself to British and American 


from Lon- 






































Smith—Cap. 15280. 





BROADCAST MUSIC INC. 


NEW YCRK «© CHICAGO ee HOLLYWOOD 
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When 1 BMI 92 Yours 


Another BMI “Pin Up” Hit—Published by 


CORNBELT SYMPHONY 


On Records: Cyril Stapleton—Lon. 282; 
Fred Gray—Apollo 1132; Nev Simons 
—MGM 10257; Jack Lathrop—Vic. 20- 
3119; Bob Stewart—Me-Ro 7469; Jack 


580 
NEW YORK 19,N. Y. 


feature films and documentary 
films of top-line importance, ‘ 

“Details of settlement are ny 
anticipated immediately but ty 
discussions are progressing jp J 
mood of optimism and mutual cons 
fidence.” 





WAAM‘S BIG DAY 


New TV Outlet Was on Air 
23 Hours Nov. 2-3 


SECOND day of WAAM (ty 
Baltimore’s operation (election day 
turned out to be not just an org. 
nary one, but the station was equal 
to the task. WAAM was launched 
Nov. 1 [BROADCASTING, Noy, §) 
and began its election day mi 
gramming at 5:30 p.m., expecting 
to sign off at its regular time. |. 
stead it stayed on the air 23 hou 

In addition to presenting ele. 
tion returns, the station aired ter 
live shows and several film pp. 
grams. Programming provided }y 
ABC, with which WAAM is aff. 
ated, was supplemented by a nun. 
ber of DuMont shows. 

WAAM operates on Channel 13 
(210-216 me). 


ANNA 


Turntable 


QAO 


ETTE CROSSET, former directo 

of women’s programs at WZIP) 

Covington, Ky., has joined Fred- 
erick W. Ziv Co.'s Cincinnati office a 
member of publicity staff. 
FREDERIC W. ZIV Co., Cincinnat 
has announced sale of 14 of its pro 
grams to two stations—WLIN Merri 
Wis., contracted for eight shows; KSIB 
Creston, Iowa, has purchased six addi- 
tional shows, raising its total of Zi 
packages to eight. 
GUILD RADIO FEATURES, Toront 
has been appointed to handle Cane‘ 
dian sales of Kermit-Raymond Pro- 
ductions, New York. 


AUDREY MILSON, formerly of CHUM 
Toronto, has joined Guild Radio Fes 
tures, Toronto, to handle promotion o! 
syndicated programs and production 


MARTIN D. SCHNALL of Columb 
Records, Bridgeport, Conn., has bee 
appointed assistant in_ transcription 
department. Prior to his new appoitt- 
ment he was production control mat- 
ager in charge of scheduling and co 
ordination of output at firm’s Bridge 
port, Conn., plant. 

FREDERIC W. ZIV Co. has moved it 
Hollywood office to 6253 Hollywoo 
Blvd 
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and sales presentations... pee 


iam 


For Teaching languages, speech, music... Sales Training 


Rad io Ya) broadcasting, monitoring, auditions... 


WEBSTER ELECTRIC 


[’kotape 


RECORDER-REPRODUCER 


WEBSTER ELECTRIC COMPANY 
RACINE, WISCONSIN, U.S. A 


WEBSTER 


ELECTRIC 


395°" 


sales or other applicable 
taxes 





ance’ 
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Speeches, sermons, exhibits... 


(i 


ad 


panne OE 


recording tape. 


Includes carrying case, 
crystal microphone with 
detachable base for table 
or hand use, cords and 
plugs, and one 30-minute 
reel of standard magnetic 





Webster Electric “EKOTAPE” Recorder-Reproducer 


Superlative tone quality, more power output, and many 
valuable and practical features make the new “Ekotape” 
anexceptionally desirable tape recorder. [tis extremely 
simple to operate. Fast forward and fast rewind speeds 
and time indicator scales make it easy to locate any 
desired section of a program, quickly! High and low 
level input and external speaker jacks add versatility. 
Designed to meet user’s requirements after careful sur- 
veys and many interviews with recorder users. A highly 
versatile, efficient, and dependable recorder with the 
high quality you expect of a fine musical instrument. 


ELECTRIC 


WISCONSIN 


WEBSTER 


RACINE 


Establishec 


Export Dept. 13 E. 40th St., New York (16), N.Y. Cable Address" ARLAB" New York City 





“Where Quality is a Responsibility and Fair Dealing an Obligation” 


Telecasting 





@sSuperlative Tone Quality 

@P aithfully echoes speech, mu- 
sic, and sounds 

@Simplified threading; depend- 
able operation 

@Absolute freedom from wow 
and flutter 

@Dual channels of amplification 

@Large high quality 8-inch 
speaker 


@OF ast forward and rewind speeds 

@Sl ape starts and stops instan- 
taneously 

@eP ositive dual erasing feature 

@wElectronic Recording volume 
indicator 

@BFeparate bass and treble tone 
controls 


@gl ses any standard magnetic 
recording tape 


MAIL THIS COUPON TODAY 


pe rn nr a en en 
i ; 

: Webster Electric Company, Racine, Wisconsin: BC-2 

1 Please send me, without obligation, literature fully 

} describing the new “Ekotape" recorder-reproducer. 

t 

- NGMes i cccecscccceccveccsccecesere asses ese assesses seesessterereres eee 

1 : 

‘ BBWC 6 dase pices ccbbcccccvedsde sécews aves ei eekeodbs bu ecwag anes om 
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Family Benefits in Will 
Of Mrs. Kathryn Mapes 


THREE NIECES and:a grand 
nephew of Mrs. Kathryn Mapes, 
late owner of KRIC Beaumont, 


Tex., and publisher of the Beau- 
mont, Tex., Enterprise and Journal, 
were named in her will as heirs. 
Also, Mrs. Eca Du Jay, secretary 
of the publishing company, received 
100 shares of stock and was named 
a trustee. 

The nieces are Mrs. Clyde Ran- 
dall and Mrs. Laura Lee McDonald, 
Phenix City, Ala., and Mrs. Carrie 
Miller, Columbus, Ga. The grand 
nephew is Robert E. Lee Myers, 
Phenix City. 





WVCH ON-THE-SPOT 


Announcers Give Eye Witness Report of Brutal 





DRAMATIC on-the-spot news cov- 
erage highlighted the programming 
of WVCH Chester, Pa., Nov. 6 
when a man ran amuck with a gun 
across the street from the station. 
During an hour-long battle with 
police, he killed eight men and 
wounded five others before ending 
his own life. 

It all started at approximately 
8:30 a.m. when the janitress in the 
Wolf Bldg., where WVCH’s studios 
are located, told the station’s two 


Eight-Man Killing Near Station 





SERVICE DIRECTORY 








FREQUENCY MEASURING 
SERVICE 
Exact Measurements - af any time 


RCA COMMUNICATIONS, INC. 
64 Bread Strest, How York 4, MY. 


soecoersereg 








Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, 


STerling 3626 


D. C. 








TOWER SALES & ERECTING CO. 


Radio Towers 
Erection, lighting, painting & 
Ground Systems 
6100 N. E. Columbia Blvd. 
Portland 11, Oregon 
C. H. Fisher, Agent Phone TR 7303 


REPRODUCER REPAIRING 
SERVICE 
ALL MAKES—SPECIALISTS 9A & 9B 
NOW—48 HOUR SERVICE 
BROADCAST SERVICE CO. 
334 ARCADE BLDG. ST. LOUIS 1, MO. 








Georce P. Apair 
Radio Engineering Consultant 


EXecutive 5851 1833 M STREET, N. W. 
EXecutive 1230 WASHINGTON 6, D. C. 











RADIO TOWERS 
Ground Systems & FM Antennas 
Erected, Painted & Serviced 
ADVANCE RADIO TOWER 
CONSTRUCTION CO. 


4614 S. Compton Ave. Adams 3-4197 
Los Angeles 11, Calif. 








on 

/ LEE E. BAKER 

Consulting Radio Engineer 
FRITZ BAUER, Associate 

| 826-28 Landers Bidg.—Ph. 3621 





SPRINGFIELD, MISSOURI 








Arcuer 9S. Taytor 
Consulting Radio Engineer 


BOX 1479 
MISSOULA, MONTANA 
PHONE 8562 








Electrical Tower Service Corp 
AM-FM.TV 


Bases—Ground systems—transmission 
lines, painting, erection, dismantling 
524 Hillcrest Terrace, 

Creve Coeur, Ill. 

Phone 3-9846—Peoria, III. 


Reese Steel Erection Co., Inc. 
“Engineered Erection” 
of AM FM TV Towers & Antenna 
Emergency Repair Service 
419 Grand Traverse St. 
Flint, Michigan 








Philip Merryman & Associates 
@ Heatherdell Road 
@ ARDSLEY, N. Y. 
@ Dobbs Ferry 3-2373 


RADIO CONSULTANTS 








ADVERTISING 
DEADLINE 
1949 YEARBOOK 


Thanksgiving if proofs desired. 
Complete plates December 1. 











oa" 


THE O&y STATION 


THAT COVERS BOTH 
HALVES OF THE 


"VANCOUVER AREA” 
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duty men, Tom Harvey and Phil 
Steer, about the gun fight in which 
two men had already been killed. 

Mr. Steer, who had just gone off 
duty, rushed to an office window 
overlooking the street and got there 
as another person was hit. 

Police Close In 

Mr. Harvey left a record spin- 
ning as he came to see what was 
going on. After another exchange 
of shots, and as police closed in on 
the scene, he broke in on his show 
with a bulletin. 

With the police gathering by the 
score, Mr. Steer assumed the ac- 
tion was over and started out for 
additional details. He found, how- 
ever, that things were still in full 
swing as a bullet struck close by. 

Not discouraged, but a bit more 
careful, he obtained the names of 
two of the dead and learned that 
three others also had been killed. 
This information was aired a few 
minutes later by Mr. Harvey. 

By then, announcer Karl Whit- 
tington had come on duty and he 
took over in the control room while 
Messrs. Steer and Harvey sur- 
veyed the scene from an office win- 
dow. 

It was decided that Mr. Harvey 
would do an on-the-spot descrip- 
tion and a mike was brought from 
the control room. 

From shortly after 9 a.m. until 
the killer ended his own life, Mr. 
Harvey described the movements 
of police and troopers as they ex- 
changed gun-fire with the killer and 
tossed tear-gas bombs into the 
room where he had sought refuge. 





BALTIMORE SCHOOLS 
RULE ON TV SHOWS 


ADVERTISERS who may want to 
sponsor telecasts of public school 
sports in Baltimore, Md., will first 
have to obtain the approval of the 
city’s Board of School Commis- 
sioners, in line with rules adopted 
by the school board Nov. 4. It also 
ruled that no station may enjoy 
exclusive TV _ or _ broadcasting 
rights. 

The board announced the rules 
after it had granted WMAR-TV 
Baltimore permission to telecast 
the Polytechnic-City College foot- 
ball game on Thanksgiving Day, 
Nov. 25. A third rule, also adopted, 
requires that financial arrange- 
ments between Baltimore stations 
and the school be approved by the 
Dept. of Education’s business divi- 
sion. 

“T can see nothing unethical in 
the policy of permitting commer- 
cial sponsors to telecast school 
sports programs, but care must be 
taken about the kind of sponsors 
involved,” John R. Sherwood, a 
board member, declared. He added: 
“It is important that we should 
know, for example, if advertising 
beer and liquors was involved in 
any sponsorship.” 


BROADCASTING ®* 


PETITION OF JIB 
ON WABD DISMISss 


PETITION of Radio and Tag 
sion Broadcast Engineers Yp; 
Local 1212, International Brothg 
hood of Electrical W orkers (AP JAN 
was dismissed last Wednesday . 
the National Labor Relat pocutive | 
Board. Petition asked that thely 
be designated collective bargainga%* om 
agent for technicians and “cer, : 
other related employees” at Way Woshingto 
(TV) New York. 
Technicians and related gry 
at both DuMont-owned teleyjs 














stations, WTTG Washington, Ao 
WABD, are covered by a gingy frerett. 
contract with the Internationa] MjmerNatl 
liance of Theatrical and Stage WA 
ployees. IATSE, as well ag pggrnter BL 
Mont and the National Assgp, ” 





Broadcast Engineers and Tel 
cians, opposed the Local 1212 » 
tion. 

NLRB’s decision supported ; rAYMO 
contention of IATSE, DuMont, P, 
NABET that there should be 
separate contract for WABD tx 149 CHUR 
nicians. The decision pointed q WA: 
that WABD and WTTG “are oy 
ated as a single unit from ly 
an administrative and operatig 
standpoint,” that there is frequy 
interchange of employes betws 
the two stations and that DuMg RUSS 
uses “one schedule of wage mid 
for similar classifications of eg! F St 
ployes at both stations.” Washingte 














British Films for CBS 


CBS-TV has acquired exclusi 
American video rights to 52 Briti/HOLE’ 
films, with such stars as Ja 
Mason, Gracie Fields and Mich 
Redgrave. J. L. Van Volkenbu 
vice president and director of 
operations, made the announ 
ment. Rights cover distributi 
as well as broadcasting. Films 
be available to all video statio 














on a syndicated basis. Picturesag E. 
scheduled to be ready for distrit on 
tion within six weeks. 

HOND BLE 


CROSLEY DIVISION AVCO Mig WA 
Corp., Cincinnati, announces produ 
tion of two combination television @—— 
radio receivers. New models featu 
dual operation as FM radio as wel #-———— 
television receivers. 

WILLI 












Forme 








Direct to the 1,000,000 "SPECIALIZED 
GROUP” within the Los Angeles Market. 








6 RESPONSIVE AUDIENCES IN ADDITION TO 
3 MILLION ENGLISH SPEAKING LISTENERS 
5000 
watts 
CLEAR 
CHANNEL 
Owned by ART CROGHAN + GENE AUTRY 
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~~ CONSULTING 


RADIO 








ENGINEERS 


















JANSKY & BAILEY 


tive Offices 
“a National Press Building 





pfices and Laboratories 
1339 Wisconsin Ave., N. W. 


Weshington, D. C. ADams 2414 


McNARY & WRATHALL 
RADIO ENGINEERS 


906 Natl. Press Bldg. 1407 Pacific Ave. 
Washington 4, D.C. Santa Cruz, Cal. 


40 years of professional 
background 


PAUL GODLEY CO. 


Upper Montclair, N. J. 


MOntclair 3-3000 
Little Falls 4-1000 
Labs: Great Notch, N. J. 


GEORGE C. DAVIS 


501-514 Munsey Bidg.—District 8456 
Washington 4, D. C. 








Commercial Radio Equip Co. 
frerett L. Dillard, Gen. Mgr. 


WIERNATIONAL BLDG. DI. 1319 
WASHINGTON, D. C. 
WORTER BLDG. LO. 8821 


KANSAS CITY, MO. 


A. D. RING & CO. 


26 Years’ Experience in Radio 
Engineering 
MUNSEY BLDG. REPUBLIC 2347 
WASHINGTON 4, D. C. 


There is no substitute for experience 


GLENN D. GILLETT 
AND ASSOCIATES 
982 NATL. PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 


JOHN BARRON 


Consulting Radio Engineers 


Specializing in Broadcast and 
Allocation Engineering 
Warner Building, Washington 4, D. C. 
Telephone NAtional 7757 














RAYMOND M. WILMOTTE 
PAUL A. deMARS 
ASSOCIATE 


469 CHURCH ST., N.W. DE. 1234 
WASHINGTON 5, D. C. 


JOHN J. KEEL 
WARNER BLDG., WASHINGTON, D. C. 
13th & E Sts., N. W. 
NAtional 6513 


LOHNES & CULVER 


MUNSEY BUILDING DISTRICT 8215 
WASHINGTON 4, D. C. 


FRANK H. McINTOSH 


710 14th St., N. W.—Metropolitan 4477 
WASHINGTON, D.C. 











RUSSELL P. MAY 


1422 F St., N. W. 
Washington, D. C. 


Kellogg Bldg. 
REpublic 3984 


ROTHROCK & BAIREY 
SUITE 604, 1757 K ST., N. W. 
National 0196 
WASHINGTON 6, D .C. 


Worthington C. Lent 
Consulting Engineers 
WASHINGTON, D. C. 

1200 18th St.,N.W. Room 1210 
DISTRICT 4127 


HERBERT L. WILSON 


1025 CONNECTICUT AVE., N.W. 


WASHINGTON 6, D. C. NA, 7161 
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THOLEY & HILLEGAS 


1146 Briarcliff Pl., N. E. 
Mlanta, Ga. Atwood 3328 


ANDREW CORPORATION 
CONSULTING RADIO ENGINEERS 


363 E. 75th St. TRiargle 4400 
CHICAGO 19, ILLINOIS 


Dixie B. McKey & Assoc. 
1820 Jefferson Place, N. W. 
Washington 6, D. C. 
REpublic 7236 





WELDON & CARR 


WASHINGTON, D. C. 
1605 Connecticut Ave. 
DALLAS, TEXAS 
1728 Wood St. 


MI. 4151 


Riverside 3611 














E. C. PAGE 


CONSULTING RADIO 
ENGINEERS 


HOND BLDG. EXECUTIVE 5670 
WASHINGTON 5, D. C. 


CHAMBERS & GARRISON 
1519 Connecticut Avenue 


WASHINGTON 6, D. C. 
MICHIGAN 2261 


KEAR & KENNEDY 
1703 K ST.,N.W. STERLING 7932 


WASHINGTON, D. C. 





A. EARL CULLUM, JR. 
CONSULTING RADIO ENGINEERS 
HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 
JUSTIN 8-6108 
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WILLIAM L. FOSS, Inc. 


Formerly Colton & Foss, Inc. 
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ISth St., N. W. REpublic 3883 
WASHINGTON, D. C. 


JOHN CREUTZ 


319 BOND BLDG. REPUBLIC 2151 
WASHINGTON, D. C. 


GILLE BROS. 


1108 Lillian Way Gladstone 6178 


HOLLYWOOD, CALIFORNIA 


William E. Benns, Jr. 
& ASSOCIATES 


3738 Kanawha St., N. W. 
ORdway 8071 


Washington, D. C. 
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H. V. ANDERSON 
AND ASSOCIATES 
Consulting Radio Engineers 


134 Clarence St., , none 7-277 
Lake Charles, La. 


GUY C. HUTCHESON 
1100 W. ABRAMST = PHONE 1218 


ARLINGTON, TEXAS 


NATHAN WILLIAMS 
Allocation & Field Engineering 


20 Algoma Blvd. Ph. Blackhawk 22 
Oshkosh, Wisc. 





PREISMAN & BISER 
AM, FM, Television 
Allocation, Station Design 
Management Training Associates 
3308 14th St., N. W. 
Washington 10, D. C. ADams 7299 








G. R. Bitter 
CONSULTING RADIO ENGINEERS 


4125 Monroe Street 
TOLEDO 6, OHIO 


phones—Kingswood 7631, 9541 








MERL SAXON 
203 W. Hutchison Street 


Telephone 888 or 211 
Sen Marco, Texas 








ROBERT M. SILLIMAN 
CONSULTING RADIO ENGINEER 
Specializing in Antenna Problems 


1011 New Hampshire Ave. RE. 6646 
Washington, D. C. 








LYNNE C. SMEBY 


820 13th St., N. W. EX. 8073 


Washington 5, D. C. 
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THE KEY TO 


THE TRIPLE MARKET 


% 350,000 INTERNATIONAL visitors 
spend $16,800,000.00 every year. 

% 34,000 METROPOLITAN consumers 
spend $190,324,000.00 annually. 

% 87,200 RURAL consumers in the 
primary coverage area have a buying in- 
come of $118,631,000.00. 

RESULT: $386 622,000.00 Effective 
Buying Income in KROC’s Triple Market 
EVERYONE 


NBC 
K ROC Minn. Network 
DIALS TO N. W. Network 
Southern Minnesota’s Oldest Radio Station 
Established 1935 
IN ROCHESTER, MINNESOTA 


Nationally represented by the 
John E. Pearson Co. 














For EVERYONE interested in 
TELEVISION - RADIO - ELECTRONICS 
SOUND SYSTEMS - INDUSTRIAL EQUIPMENT 


EVERYTHING in standard brand equipment! 


Professionals! Radio Homs! Television Enthusiasts! 
Beginners! Oldtimers! Amateurs! Hobbyists! Here's 
one book that’s a MUST for youl Our FREE 148 page 
catalog jammed with over 20,000 different items 
The smallest part to the most complete industrial 
system from one dependable source! 


24-HR. MAIL ORDER SERVICE @ ONE YEAR TO PAY 


3 GREAT STORES: Uptown ot 115 West 45th St 
ond Downtown at 212 Fuiton St. in NEW YORK 
323 W. Madison St. in the heart of CHICAGO 


MAIL ORDER DIVISIONS: 242 W. 55th St.,N.Y.19 
and 323 West Modison St., Chicago 6, Iilinois 


HS PLY L ¢ man covron now 


a RADIO & TELEVISION 


wark Elecctrie Ce} 
Destkts 22.5881 | 
New York 9, 1.Y. 1 
\pteose send me FREE the Newark 1949 Catalog | 
INAME — 


! aDpRESS_ 


— -—- 


__—_CiTY__ STATE 
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November 5 Decisions . . . 
DOCKET CASE ACTIONS 
Petition Denied 
Announced adoption of a memoran- 
dum opinion and order denying peti- 
tion of Lomar Bestg. Co., Lancaster, 
Pa., for rehearing, directed against 
Commission's decision granting appli- 
cation of WCBM Baltimore to operate 
on 680 kc 10 kw-D 5 kw-N unl.; and 
denied informal petition of Tower 
Realty Co., Baltimore, requesting dis- 
missal of its application (which was 
denied in above decision), without 
prejudice to any action Commission 
may take with respect to then pending 
petition for leave to amend by Tower 
Realty Co. (Comrs. Jones, Sterling and 

Hennock not participating). 
AM—850-860 ke 
Announced adoption of order 
ing from consolidated 
application of 
Inc., Palo Alto, 
same in hearing 


sever- 
oxroceeding the 
Peninsula Newspapers 
Calif... and continued 
status and placed it 
in pending file pending determination 
in daytime skywave proceeding, and 
adopted order granting application of 
KTRB Bestg. Co. Inc., Modesto, Calif., 
to increase D power of KTRB from 1 
kw to 5 kw, subject to cond. that ap- 
plicant will make proper adjustment of 
all reasonable complaints with respect 
to blanketing, and further subject to 
any interference which may be re- 
ceived from operation proposed in 
application of Peninsula Newspapers 
Inc., in event application is subse- 
quently granted. 
Petition Denied 

Adopted a memorandum opinion and 
order (Comrs. Jones, Sterling and Hen- 
nock not participating), denying peti- 
tion of May 11 of Northern Corp 
(WMEX) Boston, for “Reconsideration 
and Other Relief,”’ petitioning Com- 
mission to reconsider memorandum 
opinion and order of April 28, on 
ground that Commission has not com- 
plied with requirements of Adminis- 
trative Procedure Act, and denying 
“Petition for Oral Argument” on May 
11 petition 

Argument Postponed 

Upon request by Valdosta Bestg. Co., 
Commission postponed oral argument 
scheduled Nov. 15 to Dec. 6 in pro- 
ceeding involving applications of Val- 
doesta Bestg. Co. and Okefenokee 
Bestg. Co. 

ACTIONS ON MOTIONS 
(By Commissioner Hyde) 

WBCM Bay City, Mich.—Granted 
petition for leave to intervene in hear- 
ing on application of Hamtramck Radio 
Corp. 

WAWZ Zarephath, N. J.—Granted 
petition to accept late appearance in 
re application of Suffolk Bestg. Corp. 

Radio Ft. Wayne Inc., Fort Wayne, 
Ind.—Granted petition to accept late 
appearance in re application of Glenn 
West, Portland, Ind. 

Puerto Rico Communications Author- 
ity, San Juan, P. R.—Granted author- 
ity to dismiss without prejudice ap- 
plication for FM station. 

KLX Oakland, Calif.—Granted peti- 
tion insofar as it requests leave to 
amend application to show revised 
trans. site and ant. array. 

Jackson Bestg. Co., Jackson, Tenn. 
—Granted petition to dismiss without 
preiudice AM apoplication. 

KGGF Coffeyville, Kan. — Granted 
petition for leave to take depositions 
in re application. 

David Harold Wooldridge, Memphis, 
Tenn.—Granted petition to dismiss 
without prejudice his application and 
application of Bluff City Bestg. Co. 
Ltd., Memphis, was removed from 
hearing docket. 


November 5 Applications . . . 


ACCEPTED FOR FILING 
AM—1340 ke 
Manistee Radio Corp., Manistee, 
Mich.—CP new AM station 1340 ke 250 
y unl. AMENDED re corporate struc- 
ture. 
AM—630 ke 
Guy E. Mallery Jr., Helena, Mont.— 
CP new AM station 680 kc 1 kw D 
AMENDED change frequency to 630 kc. 
Assignment of License 
KVOU Uvalde, Tex.—Voluntary as- 
signment of license from Edward J. 
Harpole, William T. Kemp and W. J. 
Harpole to Edward J. and W. J. Har- 
pole d/b as Uvalde Bestrs. 
Transfer of Control 

KYA San _ Francisco — Voluntary 
transfer of control from Dorothy S. 
Thackrey to Warner Bros. Pictures, 


ne. 
KLAC Los Angeles—Same. 
Modification of CP 


WJAX Jacksonville, Fla.—Mod. CP 
increase power etc. for extension of 
completion date. 











CP-construction permit 
DA-directional antenna 
ERP-effective radiated power 
STL-studio-transmitter link 


Ariz.—Mod. CP new 
extension of comple- 


KYSC Yuma, 
AM station for 
tion date. 

License for CP 

WUSJ Lockport, N. Y.—License to 
cover CP new FM station. 

WMOB-FM Mobile, Ala.—Same. 

WCMI-FM Ashland, Ky.—Same. 

WCOP-FM Boston—Same. 

WOCB-FM West Yarmouth, 
Same. 

WTMJ-FM Milwaukee — License to 
cover CP changes in FM station. 

Modification of CP 

WGOR Fort Lauderdale, Fla.—Mod 
CP new FM station for extension of 
completion date. 

WRBL-FM Columbus, Ga.—Same. 

KIMV Hutchinson, Kan.—Same. 

WBBB-FM Burlington, N. C.—Same. 

WILK-FM Wilkes-Barre, Pa.—Same. 

WFBC-FM Greenville, S. C.—Same. 

KARM-FM Fresno, Calif.—Same. 

WTAX-FM Springfield, Ill.—Same. 

KSCJ-FM Sioux City, lowa—Same. 

KCKN-FM Kansas City, Kan.—Same. 

WDET-FM Detroit—Same. 

KOCY-FM Oklahoma City—Same. 

KGKL-FM San Angelo, Tex.—Same. 

WJUN Philadelphia—Mod. CP new 
noncommercial educational FM station 
for extension of completion date. 

Transfer of Control 

KLAC-TV Los Angeles Voluntary 
transfer of control from Dorothy S. 
Thackrey to Warner Bros. Pictures 
Inc. 

WHAS-TV __ Louisville Voluntary 
transfer of control from Courier-Jour- 
nal and Louisville Times Co. to Crosley 
Bestg. Corp. 

TENDERED FOR FILING 
Assignment of License 

WDSU WDSU-FM WDSU-TV New 
Orleans—Consent to assignment of li- 
cense from Stephens Bestg. Co. Inc. to 
International City Bestg. Service Inc. 

Transfer of Control 

WTVL Waterville, Me.—Consent to 
transfer of control from Kennebec 
Bestg. Co. to Carelton D. Brown. 

APPLICATION RETURNED 
FM—Educational 

Bramwell Public Schools, Bramwell, 
W. Va.—CP new noncommercial edu- 
cational FM station with power of 10 w 
RETURNED 


November 8 Applications . . . 
ACCEPTED FOR FILING 
Modification of CP 
WHIS Bluefield, W. Va.—Mod. CP 
increase power etc. for extension of 

completion date. 
License Renewal 


WBCA Schenectady, N. Y. 
renewal FM station. 
WCFC Beckley, W. Va. 


Mass. 


—License 


—Same. 


BROADCASTING °® 





ant.-antenna 
D-day 
N-night 
aur-aural 
synch. amp.-synchronous amplifier vis-visual 
SSA-special service authorization 


CTIONS OF THE FCC 


NOVEMBER 5 to NOVEMBER 10 


cond.-conditiona] 
LS-local sunset 
mod.-modification 
trans.-transmitte 
unl.-unlimited hoy 
CG-conditional grant 


Modification of CP 


WHEN Syracuse, N. Y.—Mod CP yg 
commercial TV station to change 4 
from vis. 7.5 kw to vis, 


15 kw aur. 7 
kw aur. 13.4 kw and. specify stud 
site 


TENDERED FOR FILING 
Assignment of License 


KCSB San Bernardino, Calif A and ! 
signment of license from Woodnlihiward R 
Miller to Town Crier Bestrs. Ine, KGAN 

KUGN KUGN-FM Eugene, Ore—j 6 “CP 
signment of license from C. H, Fig 4 studi 
and B. N. Phillips d/b as Valley Besa, RF 
Co. to KUGN Inc. kT nC 

KXYZ KXYZ-FM Houston, Tex. rante 
signment of license from Harris Coy WACB 
Bestg. Co. to Shamrock Bestg. Co 

Transfer of Control 

KITO San Bernardino, Calif.—Tray 
fer of 360 sh common stock from W; 
liam B. Dolph and Herbert L. Pet 
to Carl D. Haymond. 

WKIJG WKJG-FM Fort 
—Transfer of control to 
Kunkel III, administrator 
William A. Kunkel Jr., 


Wayne, In 

William | 
of estate q 
deceased, 


November 9 Decisions... 
BY THE SECRETARY 
WFMI Portsmouth, N. H.—Grante 
mod. CP change overall height abow hinton, I 
ground from 134 ft. to 154 ft. and mak putalo to 
changes in ant. system. 
WGOV-FM Valdosta, Ga.—Grante®: 
mod. CP to change type trans. 
WEED-FM Rocky Mount, N. (4 
Granted mod. CP to _ change ty 
trans. and studio site. J 
WJBK-FM Detroit—Granted mod, 
to extend completion date to 5-29-49, 
KSBS Kansas City, Kan.—Same 





5-16-49 

WTTM-FM Trenton, N. J.—Same 
5-12-49 on cond. that construction 
completed or interim operation pr 
vided by that date. 

KVMA Magnolia, Ark.—Granted 
cense new AM station 6030 kc 1 kw 
WTWT Stevens Point, Wis. 
1010 ke 250 w D. 
WHIM Gallatin, 

ke 1 kw D. 
WFAX wr Church, Va.—Same 
ke 250 w ° 
WHSY Miss.—Same. 
WAIM Anderson, S. C.—Granted 
cense install new vertical ant, a 
mount FM ant. on AM tower. | 
WGR Buffalo, N. ¥.—Granted licen 
inereeee power etc. 

BTM Jonesboro, Ark.—Granted 
m... mount FM ant. on side of ! 
tower. 

KGVL Greenville, Tex.—Granted 
cense changes in trans. 

WNAM Neenah, Wis.—Granted |! 
cense install new trans : 

KDSH Boise, Ida.—Granted licen 
increase power etc. 


Tenn.—Same If 


Followir 
ew exp. 
isco (W62 
he Even: 
bn (W3X 
chester 
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s. Ine, 

*, Ore.—4 
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alley Bey 
1, Tex. 
irris Coun} 
stg. Co 
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ulif.—Tran 
< from W 
t L. Pettd 
Wayne, In 
William 


of estate q 
ceased. 


AS... 


.RY 

H.—Grant 
eight abov 
t. and mak 


a, WLOK-FM Lima, Ohio, 


hange "9 


ted mod. 


to 5-29-49, 


n.—Same 
J.—Same 
struction 
aration pr 
-Granted 
cc 1 kw DD) 
Wis. 
—Same if 
.—Same 
s.—Same, 
~Granted 
al ant, 
je. Ff 
anted licen 
~Granted 
side of } 
-Granted 


Granted } 


Texas Bestg. Corp., Aus- 
yranted request to cancel 
FM station. 
he Portsmouth Star Pub. 
mouth, Va.—Same. 
adison, Wis.—Granted mod. 
nge frequency, to 91.9 mc 
(nannel 220) in noncommercial edu- 
ional FM station. 
5XLD V Albert Lee, Area Hous- 
Tex._Granted CP new exp. TV 


s1BC-F) 
Tex.— 


‘CQL James B. Littlejohn, Area 
den, Utah—Granted CP new remote 


wMME Cumberland Bestg. Co., Cum- 
“and, Md.—Granted CP new STL. 
WEIA NBC, Area New York—Grant- 
cp change location of remote pick- 
» station to portable-mobile, area 
ew York. . 
KOVE Lander, Wyo.—Granted mod. 
to change studio location. 
KVNE Oxnard, Calif.—Granted mod. 
eto change type trans. for approval 
ant. and trans. location, and change 
ydio location. 
wyMc Mt. Carmel, Ill.—Granted 
4. CP to change type trans. 
WERZ WKRZ-FM Oil City, Pa.— 
Fonted voluntary assignment of AM 
,and relay stations from Kenneth 
award Rennekamp to WKRZ Inc. 
KGAN Kingman, Ariz. — Granted 
od. CP for approval of ant., trans. 
nd studio locations. 
KTRF Thief River Falls, 
ranted CP install new trans. 
WACB Kittanning, Pa. — Granted 
d. CP to make changes in vertical 
and ground system. 
WFPG Atlantic City, N. J.—Granted 
2move aux. trans. to present location 
main trans. 
following were granted extension of 
impletion dates for period indicated: 
YOS Merced, Calif., to 6-7-49; KTSA 
in Antonio, Tex., to 1-1-49; WGBS 
ami, Fla., to 12-20-48; WHDH Bos- 
n to 1-14-49; WRXW Louisville to 
1-499; WKRV Ravenna, Ohio, to 2-25- 
WVKO Columbus, Ohio, to 12-1-48; 
ITPS-FM New Orleans to 3-3-49; 
LWF Columbus, Ohio, to 2-19-49; 
RR-FM Dallas to 2-20-49; KROS-FM 
inton, Iowa, to 12-1-48; WWOL-FM 
buffalo to 2-1-49; WRCM New Orleans 
b 5-27-49; WMIL Milwaukee to 3-1- 
to 5-18-49; 
WKH-FM Shreveport. to 1-15-49; 
RIN-FM Racine, Wis., to 1-21-49; 
HDH-FM Boston to 5-14-49; WISN- 
{ Milwaukee to 2-22-49: WWVA-FM 
ling to 5-21-49; WBCA Schenec- 
to 1-20-49: KVME Merced, Calif., 
p 4-17-49; KBON-FM Omaha to 12-6- 
 WEIM-FM Fitchburg, Mass., to 
4-49; KFEQ-FM St. Joseph, Mo., to 
5-49; WTOA Trenton to 12-10-48; 
FM Monroe, La., to 1-1-49; WCAR- 
Pontiac, Mich., to 2-25-49; 
axton, Mass., to 12-15-48; 
noxville to 5-26-49; KMUS-FM Mus- 
ogee to 2-1-49. 
WXKY The Journal Co., Milwaukee 
ranted license for new exp. 
Ration. 
Following were granted licenses for 
tw exp. TV relays: ABC San Fran- 
isco (W6XFI); ABC Chicago (W9XMI); 
he Evening Star Bestg. Co., Washing- 
in (W3XBW); Stromberg-Carlson Co., 
whester (W2XKB_- and W2XIJ); 
uthland Industries Inc., San Antonio 
SXQR); NBC Cleveland (W8XHC) 
ind Washington (W3XEO). 
WVFC Ithaca, N. Y¥.—Granted CP 
se aux. trans. 
WMLL Evansville, Ind. — Granted 
id. CP change type trans. 


Minn. 
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HAL TATE 
RADIO PRODUCTIONS, 
Chicago, Producer of the 

“WHO'S TALKING” 
Show, 
DEMANDS 
UNIVERSAL 


For the BEST in 





Transcriptions 
@ 
i [Laiversal 


20 N. WACKER DR.. 
CHICAGO 





Following were granted CPs for exp. 
TV relays: NBC Washington (W3XEO), 
area Cleveland (W8XHC); Stromberg- 
Carlson Co. (W2XKB) area Rochester, 
(W2XIJ) Rochester. 

Following were granted mod. CPs 
to extend completion dates as shown: 
Silver Gate Bestg. Co., San Diego, to 
4-29-49; WTMJ-TV Milwaukee to 2-23- 
49; WEWS Cleveland to 3-20-49. 

WKIN Kittanning, Pa. — Granted 
mod. CP for approval of ant. and 
trans. location, and to specify studio 
location. 

KIHO Sioux Falls, S. D.—Granted 
license new station 1270 ke 1 kw unl. 
DA-1 and specify studio location. 

WCUM Cumberland, Md.—Same 1490 
ke 250 w unl. 

WLEA Hornell, N. Y.—Same 1320 ke 
1 kw. D. 

KSCB Liberal, Kan.—Same 1270 ke 
1 kw D 
WTAN Clearwater, Fla.—Granted li- 
cense new station 1340 ke 250 w unl. 

KSWA Graham, Tex.—Same 1330 ke 
500 w D. 

KTLW Texas City, 
ke 1 kw D. 

WTND Orangeburg, S. C.—Same 1270 
ke 1 kw D. 

WTAL Tallahassee, 
license change 
power, etc. 

KELO Sioux Falls, S. D.- 

KVSF Sante Fe, N. M. 
cense for aux. trans. 

WKMI Dearborn, Mich. 
cense change frequency 

KMO Tacoma, 
cense install. new trans. 

KPOJ Portland, Ore.—Granted li- 
cense change trans. location, etc. 

KCRI Cedar Rapids, lowa—Granted 
mod. CP to change type trans. for 
approval of ant. and trans. location. 

KLZ Denver—Granted CP install 
aux. trans. 550 ke 100 w DA. 

KLMS Lincoln, Neb.—Granted 
CP to make changes in DA, 
trans. and studio locations. 

WIBB Macon, Ga.—Granted 
CP to change type trans. 
studio location. 

WIRB Enterprise, 
install new trans. 

KRKN-FM Ft. Smith, Ark.—Deleted 
CP for FM station for failure to com- 
plete construction within time speci- 
fied. 

Following were authorized exte-sion 
of completion dates as shown: 
Pocatello, Ida., to 12-31-48; 
Newark, N. J., to 11-15-48; 
Coquille, Ore., to 1-11-49: KILMS Lin- 
coln, Neb., to 2-1-49; KLO Ogden, 
Utah, to 12-1-48; KSKY Dallas to 5- 
22-49. 


Tex.—Same 920 


Fla. - 
frequency, 


Granted 
increase 


Same 
Granted li- 


Granted li- 
etc. 
Wash.—Granted li- 


mod 
change 


mod. 
and change 


Ala.—Granted CP 


FCC Correction 
WAAF-FM Chicago—In report dated 
Nov. 4, item relating to WAAF-FM is 
corrected to read: To change frequency 
from 103.5 me (Channel 278) to 93.9 
me (Channel 230). 


November 9 Applications... 
ACCEPTED FOR FILING 
Assignment of License 


WGNS Murfreesboro, Tenn.—Assign- 
ment of license from Cecil N. Elrod, 
Cecil N. Elrod Jr. and S. D. Wotten 
Jr. d/b as Murfreesboro Bestg. Service 
to WGNS Inc. 


License for CP 


WERE-FM Cleveland—License to 
cover CP new FM station. 

WPJB Providence, R. I.—Same. 
WFHR-FM Wisconsin Rapids, Wis.— 
Same. 

KYW-FM Philadelphia—License to 
cover CP changes in FM station. 


License Renewal 
KPFM Portland, Ore.—License re- 
newal FM station. 


Modification of CP 


WITE Bridgeport, Conn.—Mod. CP 
new FM station for extension of com- 
pletion date. 

WBOW-FM Terre Haute, Ind.—Same. 

WBRL Baton Rouge, La.—Same. 

WSPA-FM Spartanburg, S. C.—Same. 

KIXL-FM Dallas, Tex.—Same. 

KGO-TV San _ Francisco—Mod. CP 
new commercial TV station to change 
ERP from vis. 29.1 kw aur. 14.6 kw 
to vis. 26.8 kw aur 13.4 kw. 

KPIX San Francisco—Mod CP 
commercial TV station for 
of completion date. 

WGN-TV Chicago—Same. 

WTTV Bloomington, Ind.—Same. 

WBAP-TV Fort Worth, Tex.—Same. 

WUOA Tuscaloosa, Ala.—Mod. 
new noncommercial educational 
station for extension of completion 


new 
extension 


date. 

WNYE Brooklyn, N. Y.—License to 
cover CP new noncommercial educa- 
tional FM station. 


(Continued on page 106) 
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Vitis Vaile), | 
IS THE KEY TO 
LINGO’S PROGRESS 


*... very pleased 
with the work 

you did on the 
tower for our 

1000 watt station...” 


... we would like to place 
an additional order... 
contingent upon permit 
grant ... for four 220 ft 
towers of the same type 
you erected for us at 
Newington. .. .” 


—WALTER M. WINDSOR 


Station Manager, Station WKNB 
New Britain, Conn. 


LINGO 


Vertical Tubular Steel 
RADIATORS | 


For delivery on schedule 
and complete satisfaction de- 
pend and “Look to Lingo” and 
these 5 important “exclusives”: 


1. Moderate Initial Cost 

2. Low Maintenance Cost 
3. Top Performance Assured 
4. Easy to Erect 

5. Over 50 Years Experience 


Write for Pertinent Data 





We will be glad to supply 
advice on such problems as 
proper radiator height, ground 
systems, and other related 
problems. For factual data 
please indicate location, power 
and proposed frequency. 


JOHN E. LINGO 


EST. 1897 


8SON, INC. 


CAMDEN, N. J. 


@ 
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(AND KFMB-FM) 


BSc 


RAY 


| KFMB SELLS SAN 
DIEGO FROM THE 
| “INSIDE” — MOVES 











































YOUR PRODUCT IN 
—AND MOVES IT 
FAST! 


OUT 


1000 watts 550 kc 


| BASIC AMERICAN NETWORK 
| Pacific Coast) 


| SAN DIEGO, CALIF. 


Owned, Managed by JACK GROSS 
Represented by BRANHAM CO 





























Successive B.B.M. Reports 
give CFCY the largest 
| weekly circulation of any 
| commercial station east of 
Montreal 






Ask: Weed & Co. 


All-Canada Radio Facilities 


CFCY 


CHARLOTTETOWN, P.E.I. 
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O PROMOTE benefits of FM over 
AM to the national advertisers and 
timebuyers, WCSI (FM) Columbus, 
Ind., has installed a Hallicrafter radio, 


several speakers, in the offices of its 
national representative, McGeehan & 
O’Mara, Chicago. When timebuyer is 


present in representative’s offices he 
can listen to WCSI and other FM sta- 
tions. Tuner is pre-set to WCSI so that 
advertisers can always hear station. 


Not Monkey Business 
FOLDER in red and yellow with a 
circus motif is being distributed by 


KSTP Minneapolis-St. Paul to promote 
its Riddle Griddle Saturday morning 
children’s show. Cover states: “This is 
no Monkey Business—It’s Good Busi- 
ness for You!"’ Object is to tell how 
the show is selling Red Wagon Popcorn 
in the twin-cities area. Inside of four 
page folder are pictures of studio au- 
dience and Jimmy Valentine, o> 
m.c., with such slogans as “He Makes 
‘em Hi: apPy, , “Others “Can't 
Squeeze in,” and a picture of the Red 
Wagon circus wagon 





‘Cafe Little Bohemia’ 


POLKAS, schottische appetizers and 
mazurka entrees are featured on 
WNAX Yankton, S. D., Cafe Little 
Bohemia program. Musical fare with 
an “old-world” atmosphere is the 
“dish” of the week each Saturday 
from 1-2 p.m “Reservations” re- 
quested by listeners prompted 
WNAX to distribute a “menu” and 
program schedule for its audience. 
Listeners are reminded to: “Check 
your cares at the counter,” that “All 
item free: Substitutions at no addi- 
tional cost,”” and that “The manage- 
ment reserves the right to enjoy this 
hour as much as the customers!” 











Where the Mail is From 
COVERAGE map sent to advertising 
agencies and advertisers by WPEN 
Philadelphia, show where listener mail 
comes from. Critical area of map is 
done in four colors and areas are 
charted on basis of weekly mail re- 
turns. Central area represents listener 
mail on every postal delivery. Map is 
printed as a file folder, and on cover 
is legend: “Proof of Listener Response” 
and “A New Concept of Audience At- 
tention and Patronage.’ On back cover 
is listed WPEN advertising, promotion 
and merchandising programs. 


EC 


Promotion 
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‘Here’s Howard’ 
NEW Howard Jones disc show called 
Here’s Howard, over WFIL Philadelphia 
weekdays from 4 to 4:55 p.m. is being 
boosted with a replica of a black, 12- 
inch cardboard record. Promotion piece 
is being mailed to more than _ 1,000 
agencies and advertisers. Record car- 
ries a red “Here’s Howard” label and 
copy on disc follows a circular course, 
starting with “Here’s a red-hot, news 
release. . . .” On the flip-over, prices 
of participations on the show are given. 


‘By Any Yardstick’ 
FEATURING six-inch yellow ruler, 
KTSM El! Paso, Tex., lists four reasons 
why “By any yardstick TSM is 
your best buy!” Reasons listed on pro- 
motion sheet are: “Listeners. KTSM 
has ’em Ry “Programs tact ae 
work Affiliation ° ”" and “Local 


Services. 
Radio Newspaper 
KGVO Missoula, Mont., is distributing 
new KGVO Dial Times. Station news- 
paper-program schedule combination is 
dressed up with photos of local and net- 
work personalities and stories of KGVO 
and CBS shows. Masthead proclaims 
that four-page sheet will be distributed 
monthly to local sponsors by station 
account executives and that the first 
two issues are free to all listeners who 
call for a copy at studios or send a 
self-addressed, stamped envelope. 
Greener Pastures 

ANNUAL Greener Pastures Contest of 
KVOO Tulsa, Okla., has received more 
than two million “pasture” entries, ac- 
cording to station. Pastures entered in 
contest include four-state area of Okla- 
homa, Kansas, Missouri and Arkansas. 
Object of contest is soil conservation. 
Five winners and their five county 


agents will be KVOO’s guests at Chicago 


and International Livestock Exposition. 
Because of interest contest has aroused, 
KVOO is also sponsoring a Cavalcade 
of Greener Pastures to enable farmers 
and soil conservationists to visit the 
“Greener Pastures.” 





MAIL TO ‘VOICE’ INCREASING 


Most of Response From Germany, France, 





A SUBSTANTIAL jump in mail 
response from European and Latin 
American ‘listeners to “Voice of 
America” was reported last week. 
During October the State Dept’s 
International Broadcasting Divi- 
sion received a total of 5,000 mail 
pieces during the month as com- 
pared to 480 for September. 

IBD has encouraged listeners to 
write the “Voice” or pertinent 
American offices overseas, such 
U. S. Information Service, giving 
their impressions and preferences 
on the programs, and to request a 
“Voice” program schedule. 

The Division’s mailing service 
had been discontinued in December 


as 


1947, chiefly for lack of adequate 
personnel in IBD’s listener rela- 
tions section, with the result that 
mail pull had “fallen steadily,” IBD 


said. The section is being revital- 
ized, however, to cope with listener 
requests. 

Most of the requests have come 
from such countries France, 
Italy and particularly Germany, as 
well as the Latin American group, 
officials revealed. Mail from the 
U.S.S.R. and its satellite countries 
has been of “negligible quality,” 
which is “understandable,” IBD 


as 





Italy and Latin America 





restrictions 
behind 


sa‘d, because of mail 
and other inconveniences 
the Iron Curtain. 

The Division simultaneously dis- 
closed its revised data on estimates 
of receiver potential audience 
and total population for European, 


sets, 


Latin American and Asiatic coun- 
tries would be available within a 
fortnight or so. Last week it sub- 
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on telephone or walls, 





distributed stated: “Doi 


without advertising is like 


a girl in the dark. You kn 


are doing, but nobody else does.” 
Personnel 

JOHN F. HARDESTY, sales promot 

and publicity director at WOL Wash 
ington, resigns ; 
of Dec. 1, to » 
come _ director 
special events, pub 
licity, and Salis 
promotion fy 
WOIC (TV) Was 
ington. Mr. Har 
esty has been wit 
WOL since 19% 
WIN JOLLY, Woy 
Chicago public pr. 
lations _ staff, 


Bobbi 








were married 0¢ 
Mr. Hardesty tober 29. 
JACK SWENSON, supervisor of thd 
WDAY Fargo, N. , hewsroom, ; 
also handling station publicity. 
LOU FRANKEL has been appointed 
director of promotion and public r- 
lations for the 
Rural Radio Ne- 
: work, Ithaca, N.Y 
E He was former 
with WHCU, Co 


nell U 
Ithaca 
JEAN 
has jo 
ity de 


DON 
prom 


KFA 
the fat 


Mr. 


Frankel 


with 
descriptions of advertising 
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EGIONALS 


Promote Your Medium, 
Canadians Are Told 


{SE RADIO to promote radio. That was the predominant theme dis- 


xe should be made of radio itself 
3 a method of promoting more 
niio advertising. While Canadian 
dations are making considerable 
se of visual promotion of their 
dations and programs, he felt that 
tations were not using their own 
nedium sufficiently to promote 
radio. 

Sam Ross, special events director 
¢ CKWX Vancouver, discussed 
sablishment of news bureaus at 
te British Columbia meeting. As 
st general manager of Press 
News Ltd., Toronto, he dealt with 
the topic from a variety of angles. 
Reg Beattie, owner of CKOK 
Penticton, advocated more training 
fradio’s salesmen. M. O. O’Brien 
f0’Brien Adv., Vancouver, pointed 
ut that advertising agencies need 
nore information from stations to 
el] the radio medium, and stated 
hat a clearer definition was needed 
f national and local rates. 
Howard Greene, member of Par- 


iament, gave views of his col- 
leagues on operation of the Ca- 
ndian Assn. of Broadcasters’ 


Radio Bureau at Ottawa, stating 
that it was a greatly appreciated 
service, and is doing a major job 
for private radio in building pres- 
tige for the stations in political 
circles. 

George Chandler, owner of CJOR 
Vancouver, discussed television de- 
vlopments in the United States 
and the situation in Canada from a 
technical standpoint. 

Universities of western Canada 
reported to the Vancouver meeting 
plans to stage a drama festival on 
radio. Stations pledged coopera- 
tion. 


Need Success Stories 
At the Edmonton meeting four 
advertising agency men told the 
Alberta broadcasters that more 
success stories of radio’s advertis- 
ing value were needed to help sell 
radio to new clients. They also 
stated that simplification was 
needed in the classification of rates 


assed at British Columbia, Alberta and Ontario regional meetings of 
qnadian broadcasters held during the latter part of October. 
‘Bill Rae, owner of CKNW New Westminster, pointed out that more 


* 





according to times of day. 

As a result the Alberta group is 
asking the CAB rate structure com- 
mittee to investigate the time and 
classification system with a view 
to relating it to sets in use figures. 

Both the Vancouver and Edmon- 
ton meetings endorsed the CAB’s 
reorganization plan [BROADCAST- 
ING, Oct. 11]. 


Toronto Meeting 


A two-day regional meeting was 
held at Toronto Oct. 30-31. 

Ontario broadcasters are recom- 
mending that the Canadian Assn. 
of Broadcasters meet with the Can- 
nadian Assn. of Advertising Agen- 
cies to improve contacts with sta- 
tions and station representatives. 

It was also suggested that CAB 
check with news services for better 
coverage of local news events, and 
that CAB check variations in prices 
of tape recorders. 

About 80 radio station represent- 
atives, station personnel and adver- 
tising agency men and women at- 
tended the session. The meeting 
unanimously endorsed the CAB re- 
organization plan outlined by Jim 
Allard, CAB general manager, and 
Ralph Snelgrove, CFOS Owen 
Sound, and CAB director, who was 
also chairman of the two day meet. 

Joseph Sedgwick, CAB counsel, 
outlined negotiations now under 
way with Dept. of Transport for in- 
creasing station license fees from 
present $76,000 a year for all inde- 
pendent Canadian stations, to ap- 
proximately $108,000 a year, based 
on gross income from time sales. 
Original plans of Dept. of Trans- 
port were understood to be to raise 
$400,000 from stations on gross 
revenue. New scale is now being 
worked out, and will be applicable 
to 1948 fiscal year. 

Ontario Hydro Electric Power 
Commissioner Bob Saunders ex- 
plained problems of electric power 
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ORPHANAGE DRIVE 
Methodist Home, Waco, 











Tex., Using Radio—— 


THE METHODIST Home, Waco, 
one of the largest orphanages in 
Texas, is turning to radio to help 
induce Santa Claus to put $500,000 
in the institutional stocking this 
Christmas. 

The home has bought time on 16 
stations of the Lone Star Chain 
and seven stations of the South- 
west Network, plus three supple- 
mentary stations in New Mexico, 
for a 9-week series Sunday after- 
noons, 4-4:30 p.m. Programs, 
called These Are Your Children, 
dramatize the work of the home, 
and avoid plea for money. 

WBAP Fort Worth is originat- 
ing station. Crook Advertising, 
Dallas, is the agency 





shortages in Ontario and _ told 
broadcasters they would receive 
paid talks on the shortage replac- 
ing free talks, since paid newspaper 
advertising was being used. A 
committee to study effect of power 
shortages on radio was formed. 

Saturday afternoon session was 
devoted to sales and programming. 
Maurice Rosenfeld, radio director 
of MacLaren Advy., Toronto, told 
the broadcasters that they failed to 
tell advertisers how good they were, 
urged them to use their own me- 
dium more for promotion, and told 
them they should point attention at 
station breaks to their top pro- 
grams, thus telling listeners by 
radio what to tune in, rather than 
using white space to do this. 

He also told stations to get more 
information about their communi- 
ties to agency radio directors, who 
never have enough facts on hand to 
combat the combined barrage from 
other media at account conferences. 

Promotion as an investment was 
discussed by Don McKim of All- 
Canada Radio Facilities, Toronto. 

Sunday morning meetings were 
divided into programming and 
sales, with Lyman Potts, CKOC 
Hamilton, as chairman of program 
meet, and Lloyd Westmoreland of 
CKOC as chairman of sales meet. 
As a result of these meetings the 
afternoon meeting dealt with reso- 
lutions which included a standard- 
ization of record labelling, stand- 
ardization of recording practices in 
Canada and U. S., 10% bonus vol- 
ume discount to advertisers using 
radio 6 days weekly 52 weeks a 
year, and redefining at next CAB 
annual meeting of national and lo- 
cal rate classifications. 


Philco TV Training 


OVER 5,000 television service men 
have completed training courses in 
television installation, maintenance 
and repair, conducted by Philco 
Corp. and 43 of its distributors. 
Distributors in 43 principal tele- 
vision cities have provided courses 
of from 40 to 80 hours. 


A PAYING 
PROPOSITION 





Here’s a Feature For Fall that 
can do a real job for you! 


The Texas Rangers, stars of stage, 
screen, and radio, are America’s 
largest and finest group, playing and 
singing Western tunes. The Texas 
Rangers have just released a new 
Bibletone “Cowboy Hymn” album 
—first of its kind. 

The Texas Rangers music is 
transcribed vertically for high fidel- 
ity—America’s only vertical cut 
transcriptions of western music. 

You'll find them ideal for either 
FM or AM. They are priced right 
for your market and your station: 














Wire, Write or Phone for 
Complete Details 
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FCC Actions 


(Continued from page 103) 
Applications Cont.: 
TENDERED FOR FILING 


Transfer of Control 


WJOC Jamestown, N. Y.—Acquisition 

of control by Harry E. Layman through 
urchase of stock owned by Robert 
lalock. 


Assignment of License 


WTYC Rock Hill, 8. C 
of license from W. G. 
Frank Thornton 
Bestg. Co 


.—Assignment 
Reid and O. 
d/b as Tri-County 
to Tri-County Bestg. Co 


November 10 Decisions... 

BY COMMISSION EN BANC 
License Renewal 

WCEC-FM Rocky Mount, N. 


Granted renewal = license for 


Cc. 
period 
ending Dec. 1, 1948 


WSYR-FM Syrac an, N. Y.—Granted 
renewal of license for period ending 
March 1, 1949 

WKNP Corning, N. Y.—Granted re- 


newal of license for period ending Dec 
1, 1950. 

KTFI-FM Twin Falls, Idaho 
renewal of license for period 
March 1, 1951 


Granted 
ending 


WFOB Fostoria, Ohio—Granted re- 
newal of license for period ending 
Sept. 1, 1950. 

WHPE-FM High Point, N. 


Granted renewal of license for 
ending March 1, 1950. 
WCTS Cincinnati, Ohio—Granted re- 


period 


newal of license for period ending 
Dec. 1, 1948 
KCRW Santa Monica, Calif.—Granted 


renewal of license for ending 
June 1, 1950. 

WBGO Newark, N. J. 
newal of license for 
Sept. 1, 1949. 


period 


—Granted re- 
period ending 


Petition Granted 

WPAB Ponce, P. R.—Granted peti- 
tion requesting change in place of hear- 
ing on renewal application of station 
WPAB from Washington to Ponce, 
P. R., and Commission ordered that 
hearing now scheduled Nov. 17 be con- 
tinued to Jan. 10. 1949 


RCA 






@® The RCA-8D21 is a typical exam- 
ple of RCA pioneering in television 
power tube development. This twin 
tetrode combines advanced design 
principles of electron optics, internal 
pre-neutralization, screening, and 
water cooling to give you remarkable 
power gain and linear response in 
vhf wide-band power amplifiers. A 
singletubedelivers 5 kw upto 300 Mc. 


TUBE DEPARTMENT 


HARRISON, H. 4. 








Simple TV Remote 


WBKB (TV) Chicago 
claimed the simplest remote 
in video history last week 
when the new State St. 
bridge across the Chicago 
River was lowered for the 
first time. From the 12th 
floor at 120 N. State St. 
(WBKB headquarters), a 
block from the bridge, Rae 
Stewart trained a camera 
equipped with Zoomar lens 
on the descending bridge. 
John Dunham, of the WBKB 
staff, gave an _ on-the-spot 
running account of the lower- 
ing of the bridge. 











comparison in TV ] | 


November 10 Applications... 
ACCEPTED FOR FILING 
License for CP 


WJPS_ Evansville, Ind.—License to 
cover CP new AM station. 

KVAK Atchison, Kan.—License to 
cover CP change frequency etc. 


Modification of CP 
KLER Rochester, Minn.—Mod. CP 
new AM station for extension of com- 
pletion date. 
License for CP 
WEAW_ Evanston, Ill.—License to 
cover CP changes in FM station. 
Modification of CP 
KSRO-FM Santa Rosa, Calif.—Mod. 
CP new FM station for extension of 
completion date. 
WJINO-FM West 
Same. 
WKBZ-FM Muskegon, Mich.—Same. 
WMFD-FM Wilmington, N. C.—Same. 
KGW-FM Portland, Ore.—Same. 
KPRA Portland, Ore.—Same. 
WLYC Williamsport, Pa.—Same. 


(Continued on page 113) 


Palm Beach, Fla. 





RCA-8D21 water-cooled 
twin tetrode 


RCA has a complete line of power 
tubes for television and other serv- 
ices. For your convenience, these 
tubes are now available directly from 
RCA or from your local RCA Tube 
Distributor. For information on any 
RCA type, write: RCA, Commercial 
Fngineering, Section KP36-2, Har- 
rison, N. J. 

The Fountainhead of 
Modern Tube Development is RCA 


RADIO CORPORATION of AMERICA 
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METAL TV TUBES °*inSinatt Qucniy 


THE LONG-AWAITED 16-inch metal cathode ray tubes for TY 
were first introduced by Allen B. DuMont Labs. at a special showing fg 
in New York. if 
Tubes were shown alone and also in use in four new DuMont receive 


= 


dealers and the press, held Nov. 5 


models which were previewed at 
that time [BROADCASTING, Nov. 8]. 

RCA, which last spring first 
made it known that the metal tube 
was in the offing, has produced a 
few such tubes in its Lancaster 
tube plant and distributed them to 
set manufacturer licensees for use 
in designing their 1949 models. 

However, RCA does not expect 
to produce metal tubes for sets 
sold to the public until “early next 
year.” These metal tubes will be 
manufactured in an addition to 
the Lancaster plant now nearing 
completion. 

In unveiling his 16-inch metal 
tubes, Dr. Allen B. DuMont, presi- 
dent of the company, credited their 
development to Stanley Koch, engi- 
neer in charge of tube development; 
Robert E. Rutherford, research 
engineer, and Gerald Wright, glass 
technician, who have all been work- 
ing on the problem for a number of 
years. 


Same Performance as Glass 


The tubes give the same per- 
formance as their glass counter- 
parts, with the same electrical 
characteristics and same _ overall 
length but only one-third the 
weight, it was explained. 

They are being produced as a 


supplement to the cathode ray 
tubes made from glass_ blanks, 
which will continue as the main 


source of supply, although the 
small quantities of metal tubes now 
being produced will be expanded, 
Irving G. Rosenberg, general man- 
ager of the DuMont tube division, 
reported. 

Prices of the 16-inch metal tubes 
will be about the same as those of 
the 15-inch all-glass ones, a Du- 
Mont spokesman said. He added 
that if any appreciable difference 
in cost of manufacture should de- 
velop when the metal tubes get 
into quantity production, it is prob- 
able that the price of glass tubes 
would be reduced to meet that of 
the new competitor. 

No price was quoted for the Du- 
Mont metal tubes for sale to the 
general public nor would RCA give 
any indication as to how its line 
will be priced. It is understood 
that earlier reports that the 16- 
inch metal tube would be sold for 
the same price as a ten-inch all- 
glass tube have been revised up- 
wards. Like DuMont, RCA, it is 
believed, will price its metal tubes 
at about the same price as all- 
glass tubes of comparable size. 

The new DuMont tube cones are 
made of chrome steel alloy, spec- 
ially fabricated for glass sealing 
and spun into the proper cone shape 
by fabricators with automatic 
equipment. Received at the Du- 
Mont plant, these cones are fitted 
with the glass for the face and neck 
in a way that creates an integral 
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(See Radiorama, page 38) 
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Vernon Says TV Freez 
Is Good for Industr 


ASSURANCES that FCC’s tg 
vision freeze is good for the indy 
try were voiced last Monday }x 
fore Chicago Advertising Mey’ 
Post, American Legion, by Gerald 
G. Vernon, TV sales coordinato 
of ABC’s Central Division. 
Mr. Vernon pointed out that thd 
freeze on applications was neves 
sary to perfect television’s tech 
nical standards and remove mu 
indecision about the permanence offad five ¢ 
present TV channels. He noted&nt Lope 
that TV sports and film consti- De 
tuted more than 80% of video pro- 
gramming last June, but only about The fir 
40% today. Dramatic, variety, andj? of § 
audience participation shows now 7 a d 
take up most of the TV day, he { Frien 
said. He predicted that tickers ani ney 
other newsroom devices eventuallyie Teldi 
will be “in the picture.” ) Distrib 
n North 
hdvertise: 
sales. 
ABD di 
the st 
these pr 
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New Radio Tower Buil 
Of Reinforced Concrete 


A 236-foot radio tower, built @ 
tirely of reinforced concrete, ha 
reportedly been erected in Sweden 
The tallest tower of this type it 
Europe, it was built for technical 
research in the shortwave field a 
the factories of the Ericsson Tele 
phone Co. 

An elevator reportedly runs t 
the top of the tower which meas 


, . regardin 
ures 16 by 19 feet on the sides. Af, adver 
new Swedish construction system§ yj. 


” 


“glide moulds,” made it possible t 
erect the tower in only three weeks 
the report states. 
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Invasion of Privacy 
Violation of Copyright : 
Plagiarism 
These daily hazards can be 
INSURED. 


We pioneered this field and 
Now serve Newspapers and 
Broadcasters nationwide. Our 
EXCESS - POLICY is ade- 





quate, effective and inexpen- HAL! 
sive. Write for details and 
quotations. Mai 
EMPLOYERS 5 
REINSURANCE 
CORPORATION 
INSURANCE EXCHANGE BLDG. 
KANSAS CITY, MISSOURI 35 
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receiver AT DuMONT are even more 
wing fg jusiastic about daytime televi- 
.. now than we were when we 
S receivemnched our all-day schedule on 
,.1,’ Leonard Hole, manager of 
etal, 4BD (TV) New York, told 
ANd tepspwADCASTING last week. 
1 regula DuMont’s TV key station began 
follows: daytime operations—7 a.m.-6 
een pry 1—with enough business already 
the books to more than cover the 
.of-pocket expenses involved in 
addition of 11 daytime hours 
Freez »the WABD evening telecasts, 
lust day through Firday. 
r following the first week’s day- 
'C’s telegme telecasts, Teldisco Inc., East 
he indugirange, N. J. (DuMont TV set dis- 
nday helebutor), the heaviest advance day- 
g Men\ ime advertiser, increased its time 
y Geraldtom 25 to 40 quarter-hours a week. 
ordinator feldisco sponsorship at first in- 
n. hded ten 15-minute periods of Stan 
that th@gaw’s programs of recorded music 
4S necesfad guests; five quarter-hours of 
n’s tech§fiendship Circle; five quarter- 
ve muckars of Ted Steele’s piano music 
inence offad five quarter-hours of the Vin- 
[e noted&ent Lopez program. 


Pa Doubles Sponsorship 


aly aboutf The firm has doubled its sponsor- 
iety, andguip of Stan Shaw, giving it an 
>Ws nowRuur a day of this program, and 
day, hepi Friendship Circle, which now 
kergs anipresents a daily half-hour under 
rentuallygne Teldisco banner. 

‘) Distributor of DuMont TV sets 
in Northern New Jersey, Teldisco 
kivertises primarily for direct 
ls. Its increased use of the 
ABD daytime programs indicates 
the station’s management that 
hese programs are doing a real 
ib in reaching—and _ selling—the 
atime audience. Green-Brodie, 
New York, is the Teldisco agency. 
Another key advertiser in the 
daytime schedule is Sterling Drug 
In, New York, which will sponsor 
Okay Mother across the board, 
11:30 pm. Program will start as 
son as final decisions are made 
rgarding the Sterling products to 
“Be advertised on the telecasts. 

This experimental use of day- 
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RESULTS? 


THAT’S US 


and 
our CHNS 
en; HALIFAX ~=NOVA SCOTIA 
Maritimes Busiest Station 
5000 WATTS — NOW! 
Interested? Ask 
6. JOS. WEED & CO. 


350 Madison Ave., New York 
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DAYTIME TV 


time TV by a sponsor and agency, 
Dancer - Fitzgerald- Sample, New 
York—which has made sales his- 
tory with its use of daytime sound 
broadcasting—is another encourag- 
ing sign for DuMont that its pio- 
neering in daytime telecasting is 
well conceived. 
‘Needle’ and Newscasts 

Other WABD daytime program 
sponsors include: Andrea Radio 
Corp., Long Island City, N.Y., with 
five ten-minute newscasts, placed 
through Royal & de Guzman, New 
York; and Martin Fabrics Corp., 
New York (velvet cloth), using a 
weekly quarter-hour of The Needle 
Shop, via Alley & Richards, New 
York. 

Users of daytime announcements, 
participations and station breaks 
include: Allied Food Industries, 
Perth Amboy, N. J. (Holiday maca- 
roon mix), placed by Byrne, Har- 
rington & Roberts, New York; At- 
lantic Products, Trenton, N. J. 
(luggage), through Contempo Adv. 
Agency, New York; L & P Brown, 
New York (aprons), placed direct; 
Bruner-Ritter, New York (Bretton 
bracelets), through B. D. Iola, New 
York; C-Mail Co., New York (mail 


order forms), direct; Davidson 
Bros. Co., New York (slips), 
through Briggs & Varley, New 
York; Gotham Distributors, New 
York (household wax), direct; 


MacLevy Slenderizing Salons, New 
York, through Wilbur Sheffield Co., 
New York; Philip Morris & Co., 
New York (cigarettes), through 
Biow Co., New York; Lou Schneid- 
er Inc., New York (dresses), di- 
rect; Tills Fruit Cake Co., Balti- 
more, through Layne, Leene & 
Greene, New York. 

To get advertisers to help WABD 
pioneer in daytime telecasting, the 
station is offering some special in- 
ducements, good only for the first 
13 weeks of daytime operation, 
which began Nov. 1. 

Program sponsors pay for time 
only, their program charges being 
absorbed by the station for this 
trial period. Announcement spon- 
sors, with no program charge in 
any event, receive a 25% reduction 
in the announcement rates. 

WABD has also originated a spe- 
cial daytime .“‘demonstration an- 
nouncement” of 20-second duration, 
which it offers for the same experi- 
mental 13-week period at $25 each. 


Continuing Problem 


WABD got off to a good financial 
start with enough daytime business 
to offset the added expenses. The 
continuing problem now is to pro- 
duce the kinds of programs that 
will deliver the kinds of audiences 
that will get the original adver- 
tisers to renew their contracts at 
the full rate for time and talent 
when the trial period is over. 

While ratings on the WABD day- 
time audiences are not yet avail- 
able, the mail and phone response 
to the first week’s programs was 


® Telecasting 


WABD ‘Enthusiastic’ 





described by station spokesmen as 
more than satisfactory. 

There were four leading mail 
pullers during the first week. Den- 
nis James received 171 applications 
for membership in his new Moth- 
ers Club. Your TV Shopper got 
123 letters taking up an offer to 
tell viewers where to buy and for 
how much the articles demonstrated 
on the program. The Needle Shop 
drew 110 requests for a booklet on 
velvets and how to use them in 
dress-making and 110 quarters to 
pay for the booklet. Your School 
Reporter received 83 letters, chiefly 
news stories from students who had 
been named correspondents from 
their schools for this early morning 
school news program. 


Response to Hanna 


Significant chiefly as an indica- 
tion that daytime video commer- 
cials may be less formal than those 
of radio or of evening TV was the 
response farther down in the mail 
count. Phil Hanna in the midst of 
his song program pulled out his 
necktie and asked: “Like this tie? 
Why not get one like it for your 
husband?” Fifteen viewers wrote 
Phil to ask where the ties could be 


purchased. DuMont’s sales force 
thinks his program might be a good 
buy for a haberdasher. 

Most critical acclaim has been 
awarded to Pat Meikle, Television 
Baby Sitter. His half-hour of 
drawings and stories aimed at the 
pre-school child made an immediate 
impression on the radio editors as 
something fresh in video entertain- 
ment. 

Probably more important than 
the columnar applause, however, is 
such housewife reaction as that of 
the mother who called at the end of 
the program’s first broadcast to ex- 


claim: “It worked! I left Junior 
alone in front of the set and he sat 
there like a lamb for the entire 
time.” 


New Series 

To stimulate more daytime view- 
ing, WABD last Monday started 
the first of a series of contests, of- 
fering diamond rings for the three 
best letters of 25 words or less com- 
pleting the sentence: “I like day- 
time television because. .. .” 

Grand prize winner gets a soli- 
taire valued at $1,000; second prize 
is a $500 engagement and wedding 
ring set, third prize a $300 set. 
Following a teaser campaign broad- 
cast twice nightly for 11 evenings, 
the details of the contest are being 
broadcast on two daytime programs 
each day. Contest announcements 
are broadcast eight times a day. 








Ye 


Washing the breakfast dishes is a daily routine with just about 
all Greater Cleveland -housewives. At least we like to think it is. 


And listening to Jane Stevens’ WOMAN'S PAGE on WJW, 
Cleveland’s Chief Station, is a daily routine with many of these same 
wives and mothers. They like the personable warmth that Jane 
Stevens adds to a long established program. 


| Cash in on this combo! Have Jane Stevens carry your 
commercials directly to the women who do most of the buying 


in the great Cleveland market. 
Ask Headley-Reed ! 





BILL O’NEIL, 











President 





BASIC 
ABC Network 
/EPRESENTED 


CLEVELAND 


850 KC 
5000 Watts 
NATIONALLY BY HEADLEY-REED COMPANY 
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FIRST... 


WHERE THERE’S 


WJDX 


NBC AFFILIATE 


in Jackson 
MISSISSIPPI 


Over 
from 
Jackson—? 
eee in bank deposits, & 
sales, furniture 8 ee 
i s 
motive sith rates . 
S \ px is pre nwo nd 
lew4s00% better buy 
a /0 


5000 - DAY 
1000 - NIGHT 


Represented Nationally 
by the 
George P. Hollingbery Co. 


“ alto 


bs -~ 


spread over two states 





Take our BMB Audience Cov- 
erage Map, match it with the 
latest Sales Management 
“buying power” figures, and 
you'll see that KWFT reaches 
a billion and a half dollar 
market that spreads over two 
great states. A letter to us or 
our ‘‘reps’ will bring you all 
the facts, as well as current 
availabilities. Write today. 


| KWET 


THE 
TEXAS-OKLAHOMA STATION 


Wichita Falis-5,000 Watts-620 KC-CBS 


Represented by Paul H. Raymer 
o., and KWFET, 801 Tower 
Petroleum Bidg., Dallas 
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RECIPE CONTEST 


Cook Books, Wrist Watches 
———Go to WLAW Winners 
NEW ENGLAND housewives, 
noted for jealously guarding their 
own recipes and those of their 
mothers and grandmothers, have 
had a change of heart, WLAW 
Lawrence, Mass., reports. 

It started last July when Polly 
Huse, commentator on WLAW’s 
Shopping With Polly, Mon.-Sat., 
8:35 a.m., decided to select New 
England’s 52 outstanding cooks, 
one to be chosen each week. 

In making her weekly best recipe 
selections Miss Huse has been as- 
sisted by newspaper women’s page 
and society editors. Each winning 
recipe will be included in Polly’s 
WLAW Cook Book, to be published 
at conclusion of the contest. All 
women who enter the contest re- 
ceive a copy of the cook book. 

Each winning entry also is 
awarded a Waltham wrist watch. 
WLAW reports that entries have 
come from all of the New England 
states and from other states as far 
distant as California. 








Miss Huse and Hugh Babb, who 


assists on her program. 


Stations Send Personnel 
To BMI’s Second Seminar 


SIXTEEN station librarians or 
program department executives 
from 14 stations attended the sec- 
ond BMI model library course 
given at BMI headquarters in New 
York, Nov. 8-9. The two-day semi- 
nar followed the same procedure as 
had the first of these weekly series 
held Nov. 1-2. [BROADCASTING, 
Nov. 8.] 

Attending the second course 
were: Mary Louise Brady, Rita G. 
Leopold, WEBR Buffalo; Priscilla 
Blackstone, Lona Paschett, WMGM 
New York; Louis Goldberg, WCOP 
Boston; Joseph Imbrogulio, WF BR 
Baltimore; John C. Gilbert, KMBC- 
KFRM Kansas City; Mr. and 
Mrs. Douglas Grant, WMT Cedar 


Rapids; Leona M. Manis, WJOB 
Hammond, Ind.;. Paul Brown, 
WAZL Hazleton, Pa.; Wayne 


Henry Latham, WSPR Springfield, 
Mass.; Miss T. A. Perkins, WNOC 
Norwich, Conn.; Robert E. Pease, 
WLCR Torrington, Conn.; Bertha 
Porter, WDRC Hartford; Mrs. 
Leslie Robinson, WICC Bridgeport; 
Larry Kenfield, WTIC Hartford. 





OMAN 


Production 


ANANTH 


TANTON MILLER OSGOOD, former 

assistant to RKO-Pathe commercial 

producton manager, named manager 
of film procurement division, CBS-TV 
program department, New York. 
TONY LA FRANO, chief production 
supervisor of Don Lee Network, is the 
father of a girl, Susan Diane. 
BURRITT WHEELER has started daily 
half-hour participation program on KFI 
Los Angeles. For past five years, Mr. 
Wheeler had been head of KNX Holly- 
wood Housewives Protective League 
and Sunset Salute participation pro- 
grams. 
JAMES MATTHEWS, CBS Hollywood 
announcer, and Sue Metour were mar- 
ried Nov. 2. 
DAVID STARLING, KFI Los Angeles 
announcer, has been appointed station 
announcer-producer. 
LES BARRY, KFI Los Angeles writer- 
producer, has been transferred to an- 
nouncing staff. 
JOHN WHEELDON and ORRIN C. 
COLMAN have joined KFI-TV Los 
Angeles as scenic artist and engineer, 
respectively. Mr. Wheeldon was for- 
merly a freelance artist; Mr. Colman, 
engineer-announcer with KPRO River- 
side, Calif., and KPOR Butte, Mont. 
DON MASON, formerly of CJKL Kirk- 
land Lake, and CKPC Brantford, has 
joined announcing staff of CKEY To- 
ronto 
BILL BELLMAN, announcer at CBO 
Ottawa, has been transferred to the 
announcing staff of CBR Vancouver. 
BILL CONNER has been appointed 
program director of WEBC Duluth, 
Minn. 
WCCO Minneapolis, received the Page 
One Award from the Twin City News- 
paper Guild for meritorious public 
service in the radio field. Award was 
based on program As the Twig Is Bent, 
written by RALPH BACKLUND and 
RALPH. ANDRIST of WCCO. 


So. Calif. AAAA Forms 
Group to Aid Timebuyers 


TIMEBUYERS group has been 
formed by Southern California 
American Assn. of Advertising 
Agencies. Heading group is Art 
Gudelman, Barton A. Stebbins, 
Adv., Los Angeles, assisted by 
four-man committee including Gar- 
rett Hollihan, Lennen & Mitchell, 
Beverly Hills, Calif.; Mary K. Cain, 
McCann-Erickson; James Cooper, 
Heintz & Co., Los Angeles; Jack 
Scruggs, Foote, Cone & Belding. 


HAYWIRE MAC, composer of 4 
can folk songs, is making a serie, 
guest appearances on The Meroa 
Willson Show, Wednesday nights 
ABC. The two were together in e 
days of radio, on Blue Monday jq 
boree, broadcast from KFRC San Fr: 
cisco. 

HARRY T. RIDGLEY has joined Wwe 
Philadelphia as_writer-producer 
formerly was with WBBM Chicago 
WTAM Cleveland. He succeeds yp 
LEY MONET who joined editoria] 
of Philadelphia Bulletin. - 


ROBERT FORWARD, assistant Prog 
director of Don Lee, Los Angeles 4 
resigned, effective today (Nov. 15) | 
has announced no future plans, — 


BORDEN E. SMITH and BOB As 
have joined announcing staff of WG 
Geneva, N. Y. Both were forme 
with WSAY Rochester, N. Y. : 
LYNN WALKER has joined WVk0¢ 
lumbus, Ohio, as continuity direct 
Miss Walker was formerly with Wy 
and WAIR Winston-Salem, N, C 

PAUL HADLEY has been promot 
from director of musical programs 
production supervisor of Rural Rad 
Network, Ithaca, N. Y. PAT LANDO 
announcer and disc jockey for RR 


will take over Mr. Hadley’s fom 
position. 
JAMES N. FURNESS, formerly wi 


WCBS New York, has joined WSB- 
Atlanta, as producer. 


HENRY J. TAYLOR, MBS comment 
tor and author, spoke at Advertisig 
Club of New York Celebrity Luncha 
on Nov. 10. Subject of talk was “Lo 
ing Ahead at Home and Abroad.” 


ART HINETT has rejoined KYW Ph 
adelphia, as staff organist. He 
his own morning show Art Hinett a 
Company. LEE MORGAN and KAN 
ANDERSON, vocalists, are featw 
with him. 


Hearing Reset 


A SECOND continuation in t 
preliminary hearing of Nat 
Warren = and William Ste 
[BROADCASTING, Nov. 1, 8] sets ti 
date for today (Nov. 15) in & 
Francisco. Charged with | 
frauding a California steel co 
pany of $11,000, the pair also! 
portedly engaged in fraudule 
sales of radio time to western lit 
stock breeders. A bad check cha 
faces the two men in Denver a 
they are scheduled to appear the 
on Nov. 30. 
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NOUNCE CHANGES 
1KXLW OPERATION 


MSCTION of two new officers and 
»new directors has been an- 
ed by St. Louis Broadcasting 
jeensee of KXLW and KXLW- 
St. Louis. Guy Runnion, 
jer of the 1 kw station on 1320 
yas re-elected president of the 
pany. 

die newly elected directors are 
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a seis 7 Sloan, president of Sloan 
Me 4 1 
“nights ring and Storage Co.; Arthur 
er . © . aces 
~aa s Bangert, mayor of Florissant 
‘San Frfjhead of the St. Louis County 
ysit Co., and Orlie F. Under- 
ined WCj ne > “e. 
ducer, oi, attorney and State Repre 
“hicago ammiative. 
teen lie P. Ware, sales manager 
“E.. 1946, becomes executive direc- 
int prog of operations in the establish- 
a of this new administrative po- 
lans. [n, He becomes active manager 
2B ASMMM all broadcast operations and 
. ia rvisor of national sales. 
Y yles J. McNally, a salesman 


WVKO cf the station since May 1947, is 


rit Wee metropolitan sales manager. 
nN. & — -———- 
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yer Heralds Opening 
KTNT (FM) Tacoma 


ENTY-FOUR page special sec- 

of The Tacoma (Wash.) News 

bune heralded the formal open- 
r Oct. 26 of KTNT (FM) Ta- 

comment . 

Advertisgma. Both the station and the 


merly wi 
ed WSB- 


y Luncheiyspaper are owned by the Tri- 
was “Lod ° ° . 
proad.” jgne Publishing Co. 


KYW PuKINT operates on Channel 247 
sa i3 me), using General Electric 
and KAN@smitting equipment. Personnel 
re featu¥dndes Len Higgins, station man- 
w; Max Bice, chief engineer and 
stant manager; Gless Connoy, 








set ms coordinator; Dick Engh, en- 
on in (et; Warren Reed, Bob Board- 
f Nathgeyand Charles Nee, announcer- 
n  Steu@ineers; Millie Price, continuity 
8] sets iqpetor; Jan Ferris, music direc- 
5) in Sg Dor’ “‘art, continuity writer ; 
with @@y M.cush, music department, 
steel comp! Marilyn Shearer, receptionist. 
ir also! 

fraudul@@llCO Corp., Philadelphia, has in- 
as li oe two new television receivers, 
stern lies 1002 and 1280. Latter is an 
eck charg. FM, TV and dual-speed phono- 





pi combination, listed for $875. 
Jenver aliimer is a television ensemble, com- 
ypear the re seseiver lus table at price 

ver. Set lists for $349.50, but 
being offered for limited time at 
P50 plus tax and installation. 

















‘CAPITALIST AIR’ 


WWSO Declines Time Bid 
—— By Ohio Commies 


WWSO Springfield, Ohio, has 
turned ideological thumbs down on 
a request by the Communist Party 
of Ohio for either salable or “free” 
time to answer questions on the 
party’s “programs and aims.” The 
station said it declined on the 
grounds that Communist “propa- 
ganda” was “subversive to the 
best interests of the American peo- 
ple.” 

The station made known its re- 
fusal in a reply by Gil Mason, 
WWSO general manager, to a let- 
ter signed by the party’s state sec- 
retary, Martin Chancey. The sec- 
retary informed WWSO that Gus 
Hall, state party chairman and one 
of the 12 indicted Communist lead- 
ers, “is available to speak over the 
radio.” 

The letter suggested ‘‘a debate, 
or a press interview, or a round- 
table discussion” and added that 
Mr. Hall “would be very happy to 
appear.” Information on _ rates 
and data for purchasing time was 
also requested. 

Mr. Chancey added that public 
interest in the Communist view- 
point “has been amply proven by 
the responses to our recent broad- 
casts over several Cleveland, 
Akron and Mansfield stations.” 

In issuing a “flat refusal,’ Mr. 
Mason declared: “Your vicious, 
sneaking organization has had am- 
ple opportunity to speak out in 
Washington .. . but all we hear is 
a procession of cowards claiming 
‘constitutional immunity’ from Con- 
gressional probes. This station de- 
clines to sell you time, or give you 
time to advance any of your propa- 
ganda...” 











TV Equipment Tests 
TELEVISION studio equipment is 
now being subjected to tests under 
simulated studio conditions by en- 
gineers at the General Electric 
Co.’s_ Electronics Park factory. 
While equipment is being tested in 
the “factory studio,’ GE engineers 
point out, it is subjected to every 
normal operating condition, in ad- 
dition to comprehensive engineer- 
ing tests. 
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Telecasting 


Sigma Delta Chi Holds 
Convention in Milwaukee 


RADIO and television news pro- 
grams were discussed during the 
national convention of Sigma Delta 
Chi, national professional journal- 
ism fraternity. Convention met 
Nov. 10 through 13 at Milwaukee 
with sessions held in Radio City. 

Walter J. Damm, vice president 
and general manager of radio, The 
Journal Co., WTMJ, WTMJ-FM 
and WTMJ-TV Milwaukee, present- 
ed the address of welcome, followed 
by Frank Mullen, president of G. 
A. Richards stations. An explana- 
tion of WTMJ and WTMJ-TV news 
operations was given by Jack 
Krueger, news editor, and James 
Robertson, WTMJ-TV program 
manager, talked on_ television. 
Sigma Delta Chi members saw and 
appeared on several programs from 
the WTMJ stations. 





N. Y. Stations Give Time 
To Air Data About State 


COMMERCIAL stations in New 
York state contributed time valued 
at $477,608.31 to present informa- 
tion about the state’s government 
in the first six months of 1948. This 
was revealed in a report issued 
last week by the New York Dept. 
of Commerce radio bureau, Miles 
Heberer, director. 

Time contributed by all stations 
(commercial and non-commercial) 
amounted to 421 hours, 24 minutes, 
Mr. Heberer said, with commercial 
stations contributing 394 hours, 10 
minutes. Each week during the 
six-month period packets contain- 
ing spot announcements and pro- 
gram features were sent to 80 com- 
mercial AM stations, six commer- 
cial FM stations and six non-com- 
mercial AM and FM outlets, the 
report showed. 


WWNI (FM) Progress 


WWNI, Syndicate Theatres’ new 
FM station at Wabash, Ind., will 
be on the air by early January, ac- 
cording to Graeme Zimmer, radio 
director of WCSI (FM) Columbus, 
Ind. and WWNI. Studios of 
WWNI in the Eagles Theatre 
Bldg., Wabash, will be finished by 
Dec. 1. Transmitter site was slated 
for completion by today (Nov. 15). 
WWNI will be on Channel 248 
(97.5 mc). Diek Neher will head 
its operation. 





TV ‘Know How’ 


SENATOR-ELECT Hubert  H. 
Humphrey of Minnesota has been 
brushing up on his political televi- 


sion “know how” at the Twin City 
Television Lab, Milwaukee. A 
Life photographer covered the 


training, according to an announce- 
ment by the Lab, and pictures are 
expected to appear in an early is- 
sue. Twin City Television Lab is 
operated in connection with Beck 
Studios Inc., TV applicant there. 
Courses offered include acting, an- 
nouncing, writing and camera oper- 
ation. 








Baltimane’s 
Listening 
Habit 


MUTUAL 
BROADCASTING SYSTEM 
JOHN ELMER, President 
GEORGE H. ROEDER 
General Manoger 
Exclusive National Representatives 
WEED & CO. 


New York, Chicago, Boston, 
Detroit, Atlanta, Hollywood, 
San Francisco 











IT’S A 


GREAT DAY 


WLAYV leads ALL stations 
in daytime share of audience 
in Michigan's second market. 
(1947-1948 winter-spring Hooper) 

WLAV— 28.1% 
Station B — 22.6% 
Station C — 22.2% 

Contact the John E. Pearson Co. 
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o CLASSIFIED ADVERTISEMENTS 


PAYABLE IN ADVANCE—Checks and money orders only. 


Situation 


Wanted 10c per word—$1 minimum. Help Wanted 20c per word—$2 


All other classifications 25c per word—$4 minimum. 


No 


charge for blind box number. One inch ads, acceptable, $12.00 per in- 
sertion. Deadline two weeks preceding issue date. Send box replies to 
Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 
BROADCASTING is not responsible for the return of application material 
(transcriptions, photographs, scripts, etc.) forwarded to box numbers. 





Help Wanted 
Managerial 


250 watt local AM station, fulltime op- 
eration with newly completed FM in- 
stallation desires to employ manager 
of proven ability in sales and executive 
responsibilities. AM station successful 
for several years. Location in southern 
city of 25,000 population. Proposed 
compensation by salary and bonus. 
Give complete history, family status 
and compensation expected by letter. 
Box 225, BROADCASTING. 


Wanted—General manager. New 250 
watt station. At least five years ex- 
perience in capacity of general man- 
ager. Must have keen business and 
executive ability. Background and 
snap self first letter. Box 150, BROAD- 
CASTING. PS 
Station manager wanted by 250 watt old 
established AM-FM network outlet in 
medium sized market. Only experienced 
station manager with an all-around 
background capable of personal earn- 
ings in excess of five figures need apply. 
Give full background first letter includ- 
ing earning requirements. All replies 
strictly confidential. Box 155, BROAD- 
CASTING 

Wanted—Experienced station manager 
for daytime station with FM. Splendid 
equipment. Full control. Salary plus 
commission. Write Box 218, BROAD- 
CASTING. 

Manager—Well established 5000 watt 
midwest network station in excellent 
market is seeking manager. Some stock 
available for right man. Box 
BROADCASTING. 


Salesmen 


Wanted — Salesman. No experience 
needed. Salary plus 15% commission. 
Mutual affiliate. William Kemp, KVER, 
Albuquerque, New Mexico. 


Live in Los Angeles. Two experienced 
salesmen will find excellent working 
conditions. William Handelsman, 
KWIK, Burbank. Calif. 


Salesman—Excellent opportunity good 
salesman capable handling local and 
regional sales. Send details, background 
and photo KTRI, Sioux City, Iowa. 
5kw MBS affiliate in one of south’s 
fastest growing cities with a metropoli- 
tan population of 200,000 has opening 
for an experienced salesman. Excellent 
opportunity with chance for advance- 
ment to commercial manager. Salary 
and commission. Send complete infor- 
mation, present and past employment 
record in first letter. Box 242, BROAD- 
CASTING. 

Salesmen—5000 watt fulltime independ- 
ent in metropolitan area. Must have 
car. 15% commission only. Box 245, 
BROADCASTING. 

Aggressive radio time salesman for 
progressive ABC affiliate. Good salary 
plus commission. Give full details. 
Married man preferred. Replies confi- 
dential. KFRO, Longview, Texas. 
Experienced salesman—Unlimited earn- 
ings possible if ambitious. Drawing ac- 
count against 15% commission. Close 
cooperation. Strongest promoted sta- 
tion in market. Write. wire or pvhone 
Norman Stewart, WKJG, Fort Wayne, 
Indiana. 

Salesman—He should be well experi- 
enced in sales, should have plenty of 
initiative and drive—a self-starter. The 
station is independent 1000 watts, op- 
erating on 24 hour day. Rates are right 
and market is good. plenty of time for 
sale. Contact J. Eric Williams, owner 
and General Manager, WGAT. Utica, 
New York. Can against com- 
mission. 


draw 


Announeers 


Announcer-engineer with emphasis on 
announcing wanted by regional AM- 
FM station in excellent section. Send 
full information. Top salary assured. 
WBBO, Forest City, N ‘ 
Combination man, good announcing 
essential. Southern network station, 
starting salary $70.00 per week. Send 
disc and references immediately. Ade- 
quate livine conditions. Box 113, 
BROADCASTING. 
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Help Wanted (Cont’d) 


Experienced all-round commercial an- 
nouncer needed for established mid- 
west daytime independent. Excellent 
working conditions and opportunity. 
Must furnish references. Box 195, 
BROADCASTING. 


Announcer — Competent commercial 
man for 5 kw network affiliate north- 
ern New England. Permanent position 
for consistent, all-round man in good 
working setup. Your minimum and 
radio story in letter with disc, please. 
Box 196, BROADCASTING. _ 
Announcer, versatile, reliable. Operate 
controls. Good voice, a ib, sales 
appeal. Salary commensurate with 
ability. Good shift with well estab- 
lished independent in metropolitan 
area of midwest. Fine break for capa- 
ble man. Send disc, qualifications to 
Box 200, BROADCASTING. 





Situations Wanted (Cont'd) 


Experienced manager. Strong on sales. 
Young family man. Buy stock if de- 
sired. Northeast. Box 232, BROAD- 
CASTING. 


Manager—Salary secondary to working 
and living conditions. Ten years man- 
ager network affiliate plus ten as pro- 
gram _ director, newscaster, musician, 
etc. University graduate. Some capital. 
Excellent references. Interview_ pos- 
sible. Available short notice. Might 
consider allied field or good program 
ee. Box 160, BROADCAST- 
NG. 








Bad sinus must move to dry climate. 
Will bring along topnotch sales man- 
ager with heavy experience major 
market independent. Box 148, BROAD- 
CASTING. 


Commercial manager—Available Janu- 
ary first. New York and major market 
experience. Must have dry climate for 
health reasons. Can furnish good in- 
dustry references. Box 147, BROAD- 
CASTING. 

General manager available, sober, fam- 
ily man. Fifteen years experience con- 
struction and operation. Top record, 
references. South only. Box 72, BROAD- 
CASTING. 


Commercial manager—Thoroughly ex- 
perienced with an outstanding record 
on both network and independent sta- 
tions. Excellent character, middle aged, 
best of references. I know you would 
be interested if you knew mv _ back- 
ground. Box 238, BROADCASTING. 











Wanted: Announcer-engineer. Location 
—beautiful hill country of Texas. Ele- 
vation 2,000 feet. Engineering sec- 
ondary. Salary $300.00. Arthur Stehling, 
Fredericksburg, Texas. 


Combination announcer-engineer, with 
first class ticket, wanted by progressive 
network station. Start at $60.00. No 
students need apply. Submit audition 
+ ~ Figg Doyle Osman, KXO, El Centro, 
alif. 

Wanted—5 kw southern CBS affiliate. 
Sports announcer. Intimate knowledge 
football, baseball, passing knowledge 
other sports. Also, need personality 
type announcer good disc jockey. Send 
full particulars to Box 251, BROAD- 
CASTING. 

Announcer — Experienced, versatile, 
with good voice for middle Atlantic 
station. $45.00 to start with progressive 
increases. Box 234. BROADCASTING. 
Large eastern station wants experienced 
newsman to prepare and broadcast 
news exclusively. Newspaper and mic- 
rophone experience’ essential. Give 
complete details. Confidential. Box 253, 
BROADCASTING. 





Technical — 





Help wanted—Radio engineers with 
Ist class license. also announcers need- 
ed. Technical Development Company, 
Box 111, Quincy, Mass. 


Engineer-announcer wanted immedi- 
ately. 250 watt southern station. No 
experience necessary. Box 199, BROAD- 
CASTING. 


Wanted—Operator for 250 watt AM and 
10 kw FM transmitters. Please give 
complete details first letter. WKPT, 
Kingsport, Tennessee. 


Transmitter control operator. no 
nouncing. $40 week. WPTR, 
Royal, Va. 


Texas Gulf station wants reliable young 
single man with first phone, some ex- 
perience. $44.00 weekly for 40 hours. 
Some overtime. Box 145, BROAD- 
CASTING. 

Industrious chief engineer by 5000 watt 
fulltime independent in northern Vir- 
finia. State salarv and when available. 
Box 244, BROADCASTING. 


an- 
Front 


Production-Programming, others 


Wanted — Experienced commercial 
copywriter, bv kilowatt midwestern 
station. Will offer assistance in finding 
living quarters for right person. Con- 
tact WGEM. Quincy, Illinois. 


Copywriter wanted —WMMJ, Peoria, 
needs experienced copy writer. Fine 
opportunity for qualified person. Send 
immediately complete qualifications, 
experience, etc. 


Situations Wanted 





Managerial 


Successful small station manager seeks 
future with regional (independent pre- 
ferred). Wishes to manage with option 
to buy interest. Experienced and ac- 
tive in all departments. Young and 
energetic. Box 202 BROADCASTING. 
Experienced manager. Very strong on 
sales. Young family man. Northeast. 
Box 209, BROADCASTING. 


Manager — Working partner. Services 
with investment. 15 years broadcasting 
experience. College education (MBA). 
Licensed. Age 36. Will invest up to 
$10,000 in new or existing station. Box 
227, BROADCASTING. 

New England only—Now commercial 
manager for 5 kw network station in 
south. Will sacrifice salary for privilege 
of permanent home in New England. 
Capable of managing. Best New Eng- 
land references. For complete story of 
a successful revord in both sales and 
sales management in large and small 
~~ gee write Box 237, BROADCAST- 


Salesmen 





Man with eight years experience all 
phases of radio now employed major 
network key station wants permanent 
position as salesman with established 
station offering adequate financial re- 
turn and opportunity for advancement. 
Now enjoy excellent income. Energetic. 
College graduate. Best references. Box 
154, BROADCASTING. 
Salesman—Two years college, some an- 
nouncing experience. Will sell under 
GI training. Will do little announcing 
if necessary. Joseph Cooper, 316 Louisi- 
ana Avenue, McComb, Mississippi. 


Announcers 





Announcer-program director. Experi- 
enced news, music, remotes, board. 
West coast preferred. Available De- 
cember 14. Presently employed. Box 
188, BROADCASTING. 


Hire a team! Husband, top announcer, 
salesman, production man. Wife, news, 
continuity. Good voices. College grad- 
uates. Employed maior network sta- 
tion. Box 191 BROADCASTING. 


Ace sportscaster available, play-by- 
Play football, basketball, baseball ex- 
perience. Desire progressive station. 
Excellent references, married. 29 years 
of age. Box 192, BROADCASTING. 
Announcer — Versatile, knowledge of 
languages. Inexperienced. Acting expe- 
rience. Only personal. phone auditions. 
Box 198, BROADCASTING. 

Competent staff announcer. Distinctive 
news voice, solid on commercials, 
sports second nature, platter experi- 
ence. Currently active in these phases 
with 5 kw NBC affiliate major market. 
College graduate, well groomed, 27, 
single. Desire New England, preferably 


Boston area. Good references. Box 204, ; 


BROADCASTING. 


Vet, single, 6 months’ experience. 
Graduate leading radio school. Refer- 
ences, disc upon request. Box 203, 
BROADCASTING. 


Production-minded, versatile announc- 
er available southeast network station 
December. College graduate in radio. 
Experienced all phases independent 
operation. Married, no children. Disc 
available. Box 215, BROADCASTING. 


Versatile, conscientious, experienced 
staffer, age 30, voice conducive to sales. 
Presently employed, seeking employ- 
ment Conn., N.Y., N.J. area. Transcrip- 
tion available. Present employer knows 
of this ad. Available January 1. Box 
176, BROADCASTING. 


BROADCASTING ® 





Situations Wanted (Conta) 





Announcing — Women’s show, ag 
writing, versatile, ambitious young; 
with some experience. Wii trave 

243, BROADCASTING. af 


Dee-jay, versatile ad-lib man with, 
rific knowledge music business, 

eastern daytime indie—scek ajj , 
show. Write for particulars. Box 
BROADCASTING. 


New England established outstang 
emcee and disc jockey lookj 
television, morning or evening live 
disc show job with large metropgj; 
station. Positive audience getter, p 
ent contract expiring, but emcee 
not renew. All replies acknowleg 
Box 205, BROADCASTING. 


Announcer—3 years experience, 
cellent knowledge programming. 
duction. Presently employed. Box 
BROADCASTING. 


One moment please! Announcer, g 
writer, distinctive voice, prolific ig 
one year experience. Single, 24, 
able immediately. Box 206, BRO 
CASTING. 


Young, married announcer seeking ]j 
wire station with accent on qual 
Staff work, ad-lib, news, dise sh 
Two years experience plus col 
Available one week. What's your of 
Box 223, BROADCASTING. 


Newscaster and news director. Speq 
events. AM-FM-TV audience reseay 
and measurement expert. BA and 
Degrees. 242 years experience. Ay 
able February 10. 75.00 minimuy 
Disc, photo, details, references on 
quest. Box 224, BROADCASTING, 


Successful at everything. Almost 
year’s experience with metropolitj 
station. Tremendous disc show, 
sports for station and did sports sho 
(played pro baseball), commercial tin 
salesman, record library, ons 
Previous employer my best req 
mendation. Married, 25, college, 
travel. Minimum wage $220 month. 8 
220, BROADCASTING. 


Newscaster available—Announcer 

newscasting experience on 5000 w 
10,000 w stations wishes to specializ 
news. Will also consider staff posit 
with accent on news. Box 169, BRO. 
CASTING. 





Successful play-by-play and staff 
nouncer. Interested permanent p 
tion progressive station offering bet 
opportunities. Married veteran. 
159, BROADCASTING. 


Announcer with proven air sales. P 
sonality jockev. Newscaster. State s 
ary. Box 247, BROADCASTING. 
Announcer-control board operator 
Single, veteran, trained ability. Wa 
start on small station anvwhere und 
GI Bill. Box 226, BROADCASTING: 
Do you need a good morning 
Understand metropolitan and rural 
proach. Nine vears experience. 5 
221, BROADCASTING. —__ 
Desire opportunity with small stati 
to apply trained voice and writing a 
ity. Single, voung veteran. Record 
details available. Box 233, BRO. 
CASTING ae a 
Announcer — Three years experien 
Married. Minimum, $60-$65 plus tale 
Delivery and background I think youl 
like. Box 229. BROADCASTING. 


Sports announcer. Nine years exp 
ence play-bv-play. High Hooper spol 
cast. Employed 50,000 watt statid 
Available to metropolitan station. 5 
236. BROADCASTING. es 
Experienced top announcer—ercellé 
delivery. Personality jockey. U 
ried, veteran. Authoritative newscé 
Excellent references. State salary. 5 
246. BROADCASTING. 


Highly qualified general announcer @ 
singer desires permanent position. 

send details. disc. Virgil Nodland, 

Randolph, Waterloo, Iowa. 


Technical 





Experienced 5 years as broadcast 

remote engineer. with great de 

work on difficult remote broadcas 
Will do part time and one time 
motes or will consider a permane 
position. Have car. Don't drink 
smoke. Box 222, BROADCASTING. 


Engineer 18 months experience. F 
ently chief of 250 watt. Desires Pe” 
nent position in progressive stat 
FM and television training. was 
sider any offer. Box 193 BROADC 
ING. 


Technical engineer or combination 
gineer and traffic work want 
woman having ist class telephone 
cense. Would prefer western 
Kathrvn Hoskinson, 116 7th Ave. 
Twin Falls, Idaho. 


Telecast! 
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Cont’) J situations Wanted (Cont'd) For Sale (Cont'd) Help Wanted (Cont'd) Miscellaneous 
class engineer-announcer wants ——— _ eee ae ee hee 8 ; 
OW, action progressive station anywhere. For sale—New England 1000 watt day- ________________k_4_HH_H 
YOung WE ce requirements. Box 186, time station exclusive in community DISC JOCKEY! 
travel. MD ADCAS TING. of 50,000 showing excellent profit from ts . Mes : RADIO BROADCAST STATIONS 
——— % a first day. Box 207 BROADCASTING. Good, bright ad-lib man, special 
an " eS TL at events and all-round announcing. BUYERS! SELLERS! 
ines Eig Bos 194 BROADCASTING. _‘Mterest in successfully operating inde- Midwest CBS regional, long estab- List With Us 
“ee ried. . ae é Res pendent station in major Virginia mar- lished. Want friendly, honest style. - . 
“ all nj known chief engineer offers serv- ket for sale. Experienced person capa- Neat appearance. No_ characters Prompt Confidential Service 
- Box 9% on a permanent basis as chief TV ble of assuming active management please. Excellent, working condi- NATIONAL RADIO STATION BROKERS 
f eer or aS technical director for preferred. Box 250, BROADCASTING. tions. TV CP. Great future. Top 5051 Sunset Blvd., Normandy 7848 
outstanalaion With immediate TV plans. Over =———_——_______ $$ salary to right man. Details and disc on Aamo ai, Colthonl 
looking qpyeats experience in AM, FM, TV Equipment to Box 249, BROADCASTING. oe &, aa 
ring liveygn an outstanding record of design 
netronds ,construction. Interested in invest- Two 50 KVA Pittsburg, type ODSC, demntaieiaguapncancinmamnieatenttin — a 
‘etter. Pulet. Available January first. Box 208, single phase 60 cycle, oil cooled trans- Technical Schools 
emcee MOADCASTING. formers. IMPD, 3.6%. Primary, 4600 echnica 
<nowled eer — Experienced, control, re- volts. artic 115/220 volts. Box 121, saad a amen = ae : 
re “ xmitter, recording apparatus. BROADCASTING. PBSVsPssesassssasssssssaas 


. One 75 KVA Pittsburg type ODSC, sin- ‘ 
HIGH FREQUENCY 


rience smuting distance NYC. Box 210, 
mming-ioaD ASTING. _ : - gle phase 60 cycle. IMPD, 4.3%. Pri- 
d. Box gmymeer—First phone, two years elec- mary, 4600 volts. Secondary, 115/220 
ial engineering, veteran, radio serv- volts. Box 122, BROADCASTING. ENGINEERS 
A midwestern manufacturer of trans- 
mitting equipment desires to add one 


experience, single, 28, ambitious, 
incer, colying for start. Box 211, BROAD- Two new Federal 892 R’s. No hours. 
“olific ig Gui G. Pas be lee Money back guarantee. $275 each or 
Pp, 24, a qpeer, 24, four years experience, $525 for pair. KFVD, 338 S. Western 

a a We, wa or two qualified engineers capable of 
ockinal 4 iexcellent references. Available Four bay RCA pylon antenna—170’. § design and production engineering on 
out car. $55 minimum. Box 78, Lehigh tower—260’, 314” transmission a FM and STL equipment. Permanent 
OADCASTING. line, clamps, dehydrator. Four tower % work in growing concern located in 



































5, BRO, <class license, single, veteran, de- Ave., Los Angeles. 
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meer—Experienced 5000 watt direc- lights, beacon, flasher, everything new. 





STATION MANAGERS! 


Need Trained Personnel? 
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; § moderate sized mi ity. 
sintvonsole, Temotes, recording, in- | WNLC, New London, Connecticut. Ge wr size Papeete yeh a ane 
om preier midwest, evel ver sale—One kilowatt Western Electric rs Pay ea tl oe: 
pucks, have car. Box 241, BROAD- transmitter 353 El. Price $4500.00 im- : salary in first letter. 
ce researd eee mediate delivery. arles W. Winkler, 4 
3A and Moduction-Programming, others Chief Engineer, WDGY, Hotel Nicollet, % BOX 181, BROADCASTING 
nee, Ay = ——_____=—____ - Minneapolis 1, Minnesota. , 
minimugnstam director - assistant manager. caer 0 4 
nees on are Staee stations With fe 1 RCA 168 console complete with i ee ee re ee ee 
STING. employer since station opened. ae ae bee oe y, BOCK, Situations Wanted BROADCASTERS! 
Almost Hhimum salary required $75.00. Box “ 2 a 
netropolitgs, BROADCASTING. For sale—Brand new RCA 74-B junior ‘ : ‘ Wiest a Ghtieter 6 7 
how, w™evision: Good idea and production velocity microphones, $20.00 each. Production-Programming, others anr 6 Rewemer Sours 
ports sho for TV. Long, successful record Broadcast Equipment Company, Box — — 
nercial tim AM programming, production and 222, Evanston, Illinois. : BEGINNERS! 
',  Consi@iting. Also commercial film experi- Sg SE SSO a PE eer WANTED 
Siti and some TV. Makes a good bet Por sale—One Scott dynamic noise $y, | ss for paduanes of “Calif 
obese, TV production staff. Box 219, ' p obs for graduates of “California's Want to be a broadcaster? 
month. B ROADCASTING for details. =» use. Those interested — Chief ll school of Broadcasting.” 
idwestern farm editor desires change ———_—- 
yuncer wip fulltime station. Air and farm expe- Modulation monitor RCA 66A. Goo — dit = a —— THE NATIONAL ACADEMY 
5000 w b Bise. me and me on = — = a, en oem ed in b Hplives rt radio 
specialize All replies answered. Box » ower less base insulator, Dut including roadcastin Ollywoods out- 
pected, Al replies — Soe eee ee | ee OF BROADCASTING, INC. 
9, BROA . KY = Wanted to Buy HAL STYLES SCHOOL 3338 16th Street, N. W. 
mmming training, wants break-in job outeiooanen OF RADIO AND TELEVISION ‘ 
ds staff alliter: wanted S casienae nat ad sa Wanted—5 kw, used, transmitter good 8 Wilshi ‘d Washington 10, D. C. 
anent pillimouncing. West or southwest. Vet- condition. Box 175, BROADCASTING. 800 Wilshire Blvd. eT ee eT ee 
eran fees 290, BROADCASTING __ Wanted—3 or 4 channel broadcast re- Appvd. for oe ee ; 
— fention new stations, experienced mote amplifiers, adaptable for 50 ohm Beverly Hills, California 
fee way man. Program director- input. 4 channel preferred. Box 212, Bradshaw 21490 NATIONAL ACADEMY OF 
muncer, with first class license. BROADCASTING. S00US: Gieties Manenes and Seten BO BROADCASTING. Dept. 111 
wently employed at _ 1000 watter. RRO TO TN Sate e - rectors from coast to coast are satisfied 3338—16th St., N.W. 
ll consider all offers. Disc and photo Hard working experienced manager in- with personnel we furnish. Washington 10, D. C 
able if desired. Please send all terested buying half small station, asning = 
ils in first letter. Box 197 BROAD- South. Sales, announcing, writing. Cash “— —— — Please send information concerning 
NG. terms. Arrange now, change after Ist a os 
Se director-announcerssaleaman, of year. Box 996, BROADCASTING. For Sale C Corresp Courses. 





eking change in capacity of program s ee _ > mene? 
inctor, salesman or thews director and Used turntables (2)—Must be AC 50 Equipment 
r. Set disc and letter talk. State Cycles. 110 volts. Pan American Broad- 1 
uncial arrangements and potential ¢2Sting Company, 17 E. 42nd Street, — 
First letter. Will arrange interview New York City. 
nall stati@hen possible. Box 185, BROAD- 
vriting av NG. 
Record 
3, BRO 








Wanted to purchase—250 to 1000 watts 
<a . . station in New Jersey or in Pennsyl- FOR SALE 
light continuity-promotion direc- vania. Box 252, BROADCASTING. 
desires change. Four years radio ———— —— —_ Ground wire, #8 B & S solid, soft, bare 
—@erience. Wonderful qualifications. Help Wanted copper. New in neatly-wrapped 5000 espn 5 nto Sacer te is 
experien@@! references. Box 214, BROADCAST- —$_$__ . feet coils—150,000 feet—7,500 Ibs. at One meets such interesting people 
plus talege. a s ——— Managerial $27.00 per CWT. Chief Engineer, WAGE, through the classified pages of BROAD- 
think yoRierienced copywriter - announcer INC., Syracuse, N. Y. CASTING at such little cost 
ING. oking for station berth with a future. [aha ; 
ars expemillege graduate. Prefer to work on ciel Sete es 
over spor@~y alone but will do combination 
att stati ee, ber ~~ quality. Send for 
. j Bamenples. > y S a x 1] 
tation. OADCASTING. YOUrself. Box 228, || OF A GOOD INDEPENDENT IN A || 
motion and publicity man desires few wit : ‘ 
ition. Six years experience, good | This existing station will talk to 
merences, will travel, single, have ||managers of good _ background, 
. bin consider selling time. Avail- | proven results, adequate references 
anuarv 1. For full details write | ‘ 
x 230. BROADCASTING. |} and permanency. To the right man 
vision production. writing. 7 years | goes a liberal salary plan plus per- 
mining, stage, television, films, radio. || centage. We seek careful business 
Jars experience writing-production ||] management plus salesmanship. || 
= Box =». BROADCASTING. || Send complete background to Box || 
werienced woman continuity writer | ASTING. Personal in- 
bookkeeper, reliable. Wil! travel. | oo, Se d Repli fi 
ative offers only. Box 240, BROAD- || terview arranged. Replies confi- 
STING. 7 || dential. Opening is immediate or 
maimunity- minded woman, fifteen ||}can hold for right man until later. || 
aS professional experience, college || 
— ft, months as woman's di- —_— a 
- Wants position a ’s einem PPAR 
gE Announcers 
bnibo including continuity. Radio — 
ml and advertising training. Good 
erences. Good voice. Available now. SPORTS Announcer 
239. BROADCASTING. Editor! 
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2000 Watt 
Network Station 


One of the fine midwest facilities with a topnotch 
network affiliation. 

The market is the hub of one of the richest and 
most stabile areas in the midwest. 

Earnings are increasing, future prospects are excel- 
lent. The plant and equipment of this station are 
beautiful and their cost amounts to a large portion 
of the purchase price, which is $500,000. Financing 
can be arranged. 














CONTACT THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES 
BLACKBURN-HAMILTON COMPANY, INC. 


WASHINGTON, D. C. DALLAS SAN FRANCISCO 
James W. Blackburn Philip D. Jackson Ray V. Hamilton 
Washington Bldg. Tower Petroleum Bldg. 235 Montgomery 


Street 
Sterling 4341-2 Central 117 Exbrook 2-5672 


: : Midwest CBS regional in need of top- 

For Sale = ite sports man, play-by-play @ Must 
yination ¢ . be thoroughly experienced @ Big nine 
want —— Stations _ . football and all other sports @ ‘lop 
slephone &.. sale—Only to reliable party 250 salary to right man @ Excellent work- 
stern Sia a. city = 40,000, Network ing and living conditions. Disc ont 
ve., Ea, outh central group. Box 216, tails to Box 248, BROADCASTING. 
" MADCASTING. | ®°UP . 
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“The BROAD.- 
CASTING Year- 
book is truly the 
Book of the 
Year with our 
people. We find 
it a quick, -accu- 
rate and indis- 
pensable guide.” 


helph Smith: 
RALPH SMITH 
Executive Vice President 
Duane Jones Company, Inc. 
New York City 
















“Every time |! & 
ask for some ra- 
dio information 
the answer is— 
‘wait fill | get 
my BROADCAST- 
ING Yearbook.’ 
The only way ! 
can get along 
without the Year- 
book is to make 
sure that every- 
body in the place 
has a copy.” 


Robert C.Tample 
ROBERT C. TEMPLE 
Executive Vice President 


Raymond R. Morgan Co. 
Hollywood 





“Complete, com- 
prehensive and 
indispensable to, 
the agency exec- 
utive.”’ 


T# 
T. F. HARRINGTON 
Vice President 
Ted Bates, Inc. 
New York City 
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where the press box is not suitably located. 





and station alike profit from this improvised arrangement 
for broadcasting night high school football games from a baseball stadium 


Sports announcers Pat Ryan 


and Johnny Lawrence of WABY Albany, N. Y., are supplied a vantage point 
atop a truck owned by Tobin Packing Co., the sponsor. 


Radio Engineering Book 
Is Written by Sandeman 


RADIO ENGINEERING. By E. K. 
Sandeman. 775 pp. New York: John 
Wiley & Sons. $6.50. 

WRITTEN by Dr. E. K. Sande- 


man, noted British radio authority, 
Radio Engineering originally was 
planned for instruction of engi- 
neers at BBC transmitters. The 
book is designed to give beginners 
in radio the working principles they 
need in the shortest possible time. 

Information is given in logical 
order. A working knowledge of 
elementary algebra and logarithms 
is all that is necessary for under- 
standing the subject matter. Radio 
Engineering covers a wide range 
of practical information including 
R.F. resistance, inductance of 
straight wires,:impedance charac- 
teristics of feeders and curves for 
finding the spectra of frequency 
modulated waves. 





New Marcus Book 


RADIO SERVICING: THEORY AND 
PRACTICE. By Abraham Marcus. 775 
pp. New York: Prentice-Hall. $5.95. 


A HANDY intermediate text in re- 
ceiver theory and servicing is of- 
ferred in Abraham Marcus’ Radio 
Servicing: Theory and Practice, 
released today (Nov. 15). Mr. 
Marcus, a physics teacher, has de- 
signed his book for readers who 
are not beginners in radio nor yet 
advanced enough to study the sub- 
ject on an engineering level. The 
first chapter presents a “refresher 
course” in electronic principles of 
radio. Other chapters deal with 
the various components of the set. 
There are 640 drawings and 75 
photographs included. 


Honor Pioneers 


RADIO PIONEERS will be hon- 
ored at a luncheon meeting of Radio 
Executives Club of New York Nov. 
18 at Roosevelt Hotel. Members of 
Radio Manufacturers Assn. will be 
guests and some of the biggest 
names in radio are expected to be 
present. 





TV EYESTRAIN 


57% of Viewers in Jersey 
~—-Area Homes Think So— 


EYESTRAIN from watching tele- 
vision programs occurred among 
57% of the respondents in a study 
conducted the last week in October 
by Advertest, New Brunswick, 
N. J., market and media research 
firm. The survey covered 150 tele- 
vision homes in the New Jersey 
area adjoining metropolitan New 
York. 

Advertest asked televiewers 
whether they found it to be true 
“that eyestrain occurs quite fre- 
quently in watching television pro- 
grams.” All six of the metropoli- 
tan area [New York] stations were 
mentioned “to a fairly equal de- 
gree” by respondents listing sta- 
tions on which eyestrain occurred 
most frequently. This led Adver- 
test to make the following observa- 
tion: 

“It can be said that the television 
set (make, size, antenna, installa- 
tion etc.,) and not the television 
station is a major cause of eye- 
strain.” 

The type of program on which 
eyestrain occurred most frequently 
was listed by more than 38% of the 
respondents as “old films.” 








Feature 

(Continued from page 16) 
use diagrams, maps, film strips, 
demonstration models, motion pic- 
tures and devices to stimulate in- 
terest and improve teaching tech- 
niques. 

Complete studio equipment and 


monitoring receivers were fur- 
nished the Navy by the General 


Electric Co.’s Electronics Division 
at Syracuse, N. Y. 

A special training course for in- 
structors who would teach by tele- 
vision is being considered by the 
Navy. 





DECCA RECORDS, New York, reported 
losses of more than 50% for nine 
months ended Sept. 30. Net profit for 
1948 three quarters was $550,877, for 
1947 period $1,116,483. Dividends de- 
cined accordingly, 7lc a share on 
778.650 shares of capital stock against 
£1.44 a share in 1947. 
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CBC GRANTS ONE Fy 
TWO AMs IN CANAD 


TWO NEW AM stations and ¢ 
FM station application yz 
granted at Oct. 28 meeting 
Canadian Broadcasting Corp. bog 
of governors meeting at Ottay, 
Gordon S. Henry, formerly ma, 
ager of CJCA Edmonton, has bee 
granted a license for 250 w stat; 
on 1230 ke at Red Deer, 
George Randall has been giy 
permission for a 250 w station 
Nanaimo, B. C. Frequency 4 
Nanaimo station is not yet 
signed as requested frequency 
1320 ke is occupied by CKNW Wy 
Westminster, B. C., Vancouver gy 
urb, which was granted permissig 
at same meeting to increase poy 
from 250 to 1 kw daytime, 500 
night. 

New FM station was granted; 
CKCV Quebec, 595 w 
tenna height of 230 feet. 
Branch, Dept. of Transport } 
announced that CJIC-FM Sy 
Ste. Marie, Ont., is now on the aj 
with 250 w on 100.5 me. ) 

First independently-owned staf 
tion license cancellation was ree 
ommended by CBC board for CJD 
Dawson Creek, B. C. The boa 
found that station ownership h 
been transferred without permisg§“! 
sion and “that operation of sta 
tion was not carried out in a mj 
ner likely to be in public interes} TA 

At same meeting board recm§_ . 
mended share transfers applied foy Thin M 
by CJFX Antigonish, N. S., CKEeKais 
Toronto, and CHNC New Cariisld 
Que. CBC board deferred actioy 
for further study on application 
CFCF-FM Montreal, to have sep 
arate programming from CFCF 
AM, and also deferred action fo 
an indefinite period on six tele 
sion applications, and denied i 
crease in power to CKVL Verdu 


Que. 


‘OKLAHOMAN’ RUN 
SUPPLEMENT ON WK 


TWENTIETH anniversary of thibyures ; 
purchase of WKY Oklahoma (i by 
by its present owner, the Oklahom@y,. Jp 
Publishing Co., was marked by pulfybile, + 
lication of a 36-page WKY talitin o Ss} 
loid-style supplement in the Nov. Mid and - 
issue of The Daily Oklahoman. fyi AAA 
Supplement contained congrat —_ 
latory advertisements, pictures @,. wort 
WKY and staff and stories abo aoe 
the functions they perform, amg, 
other stories and pictures detailin the AA. 
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the station’s programming ang” the 
services. eial me 

WKY, operating with 5 kw 0 jm the 1 
930 ke, is an NBC affiliate. [TS In 
studios are in Oklahoma Cit J" Stor 
Skirvin Tower Hotel. Early preaqe @ dis 
cessor of WKY was a 20-w experge™ con 
mental station, 5XT, operated bgP % use 


Earl C. Hull, now owner of WHLB loitatio 
Niagara Falls, N. Y. Chief enginee 
is Jack Lovell, who has been wit 
the station 20 years. P. A. Suge} 
general manager. 
















RANDY BLAKE, conductor of Tike 
Suppertime Frolic on WJJD_ Chicasiy-; 
has been presented a gold, life mé 
bership pin to the Loyal Order of th uo, 
Moose for his work on behalf of 
organization. 
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ications Cont'd: 


N-TV Minneapolis — Mod. CP 
commercial TV station for exten- 
.of completion date. 


wc Columbus, Ohio—Same 


TENDERED FOR FILING 
Assignment of License 













W StatigikwKW Pasadena, Calif.—Assignment 
Alt pense, from ——— S. Neal, Paul 
Alta., an 4 and Edwin Earl 





aS VR +. HE Bestg. Co. 
Southern California Trade Unions 
g. Assn. 

Transfer of Control 
MOU Berlin, N. H.—Transfer of 


en give 
station 
lency f 
> yet 


















yuency @® sh common_ stock from_ several 
NW N ters to John W. Guider. 
¢ WLPM-FM Suffolk, Va.— 


UVer gp 
ermissig 
ASe powd 
ne, 500 


ae ment of control by Abram 
fy through sale of 51 sh common 
to Leo Brody. 


AM—710 ke 


oR New York—CP make changes in 
DN and approval of trans. site. 


APPLICATION DISMISSED 


Assignment of License 

TA Coleman, Tex.—Assignment of 
from Charles L. South H. 
sson, Alton Stewart 
— d/b as 
9 to Coleman County Bestg. 
SISMISSED 11-8-48 at request of 
cant. 


AM STATION DELETED 


rranted { 
with 4 
a Re dy 
sport } 
'M Saul 


on. the aim 


nea Ross 
Coleman County 


























vned sta 
Was ree 


for CJD¢ AM—1340 ke 

“he boa WGN Western Oregon Bestg. Inc., 
ah? risport, Ore.—Deleted AM_ station 
rship ha call letters cancelled, 1340 ke 250 
t permisg 2! 


n of sta 





TABLE TURNS 


Thin Man Calls for Help In 
giser-Frazer Stunt 








AISER-FRAZER and its agency, 
liam H. Weintraub Co., New 
tk, have joined in a special pro- 
tion with the American Auto- 
lle Assn. (AAA) and its two 
ahalf million members to help 
rh for the Thin Man’s Frazer- 
mhattan. The car was “stolen” 
mthe Dashiell Hammett sleuth 
his program last Thursday, 10- 
‘0 p.m. on MBS. 

Finder of the car will receive a 
Frazer-Manhattan on Dec. 23 
en the promotion for the Ad- 


ry of tliitures of the Thin Man spon- 
oma Ci by Kaiser-Frazer, termi- 
Oklahom@s, In addition to the new au- 
od by pul mbile, the winner will also re- 
KY ta ¢ a specie’ citation from the 
he Nov. #4 and a free member ship in his 
— 1 AAA club. 

eal listeners are asked to consult 
‘os abo it local Kaiser-Frazer dealers 


clues, 
the AAA is interested in cutting 


the number of car thefts. 
ial mailings to the AAA clubs 

















5 kw og the national office, display of 
iate. Irs in AAA offices and win- 
na City stories in AAA publications 
ly preag’ @ display at the Automobile 
w exper. Convention in San Antonio 
srated i be used to bring the Thin Man 
of WHLPbitation to the attention of 
r engineegmbers, 

been wit — 

Suge i, 
A. Suge ARD as “best breakfast program 





the air” has been acccrded 
'akfast Club 


Neill by 





ABC's 
Don 
Canadian 





and Toastmaster 
New Liberty, 






of 







r , fazine, in its current issue. In a poll, 
, pmorning show (five-a-week, 3 to 
der of tiie, T, General Mills (for Kix), 
aif of tiling’ gd ocmieved New Liberty 

of 74%. 67% “greater than the 








M breakfast program tested.” 
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In the Public Interest 





A WEDDING service was recorded 
by WEBR Buffalo, and platters 
were sent to the bride’s mother 
who was ill in Tucumcari, N. M. 
Al Zink, WEBR’s “Uncle Bill,” ar- 
ranged the recording when he re- 
ceived a request for the transcrip- 
tion from the mother’s doctor 
through KTNM Tucumcari. The 
mother, Mrs. Gladys Lawrence, was 
interviewed by Mr. Zink over 
WEBR in 1943 when he was pro- 
ducing programs featuring war 
mothers. At the time of the wed- 
ding, she asked her doctor to con- 
tact WEBR through KTNM be- 


cause she remembered “what a 
kind, thoughtful man Mr. Zink is.” 
* co * 


WCEC-FM ‘School’ Starts 


EDUCATION by radio 


was ex- 
panded in North Carolina last 
month when WCEC-FM Rocky 
Mount inaugurated FM Music 


School of the Air. Program is an 
effort backed by the North Caro- 
lina FM Radio Education Com- 
mittee appointed by Gov. Cherry 
with the object of establishing a 
state FM network for educational 
purposes. By arrangements with 
county and city schools WCEC-FM 
broadcasts the program every 
Monday, Wednesday and Friday, 
11:10-11:25 a.m. Music period in 
the schools is 11-11:30 a.m. Ten 
minutes before the broadcast is 
spent in discussing prepared 
scripts; the last five on questions. 
Program content includes music 
history, lives of composers and 
their outstanding works, free cre- 
ative interpretive rhythm, folk 
music and dances, music interpre- 
tation and appreciation. Classes 
from different schools visit WCEC 
studios for the broadcasts. B. 
Lorraine Pritchard, former music 
supervisor of public school music 


in Rocky Mountain elementary 
schools, now a member of WCEC 
and WCEC-FM, conducts the radio 
classes. 

* * «* 


Finds Missing Man 


LOCATING missing persons is all 
in a day’s work for WHAS Louis- 
ville) Ky. WHAS newscaster Ken 
Rush, acting on a request from 
the Missing Persons Bureau at 
Police Headquarters, announced 
on his program that police were 
attempting to locate a “Dr. Lilly 
of Beckley, W. Va.” who was visit- 
ing a “Dr. Houston somewhere in 
Kentucky.” Other attempts had 
failed to locate Dr. Lilly to notify 
him of a death in his family. An 
SOS announcement broadcast by 
the station was heard by the doc- 
tor, and in a few hours he called 
WHAS to express his appreciation 
for the announcement. 
* * * 

Finds Missing Person 
GRATIFYING proof of the effec- 
tiveness of its daily public service 
program, Missing Persons, has 
been reported to WWDC Wash- 
ington. A few weeks ago a des- 
cription of an amnesia victim was 
aired on the program, which is con- 
ducted by Lt. Harry C. Blackman, 
officer in charge of the Missing 
Persons Bureau. A housewife in 
suburban Silver Spring, Md., hear- 
ing the announcement, recalled 
that her cousin’s husband in New 
York had suffered from amnesia 
several years ago. A _ telephone 
call to the cousin verified the 
man’s description and husband and 
wife were reunited. 

se ¢ 6 

KATL Gives ‘Extra’ 
FACILITIES of radio frequently 
are used in the apprehension of 
criminals, but KATL Houston, Tex., 





FCC BOX SCORE 


Summary of Authorization, 
New Station Requests, Ownership 


Applications, 








SUMMARY TO NOVEMBER 10 


Appli- 
Cond’! cations In 
Class Licensed CPs Grants Pending Hearing 
AM STATIONS 1,821 280 | 531 302 
FM STATIONS = 194 734 69 * 85 32 
TV STATIONS . . . 7 116 * 311 182 


160 are on air; * 450 are on air; * 19 are on air; 


tions also are operating. 


AM APPLICATIONS 
Gettysburg, Pa—Times and News 
Pub. Co., 1450 kc, 250 w, fulltime. Esti- 
mated cost $33,410. Applicant, headed 


by Samuel G. Spangler president and 
holding about 1°% interest, publishes 
weekday Times and Saturday Star and 
Sentinel. Filed Nov. 5. 

Lebanon, Pa.—Steitz Newspapers Inc., 
1430 kc, 500 w, daytime. Estimated cost 
$47,950. Applicant is inactive corpora- 
tion owned 100% by Lebanon ews 
Pub. Co., publisher daily News-Times. 
es | interest (62.4%) is held by 

. chropp estate with Henry L. 
Wilder, managing editor, as president 
and 12.425% owner. John Schropp, 
a. eae manager, holds 25%. Filed 

ov. 5. 


Telecasting 


*38 are on air. All licensed sta- 


Nevada, Mo.—Cecil W. Roberts, 900 
ke, 250 w, daytime. Estimated cost 
$17,500. Applicant is owner-manager 


KREI Farmington, Mo., and AM appli- 

cant at Festus, Mo. 7 — 5. 
Wytheville, Va. — he County 

1340 he 350 w, 


Broadcasting Co., full- 
time. Estimated cost $17,920. Co-part- 
ners: Robert Hennis Epperson, radio 


engineer and permittee of WPAQ Mt. 
Airy, N. C., and Arthur M. Gates Sr., 
physician. Filed Nov. 5. 
FM APPLICATION 
Independence, Kan.—Central Broad- 
casting Inc., Class A, Channel 265 (100.9 
mc), RP 326 kw, antenna height 
above average terrain 171 ft. Estimated 
cost $8,227.45. Applicant is licensee 
KIND that city. iled Nov. 9. 


believes that its public service in 
this field can be extended beyond 


the donation of air time. Station 
established a $100 reward for the 
capture and conviction of the club 
beater of a Houston woman, seri- 
ously injured in a recent attack. 
Capture was made and Fisher P. 
McDade and D. A. Kelley, local 
detectives, received the reward. 
* * * 
Serves Local Groups 


WICU (TV) Erie, Pa., has offered 
its facilities to every community, 
religious, civic and educational or- 
ganization in the area, for local 
programming. In an article in 
the Oct. 29 Erie Dispatch, licensee 
of WICU, Edward Lamb, president 
of Dispatch Inc., stated: “While 
WICU has been offered the services 
of four networks affiliation details 
have not been settled. We are 
building this station for the service 
of Erie and we are principally con- 
cerned with the organization of 
Erie programs. We hope most of 
all that various organizations in 
Erie will be making plans to utilize 
these television facilities. as 


TV Same as Movie 
States Pa. Judge 


TELEVISION was classed as a 
moving picture by the Supreme 
Court of Pennsylvania in a deci- 
sion last Monday which ruled that 
taprooms showing television must 
obtain an amusement license simi- 
lar to that required for showing 
motion pictures. 

Such a license costs $120 annu- 


ally in Philadelphia and varies 
from $25 up to the $120 limit 
throughout Pennsylvania on a 


seale based on population. 

The Supreme Court, in an opin- 
ion written by Justice Charles A. 
Jones, confirmed a lower court de- 
cision. The case came up on ap- 
peal by the Philadelphia Retail 
Liquor Dealers Assn., Jack Crane, 
former president, and Patrick Cav- 
anaugh, president. They sought 
to reverse a ruling of the State 
Liquor Control Board. In addition 
to suffering the adverse ruling, 
the appellants also were assessed 
costs of the case by the high court. 

Mr. Crane said that a new ap- 
peal, based on a new theory, is 
being prepared by the association’s 
counsel, John Patrick Walsh. Mr. 


Crane estimated that “close to 
2000” of Philadelphia’s 2800 li- 
censed taprooms now have tele- 


vision sets and would be required to 
take out the $120-a-year amuse- 
ment permits or shut down their 
television sets. 

The case started on March 3, 
1947 when the Liquor Control 
Board notified all taproom licensees 
that the use of video sets was 
unlawful unless they had amuse- 
ment permits. The Liquor Control 
Act provided that such permits 
were required for taverns having 
“dancing, theatricals, floor shows 
or moving picture exhibits.” The 
statute was passed in 1933, before 
the problem of television sets in 
taprooms had been anticipated. 
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CBS APPLIES TO FCC 
FOR RAYTHEON TV STATION 


FORMAL APPLICATION for approval of 
CBS purchase of Raytheon Mfg. Co.’s WRTB 
(TV) Waltham, Mass., for $242,122 [BRoap- 
CASTING, Nov. 1] filed with FCC. Station, 
nearing completion, is assigned Channel 2 and 
would be CBS’s second wholly owned TV out- 
let. Sale is subject to AVCO open-bidding rule. 

Contract depends not only on FCC approval 
but on grant of additional construction time 
(Raytheon’s request for more time has been 
set for hearing, but firm says it can start 
equipment tests within 24 hours of FCC author- 
ization). CBS reserves right to cancel con- 
tract if transfer not approved within 30 days 
before Boston TV hearing, in which CBS is 
one of seven applicants for two channels. If 
approved, CBS would drop out of hearing 

In addition to $242,122, representing Ray- 
theon’s investment to date, CBS would reim- 
burse for any further expenditures for acquisi- 
tion, construction or testing of equipment; 
prosecution of application, or interim opera- 
tion of station. For at least five years CBS 
would let Raytheon use WRTB facilities for 
experimental work in non-broadcast hours; 
would buy Raytheon equipment for WRTB, and 
would supply Raytheon with its data on TV 
equipment (except “trade secrets” and similar 
information which can’t be divulged). 


TV SALES REDUCE DEMAND 
FOR EXPENSIVE AUDIO SETS 


DECREASE in sales of expensive radio sets 
indicates that field has been hurt bv television, 
Dr. Walter R. G. Baker, General Electric Co. 
vice president in charge of electronics, told In- 
stitute of Radio Engineers in Rochester, N. Y. 

Dr. Baker expects over 1,600,000 TV sets to 
be sold next year, barring cathode tube short- 
ages; anticipates no deep cut in TV set prices 
in near future, believes color television is long 
way off and that its greater retail cost would 
slow video development. 

Researchers are trying to solve problem of 
interference between TV transmitting stations, 
condition which contributed to FCC’s televi- 
sion freeze, he says. 


HOYT HITS RADIO NEWS 


RADIO stations are getting news dug up by 
newspaper reporters far below cost, E. C. Hoyt, 
managing editor, Cedar Rapids (Ia.) Gazette, 
told Associated Press Managing Editors Assn. 
in Chicago. His company operates KCRG and 
KCRK (FM) in Cedar Rapids. Mr. Hoyt 
chided networks for timing major New York 
and Washington news breaks to beat newspa- 
per editions. 


WGBA-FM ON TEMPORARY 


WGBA-FM Columbus, Ga., co-target - with 
WGBA of revocation petition filed as after- 
math of Ku Klux Klan meeting, was continued 
on temporary license to March 1 by FCC 
Friday. 


PAGLIN SWITCHED BY FCC 


MAX D. PAGLIN, FCC attorney since Decem- 
ber 1942, switched from Common Carrier Divi- 
sion’s International Services Branch to Broad- 
cast Division’s FM Branch, Bureau of Law. 
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MANSFIELD-LORAIN PAPERS, 
SKY WAY FILE APPEALS 


“SELF GENERATED power and _ jurisdic- 
tion” assumed by FCC in ruling on Mansfield- 
Lorain-Fostoria, Ohio, AM-FM cases are at- 
tacked in appeals to U. S. Court of Appeals 
for District of Columbia by commonly owned 
Mansfield and Lorain Journal companies 
[BROADCASTING, July 19]. Appeal also filed by 
Sky Way Broadcasting Co., unsuccessful AM 
applicant at Columbus, Ohio [BROADCASTING, 
Oct. 25]. 

Mansfield Journal Co. was denied AM and FM 
outlets at Mansfield, and Lorain Journal Co. lost in 
AM competition at Lorain to Fostoria Broadcast- 
ing Co., Fostoria. Newspaper firms charge that 
FCC’s reasons for denials—that papers’ owners 
sought to suppress competition in news dissemina- 
tion and to achieve advertising monopolies—were 
illegally imputed and without support. Neither 
Sherman Anti-Trust, Clayton nor Communications 
Acts give FCC jurisdiction over such matters, ap- 
pellants declare. 

Sky Way, loser to Northeastern Ohio Broadcast- 
ing Corp., Lima, Ohio, in competition for 1150 kc, 
argued FCC failed to properly evaluate compara- 
tive needs of Columbus and Lima and held finding 
that rural areas would get equal service “unduly 
penalizes’ Sky Way for making maximum use of 
frequency. Sky Way also charged certain program 
considerations were neglected, such as North- 
eastern’s intention to “delegate to the network the 
responsibility of programming” during certain hours. 


SEN. BRIDGES PROBES TAX 
METHODS USED BY TALENT 


EXPLANATION of methods used by radio 
and movie talent to reduce income taxes 
through sale of their services as a “business” 
demanded of Internal Revenue Commissioner 
Friday by Sen. Styles Bridges (R-N. H.). 

Sen. Bridges, seeking report for Senate Ap- 
propriations Committee, acted after learning 
high-salaried performers used procedure in 
paying only 25% capital-gains tax on incomes 
(story on page 22), while personal income rates 
run up to 77% in top brackets. 

Procedure is resulting in loss of revenue to 
government and might be “sizable” if it con- 
tinues, Sen. Bridges wrote. Others, he said, 
are reportedly searching for loophole [BROAbD- 
CASTING, Oct. 11]. 

Official ruling permitting procedure and basis 
requested by Sen. Bridges, chairman of Ap- 
propriations Committee, for his committee and 
for Sen. Eugene D. Millikin (R-Colo.), chair- 
man of Finance Committee. 


GUNNAR WIIG NAMED 


GUNNAR WIIG, WHEC Rochester general 
manager and counsel for Gannett Radio Group, 
elected president of New York State Associ- 
ated Press Broadcasters Assn. at Albany meet- 
ing. T. B. McFadden, WNBC, WNBC-FM 
and WBNT, New York, elected vice president. 
Association urged passage of radio-newspaper- 
TV privilege law to protect newsmen refus- 
ing to divulge source of information. E. R. 
Vadeboncoeur, WSYR Syracuse, chairman of 
NAB Radio News Committee, to confer with 
author of bill, State Senator Desmond. 


ABC ANSWERS GUILD 


ABC contended Friday TV directors and floor 
managers are supervisory employes and part 
of management in reply to ultimatum of Radio 
& Television Guild. ABC conceded collective 
bargaining is appropriate for program as- 
sistants. 


Closed Circuit 


(Continued from page 4) 


facilities with those of others after it gets 
own through service available. 


ON ANOTHER TV-common carrier froj 
FCC may move soon to call hearing on wheth 
30 or 40 me block in UHF region—betwg 





400 and 500 mc—should be allocated for 
velopment of broadband multichannel moj 
telephone system. AT&T has asked for it, 
could lop off some space now earmarked § 
high-brand TV. 


NBC HEADED for conflict in titles if | 
Your Life, Ben Park show sponsored by Jy 
son & Johnson (medical supplies) on Wy: 
Chicago goes network. Ralph Edwards’ 
production, This Is Your Life, took air | 
week on full network from 7 to 7:30 p.m. (8 
When Edwards’ show first planned, Park’s i 
was changed temporarily to Life Unlimit; 
This idea was scrapped by NBC officials, , 
no renaming planned at present. 


TENSION between NAB Sales Managers £ 
ecutive Committee and Board of Directors , 
such issues as code observance and TV activi 
can break in open at board sessions this wed 
President Miller, who sat in on committee sq 
sions and who presides over board, automat 
cally assumes role of moderator. 


HARRY M. PLOTKIN, assistant general ey 
sel of FCC who temporarily has been assign 
to broadcast work from his regular status 
litigation and administration, expected to 1 
main permanently in present position. Mj 
Goldman slated for successorship on litigat 
and administration. 


SOME TIME soon FCC is expected to des 
nate its chief examiner from among staff q 
signed to that work under Administrative Py 
cedures Act year ago. Reportedly runni 
neck and neck are James D. Cunningha 
J. Fred Johnson, and Jack P. Blume, wi 
Fanney Neyman Litvin, senior lawyer on F‘ 
staff, as dark horse. 


FIRST for FM will be coverage of Truman 
auguration which Continental Network w 
feed to nonaffiliates, FM or AM, provided th 
don’t conflict with hookup’s regular service. 


AFRA has rejected as “inadequate” offers 
six of eight Los Angeles area stations who ha 
not yet settled with union for staff announcd 
raises. Union proceeding with strike plans, 4 
cording to Claude McCue, AFRA executive s4 
retary. Increase of 12% asked by wn 
[ BROADCASTING, Nov. 1]. 


FOLLOWING deferment by Canadian Brod 
casting Corp. board of application of televis! 
licenses for Canadian independents understi 
CAB setting up TV policy committee to take 
problem with Canadian cabinet. Broadcast 
fear continued postponement of TV will je 
ardize internationally agreed Canadian 1 
channels on international border. 


CHAIRMAN Robert E. Freer, FTC, is be! 
quietly urged to shelve, at least temporat! 
his intended resignation Jan. 1. New app 
ment would await action of new Congr 
Strong possibility Mr. Freer may reconsi 
in view of current proposals for hiking UDP 
bracket salaries of Government officials. 

Freer attributed impending resignation 
financial considerations [BROADCASTING, N 
1]. In any event, Commissioner Lowell ) 
son is next in line for rotating FTC chairm 
ship. 
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aseaaa 





Unilimit 
ficials, a 


nagers EF 
irectors 
TV activi 
this wed 
mittee sq 
| automat 


neral cou 
Nn assignd 
r status 
cted tox 
tion. Mg 
n litigat 


d to des 
ig staff d 
rative Py 
ly runni 
inningha 
lume, wi 
rer on Fi 


Truman 
twork W 
ovided th 
service. 
” offers 
1s who ha 
announcd 
e plans, 4 
ecutive s4 

by un 


lian Brod 
»f televisi 
understi 
e to take 
roadcast4 
V will je 
nadian 4 


‘C, is bel 
emporar! 
ew appol 
y Congr 
- recons! 
king upp’ 
ficials. 
ignation 
sTinG, N 
Lowell 
C chairm4 


lecasti 










































Never before have New York listeners and advertisers 


accepted a program so quickly and favorably as they have the 
WINS CHARLIE STARKE MUSIC SHOPPE.* 

Listeners are happy with Starke’s informal style and cheery personality. Advertisers 

are happy because of his superb salesmanship, and WINS is proud to 

realize New York is fast becoming STARKE-conscious. 
Get in touch with the nearest WINS-CROSLEY sales office for further details 
on the CHARLIE STARKE MUSIC SHOPPE. 

*Daily except Sunday—10:00 AM—Noon. 





CROSLEY BROADCASTING CORPORATION 


WINS 


5OKW NEw YORK 

















































HE basic concept of codes of conduct 
Zz probably as old as man. 

One of the carliest was, undoubtedly, 
the Hippocratic Oath. This oath, which 
even today is taken by doctors, pledges 
them, among other ““musts,”” to use their 
knowledge and training for the welfare 
and not the hurt of their patients; it 
binds them to respect the confidences 


reposed in them. 


In medieval times, the orders of knight 
hood had their code—to fight for the right, 
to protect the weak, the rescue of ““damscels 
themselves in 


in distress,” to conduct 


knightly fashion. 


This idea of voluntarily subscribing to 
a code of ethics for the guidance of human 
conduct, has carried over into Amcrican 
business. Codes of Standards may be 
found in practically all of our major 


industries. 


WHY WE HAVE A CODE 


Broadcasting, too, has had its Code of 
Standards almost since the beginning. I 
think I am right in saying that the earliest 
written codes in broadcasting were those 
of the networks. The NAB for many years 
has had what amounted to a code—a body 
of gencral principles of operation; and to 
these principles most broadcasters have 
adhered. 

Early in 1947, the NAB started work 


on a new Code, which was completed 


carly this year and adopted by the NAB 


Convention in Los Angeles last May. The 
Code will become effective with respect to 
network programing on January 1, 1949. 

It isn’t necessary for me to review the 
shortcomings which called forth the Code. 
The charges of excessive commercialism 
are still too recent for most of us to forget. 
» But aside from this, voluntary  self- 
regulation in broadcasting serves two im- 
portant purposes: it Iets the people know 
that we take scriously our responsibilities 
in their service and that we intend to dis- 
charge these responsibilitics to the best of 
our ability; in this way the Code enhances 
the respect of the people for the industry. 
The second reason is that it is much better 
for us to have voluntary controls than to 


have controls imposed upon us. 


OUR ATTITUDE 


It is our intention to live up to the Code 


to the best of our ability. 


In fact, we have a Department of Con- 
tinuity Acceptance which is charged with 
the duty of seeing to it that everything 
which goes on our air conforms with the 
best broadcasting practices, as adopted by 
the industry —for instance, the length of 
commercials on sponsored programs; the 
questions of good taste and moderation in 
children’s programs and on subjects which 
may be controversial; the handling of 
crime in mystery shows; and many other 


points covered in the Code. 


I don’t want to give the impression that 
we think the code is perfect—with no faults 
and weaknesses. In fact, on several points 
Mutual's own Program Standards are 
stricter than the Code. But our approach 
is a simple one. We will speak up and try 
to get the weaknesses strengthened and the 
crrors corrected, if we possibly can. But 
as long as a provision is in the Code, we 
will live up to it—until it is changed by 
due and orderly process. 

Also, I don’t want to convey the idea 
that we are particularly “noble” in our 
attitude; we have a selfish motive. The 
closer we adhere to the Code—the closer 
the industry adheres to it—the better it is 
for the industry and the easier it is for 
us to operate free from criticisms and 


interference. 
TO MUTUAL STATIONS 


There is nothing to force any of us to 
live up to the Code: there are no penalties, 
no sanctions, no fines, no punishment 
except that which comes from the listener 
who is free to tune away from a station 
which violates the basic precepts of good 
conduct. But we do have a responsibility. 

Broadcasting is facing new competition 
from ‘Television, but as I have elsewhere 
said, broadcasting is here to stay; and we 
owe it to ourselves to operate on stand- 
ards which are higher than they have ever 


been in the past, so as to insure for our- 


selves an even more successful future. 





